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| State of the Nation’s Economy: 
Up 
Consumer Crevrr — Increased in 
uly by $44 million to $27,835,000,- 
according to Federal Reserve 

30: Auto finance loans rose by 

(23. million, compared with $142 
illion in June and $281 million in 

‘uly Z 1953. 

; mpInG Activities — Construc- 
‘tom in August totaled $3.6 bil- 
dt or 8 over @ year ago. 

the January-August period, 

‘the building total was $23.7_ bil- 
lion, or 4 percent more than last 


year. 
Business Inpex—Physical volume 
business rose to 95.9 from 95.7 
the preceding week, according 
® Barron’s. The index is based on 
1935-39 period. 

’ Banxrvrrcies—Rose to 193 from 
in the preceding week, reports 

& Bradstreet. 


e " Sroms Sates—Department store 
Sales ran 1 percent ahead of the 
bs War 1953 week, according to 
$ era Reserve Board. 
# Bank Cuizarines — Amounted to 
36,000, a gain of 2.8 percent 
a year. ago, but a 2.4 decline 
the previous week. 


Down 


- ‘Reran, Inventorms—Were valued 
ws billion at the end of July, 
4 $300 million below both June 
0! ‘this year and last year, reports 
Commerce Department: Automotive 
toc! “cotaled $3,663,000,000, com- 

d with $3,751,000,000 in June. 


Sree. Ourput—Was scheduled 

week at 62.9 percent of capac- 

. Previous week’s production to- 
taled 64 percent of capacity. 

Crupe On. Srocxs — Amounted to 

76,485,000 barrels, off 1,303,000 from 

preceding week, according to 

u of Mines. Free-world crude 


percent to 109.5 of the 1947-49 in- 
dez, reports Bureau of Labor 
Statistics. 
Fruicut Loapincs—Were 17.3 per- 
below the like 1953 week and 
percent below the preceding 


Jostess Ciamms—Declined for the 

Gfth consecutive week in 12 key 
totaling 167,801, or 3,857 less 
the previous week. 


Top Cars 
N. for six 


‘ew-car registrations 
months, plus 37 states for July: 
Pos. 
* 1—771,222 
2—771,046 
3—287,639 


i 
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How Dealers Fared 6n Expenses, Profits 


Eprror’s Nore: The fo 


OPERATING / PROFIT BEFORE TAXES 


GROUP Ill 
Total Sales 


OPERATING PROFIT 
Reserve from 
Finance Companies 
Operating Profit 
Less Finance Reserve 


GROUP I / 


FIRST/+ HALF, 1954 


GROUP I 
Total Sales / Pct. Total Sales Pet. 


lowing figures are taken, from the NADA bulletin, “Operating Averages for 
the Automobile Retailing Industry.” 


INDUSTRY 
acne 


Total Sales 


GROUP IV 
Pet. Total Sales 


1st Half Ist Halt a” sae lst Half ist Half ek 1st Halt ist Half 


1954 
100.0 
14.8 


4a 
8.5 


12.9 


100.0 


15.9 
4.0 
10.1 


100.0 


16.8 
4.0 
8.4 


124 
44 


* Groups are based on the volume of 1953 retail deliveries of new cars 
Group II, 150 to 399; Group III, 400 to 749; Group IV, 750 and over. 


"04 Sales, Outp 
4 Million in Dead Heat 


By Bob Lienert 
Staff Writer 
S"comi and production will approach perfect balance this 
= Seating week as the auto industry passes two major mile- 


meme will reach the four-million mark, on the basis. of 
AUTOMOTIVE NEws’ production estimates and registration 
> 


reports from the field. 

According to AUTOMOTIVE 
News’ estimates, this year’s 
four-millionth car will be built 
Thursday (Sept. 16) and the four- 
millionth new-car sale of 1954 will 
take place Saturday (Sept. 18). 

It is considered unusual for out- 
put and registrations to run so 


Northeast Heading 
For Top Gain in 
Vehicles on Road 


ASHINGTON.— Nine north- 
eastern. states will score the 
largest gains in motor vehicles on 
the road this year with increases 
over last year averaging 3.7 per- 
cent, the U. S. eee of Com- 


Passenger cars will number 48,- 


*| 087,000 (3.5 percent increase over 


1953 levels) and trucks and buses 
will increase to 10,042,000 (up 2.3 
percent). 

The Department of Commerce 
said that the gains in the nine 
northeastern states are expected to 
range from 4.4 percent to 18 per- 
cent. In second place among the 
areas of the U. S., 16 southern 
states and the District of Columbia 
should average a 3.6 percent gain, 
with Alabama’s 4.9 percent increase 
the highest, the department said. 

” * * 


HE 11 western states rank third 

in the estimate with a 3 per- 
cent rise, closely followed by 12 
north central states with an aver- 
age gain of 2.9 percent. 

For the entire nation, this 


(See CARS, Page 62, Col. 2) 


closely together so early in the 
year. 


+. * © 

| ed SHOULD be noted, however, 

that every one of the four mil- 
lion cars produced was a 1954 
model, of course, while many of 
the four million cars sold were 1953 
models carried over from last 
year’s production in dealers’ stocks 
—which were relatively high on 
Jan. 1. 


The ratio of registrations to 
production has steadily increased 
during the year, climbing from 
74.61 percent at the end of the 
first month to an estimated 98.76 
percent at the end of August. 

The following table of cumulative 
— shows how the ratio has 

risen: 


New-Car New-Car 
Production Sales 


January 456,766 340,788 
February 899,960 710,380 
March 1,425,942 1,191,021 
April 1,959,400 1,699,123 
May 2,453,660 
June 2,958,676 
July 3,400,153 
August 3,836,799 


Pct. Ratio 
74.61 
78.93 
83.53 
86.72 
89.67 
95.20 
96.90* 
98.76* 
*Estimates 


The rising ratio ig more easily 
understood in the light of monthly 
Performance comparisons. In the 

(Continued on Page 70, Col. 1) 


1953 
100.0 
17.2 


4.2 
8.2 


1953 
100.0 


1954 


100.0 100.0 


Production Runs 
Month Behind 
Last Year’s Pace 


By Tom Hewitt 
Staff Writer 


E four-millionth U. S. car of 

1954 will roll off some auto 
maker’s assembly line Thursday 
(Sept. 16), just one month behind 
the same milestone vehicle of last 
year. 

In only six other years in the 
auto industry’s history has a 
four-millionth car been built. The 
other years were 1929, 1949, 1950, 
1951, 1952, and 1958. 

With model-changeover shut- 
downs widespread, only 56,400 cars 
are slated for construction this 
week, the lowest point since last 
November, the height of the 1954- 
model changeover season. 

* + * 
Y LAST week's end, U. 8S. makers 
had produced 3,961,062 cars this 
year, only 39,000 units shy of the 
milestone vehicle. At this week’s 
(Continued on Page 69, Col. 3) 
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$8 Per Year, 25e Per Copy 


Dealers Squeezed 
By Dip in Gross, 
Rise in Expenses 


First-Half Figures 
Show Outgo of $643 
For Each Unit Sold 


WDROFITS down and expenses up. 
4 That, in a nutshell, is the story 
of dealer operations in the first 
half of 1954 as determined in a sur- 
vey by NADA’s Dealer Business 
Management Division. 


The average gross profit for all 


percent, compared 
with 16.3 percent for the first 
half of 1953. 

Increased expenses, combined 
with lower gross profit, in | 
sharply reduced operating profit. ~ 
For the first half of this year, op- 
erating profit was 1.9 percent, com- 
pared with 4.4 percent for the like 


period of last year. 
+ * 
-EpRAle expenses went up as 
follows: Selling expense rose 
from 3.6 percent last year to 38 
percent this year and operating ex- 
pense went up from 8.3 percent. to 
9.9 percent. Total expense, there- 
fore, jumpéd to 13.7 percent in the 
first half of this year from 11.9 
percent a year ago. 
NAD 


First-half industry averages show 
that dealers’ total sales were $4,687 
per new unit retailed. Gross profit 
averaged $734 per new unit sold, 
and expense averaged $643 per 


Other tables are on page 67. 


unit, for an average net operating 
profit of $91 per new unit. 

The reserve from finance com- 
panies, however, amounted to $50 
of this $91, according to the survey. 

* * 


7 all their huge invest- 
ments in facilities for sales 
and service,” NADA said, “dealers 
are today finding themselves more 
and more dependent upon this out- 
side source of revenue (finance re- 
serves) for the major portion of 
their profits.” 
The breakdown on finance re- 
(Continued on Page 67, Col. 1) 


Suit Attacking Franchises 
Fails to Alarm Industry 


<_e> manufacturing and distri- 
bution sources were confident 
last week that a court challenge to 
the franchise system of distributing 
cars, filed by two former used-car 
dealers in a $1,232,970 antitrust 


‘| suit, had little chance of success. 


Production 


Automotive News Estimates: 
U. 8. Cars, Trucks 


116,715 
108,795 


83,115 


It was pointed out that the 
right of a manufacturer to choose 
his customers has been upheld 
time and again in the courts. 
This has been based on the right 
of a manufacturer to protect his 
good name. 

With the exception of public utili- 
ties,.this general rule that the seller 
has the right to select his custom- 
ers extends right down to the re- 
tail dealer level. 


. . . 
Ts challenge arose in a suit 
filed in U. 8. District Court in 


New Haven, Conn., asking damages 
of $1,232,970, as well as an injunc- 


tion to force the’ manufacturer de- 

fendants to sell new cars to the 

used-car dealers “freely, directly 

and without discrimination.” 
Violations of the 


The dealers named were Burk- 
hart-Murphy Motors, Colonial 
(Continued on Page 10, Col. 1) 
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Decline from 1953 Is Checked .. . 


Foreign-Car Sales Recovering 


By Ed Brown 
Staff Correspondent 
YORK.—Sales of foreign 


in the U. S. strengthened 
e, according to registration 


; 


5 
5 


J 


fi 


totaled 2,374, only 185 per- 
t less than the June, (1953) fig- 
of 2,913. In May, the decline 
year-earlier totals had been 
32.3 percent. 

Total foreign-car sales for the 
first six months of 1954 were 11,- 
480, 80 percent less 
than 16,443 sold in ‘the first 
half of 1953. 

Volkswagen again turned in the 
outstanding sales performance, 
winding up in first place for the 


aif 


For the year to date, however, 
Volkswagen was in second place 


OLKSWAGEN’S share of the 
first-half market amounted to 
148 percent. In the first half of 
last year, Volkswagen sold only 2.9 
percent of the foreign-car market. 


MG took third place in June with 
302 sales, which accounted for 12.7 
percent of the market. A year ago, 





Swapper Bailey 
Sells Dealership 
After 23 Years 


CABOT, Ark.—Ernest Bailey, 
who made headlines last year by 
offering governmental departments 
an even-up swap of new cars for 
old ones, has sold his Chevrolet 
dealership here. 
The new owner is Conway T. 
Carrigan, Little Rock, a former 
salesman. 


Bailey, who set up a driver train- 
ing course in Arkansas schools 
several years ago, has donated 27 
training cars for ihe course. 


- ~ Steel Car Co., Inc., to become what 
ft claims is the largest fender-skirt 
: and accessory manufacturer in the 
U. 8. 
Bonzer-Western itself is a newly 


W. Bonzer. 
Mannie Williams is sales 


MG was in first place in June. MG 
also was in third place for the first 
half, with a penetration of 14.6 per- 
cent. 

June figures showed Austin- 
Healey in fourth with 241 registra- 
tions, or 10.2 percent penetration. 
Austin-Healey was not sold in the 
U. S. a year ago. For the first half, 
Austin-Healey was in fifth place 
with 9.38 percent of the foreign- 
May sales. It was in fifth place in 


ILLMAN took fifth place for 
June with 198 registrations and 


Aug. K-W Sales 
Hit 6,068 for 


90% Increase 


TOLEDO.—August retail sales of 
Kaiser and Willys cars and utility 
vehicles were the highest for any 
month in the year since creation 
of the Kaiser-Willys sales division 
of Willys Motors, Inc., Roy Aber- 
nethy, general sales manager, an- 
nounced last week. 

The number of K-W dealerships 
also reached a new high during 
August, Abernethy reported. 

“The vehicles sold by the com- 
pany’s 2,235 dealers in August to- 
talled 6,068, an increase of 90 per- 
cent over July and 2@pPereent above 
the, best previous month of 1954,” 
he said. , 

“The August sales figures include 
neither shipments by the Kaiser- 
Willys export division, now aver- 
aging over 4,000 vehicles a month, 
nor the production of military Jeeps 
nt the armed forces,” Abernethy 

He said that 60 percent of the 
August sales were Kaiser and 
Willys cars. 

A $50,000 midsummer sales con- 
test for K-W dealers and distribu- 
tors was credited by Abernethy for 
& major share of the sales rise. 

“The overall results by K-W deal- 
ers and distributors were outstand- 
ing for they achieved 94.6 percent 
of the rather high quotas we set 
for the six-week contest,” he said. 





ph isha 
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83 percent of the market. A year 


place for 
the first six months, with 12.8 per- 
cent market penetration. Last year 
in the first half, Hillman was 


CEASE LIENE A t 
7 tw 3 


second. 
Sixth place in the June sales 


How They Fared... 

















Imported Cars just 
June, 1954 6 Mos., 1954 ‘Th 
1—537 Volkswagen 1,691— 2 mini 
2—365 Jaguar 1,822— 1 ne. SO DENTE OMSL a 
oe 241 Raathetesber aa, 063 ; Mich. Dealers Get Inspection Promise— on 
5—198 Hillman 1,469— 4 Michigan's Secretary of State Owen J. Cleary (seated, upper left) pledged coopero- t is 
6—155 Austin 827— 6 | tion in getting periodic vehicle inspection legislation at a meeting with a dealer | atice 
7—148 English Ford 760— 7 | committee in Grand Rapids. Traffic Engineer Jerome D. Franklin (standing) is ex- 1 
8—114 Triumph 870— 9 | plaining the need for such a measure. Around the table (from left) are Arthur Jordan, nat 
9—102 Morris 538— 8 | director of the Grand Rapids Passenger Car Dealers Assn.; Conrad Bradshaw, execu- An 
10— 58 Sunbeam Talbot 251—10 | tive secretary, and Marion Marsh, general manager of Gil Schaefer Distributors, Inc. | poll 
1l— 37 Porsche 232—11 | (Hudson). At right: Dewey Beaver, Grand Rapids police superintendent, and Clifford | mio’ 
12— 34 Mercedes Benz 209—12 | Rowden, Grand Rapids dealer. ter 
13— 21 Rover Pr Lt Fe ee RET Rey EC eT Ee a OR ye ee te 
142 12 Singer oo e for 
15— 80 Miscellancous Dealer Profit to Top Agenda | ~ 
2,374 11,480 5 Baie 
nnn RRR een 
race went to Austin, with 155 At NADA 8 1955 Parley ved 
registrations, for 6.5 percent of ; es 
the market. Austin dropped from HICAGO.—NADA’s annual five-|Collord, NADA’s secretary and | out 
fifth- standing a year "os day convention and exhibition, | director for Iowa; Harry B. Cray- | puil 
A was also in sixth place of | Set for Jan. 29-Feb. 2 in Chicago’s|croft, director for Illinois; A. C. | part 
the first half, with 7.2 percent of | (onrad Hilton Hotel, will sketch|Hall, director for Wisconsin; W. C. | be | 
Seeested sania in| blueprint that will help dealers| Culver (Pontiac), Cedar Rapids, | ness 
English Ford, which was 4 tune up their profits, according to|Ia.; Elson G. Sims (Ford), Vin- | adv 
fourth place @ year ago, wound) Prank H. Yarnall, convention com-|cennes, Ind.; O. A. Sherry (Ford), 
up No. 7 in June this year with! ittee chairman. Appleton, Wis.; Earle Zweifel 
148 sales and a penetration of $2/ The committee met here last | (Ford), Evanston, Ill. and C. Ww. | Wh 
percen penetration 
first half of 66 percent was enough — draft plans for the 1955 — (Chevrolet), Wood River, B 
to keep it in seventh place for the parley. . r Chambe: , * , 
entire period. “A blueprint for profit is our aan of Seameiieee: und Mdware _ 
Here are other market penetra-| program objective,” Yarnall said.|7_ Cleary is the convention repre- e a 
tion figures for the month of June: | “The first two days of the exhibi- sak 


Triumph, 4.8 percent; Morris, 4.3 
percent; Sunbeam Talbot, 2.5 per- 
cent; Porsche, 1.6 percent; Mer- 
cedes Benz, 1.4 percent; Rover, 0.9 
percent; Singer, 0.5 percent, and 
miscellaneous, 2.1 percent. 

First-half penetration figures for 
these makes were: Morris, 4.7 per- 
cent; Triumph, 3.2 percent; Sun- 
beam Talbot, 2.2 percent; Porsche, 
2 percent; Mercedes Benz, 1.8 per- 
cent; Singer, 1 percent; Rover, 1 
percent, and miscellaneous, 2.9 per- 
cent. 





Dealer Ad of the Week 


An Open Statement 


To Prospective New Car Purchasers 
Concerning 1954 DODGE and PLYMOUTH Cars 


BELIEVE IT OR NOT 


. . « We Are Almost OUT of Used Cars! 


THE REASON 


it is even harder for us to believe, because at one time recently we had 
over 65 Used Cars—and we didn't know what to do with them! When 
we decided to hold a “Used Car Clearance” (cutting our regular low 
prices to give even greater values) we didn't anticipate the wonderful 
public reception we received. However, it further confirms our faith in our 
belief that “the best way to do business is to give a full dollar's worth 


of value for a dollar.” 
PROBLEM 


THE 


Now, WE NEED USED CARSI We have seven salesmen we don't want 


to lose, and they need some Used Cars to sell. Then too, we have 
our regular Used Car customers who look to Atwood's to furnish them 


dependable transportation values. 


OUR CHOICE 


Yes, we could buy Used Cars. Cars obtained from this source, however, 
are very difficult to get a “history” on, and we've always been willing 
to furnish our Used Car prospects with the previous owner's name so 
that he can learn about the car first-hand. We like to “know” our 


Used Cars. 
THE BENEFIT TO YOU 


lf you have a real clean car to trade-in, and are going to be in the 
market for a NEW CAR in 1954, NOW is the time to trade with USI 
We need your Used Car this month. We're ready to give you the biggest 
doliar’s worth of value in Atwood's long history of valves. Right now 
you are probably driving the Down Payment on a Brand New DODGE 


or PLYMOUTH. 


OPEN EVENINGS AND SUNDAYS 


ATWOOD MOTOR CO. 


YOUR FRIENDLY DODGE-PLYMOUTH DEALER 


244 MAIN ST. 





President of Bonzer-Western is| Dealing without Dumping— 
Lin Bowling is pro-| Here is an example of how dealers can meet the cleanup problem without 
and engineering vice-presi- | tising that demorolizes the avto market. It was used by Atwood Motors in the 
(Me.) Patriot. This ad gets across to 
buy without telling them that the dealer is giving his business away. 


TEL. 5674 


BANGOR, ME. 


adver- 
Bangor 
the idea that now is a good time to 


tion, which opens Saturday, Jan. 
29, will feature special service and 
selling clinics. 

The three-day convention, which 
opens officially Monday, Jan. 31, will 
delve into business management, 
expense control, customer relations, 
sales, advertising, inventory con- 
trol, and many —- timely topics 
to complete the 1 ‘blueprint’.” 

cd . * 
MEX of outstanding achieve- 
ments in the management 
field will conduct the clinics and 
business sessions, Yarnall said. 


A new item on the 1955 con- 
vention program will be a spe- 
cial meeting conducted exclu- 


sentative of the Automotive Trade 
Assn Ts. 


1955 Studebaker 
Due to Get Boost 


In Horsepower 


SOUTH BEN D.—Studebaker 
Dealer Council members, here for 
a special preview of 1955 models, 
were told by factory officials that: 

1. There will be a reduction in 
price for..the 1955s, as previously 
promised by Paul Hoffman, chair- 
man of the board. 

2. Horsepower will be increased 
in the Commander line from 120 
to 140 and in the Champion line 
from 85 to 105. The horsepower of 
the new President line will be 175. 

3. Goodyear tubeless tires will be 


= ree rs = mamas equipment on all 1955 Ai 
important | ™ 

> bg aimidaenane and — 4. For the first time in recent bs 

the convention. troduced with the cars. 

The 1955 exhibition promises to Local dealer previews will be held Ser 
be the biggest and best in NADA’s| 8 follows: Atlanta, Sept. 20; Kan- F 
history, he said. It will occupy ap-|%25 City, Sept. 21; Houston, Sept. | be) 
proximately 27,000 square feet of|22; Boston, Sept. 23; Chicago, Sept. | pa; 
the Conrad Hilton’s basement and|24, and New York, Sept. 27. Kal 
over half of this space already has dia: 
been sold. C 

* * - tior 
XHIBITORS will demonstrate dis 
their latest innovations in shop anc 


equipment, truck bodies and truck 
accessories daily. Dealers and their 
service personnel will have the op- 


portunity to see and study up-to- 


date machines, tools and ideas. 

An elaborate series of enter- 
tainment events has been planned 
for everyone attending the Chi- 
cago convention. 

In addition to Yarnall, who is 
NADA’s first vice-president, com- 
mittee members include: Frank 


Packard to Change 
Ad Agency Dec. 15 


DETROIT. — Ruthrauff & Ryan, 
New York and Detroit ad agency, 
will take over the Packard account 
Dec. 15, the company anrounced 
late last week. Maxon, Inc., which 
has handled the account for the 
last two years, is resigning as of 
that date, officials said. 

Earlier, a Packard spokesman 
said reports that the account would 
be transferred to Ruthrauff & Ry- 
an were “pure speculation.” (See 
earlier story on Page 61.) 





Firestone Missile— 


Harvey S. Firestone jr. (left), chairman 
of Firestone Tire & Rubber Co., and 
leonard K. Firestone, president, inspect 
one of the Corporal guided rocket missiles 
manufactured by the firm in Los Angeles. 
Firestone also assembles the launching 
equipment for these missiles. 
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is a clash of advertising 
| dlicies in this industry. We 
‘| might well face it. It would do 
; to hide it or deny it. We 
t t as well face it and then ad- 
ourselves to meet the situation. 
‘There is a clash, too, in the ad- 
fMinistration of our form of gov- 
éttiment — representative, judicial 
and. executive. Our forefathers 
oe our constitution that way. 
t is a system of checks and bal- 
atices on each othef. 
The factory advertising policy, 
promote 





& 
terest is protected only by build- 
ing so much public oe 
for the merchandise that it will 
move through any outlet. 

The proper advertising policy for 
any retailer is to tell the story of 
the services he renders, to build his 
institution as a preferred place to 


make purchases so people will go. 


out of their way to patronize him. 
Building public acceptance on the 
part of the people in his area to 
be favorably inclined to do busi- 
ness with him is the proper retailer 
advertising policy. 


What Are Functions? 


ECAUSE automobile dealers 
have been so much under the 
influence of the manufacturer, deal- 
er institutional advertising has been 
neglected. The bootlegging and 
vicious cross-competition this. year 
has emphasized the need for dealer 
promotion more than ever before. 
Until the public understands the 
value that a responsible dealer adds 
to the automobile purchase, compe- 
tition will continue out of control. 
What are the functions of an 
automobile dealer’s advertising 
campaign? I am sure an expert 
would classify them somewhat as 
follows: 

First, keeping the public aware 
that some dealers add a plus val- 
ue to the cars they deliver. That 
dealer’s investment in buildings, 





Wisconsin Dealers. 
To Hear Payton 
And Chamberlain 


MILWAUKEE. — The Wisconsin 
Automotive Trades Assn. will hold 
its 26th annual convention here 


Sept. 20-21. 

Featured at the convention will 
be Ray Chamberlain, of NADA; Ed 
Payton, Cleveland; Tom Collins, 
Kansas City, and G. A. Saas, In- 
dianapolis. 

Other highlights of the conven- 
tion will be ‘make’ meetings, panel 
discussions, an open forum, a movie 
and a services day. 
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By John 0. Munn 


Second, to keep the public in- 
formed that you are a seller of 
satisfactory miles of personal 

and not merely a 
seller of cars. 
* + 


Quest of Business 
PEMD, building prestige for 


your institution by interpreting 
your business in terms of owner 
benefit. 


Fourth, evidencing to the public 
that you are progressive and that 
your methods and policies are in 
their interest. 

Fifth, that you are in quest of 
business—not only new-car sales, 

but automobile service, accesso- 
ries, parts and used cars. 

To give you an example of dealer 
advertising that fits this descrip- 
tion, I am quoting below the text 
of a five-column, 18-inch newspa- 
per ad of the Suttle Motor Corp. of 
Newport News, Va.: 


2 * * 


WE ARE SPECIALISTS IN 
AUTOMOTIVE SERVICES! We 
are happy to offer you the bene- 
fits of our years of experience— 
of specialized experience—in the 
automobile field. In every depart- 
ment in our Company you will 
find friendly personnel, eager to 
be of service to you, and capable 
of giving you the best advice and 
service available! 

FOR THE PURCHASE OF A 
NEW CAR—Let us show you the 
finest automobiles made in Amer- 
ica today! ‘The 1954 Oldsmobile is 
making giant strides in sales rec- 
ords, with the dynamic new styl- 
ing that is years ahead, plus the 
ever-popular Rocket Engine that 
gives you maximum performance. 
You can see this beautiful new 
Oldsmobile, together with Cadil- 
lac, America’s finest automobiles, 
on our showroom floor -from 8 
a.m. to 9 p.m. 

OUR “SAFETY-TESTED” 
USED CARS will pass your most 
rigid tests for Value and Accept- 
ance. When you see the “Safety- 
Tested” emblem on our Used 
Cars, you can be confident that 
they have been placed in the best 
possible mechanical condition, 
and that they are sold with a 
guarantee of satisfaction which 
is unsurpassed in the automotive 
business. Our experienced Used 
Car men can help you decide on 
the car that is best suited for 
your needs—take advantage of 
their years of experience! 

FOR SERVICE ON YOUR 
PRESENT CAR, you will find 
our modern Service Department 
is unsurpassed on the Peninsula. 
We offer you a combination of 
ultra-modern equipment, manned 
by factory-trained personnel, to 
assure you complete satisfaction 
when you bring your car here for 
service. We are happy to wel- 
come you for anything from a 
minor touchup or tuneup to a 
major overhaul. 

You Save in Every Way by 
using the services of a specialist 
in automotive services—We can 
add years to the life of your car 
—and make every mile of driv- 
ing MORE COMFORTABLE— 
MORE SAFE—MORE SATIS- 
FACTORY. 

SUTTLE MOTOR CORPORATION 

ldsmobile—GMC Trucks 

34th Street and Jefferson Avenue 
a = > 

Don’t you think this is the only 

type of advertisement on which a 

dealer can justify spending his own 

money? Don’t you think such pub- 

lic statements help bring to him a 

greater following of friendly and 
understanding people? 







Auto an Agent of Mercy... 
New England Demand 


Upped by Hurricane 


By Staff Correspondents 
ea of a temporary 
shortage of new and used cars 
was seen in some sections of New 
— in the wake of Hurricane 


While the storm damage had 





Hurricane Carol's Aftermath— 


Cars are stranded in Providence streets after Hurricane Carol, which devastated a 
100-mile path. in the New England area last week. Water rose to four feet and more 


in the downtown area. Falling trees and 
cars. 


debris also did considerable damage to 





Birmingham’s Newspapers 
Revise Ad Rates for Cars 


BIRMINGHAM, Ala. -- Birming- 
ham newspapers have revised their 
ruling that new-car advertising 
copy had to take the national or 
general rate, thus allowing dealers 
to advertise 1954 models at the 
local ad rate, provided they are not 
designated as “new” cars. 

The result has been that dealers 
have launched aggressive advertis- 
ing and promotion campaigns to 
clean up 1954 models. | 

Various inducements, such as | 
“Wholesale Costs,” “25 Percent | 
Off,” “No Money Down,” “Save | 
a $1,000,” etc., are being used. 

One dealer used a double page 
spread to plug his used cars. 

The results have been that both 
used cars and current models have 
been selling well. 

August new-car sales totaled 
1,940, 40 percent over July’s 1,430. 
Pontiac was especially hot, near- 
ly doubling the previous month. 

August sales by make were: Ford, 
754; Chevrolet, 535; Buick, 163; 
Pontiac, 128; Oldsmobile, 109; 


Bell, Baker Slated 
For Pa. Parley 


HARRISBURG, Pa.—Frederick J. | 
Bell, executive vice-president of 
NADA, will be one of the featured 
speakers at the convention of the 
Pennsylvania Automotive Assn. to 
be held Oct. 8-9 in the Haddon Hall 
Hotel, Atlantic City, N. J. 

“Controlled Selling” will be dis- 
cussed by Vincent T. Baker, of 
Pueblo, Colo., who will explain a 
system which enables the salesman 
to lead the prospect, thus con- 
trolling the sale from start to | 
finish. 

Dealer problems will be analyzed 
by W. M. McCune, president of the 
association. 


Check Artists in Buffalo 
BUFFALO.—Members of the 
Buffalo Automobile Dealers Assn. 
last week were warned to be on the 
lookout for three men, who have 


with worthless checks. Following 
the purchase of cars, police said, 
the men take the cars out of the 


been purchasing cars in the | 
| 


| state and trade them. 





Plymouth, 60; Mercury, 47; Dodge, 
28; Cadillac, 24; Nash, 22; Pack- 
ard, 15; Chrysler, 12; Studebaker, 
12; DeSoto, 11; Lincoln, 6; Hudson, 
3; Kaiser, 3; Volkswagen, 3; Willys, 
1, and miscellaneous, 4. 


5S Committee Meetings 


Scheduled by NADA 


WASHINGTON. — Five NADA 
committees are slated to meet 
within the next three weeks. 

Today (Sept. 13) the membership 
committee convenes in Washington, 


while tomorrow (Sept. 14) the ex-| P® 


ecutive committee. meets in Wash- 
ington for a two-day session. 

The guide book committee will be 
in session Thursday (Sept. 16) in 
Chicago, and the business manage- 
ment and sales and merchandising 
committees will meet Sept. 30 in 
Washington. 

The convention committee held a 
parley in Chicago Sept. 3. 





Wemhoft 


annual outing Sept. 22. 


On the House... 


A true story, told recently to the ATAM parley 
by Walter Cooper, chairman of NADA’s public re- 
lations committee, bears repeating at this time. 
Here it is: An auto dealer one day apparently com- 
pleted a new-car deal with a prominent surgeon, 
but the next day the surgeon asked: “How much 
discount are you going to give me? I can save 
.. down the street. If you can meet 
his price I'll buy from you”. The startled dealer 
recalled: “Last year you performed an operation 
on me. Did I ask you for a discount? Did I insult 
your intelligence and ability?” ... 

The surgeon replied: “No, you did not. You paid 
my bill promptly. I’m sorry; I did not stop to 
think. I know your price for the car is fair and right and I'll take 
it—now.” The moral is that far too many dealers toss aside their 
inherent “intestinal fortitude” and suecumb to pressures of the 
customer. They “buy” a sale, instead of selling the car . 
answer to complaints that NADA is a “big” dealer organization, 
D. C. Barnhart, director of NADA membership, points out that “59 
percent of our members are in the bracket selling up to 74 cars 
annually. Another 23 percent are in the bracket selling from 75 to 
149 cars annually—a total of 82 percent, or four out of every five, 
who certainly are not large dealers.” . . . 

Gil Haley, manager of the Michigan dealer group, is seeking to 
hold additional local meetings throughout state from now until Dec. 
15; six local sessions held past two months. . . Cincinnati association 
has just added three new members . 


money at .............. 





cases, 
bottle on car radiators. 
= . s 


ys MASSACHUSETTS, dealer- 
ships and service stations were 
particularly affected by the loss of 
electric power. 

Dealers in the Boston area suf- 
fered some show-window damage. 
Used-car lots were covered with 
debris. 

Parts of cars and other debris 
have been found floating 15 miles 
southeast of Nantucket. Cape Cod 
ae reported losses of cars 
n the 


Spokesmen for both the Rhode 
Island Automobile Dealers 


Members of both associations 
have been giving every possible 
service to auto owners. They are 


allowing persons to purchase cars. 


on the strength of the insurance 
companies’ reports. 


7 © @ 
I* THE insurance company al- 


lows a claim for total loss for- 


a car which has been submerged 
in water, the dealer draws up pa- 
rs on the car being purchased for 
“full value, subject to readjust- 
ment.” 

The insurance company in this 
case owns the auto for which it 
pays the claim. The purchaser 
signs these papers, and has his 
transportation, thereby expedit- 
ing matters. 

Mechanics try to preserve cars 

(See HURRICANE, Page 10, Col. 2) 
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. . Toledo dealers will stage 


—Pere Wemnuorr, Editor, 
Automotive News 
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AUTOMOTIVE NEWS PLATFORM 
¥ |. Fair and equitable contracts between manufacturers and dealers in 
motor vehicles, parts and accessories; 
¥ 2. Every dollar oe and oil taxes, collected by state and federal 
governments, applied fo the building and maintenance of highways; 
1 3. Guard the precepts of individual freedom, which made the U. S. A. 


great and gave its citizens more of the better things of life than anywhere 
else in the world. 


AUTOMOTIVE 


Capsule Comment 


A strong auto outlook for the next 15 years, with an 
upturn starting perhaps in mid-1955, is predicted by auto- 
motive economists and analysts surveyed by AUTOMOTIVE 
News. A big spurt is expected in the 1960s with average 


annuai new-car sales around six million, 
of “war babies” reach adulthood. 


Despite ills of the past year, the ol auto business looks 
pretty healthy. 


The House Un-American Activities Committee declares 
that the Communist Party is sending college-trained men 
and women “colonizers” into the auto industry to take jobs 
on assembly lines and to work their way up into influence 
in unions. 


Both management and union officials must be vigilant. 


Traffic deaths went down again in July, the National 
Safety Council reports, to record the seventh straight 
monthly decline. 

But our vehicles still killed 3,150 too many. 


A record 7,300 cars, valued at $14.6 million, were pro- 
vided by new-car dealers for high school driver education 
during the 1953-54 term, reports the Inter-Industry High- 
way Safety Committee. 

Hats off to a growing band of safety-conscious dealers. 
e o * 

Despite more flareups in the new-used advertising feud, 
both franchised and used-car dealer groups believe no up- 
surge in new-car bootlegging is in immediate prospect. 

., ‘The Senate probe this fall may be a deterrent, too. 


: a breakdown of auto credit during July, the Federal 
ake: System points out that paper held by sales finance 
és increased while that held by commercial banks 


as the bumper crop | 


' Dealers are getting in on the deal more often apparently. 


Events 


Dealer Conventions 


12-13— South Dakota Automobile 

alers Association Convention, Alex 
Johnson Hotel, Rapid City, South 
Dakota. 


Sept. 16-18—New Mexico Automotive Deal 
ers Assn. Convention, Hotel Hilton, 
Albuquerque. 

a 17—Kanses Automobile Dealers Assn. 

nvention, Broadview Hotel, Wichita, 


Kans. 
19-20—Automobile Dealers Associa 
tion of North Dakota +o ems Elks 
Club, Fargo, North Dako’ 
> Automebile 


1% a State 

Convention, Saranac Inn, Sara- 
nac, New vou 

. 20— Deleware Automobile Deslers 
og eg Beach Country Club, 


aa ae 

Sept. 20-2i—Minnesota Automobile Deal- 
ers Association Convention, Nicollet 
Hotel, Minneapolis 

Sept. 21-22—-Wisconsin Automotive Trades 
Association vention, Hotel Schroe- 


Sept 2324 New Jersey Aut Trade 
omotive Tr 
Association Convention, Atlantic City. 
Oct. 3-4— Oklahoma Automobile Dealers 
Association Convention, Skirvin Hotel, 
Oklahoma City. 
+. 3-5—Automobile Dealers Association 
of Alabama Convention, Biloxi, Missis- 


ont: 
OS oie Automotive Associ- 
ation Conven » Haddon Hall, Atian- 
— a lew Jersey. 
0-12—Mississippi “Automobile Dealers 
“Asan, Convention, Buena Vista Hotel, 


Bilox 

Oct, *10-12—Texas Automotive Dealers As- 
sociation Convention, Gunter Hotel, San 
Antonio. 

Oct. 17-18—Georgia Automobile Dealers 
Association Convention, General Ogle- 
thorpe Hotel, Savannah. 

Oct. 17-19—Tennessee Automotive Associ- 

~~ Convention, Peabody Hotel, Mem- 


oft *)3-25—Arkansas Automobile Dealers 
Association Convention, Marion Hotel, 
Little Rock. 

Oct. 24-26 — Florida Automobile Dealers 
Assn. Convention, George Washington 
Hotel, Jacksonville. 


Oct. 26— Connecticut Automotive Trades 
Association Convention, Hartford. 

Oct. 31-Nov. | — 10th Annual Convention 
Texas Independent Automobile Dealers 
Association, Hilton Hotel, Fort Wortn. 

Nov. 7-9—Ohio: Automobile Dealers Assn. 
Convention, Mayflower Hotel, Akron. 

Nov. 7-9 — Kentucky Automobile Dealers 
Association Convention, Kentucky Hotel, 
Louisville, 

Nov, 14-16 — National Used Car Dealers 
Association — Empress Hotel, 
Miami Beach, 

Nov. eid Idohe Automobile Dealers 
Association Convention, Boise Hotel, 


Boise. 

Nov. 20— Utah Automobile Dealers As- 
sociation Convention, Newhouse Hotel, 
Salt Lake City. 

Dec. 2-4— Montana Automobile Dealers 
Assn. Convention, Florence Hotel, Mis- 
soula, 

Dec. 7— Milwaukee County Automobile 
Dealers Assn. Convention, Milwaukee 
Athletic Club, Milwaukee. 

Jan, 29-Feb. 2—NADA annual convention, 
Hotel Conrad Hilton, Chicago. 


Dealer Auto Shows 


Oct. 9-24—Southwestern Automobile Show, 
Texas State Fair, Dallas. 

Jan. 8-16 — Chicago Auto Show, 
tional Amphitheater, Chicago. 

Jan. 8-16—Washington, D.C. Auto Show, 
Washington. 

Jan. 15- epeiorter Auto Show, Roch- 
ester, N. Y 

Jan. 21-30—Los Angeles Automobile Show, 
Pan Pacific Auditorium, Los Angeles. 

Jan. 21-30 — Seattle Automobile Show, 
Seattle Armory, Seatti 

Jan. 22-30 — St. Louis Automobile Show, 
Kiel Auditorium, St. Louis. 

Jan. 29-31 — Tri-State Auto Show, Evans- 
ville Automobile Dealers Assn., Evans- 
ville Armory, Evansville, Indiana. 

Jan. 29-Feb. 6—Detroit Auto Show, Mich- 
oe: State Fair Grounds, Detroit. 

Feb. 5-12— Milwaukee Auto Show, Mil- 
eo Auditorium, Milwaukee. 

Feb. Moines Automobile Show, 
Veterans Memorial Auditorium, Des 


Png 12-19—San Francisco Auto Show, Pan 
Pacific Auditorium, Sen. Francisco. 


interna- 


General 


Sept. 12-15—National Truck Leasing Assn., 
10th Annual Meeting, Bismarck Hotel, 
Chicago. 


(see CALENDAR, Page 14, Col. 5) 


20 Years Ago... 
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This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


Honest Mileage 

This writer is a used car sales- 
man with a first-line new-car deal- 
ership; a company which has 
thrived on honest dealing for its 
almost three decades of operation. 
It is regrettable, however, that hon- 
esty actually can be detrimental to 
@ man’s livelihood. 

We all know it is a practice 
among many used-car dealers to 
“adjust” speedometers when greater 
mileage has been run up on a 
late-model car than would be con- 
ducive to its sale. This practice 
penalizes the reputable dealer who 
does not want to misrepresent his 
merchandise—and makes him feel 
like a dope for being honest when 
he loses a deal to an unscrupulous 
dealer who has fooled the gullible 
customer. 

The used-car buyer is purchasing 
unused transportation, and general 


The Big Stories 


Sales of Chrysler-made cars and trucks for the week ended Sept. 1 
reached 14,820 units, the best week in the history of the corporation 
. . . Charles D. Hastings, president of Hupp Motor Car Corp., denied 
that Hupmobile is negotiating or having in mind any merger with 


any other manufacturer . 


. . A truce has been signed between Colo- 


rado and Wyoming ending the trucking wars that have flared up at 
frequent intervals. Under the agreement Wyoming farmers will be 
allowed to transport their produce to Colorado markets without fear 
of arrest if they do not have a Colorado license plate and trucking 
permit, and Colorado farmers will be accorded the same privilege in 


Wyoming .. 


. Auto financing in July showed an increase over the 


same month last year but was under the total for June, 1934. Whole- 
sale financing in July amounted to $90,294,039, compared with $102,- 


706,220 in June... 


Eleven percent of all internal revenue collected 


by the Federal government in July was paid in taxes on petroleum 


products and motor vehicles. 


\  —From the files of Automotive News. 


condition should be a more import- 
ant factor than the mileage which 
has been put on the car. 

Therefore, it seems to this writer 
that a possible solution to this gyp 
practice might be to construct the 
odometer to register just four 
digits: 9,999 miles. The original 
owner would well know how many 
times it had been turned around, 
and subsequent purchasers would 
learn to judge the car on its merits, 
—not on phoney odometer readings. 
—Rosert B. Gecen, Miami, Fla. 

* 7 . 


The Other Side 


After reading the news stories 
and editorial comment in your Aug. 
30 issue, I thought you might be 
interested in the enclosed copy of 
a letter we recently sent to Senator 
John Bricker.—W. B. Runoiz, On- 
tario, Calif. 

Following is the text of Used- 
Car Dealer Rundle’s letter to 
Senator Bricker: - 

I have just read an article in the 
Automotive News of Aug. 23, deal- 
ing with the NADA - sponsored 
Crumpacker “anti-bootlegging” bill 
and the pending investigation to be 
made at your direction by the Sub- 
committee on Business and Con- 
sumer Interests of the Senate In- 
terstate Commerce Committee. I 
have been a used-car dealer for 
over 29 years and have some feel- 
ings on this subject which I should 
like to voice at this time. 

In the first place, I take excep- 
tion to the implications of the term 
“bootlegging.” We have just pur- 
chased two new cars from a new- 
car dealer who is going out of 
business. We paid this dealer over 
his cost and took with the two new 
cars a used pickup. 

If the factories are really earn- 
est about the preventing of “boot- 
legging,” which is doubtful be- 

(Continued on Page 68, Col. 1) 





The Ride That’s Worth 
Ten Thousand Words 


The demonstration—that pay-off ride that exposes your 
prospect to new car magic and lets him sniff that new 
car aroma—this is the sell that softens up those hard- 
shelled shoppers! It makes the prospect’s old car look 
older and your car almost irresistible! And this makes it 
easier to get him to accept a fair trade-in figure and to 
close a deal which allows a fair profit to the seller. How 
do we know? 

On excellent authority! You dealers and salesmen 


have told us so! 


Your composite experience has helped us to include 
in our “Continuing Program for Developing Dealer 
Profits” a section titled ‘‘More Sales—Demonstrating.”’ 
In many dealerships, it is already pointing the way to 
more car sales, salesmen’s commissions and dealer profits. 

Your Universal C.1.T. District Manager is the man 
who can tell you how this program for Planned Demon- 
strations and other tested ideas in our Continuing Pro- 
gram will help you move more new and used cars faster 


and more profitably. 


Universal C.-T: Credit Corporation 
One Park Avenue, New York 16, New York 


OVER 400 BRANCHES SERVING THE UNITED STATES AND. CANADA* 
*In Canada, Canadian Acceptance Corporation Limited 
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Threatened, W. Va. Parley Told... 


Bell Renews Bootleg-Curb Plea 








as it hag now to equal the Cali- 
fornia ratio of car ownership.” 
California hag one car for every 


“Industry estimates,” Richards 
said, “that the number of people 


76 GAD Parleys 
Slated by NADA 
In 43 States 


WASHINGTON.—A total of 76 
“GAD—5,000” meetings have been 
scheduled in 43 states, with other 
states still arranging their parieys, 
NADA has announced. 


| 2.5 persons. 


with four, and Montana and Wash- 
ington with three each. 

Other states which have set up 
meetings include Alabama, Ari- 
zona, Arkansas, California, Colo- 
rado, Connecticut, Delaware, Flori- 
da, Kansas, Kentucky, Maine, 
Michigan, Minnesota, Nebraska, 
New Hampshire, New Jersey, New 
Mexico, North Carolina, North Da- 
kota; Oklahoma, South Carolina, 
South Dakota, Tennessee, Texas, 
Vermont, Virginia, Wisconsin, Ore- 
gon and Wyoming. Mississippi, 
Ohio and Utah each held meetings 
in the latter part of August. . 

The District of Columbia, Cleve- 
land and Rhode Island are making 
personal contacts on non-members. 
Pennsylvania is on a. county-by- 
county solicitation program and 
New York State will make contacts 
of all non-members during a dues- 
collection program. 

This schedule of meetings repre- 
sents the most comprehensive and 
far- get-together of NADA 
leaders in the history of GAD cam- 
paigns; approximately 5000 deal 
will be in attendance. 


Latest Auction Prices 


(Aptco 


Sept. 8 
because of the Holiday 
rough units. Sold 
offerings.) 

"51 
. RM conv., 
$390°; 4-dr., $330*, $160°*. 
OADILLAC — ’51 (62) 4-dr., $1,615°*. 

"60 (62) 4-dr., $1,385". °47 (62) 

coupe, $325°. 

CHEVROLET—'53 Bel Air 2-dr., $1,-' 


4-dr., 
Super 


luxe a ° ‘ 
cial $590; SL Deluxe 2-dr., 


$585*. °50 SL Deluxe conv., 


CHRYSLER —'51 Windsor Newport, 

DeSOTO—'52 Deluxe club coupe, $700*. 
*60 Custom conv., $790°. 

DODGE—’'53 Coronet (8) club coupe, 

$1,310*; %-ton pickup, $715. ‘S51 

Waytarer 4-dr., $600. 

(8) 2-dr., $880; 

. *61 Custom 

conv., $600; Deluxe 


(8) 2-dr., $360. 
HUDSON — ’°53 Jet 4-dr., $960. °50 
Pacemaker 2-dr., $310. 
LINOOLN—’52 Capri 4-dr., $1,355°. 
MEROCURY—’53 Custom station wag- 
. “62 4-dr., $1,106. "50 4- 
dr., $400. 
OLDSMOBILE—’54 (88) 4-dr., $2,270*. 
* "63 (88) day, $1,800*. ‘52 (88) 
4-dr., $1,140°, $1,115°. '50 (88) club 
coupe, ; (98) 4-dr., $490*, 
$420°. 


— ’53 Cranbrook 4 - dr., 

‘61 Concord station wagon, 

; 4-dr., $490, $340. °50 Special 

4-dr., $490. '49 Special De- 

* Juxe 4-dr., $280. ‘48 Special Deluxe 
4-dr., $125. 

PONTIAC—’S4 Chieftain (8) 4-dr., $1,- 

Chieftain (8) 2-dr., 


(8) 4- 
coupe, 


,’ $280°. °48 Torpedo 

dr., $350. °46 Torpedo (8) club 

I —’52 Champion 2-dr., 
$515. 


WILLYS—"49 station wagon, $270. 
* * 


(Copyright, 1964, by Automotive News) 


Auto Auction. Sale every Wednesday.) 


(62) conv., $2,200*; 
$2,400° ; 4-de., 325°. '50 
+, $1,550*. “49 (62) 4-dr., 


DODGE—'54 \%-ton pickup, , ’ 
Coronet Diplomat, $715*; 0 = 
*"S0 Meadowbrook 4-dr., 
*49 QGoronet club coupe, $430. 
PORD—’S4 Custom (6) 2dr. $1,400, 


; Deluxe 
$825; %-ton panel, 49 Deluxe 
(6) 2-dr., $300, $245. “7 Custom (8) 
2-dr., $250. 


HUDSON — '52 Hornet 4-dr., $840*, 
$770*; Wasp 4-dr., 9675*. ‘Oi Hornet 
club coupe, $400. 50 Hornet 3-dr., 


KAISER—’SS Detuze 4-dr., 90056*. °52 

. Manhattan 4-de., $875°*. 

LINCOLN—'61 club coupe, 9$625*. 

MERCURY—'54 Custom 2-dr., $1,800. 
‘53 Custom 4-dr., $1,275, $1,265. '52 
4-dr., $1,125. °51 club coupe, $714, 
$590. °50 4-dr., 9450. °49 club coupe, 

$420. °48 club coupe, $150. 

OLDSMOBILE — '51 (88) club we: 
$905*; 4-dr., $850°. “49 (78) 
coupe, $100*. 


PACKARD—’53 or 4-dr., $1,175°. 
"G2 (200 )4-dr., $9 


*Indicates automatic transmission or overdrive, and (ps), power steering. 


Other Auction Reports are on Pages 54, 55, 59, 64, 65 





able to afford new cars now is 15 
million, as compared with 12 mil- 
lion in 1961, and 8 million before 
World War Ii.” 

Other convention speakers were 
Paul M. Millians, vice-president, 
Commercial Credit Co.; Warren A. 
King, Life magazine, and Lucille 
LaChapelle. 


New president of the association 
is Paul L. Layman, of Morgantown. 
William M. Wilson, Clarksburg, 
was the retiring president. Officers 
re-elected were Sherman Dils jr., 
treasurer, Parkersburg, and Ralph 
L. Ballard, general manager, 
Charleston. 


Chrysler Appoints 
Joseph Head of 
Atlanta Region 


ATLANTA.—As part of a pro- 
gram to concentrate regional field 
sales activities in major markets 
Chrysler has en- 
larged its Atlanta 
regional sales 
office, increased 
the number of 
district managers 
working out of 


pointed a new re- 
gional manager. 





E. J. Joseph manage’ 
Chrysler division, said Atlanta was 
chosen for regional office expansion 
because of the growing commercial 
importance of the area. 

The new regional manager will 
be Elmo J. Joseph, who has been 
regional manager in Jacksonville, 
Fila. 


Chrysler now has 25 regional 
offices. The regional sales man- 
agers are being trained in all 

of sales supervision in order 
to give dealers maximum help in 
an increasingly competitive market. 

Joseph became district sales man- 
ager in 1949 and was assigned to 
the New Orleans region, a post he 
held until his appointment a year 
ago as Jacksonville regional man- 
ager. 

L. B. Paulin, who has been re- 
gional manager in Atlanta, has 
joined Chrysler’s advertising staff 
in Detroit. 


Arvin Realigns 
Executive Staff 


COLUMBUS, Ind. — Election of 
Lawrence E. Simons as vice-presi- 
dent of automotive sales and ap- 
pointment of Robert S. Schaerges 
as general sales manager of auto- 
motive division of Arvin Industries, 
Inc., have been announced. 

Voting to combine the offices of 
president and chairman, the direc- 
tors elected Glenn W. Thompson to 
the newly created position. The 
chairmanship was left vacant as a 
result of the July 3 death of Q. G. 





L. E. Simons 


Noblitt. Thompson hag served as 
president of Arvin since 1945. 

In other actions the Arvin board 
elected Orphie R. Bridges, general 
plant manager of the company’s 
Columbus operations, a director to 
fill the vacancy created by Noblitt’s 
death; named Simons and Ben H. 
Irwin, chief engineer of the radio- 
TV division, to the executive com- 
mittee, and appointed Harlan B. 
Foulke, vice-president, as general 
chairman of a newly created growth 
and development committee. 


R. 8S. Schaerges 


the office and ap-| | 











Maker Milestones 





Cadillac Makes 1,500,000th Car— 

Present at the completion of the 1,500,000th car produced by Cadillac since its 
founding in 1902, are (from left) Harold A. Barber, works manager; Don E. Ahrens, 
general manager, and James M. Roche, general sales manager. According to Roche, 
Cadillac assembly lines are working a nine-hour shift, and an alltime delivery record 
has been set for the months of March through July. 


Ford's Millionth Car in 1954— 





The Chicago plant helped the Ford division set a postwar production record by 
turning out the millionth car this year Sept. 3. Previously, Oct. 16, 1950, was the 
earliest date for the millionth car. Mrs. Jack Donahue, Chicago housewife, picks up 
the cor, while Bernard Burke, Chicago dealer, watches the loading. 


By Bob Lienert 
Staff Writer 


FERNDALE, Mich.—Dealers 
seeking a fresh approach to public 
relations could take a page from 
the book of the police department 
in Ferndale, a suburb of Detroit. 

Police here successfully spon- 
sored an autometive event to 
dramatize highway safety, skilled 
driving and proper car mainte- 
nance, 

It could easily be adapted to 
other cities under dealer sponsor- 
ship, and generate the same amount 
of intense interest that it did in 
Ferndale and: surrounding com- 
munities. 

The event, “a reliability run,” was 
backed. by the police department 
through its safety division and a 
club of young drivers—the Ban- 
shees—counseled by Safety Officer 
John Major. Secondary purpose of 
the run—which was patterned after 
sports-car rallies—was to combat 
the idea that hotrodders are a high- 
way menace. 

More than 50 cars were entered, 
and while such foreign makes as 
Siata, Austin-Healey and MG were 
represented, most were late-model 
U. S. cars—and all top winners were 
U. 8. stock cars. 

Entry in the 267-mile run was 
open to anyone. There were four 
checkpoints on the route, although 
their location was not divulged at 
the start. 

Entrants were teamed — driver 


Safety Lesson at the Roots 


Ferndale Police Sponsor ‘Reliability Run’— 
And Dealers May Take a Hint 





and navigator—and left the start- 
ing point at two-minute intervals. 
The rally started at midnight, so 
that entrants could avoid heavy 
traffic and so that and 
navigational skills over the back- 
road route could be more sternly 
tested. 


Each team, as it started, was 
given written instructions on the 
first portion of the route and told 
to maintain a specified average 
rate of speed. Average speeds were 
varied from checkpoint to check- 
point. 

When the.team reached a check- 
point, its arrival time was logged 
and it was given the new speed 

(Continued on Page 69, Col. 3) 





Packard to Introduce 


Torsion Suspension 
DETROIT.—Packard reported- 
ly will introduce torsion-bar sus- 
pension, combined with an 
trically driven load levelizer,” on 
its top-drawer 1955 models. 
Torsion bars absorb shock by 
twisting, rather than by flexing 
or compressing. While they have 
long been used on foreign cars 
and U. S. racing cars and com- 
mercial vehicles, torsion bars 
have never before been used on 
a U. 8. passenger car. Among en- 
gimeers there is marked differ- 
ences of opinion as to the ad- 
vantages and disadvantages of 
torsion-bar suspension. 

















Hollow that woman! 


She’s a hard gal to catch . . . the typical buyer 
of YOUR wares in Delaware Valley, U.S.A. 


Look, she’s a tender mother. Presto, she’s a 
“purchasing agent” with $7,000,000,000 buy- 
ing power. Now a bridge game; a PTA meeting. 
And she'll be. pert and pretty for an evening at 
the movies. 


Because she is so busy, with interests so clearly 
her own, THE INQUIRER caters to her with 


a special section: news of food, fashion, beauty, 
furnishings, children, etc. It’s called FEATURES 
FOR WOMEN and women call it wonderful. 


Advertisers do, too. That’s one reason THE 
INQUIRER is FIRST in national advertising, 
retail advertising, classij advertising and total 
advertising. It’s one more reason for putting 
your advertising in THE INQUIRER! 


The Philadelphia Pnguirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 
NEW YORK CHICAGO 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH 
342 Madison Ave. 20 N. Wacker Drive 
Murray Hill 2-5838 Andover 3-6270 


West Coast Representatives: 


DETROIT SAN FRANCISCO 
GEORGE S. DIX 
Penobscot Bidg. 

Woodward 5-7260 


155 Montgomery St. 
Garfield 1-7946 


FITZPATRICK ASSOCIATES 


More Buying Power in 
DELAWARE VALLEY, U.S.A. 


Effective buying income per Del- 
aware Valley family is 18% 
greater than national family 
average. (Source: Sales Man- 
agement) 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 

Dunkirk 5-3557 
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Sales Conditions in Various Areas... 





Auto Market Reports 


Columbus, O. 

The auto market in Columbus for 
August topped July in all classi- 
fications except used cars. 

New-car registrations of 2,215 
units ‘showed an increase of 4% 
percent over July. New trucks 
gained 4 percent to 175 units, and 
used trucks were up 6 percent at 
337 units. 

With 5,451 tax-paid used-car 
transactions; an 8 percent drop 
from July was noted. 


New-truck registrations by make 
were: Chevrolet, 50; Ford, 50; 


12; Diveo, 3; Autocar, 2; Mack, 2; 


with 8,421 and 33,522 for es 


Studebaker, 2; White, 2; Diamond | ble 1953 i 


T, 1; FWD, 1, and Willys, 1—(Bert 
Strang.) 


* * * 


District of Columbia 

The District of Columbia traffic 
bureau reported last week that Au- 
gust sales of new cars were ahead 
of a year ago, but for the first 
eight months of this year continued 
slightly below the like period for 
1953. 

Used-car sales in August and in 
the first eight-months period of 
1954 were well above a year ago, 
according to the official District 
tally. 

New-car registrations totaled 
1,925 in August this year, com- 
pared with 1,840 in August 1953. 
The eight-month total was 16,- 
525, as against a total of 17,746 
in the matching period of 1953. 

Title transfers, index to used-car 
sales, totaled 4,269 in August and 


Salt Lake City 
New-car registrations in Salt 
Lake City for the seven-day period 
ended Aug. 25 totaled 167. There 
were nine new-truck registrations 
in the same period. 


New-car titling by makes was 


as follows: 49; oe 
25; Buick, 24; Oldsmobile, 19 
Pontiac, 13; ae ek 10; Mer- 
Seah, Willys, 5 3 Cadillac, 


and ies 

In new trucks, there were five 
came ae and four Fords regis- 
tered. . 


* + * 
Cincinnati 
Nevw-car registrations in Cimcin- 


nati in August totaled 2,872, a de- 
crease of 7 percent from July. 


car 


about even at 185. 


Hudson, 15 
6; Austin, 2; Volkswagen, 2; 
Kaiser, 1, and Porsche, 1. 

New -truck registrations were: 
Ford, 81; Chevrolet, 62; Interna- 
tional, 18; GMC, 17; Dodge, 5; 
Willys, 5; Mack, 4; Reo, 3; Stude- 
baker, 3; Divco, 2, and White, 2. 

* + * 


Pittsburgh 

New-car registrations in Pitts- 
burgh in the seven-day period 
ended Aug. 28 declined for the sec- 
ond straight week, according to the 
Bureau of Business Research of 
the University of feet tonal 

Business in general was a 
bit, the bureau said, copending 
that its index of business 

stood at 42.3 percent of the 
1935-88 average at week’s end. 
However, it was still below 
— figures in July and 

‘une. 


Dodge, 28; International, 21; GMC, ! 37,867 for eight months, compared! New-truck registrations declined| Steel production was increased to 


Representin g 


ve automobile carpeting 


Today’s beautifully designed automobiles 
with luxuriously livable interiors can only be 


complete with the very best automobile 


carpeting available ... MOHAWK. Over 


70 years of experience in the carpet 
and rug manufacturing field qualifies 


Mohawk Carpet Mills to produce floor 


coverings that are masterpieces of color and 
design worthy of the finest automobiles. 

Let National Automotive Fibres, Inc. and 
Mohawk Carpet Mills show you high-quality, 


NATIONAL 


DETROIT DIVISION - 


AUTOMOTIVE FIBRES, 


19925 HOOVER AVE. « 


Subsidiary: Canodion Automotive Trim, Lid. 
Windsor and Ajax, Ontario, Conade 


luxurious carpeting that will harmonize 
with the most modern interior designs. 


INC. 


DETROIT S, MICHIGAN 


PLANTS: DETROIT, MICH. « OAKLAND, CAL. « LOS ANGELES, CAL. » LITTLE FALLS, MY. ¢ COMOES, N.Y. ¢ TRENTON, N. J.» FINDLAY, OHIO + SALEM, ORE. ¢ ORANGE, CAL. 





27 percent to 202 units, while used-| 64.5 percent of practical capacit., 
transactions dropped 8 percent| the bureau said, > 
to 3,876. Used-truck deals held| reported in two months.—(Leon ) . 


the highest figu: > 
Leffingwell.) = 
Baltimore 


July new-car sales in Baltimore 
dropped 16 percent from June, to- 
taling 2,354 units. 

New- truck registrations totaled 
215, to represent a 9 percent de- 
cline. 


New-truck registrations by make 
were: Chevrolet, 96; Ford, 47; 
Dodge, 22; GMC, 19; International, 
15; Willys, 5; White, 4; Mack, 3; 
Brockway, 1, and miscellaneous, 3 
—(Kate Savage.) ‘ 


* 
Atlanta 

Chevrolet wag top seller in At- 
lanta in July for the first time since 
February, with 758 sales, compared 
with 656 for Ford. 

Total July sales were 2,473, com- 
pared with 2,852 for June. July 
truck sales of 261 represented the 
smallest turnover since February. 

Other car sales were: Buick, 

226; Oldsmobile, 162; Plymouth, 
151; Mercury, 151; Pontiac, 142; 


3. 

Truck sales were: Ford, 119; 
Chevrolet, 76; International, 26; 
Dodge, 15; GMC, 15; Mack, 6; 
White, 2; Studebaker, 1, and mis- 
cellaneous, 1.—(E. C. Bash.) 

* a 


Sioux City, Ia. 

New-car sales for August in Sioux 
City totaled 258, a decrease of 
slightly more than 5 percent from 
the July total of 273. 

New trucks were hit more sharp- 
ly, dropping 16 percent to an 
August of 32. 


Other new-car sales by make 
were: Buick, 35; Plymouth, 16; 
Mercury, 16; Pontiac, 14; a Oe 
12; Oldsmobile, Cadillac, 
Nash, ¥3 Debsto,. 3; Lincoln, rt 
Packard, 3; Studebaker, 3, and 
Chrysler, 2. 


New-truck sales were: Chevrolet, 
10; Ford, 9; International, 6; Dodge, 
5; GMC, 1, and White, 1. . 

* oe ” 


Cleveland 

New-car sales in Cleveland in 
the final week of August turned 
upward, totaling 1,298, compared 
with 1,241 in the preceding week. 

Used cars, which had been 
strong all month, were down 32 
units te a total of 1,568. New- 
truck sales slumped to 383 units 
from the previous week’s 205. 

County Clerk Leonard Fuerst re- 
ported August new-car sales totaled 
5,621; used-car sales, 7,240, and 
new-truck sales, 546—(Al Rothen- 
berg.) 


* * * 


Montreal 
Auto sales in Montreal were re- 
ported lower in August than in the 
preceding months, with dealers ex- 
periencing harder selling. 
Individual dealer reports range 
oo “normal” to “satisfactory” to 
It is estimated, however, that 
when the year closes, sales totals 
will not be far behind those of a 
year ago.—(Jules Larochelle.) 


Two Units Consolidated 
By Pittsburgh Plate 

JERSEY CITY, N.J.—The prop- 
erty and business of Natural Prod- 
ucts Refining Co., which wag ac- 
quired by Pittsburgh Plate Glass 
Co. under a plan of reorganization, 
has been transferred to Columbia- 
Southern Chemical Corp., a wholly 
owned subsidiary of Pittsburgh 
Plate. 

The plant produces bichromates 
and related products and wil] be 
known as the Jersey City t.of 
Columbia-Southern. Robert E. Wid- 
ing has been named works man- 
ager of the plant. 














see ST tai telh 8 i 


ney—use Buick Factory Engineered parts for 


SAVE YOURSEL 


all Buick steerin 
and furnish longet 


co fit right, line UP right, 


TO ORIGINAL SPECIFICATIONS— 
nd steady steering. 


BUICK PARTS ARE MADE 
satisfactory alignment @ 


our BUICK DEALER—at your full discount. 


Buy THEM FROM Y 


steel balls provide 


Did You Know that 60 
m and nut in 


frictionless drive between wor 
yick steering gear? 


SE 
E YOUR BUICK DEALER @ 
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Industry ene Trust Suit 


Haven; 
and Zele Chevrolet, Torrington. 
* * * 


vas plaintiffs are Hathaway 
Motors, and Erwin Hathaway, 
doing business as E. Hathaway & 
Son, and James Walsh. Hathaway 


a ane 

C avean ieee ot 
directly or indirectly by 
the other defendantse—designed to 


discredit and force out of business 
car dealers.” 
(Eprror’s Nore: Automotive 
with 


manuf 

In addition to damages, the 
plaintiffs seek the cost of the suit, 
a counsel’s fee and judgment pur- 


suant to Section 15 of the Clayton 
Act, 
* + * 


TTORNEY for the —s is 


weekly newspaper in Waterbury, 
as a specialist in the anti-trust 
field. 

“He has more antitrust cases in 
Wasim’ oud Se Warerburt 
. e 
an, in quoting the legal fraternity. 
The plaintiffs are the used-car 
dealers who purchased cars in De- 
troit-from a group of salesmen in 
the seven-month period up to Feb- 
ruary, 1954. It developed later that 
finance companies had loaned 

about $120,000 on the cars. 


and their own 
the complaint 


customers 
name. 
evertheless,” 


Hadson Moves Into Kenosha— 


Official welcome for Hudson into the American Motors Corp. Kenosha (Wis.) plant 

The two former dealers re- | is given N. K. VanDerzee (second from left), Hudson sales vice-president, by Elmer W. 

portedly paid out $58,000, paying | Bernitt (right), plont works manager. At left is Arthur J. Bruen, AMC assistant treasurer, 
ee ee oe ee and second from right, C. A. J. Hadley, Hudson sales manager. 


in n else- 


ewspa| periodicals and 
where to 


suffered water damage to its rec-| charges, “the defendants carried | business.” 
rds. ; 


foday's hi 


on a campaign of libel and slander 


comp pression) spenve: 5 


et further eriphasize thei mportance 6f for 


assures 
acnine bits 


> MIithOaUC 10) 


The complaint charged that be- 


rive the plaintiffs out of 


cause of the restraint-of trade ex- 
ercised by the defendants, the 
plaintiffs were forced to buy from 
———— er 
aa 

ASSERTING that tes defendant 

makers produced 96 percent of 
the cars made in the U. S. in the 
first seven months, the complaint 
charges that the manufacturers 


of automobiles and automobile 
parts.” 

This is done, it is charged, by 
granting exclusive dealer fran- 
chises arbitrarily limited in num- 
ber and location, by excluding in- 
dependent dealers from dealing in 
new or current model cars by arbi- 

discriminatory and 
extravagan 


“Captive” dealers, the suit says, 
are burdened with excessive cap- 
ital investments, are forced to 


quota 
from selling to independent deal- 
ers. 


In addition, it is charged that the 
defendants “have boycotted, intim- 
idated, libeled, slandered, hampered 
and obstructed independent deal- 
ers.” 

In this manner, it is ccharged, 
the defendants have damaged the 
goodwill of the plaintiffs. Refer- 
ence was made to statements that 
customers would suffer from deal- 
ing with independents. 

It was, alleged that pressure was 
exerted on banks and finance com- 
panies to shut off credit to inde- 
pendent dealers. 

* = ee 
ENERAL MOTORS was accused 
of using “its financial power 
to coerce publishers and suppress 
the publication of news which 
helped independent dealers.” 

The public has suffered, it was 
said, through lessened competition. 
The complaint charged “captive” 
dealers with failure to provide 
prompt, efficient, service under faec- 
tory warranties. In addition, it was 
charged that: 

1. Customers have been forced to 
buy extras. 

2. Fixed prices have been set 
for used cars. 

The ——_ ask an injunction 
directing tha 

1, ho <A and dealers 
cease violations. 

2. Manufacturers sell the plain- 
tiffs automobiles, freely, directly 
and without discrimination. 

3. All the defendants cease and 
desist from directly or indirectly 
boycotting, intimidating, hamper- 
ing, obstructing or restraining 
plaintiffs in their business. 

* a a 


Wichita U. C. Dealers Seek 
To Consolidate Suits 

WICHITA, Kans.—Two used-car 
dealers, who recently sued 22 Wich- 
ita new-car dealers for $6,150,000, 
last week filed a motion to con- 
solidate the two suits to save court 
costs. 

Two separate suits, seeking dam- 
ages for alleged anti-trust actions 
by the franchised dealers, were or- 
iginally filed by Johnnie Eagle and 
the Don Schmid Packard, Inc. The 
latter seeks $1,150,000 damages 
while Eagle asks $900,000. 
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Just to keep the record straight oe 


AUGUST 


KAISER-WILLYS 


dealers delivered MORE Kaiser-Willys 
passenger and commercial vehicles* 
than in any other month in the 12 | 
months’ history of Kaiser-Willys. 








* & ,068 Kaiser and Willys vehicles were 


delivered by Kaiser-Willys Domestic dealers during 
the month of August, 1954, exclusive of Export 
shipments which now are averaging better , 


than 4,000 per month. 


For a profitable franchise, it will be worth 
your while to contact immediately Roy 
| | Abernethy, Vice President and General Sales 
hf Manager, Kaiser-Willys Sales Division, 


Willys Motors, Inc., Toledo 1, Ohio. 


PASSENGER CARS © TRUCKS © STATION WAGONS © ‘JEEPS % xi 








ASHIN 
More Tax Revisions 


Reported Under Way 


William Ullman 


pe Se 

eet a experts will tell you that the Revenue 
Act of 1954, hailed by some as one of the greatest 
achievements of the 83rd Congress, was just the start—not 





the end—of tax révision. 


AUTOMOTIVE NEWS, SEPTEMBER 13, 1954 


Those experts, along with the Treasury revenue sharps, 
OO a 


have been quite busy in re- 
cent weeks studying what 
they t in the tax bill. 
They found, it is whispered, that 
a number of ehanges will be re- 
quired, and already are at work 
on a bill for 1965. 

Opinion prevails here that early 

Congress 


in the new a tax bill in- 
corporating many changes will be 
offered the national lawmakers, 


since many experts are not fully 
pleased with the measure just 


Internal Revenue Service per- 








Wittiam Uliman 


changes 
It is believed 

business, 
more than indi- 
viduals, will find 
—are finding— 
that this handi- 
work of the 83rd 


Congress is not as “streamlined” or 
as “simple” as was claimed when 
it went to the White House. 

That, of course, is something that 
might have been reasonably ex- 
pected. The Revenue Act of 1954 
was a mammoth job, requiring an 
enormous amount of thought and 
labor. But close examination by the 
very men who put it together has 
revealed that some changes for the 
better can—and should be—made. 

Neither the Senate nor House 
was completely satisfied with the 
legislation as passed. But time was 
short, so they went head, figuring 
that the experts would be back with 
changes in 1955. 


* * * 


Lull to End 
wu the American Legion con- 
vention ended and the vaca- 
tion season waning, it is expected 
that more automotive meetings will 
be worked into the Washington 
picture during the next couple of 
months. 


Meanwhile, NADA Exccutive 
Presiden 








June and July. 

General Counsel James Moore, 
who was laid up for repairs at 
Johns Hospital during 
that fiery fray, is now back on 
job, looking grand and feeling fit, 
he says. 

= * hd 


Motor Pools Approved 


A BILL authorizing the General 
Services Administration to es- 
tablish centralized motor pools for 
Federal agencies was signed last 
week by President Eisenhower. 


moraine- ALO©O bearings 


handie more power... with less bearing length 


The extraordinary toughness of Moraine-400 





Yes, now you can step up the horsepower and torque of a given engine 


without enerein crankshaft 
permit you to e 
them. Result: a more rigid shaft capable of carrying greater piston loads. 


Moraine-400’s superior load-carrying abili 


ordinary t 


bearings permits the use of shorter bearings 
and journals, making room for thicker crank- 


arms. With Moraine-400, bearing length 
ceases to be a limiting factor in engine design. 


oo 


lt 


Motors-Moraine research over a ten- 
alloy, bonded to a steel back, is so tough that Moraine-400 is consistently 
outperforming other bearings. 
operate equally well on oil-hardened and Tocco- 
4 are outstandingly good in such qualities as em- 
bedability, conformability, and resistance to corrosion. 


Note: Moraine also makes the famous Moraine-100 bearings —now used 
as original equipment on many of the nation’s finest cars and trucks. 


bearin 
shafts, 


hness of a new bearing 


bearing area. Moraine-4 
journals shorter and heavy-up the shaft between 


bearings 


is due to the extra- 


developed by General 
ar period. This aluminum-base 





Individual agencies generally will 
draw their transportation from the 
central pool rather than maintain 
their own vehicles. Proponents 
claim it will save about $10 million 
annually. 


Federal Payroll 

oe payroll for civilian employ- 
ment in the executive branch 

of the Federal Government for fis- 

cal year 1954, which ended June 30, 

totaled $9,453,000,000. 

Employment over the 12 months 
of fiscal year 1954 averaged 2,367,- 
777, compared with the 1953 aver- 
age of 2,545,324. 

These figures were supplied by 
the Joint Committee on Reduction 


the | of Non-Essential Federal Expendi- 


tures of which Sen. Harry Byrd, 
Virginia Democrat, is chairman. 
s r 


Gift from GM 
C L. McCUEN, general manager 

* of General Motors’ research 
laboratories division, was in Wash- 
ington last week to present to the 
Smithsonian Institute the Dodrill- 
GMR mechanical heart. 

At a presentation luncheon, 
McCuen said the heart is the first 
such device in medical history to 
be used successfully on human pa- 
tients under-going heart surgery. 

* * * 


Road Builders Meet 

HE American Road Builders 

Assn. today (Sept. 18) opens its 
second National Highway Confer- 
ence of county engineers and of- 
ficials in Columbus, O. Headquar- 
ters for the convening of an esti- 
mated 1,000 key county adminis- 
trators is the Deshler-Hilton Hotel. 
The three-day meeting will be ad- 
dressed by members of Congress. 

* * + 


Judge Post for Dickey? 
AYMOND B. DICKEY, of Dan- 
zansky & Dickey, general coun- 
sel for the National Used Car Deal- 
ers Assn., is a leading possibility 
for appointment as judge of the 
District Municipal Court. 

Dickey, 37, was counsel to the 
Senate Small Business Committee 
from 1947 to 1949, then served for 
a year with the Economic Cooper- 
ation Administration in Paris. At 
present he is on leave from his law 
firm to serve as general counsel of 
the U. S. Information Agency. 

= 


Transit Bill Vetoed 
DUAL - PURPOSE transit bill, 
designed to set up one commis- 

sion to study Washington area- 

transportation needs and another 
to regulate mass transit in the Dis- 
trict and near-by Maryland, was 
disapproved by President Hisen- 
hower last week chiefly because it 

did not include Virginia. 

However, the President strongly 
indorsed its basic purposes and 
called on the next Congress to draft 
more adequate bills to carry them 
out. 

The President said the growth of 
traffic across jurisdictional bound- 
aries in the area has reached di- 
mensions “with which present fa- 
cilities cannot cope.” 

The area in question is that in 
which the Automotive Trade 
Assn. of the National Capital 
Area operates. 

The interests of the sellers and 
buyers of cars in the District of 
Columbia and adjoining Maryland 
and Virginia are almost identical. 
Automobile dealers in the area rec- 
ognized that when they formed 
their present association. The pro- 
posed transit study is a natural 
next step, along with the recent 
authorization of two new bridges 
across the Potomac. 

The ATA-NCA shortly will mark 
its first year of existence. How it 
was formed and how it is working 
out will be described in a special 
article in Automotive News at that 
time. Meanwhile, the traffic jam 
here grows and grows. 


Premiums Earned Rise 


OTTAWA —Premiums earned on 
auto insurance in Ontario last year 
were 20 percent greater than in 
previous year and the total rose 
from about $582 million in 1952 to 
nearly. $69.9 million in 1953. Ontario 
total represented 42.3 percent of the 

earned on such insurance 


premiums 
throughout Canada last year. 
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7 these 4 
exciting sales 


producers are 
TV's 
GREATEST 
BUYS FOR 
AUTOMOTIVE 
DEALERS! 


Each of these dynamic, million-dollar 





network quality shows can sell cars. They'll attract 
large audiences, and hold them week after week. In all TV, 


you won’t find more magnetic power to draw traffic into your showroom. 


Wherever rated, they show enviable records 
against the keenest competition. But, 
because they are syndicated, their cost for your area . 


and their cost per thousand . . . are remarkably low. 


For powerful proof that NBC Film Division shows 


create more business for automotive dealers . . . call or wire today! 


NBC FILM DIVISION 


SERVING ALL SPONSORS... SERVING ALL STATIONS 


30 Rockefeller Plaza, New York 20, N. Y. © Merchandise Mart, Chicago, lil. 
Sunset & Vine Sts., Hollywood, Calif. 


in Canada: RCA Victor, 225 Mutual Street, Toronto © 1551 Bishop Street, Montreal 
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Adventures of THE FALCON 
Brand new mystery with the impact and sales 


potential of Dragnet. A sure-fire hit! (39 
half-hr. shows) 





DANGEROUS ASSIGNMENT 
Brian Donlevy tackles your assignment with 
brilliant results — as proved in 168-markets! 
(39 half-hr. shows) 





VICTORY AT SEA 
Winner of highest TV awards. Has consist- 


ently outrated toughest competition for sinii- 
lar time periods! (26 half-hr. shows) 





INNER SANCTUM 


Piled up radio records 12 years straight! The 
famous creaking door throws open more sales 
everywhere! (39 half-hr. shows) 
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many of our fully automatic ma- 
chines.” 


Ford a Leader 


RD has been a leader in the 

development of quality control 
during the postwar period. In ad- 
dition to widespread use of, quality 
control standards within all Ford 
departments, the company has also 
developed a quality level certifica- 
tion plan which has been extended 
to a substantial number of its 6,000 
supplier firms. The setup works like 


cepted. Ford agrees in advance .o 
accept a certain small, maximuin 
percentage of parts which the con.- 
pany wiil either re-work or scrap, 
prov.ding the shipment as a whole 
meets the quality requirements 
previousiy agreed upon. 
= * ? 


Benefits to Buyer 

too are equally important 
benefits for the buyer (Ford). 

There is, for example, advance as- 

surance of high quality of incom- 

ing shipments. There is assurance 


















* * 





FOB FACTORY 


Quality Control Called 


Key to Automation 


 AUinatartan gets most 






of the headlines although auto 
are quick to point out that with- 





abel if au ity control over parts used to build cars, | this: that the quality of the final prod- 

it itis ‘aenpteal automatic processing could be made to work| Purchasing officials explain to uicrene acne wablegh teh? 4 

satisfactorily. The first qualification for automatic handling, pi 7 be Rigg Eo re- efficiently. Ford knows the vendor 
nce litte 


Detroit process engineers 
agree, is tight, inflexible spe- 
. cifications. In most instances, 
it is argued, where automatic proc- 
essing comes in, human judgment 
is forced to vacate. A part is either 
within limits or it is outside lim- 
its. There is no stretching a point 
here and there to make the part 
acceptable. 

In a modern auto plant, accept- 
ance is often on a basis of statis- 
tical control. 

Both the vendor and the buyer 
agree in advance on certain qual- 


ity standards and these are writ- 
ten into an agreement that is 
acceptable to both parties. In this 
way, much of the hit-and-miss 
and flexible standards of quality 
of the past have been removed. 


It is now well established that 
the further automation is pushed, 
the greater is the need for top 
quality parts. A top automotive en- 
gineer puts it this way: “We had 
to learn to produce a higher per- 
centage of parts to tighter speci- 
fications before we dared to install 


tant requirements of the product 
are explained. Acceptable quality 


As a result of free discussion be- 
tween the buyer (Ford) and the 
seller, a quality level certification 
agreement is agreed upon. 

For firms that are able to qualify 
under the Ford quality level cer- 
tification plan, there are several 
advantages. By developing a repu- 
tation as a producer of high-quality 
parts, the manufacturer’s reputa- 
tion is undoubtedly enhanced, both 





In Chicago, it takes 2— 
if you want to stay up 








No single daily newspaper reaches 


even half your Chicago-area pros- 
pects. It takes Two. For greatest 
unduplicated coverage, one must 


be the... 







Sy 
joss SUN-TIMES 


211 W. Wacker Drive, Chicago * 250 Park Avenve, N. Y. 


CHICAGO 





New Dodge Dealer— 


Fred R. Nichols (right), receives con- 
gratulations on his appointment as the 
new Mission district Dodge-Plymouth deal- 
er in San Francisco. With him are D. B. 
Mooney (center), regional manager, and 
Robert Dull, city manager. 


with Ford and with other prospec- 
tive customers. 


The producer has greater assur- 
ance that its shipments will be ac- 





will be concentrating on the qual- 
ity characteristics that are most 
important to the purchaser. Fewer 
production interruptions will result 
from sub-quality parts. 

The quality level certification 
agreement used by Ford estab- 
lishes what is of primary impor- 
tance in the product, classifies 
quality characteristics, correlates 
inspection and gaging practices 
and standards. A trial period is 
set up. After the vendor quali- 
fies, a formal agreement is drawn 
up. 

By agreement, quality character- 
istics are classified into critical 
characteristics, major characteris- 
tics, minor characteristics and sep- 
arate material characteristics. The 
latter properties include chemical, 
metallurgical and other character- 
istics. 

Under the Ford certification pro- 
gram, the supplier sends written 
proof with each shipment that the 
required quality standards are be- 
ing met. The supplier performs a 
sampling inspection of each ship- 
ment, in accordance with the qual- 
ity agreement. As the supplier con- 
tinues to meet requirements, Ford’s 
inspection requirements are re- 
duced. Defective parts found in 
otherwise acceptable shipments are 
disposed of at Ford’s expense. 

Certification agreements may be 
canceled by either Ford or the 
vendor. The use of such agreements 
or some modification thereof is ex- 
pected to grow as the use of qual- 
ity control becomes more wide- 
spread in the auto industry. 


Calendar 


(Continued from Page 4) 


General 
15-17 — National Petroleum Assn. 
52nd Annual Meetin ), Traymore Hotel, 
tlantic Ci New Jersey. 

Sept. 20-22 — Truck Body and Equipment 
Association, Inc., Hotel Statler, Buffalo. 

— 23-25—Automotive Parts Rebuilders 
Assn. Convention and Parts Show, Mor- 
rison Hotel, Chicago. 

Oct. a iadomathen, Advertisers Council, 
Fall Meeting, Moraine Hotel, Highland 
Park, Illinois. 

Oct. 7—Automobile Old Timers Fifteenth 
Annual Meeting and Dinner, Hote! 

_ . Astor, New York City. 

Oct. 9-17— Pacific International Motor 
Sports Show, Oakland Exposition Build- 
ing, Oakland, Calif. 

Oct. '18-22—National Safety Council, Ch 
ot Hlinois. 

25-27—National Association of Inde- 
Oe ane Tire Dealers, Sherman Hotel, 

Chicago. 

Oct. 25-29— American Trucking Associa- 
tions, an” Waldorf-Astoria Hotel, New 
York City. 

Oct. 28-30 — Western Parts and Service 
Managers Association Convention, New 
Washington Hotel, Seattle. 

Nov. 15-17— American Finance Confer- 
ence, Commodore Hotel, New York City. 

Dec. 6-7—National Standard Parts Associ- 
ation, Hotel Sherman, Chicago. 

Dec. 8-10 — Automotive Service Industries 
Show, Navy Pier, Chicago. 

Jan. 10-13—American Road Builders’ As- 
sociation, Annual Meeting, Roosevelt 


Hotel, New Orleans. 






















Brown Links Facilities— 


T. N. Brown (right), owner, and R. K. 






Kendall, Buick zone manager, throw open 
the doors for a two-day form’l opening 
of Brown Buick Co.'s new sales and serv- 
ice headquarters in San Francisco. Previ- 
ously, the sales and service departments 
were at separate locations. 


READERSHIP CONCENTRATED WHERE MOST OF THE BUYING IS DONE 







a 
~~ 


REPHESENTED OY: SAWYER-FERGUSON-WALKER CO., 





LOS ANGELES, SAM FRANCISCO, PHILADELPHIA, DETROIT, ATLANTA © HAL WINTER CO., MIAMI BEACH 

















* The undeniable truth of John Ruskin’s famous words have 
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inspired us, the creators of the BLUE CORAL TREATMENT, 
to maintain the most exacting standards of quality for 


over twenty five years. 


BLUE CORAL’S overwhelming acceptance by leading 
manufacturers of fine cars is dramatic proof of its worth. 
Progressive dealers everywhere unhesitatingly recommend 
periodic BLUE CORAL TREATMENTS to their customers . . . 
in turn, their customers gladly pay the additional cost of a BLUE 
CORAL TREATMENT. They know that although BLUE CORAL 


costs a LITTLE more... it gives a LOT more! 


WT 
We will continue to make BLUE CORAL the peer of all paint CE, f.Y, y Lyra 
preservatives ! : Sowing é gue j ) fe “wy Wh... 


© 1954—H.D.7. COMPANY FACTORS, INC 


H. D. T. COMPANY FACTORS, INC. ° Creators of the Blue Coral Treatment * WHITE PLAINS, NEW YORK 
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Many States Getting Ready for Action ... . 
New Road Taxes, Bonds Eyed 


paerosats aimed at providing 
revenue to finance free-high- 
way construction programs through 
increased highway-user taxes or 
bond issuance, or both, will be 
introduced in more than 30 legis- 
lative sessions next year, reports 
from state capitals indicate. 
Developments include the follow- 


Arizona—Means of raising ad- 
ditional highway funds are being 
considered by a highway planning 
committee and a special 
lative highway study committee, 
with indications that one or both 

may recommend a l-cent gaso- 

ao tax rate increase to the 1955 

A proposal to boost 
the gasoline tax rate from 5 to 

6 cents a gallon failed of enact- 
ment during the 1954 legislative 
session. 

CoLtorapo—A measure to author- 
ize issuance of $35 million in antici- 
pation warrants for highway con- 
struction and improvement was 
approved by the 1954 legislature 
for submission to the electorate 
in November. Not more than $8 
million could be issued in any one 


year. 
Colorado lawmakers this year 
also enacted a bill providing for 
imposition after next Jan. 1 of a 
15-mill gross ton-mile tax on 
trucks. Together with an added 
provision for a truck and trailer 
registration fee scale ranging from 
$12.60 to $762.50, the act is expected 
to yield about $4 million in addi- 
tional annual | revenue. 
* * 


Ct NN@CTICUT—Highway finan- 

g@ problems are being stud- 
ied, with indications that bond is- 
suance and increased taxes will 
both be sought during the 1955 
legislative session. Suggestions thus 
far include a bond issue of up to 
$250 million 


provide a total of about $4 million 
in additional annual revenue for 
roads, are expected to be intro- 
eoeet in the 1955 legislative ses- 
ion. 

Iowa—A proposal for enactment 
next year of a 2-cent gasoline tax 
increase, to yield about $15 mil- 
lion in additional annual road reve- 
nue, hag been endorsed by the 
Iowa Good Roads Assn. 

IANA — Revival of an in- 
creased gasoline tax proposal 
ig expected during the 1955 legis- 


tucky legislative session in the face 
of opposition from trucking in- 
terests was a plan to increase 
truck weight limits provided the 
move was accompanied by a new 
weight-distance tax against heavy 
trucks. 
o * > 

[_CUmIANA—A bill was approved 

by the 1954 Legislature to au- 
thorize the State Highway Depart- 
ment to issue $50 million in bonds 
for highway. purposes, with the 


lative session, which also will be} 


asked to return a previous loan of 
$16 million to the State Highway 
Department from the State gen- 
eral fund. 
Kansas—A bill to replace the 
ton-mile tax with increased 


of a Kentucky Highway Author- 
ity, empowered to issue revenue 
bonds for construction and im- 
provement of roads for lease to 
the State Highway Department. 
Under the plan, which is similar 
to a program in use for a number 
of years in Pennsylvania, the high- 
way department would turn over 
to the authority the roads to be 
improved. The improved roads 
would be leased back to the State 
for sufficient rental to retire the 


Dropped during the 1954 Ken- 


bonds to be paid off from a 1-cent 
portion of the gasoline tax. 

Although it had been planned to 
issue the bonds without a refer- 
endum vote, the Legislature subse- 
quently approved for submission to 
the electorate in November a con- 
stitutional amendment to validate 
the highway bond issue and to pro- 
hibit the Legislature in the future 
from issuing bonds without sub- 
mission to the people. 

Maryland — Gov. Theodore 
McKeldin this year vetoed a bill 


the State hag authorized for bor- 
rowing for highway construction in 
the last five years. 
Micuwan — Although a proposal 
to submit to the electorate a $500 
million highway bond issue was 


rejected by the 1954 Legislatur., 
the issue will be raised again next 
year or later. 

This was indicated when Michi- 
gan enacted a bill authorizing « 
comprehensive engineering and fis- 
cal study of the State’s highwa: 
needs. A previous similar study lec 
to the 1951 enactment of bills in- 
creasing the gasoline tax rate by 
1% cents a gallon and boosting 
weight ‘taxes paid by trucks and 
buses. 

* * * 


NNESOTA—An interim study 
of the State’s highway prob- 
lems is conducted by a special 
legislative interim committee. In- 
creased taxes against trucks, in- 
cluding weight-distance tax pro- 
(Continued on Page 17, Col. 3) 


DANA CORPORATION 











AUTOMOTIVE NEWS, SEPTEMBER 13, 1954 





Ostrow Lays Claim to Largest Sign— 


This neon sign measuring 250 feet in length and eight feet in height is believed included a measure authorizing the 
by Ostrow Motors (Dodge-Plymouth), Chicago, to be the largest avto dealership sign | State Highway Commission, with 


in the country. It took four months to set up. 





- 
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Bills in 30 Legislatures adie 


States Weigh Action 
On Road Taxes, Bonds 


(Continued from Page 16) 


posals, are among the possible 
levies being studied. Bond issuance 
and increased and other 
highway-user taxes also are con- 
sidered. 

Mississipr1—Bills enacted this year | so! 
License fees on 


consent of the State Bond Com- 


Revolutionary New Spicer Center Bearing 
Mounting for Spicer Propeller Shafts 


REDUCES VIBRATION UP TO 80% 
LENGTHENS TRUCK AND PARTS LIFE 
LESSENS DRIVING FATIGUE 


Happy days ahead, for many drivers of 1955 truckst 


The new Spicer Center Bearing Mounting has put the shackles 
on destructive, annoying propeller shaft vibration ordinarily 
transmitted through center bearing supports! 


Gone is the propeller shaft hum . . . the buzz... 
trafing, nerve-wracking oscillations that weary the driver's 
body and wrack the truck's frame. 


the pene- 


Oe OCR MIC em Ga lane mu Cli 


TOLEDO 1, OHI 


SPICER PRODUCTS: TRANSMISSIONS © UNIVERSAL JOINTS « 
GEAR BOXES « 
© RAIMWAY GENERATOR ORIVES © STAMPINGS © SPICER end AUBURN CLUTCHES 


The Spicer Center Bearing Mounting embodies a revolutionory 
combination of ball bearing and low-frequency rubber. This 
achieves remarkably low vibration transmissibility at driving 
speeds. It dampens... deadens . . . absorbs nearly all the 
vibration disturbances transmitted to it from the drive line. 


The new Spicer mounting is an outstanding engineering ad- 
vancement: It is as momentous and far-reaching in effect as 
the now-famous soft-rubber engine mounting principle. One 
ride in a truck equipped with this Spicer unit will quickly prove 
its driver-saving, truck-saving ability. 


The new Spicer Center Bearing Mounting is available for 
Original truck equipment, as an integral part of the Spicer 
Propeller Shaft assembly. It is another Spicer engineering 
“first,” typical of Spicer pioneering that has been dedicated 
to the advancement of the automotive industry. 


ter Recording of New Spicer Center Be 


POWER TAKE-OFFS © POWER TAKE-OFF JOINTS ¢ 


PROPELLER SHAFTS © AXLES © TORQUE 
RAIL CAR DRIVES 


trucks 





mission, to sell up to $18,159,000 

worth of gasoline tax revenue 

bonds to match Federal-aid funds. 
Under terms of the act, $13 mil- 

a of the bonds already have been 
d. 


boosted by the Legislature in 
connection with its enactment of 


a bill increasing 
maximum truck 


permissible 
weights from 


largest 
$666 to $714 a year. 

MontanNa—Proposals to increase 
motor fuel taxes to produce §$2,- 
750,000 in additional annual revenue 
to match Federal aid, are being 
studied by the Governor’s Interim 
Highway Finance Committee. 

Such proposals would result in 
legislation that would increase the 
gasoline tax by 1 cent a gallon and 
the diesel fuel tax rate by about 
4 cents. 

As an alternative to increasing 
the gasoline tax rate, the commit- 
tee also is considering a proposal 
for a new nonrefundable tax 
against all petroleum products. 

+ 


JERSEY — Although the 
1954 Legislature boosted the 
gasoline tax rate from 3 to 4 cents 
a gallon, none of the $14 million 
in additional annual revenue will 
go for road purposes. The gas tax 
increase, together with higher lev- 
ies against corporations and race 
tracks, was enacted to provide 
more funds for schools and other 
general uses. 
New York—Alternate constitu- 
tional amendments providing for 
$500 or $750 million bond issues 


approval by the 1954 Legislature. 

New York lawmakers next year 
are expected to act on a proposal 
to increase the gasoline tax from 
4 to 6 cents a gallon and the diesel 
fuel tax from 6 to 9 cents. 

NortH Carotina—A report is ex- 
pected not later than Nov. 2 on a 
study of highway needs. 

Oxnw—The Legislature next year 
will be confronted with a revival 
of controversy over the axle-mile 
tax on heavy trucks, which ranges 
from one-half to 2% cents a mile, 
depending on the number of axles. 
The levy went into effect last Oc- 
tober and has caused reciprocity 
complications with other states. 

- 


Qe anos — Both increased 
highway-user taxes and bond 
issuance will be proposed during 
the 1955 legislative session. 

Ruove Istanp—A long-range high- 
way construction program, to- 
gether with means of financing it, 
will be recommended to the 1955 
Legislature by a highway study 
committee. 

Tennessee — Pointing out that 
further bond issuance or other 
sources of new revenue will be 
needed next year for continuance 
of the State’s rural roads program, 
State Highway Commissioner W. 
M. Leech urged the State Legisla- 
tive Council to recommend legis- 
lative action to halt the diversion 
of highway funds to nonhighway 


VermMont—A proposal for —_ 
way bond issuance is expected to 


.| bill requiring out-of-state truckers 


for private concerns to buy in Vir- 
ginia as much gasoline as they use 
on state highways or pay equiva- 
lent taxes. 

Wisconsin — Next year’s legisla- 
tive session will be asked by the 
Wisconsin Good Roads Assn. to 
increase the gasoline tax from 4 


gen manager 
Market Motors (Ford), Akron. 

Joseph A. Frank, president 
Midtown, has assumed Sullivan 
duties there. 





AUTOMOTIVE NEWS, SEPTEMBER 13, 1954 


€ 
B the No.1 
in 


In 1954, for the third consecutive 


year, The Progressive Farmer 
continues to lead all other farm magazines 
in lines and pages of advertising. 

Why have advertisers made 

The Progressive Farmer their No. 1 choice 
among farm magazines? 

Why is The Progressive Farmer 

the first farm magazine to go on many 
advertising lists today? 

Here are some of the answers: 


Editorial Offices: BIRMINGHAM 


H. EARL BUTCHER, V. P. and Eastern Advertising 
250 Park Ave., New York 17 + Plaza 1-0160 


( 
{ 
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'Progressive Farmer 
Farm Magazine 
Advertising Volume? 





ti The South is Prosperous. GG Strong Family Interest. 
In 1953, the volume of retail trade in the 16 Southern states To serve the whole family, The Progressive Farmer carries more 
reached the amazing total of nearly $42 BILLION.* The South editorial matter of interest to women and of interest to young 
is the nation’s fastest-growing big regional market. folks than any other farm magazine. The Progressive Home sec- 
tion of The Progressive Farmer is the Southern woman’s modern 
. service magazine. 
FE The South is Rural. : 
Advertising needs a rural magazine to sell the South, because the 6 : ° 
South is 51.4% rural in population. The rest of the U.S. is only Healthy Circulation Growth. 
29% rural. Growing with its market, The Progressive Farmer has shown a 
vigorous, healthy increase in circulation—from 950,000 in 1945 
. . : . : to than 1,250,000 today. No othe ine i idel 
Fy First in Editorial Service. saad; as Lighinganticend tg teuteanenschtediecs 


The Progressive Farmer carries over 50% more ert linage 
poo sh mesma hs ante 7 Powerful Merchandising Value. 


3 4. | In 54 different surveys, Southern wholesalers and trade associa- 
; tions recently asked their retailers “Which one farm magazine 

In N eighbor ly Touch. has the greatest advertising influence in your trade territory?” 

Edited for Southerners for 68 years, The Progressive Farmer is ‘Replies were received from 8,566 retailers, representing all im- 

published monthly in five separate editions localized to the five portant trade classifications. The Progressive Farmer was the 4 

distinct farming areas of the South. Your product gains strong to 1 choice over any other farm magazine . .. and the 2 to 1 choice 

local prestige when you advertise in The Progressive Farmer. over all other farm magazines combined. etates Management cstiaiats 


FIRST with readers, FIRST with wholesalers and retailers, FIRST with advertisers, 
The Progressive Farmer is a must in any advertising plan to sell the rural South! 








to The Progressive Farmer 


( RALEIGH + MEMPHIS + DALLAS 
{ 


OSCAR M. DUGGER, V. P. and Western Advertising Manager Other Advertising Offices: Pacific Coast: Edw. $. Townsend Ce. 
Daily News Bidg., Chicage 6 + Central 6-3400 RALEIGH * MEMPHIS + DALLAS = San 









AUTOMOTIVE. NEWS, SEPTEMBER 13, 1954 


New Products, Markets 










Corp., Brooklyn, N. Y. 





On throughout the con- 
American Management Assn. to Discuss Ways oe = ee : = 





















To Meet Stiffening Competition 


NEW YORK.— Development of|Other topics on the conference 
new products and new markets to|agenda include what top manage- 





from the U. S. and Canada are|traffic and transportation, and 
expected to attend. 

Speakers will suggest ways of| pect from quality control. cations. 
eliminating complacency remaining}; Among the speakers scheduled 


will describe how their companies} Patterson, president and chairman 







































K-W for Evans— 


*. Harry Evans (seated right), co-owner of 
Bob Muir Motors, Fort Worth, Tex., signs 
his Kaiser-Willys franchise. Shown (from 
left} are M. A. Saunders, western divi- 
sional manager; Al Payne, assistant Dallas 
zone manager, and Ernie Prichard, Dallas 
zone manager. 


ident, Gillette Safety Razor Co., 
Boston; C. A. Wiken, engineering 
vice-president Rockwell Mfg. Co.; 
Neil Drake, partner in Drake, 
Startzman, Sheahan and Barclay, 


efficiency. 

A full day will be devoted to 
new-product development. Repre- 
sentatives of Merck & Co., Inc., 
Rahway, N. Jd. and Rockwell 
Mfg. Co., Pittsburgh, will detail 
the methods they use. 


ing division. 
Dutch Gap Expands 


_ | half-day case-study presentation by/| Plastics division, Monsanto Chem-| while his son, H. T. Goyne 
MOTIVE NEWS ever) week! oe Sylvania Electric Products, Inc.'ical Co., Springfield, Mass. and! general manager. 





hy) 
be 
e 
bf 


Spake ete neem ae 


“Salesin the millions—with a 3.7% net” 


—reports owner James K. Wood of General Truck Sales, Long Beach, Calif. 
—one of the top all-truck dealerships on the Pacific Coast 























IM WOOD began as a GMC truck salesman in 1934. 
Today, he’s top man in Los Angeles County’s oldest 
exclusive GMC truck dealership. Their 1953 record topped 
a long string of good selling years. 


“Call it coincidence if you want,”’ says Wood. “‘But we feel a 
definite increase in customer interest right after the appearance 
of GMC’s magazine and newspaper ads. They give a real boost 
to our sales work.”’ 


‘We're pretty proud of our 246 new-truck sales—and our = ° be 


$2,335,000 gross,” says Wood. “‘Especially since that gave us a 
3.7% net.” (Automotive dealers will recognize this percentage 
‘as well above the national average. And it’s a figure that can 
be matched by GMC dealers all over the country.) 


Wood has always had plenty of lower-priced competition. 
But that’s never been able to stop the rapid growth of his 
business. 


_— “GMC’s offer solid value,’’ Wood declares, “‘and most truckers 

recognize it. If I wanted to sell on price alone, I wouldn’t need 

I'd just hire some kids with bikes to deliver quotations 

Wood is proud of his 20-year connection with GMC. He 

es the vast program of product development as promising 

| greater things for the future. And he’s all for the 
hods of sales promotion and advertising. 


Jim Wood’s success story is a good one, but not unusual 
on our books. He’s pretty typical of many successful 
GMC dealers. 


What about you? If there’s no GMC dealer in your town, 
write us a letter. Find out all the reasons it’s great to have 
a GMC franchise—not only now but for the years ahead! 


The better you know GMC... 
the better the truck business looks 


J 
Sella modem ruck: 


Be careful—drive safely. 


GMC Truck & Coach—A General Motors Division 


Wayne M. Biklen, director of qual- 
ity control, American Safety Razor 


meet stiffening competition will be|ment expects of the factory, the oceia ute st ge nln A 
the principal topic of the American | role of the production executive in|wass. and other companies Other 
Management Assn.’s fall manufac-| labor relations, inventory reduction | ..ninit items, borrowed from AMA- 
turing conference here Oct. 11-13./to cut costs, coordinating manu-| jomber companies, will illustrate 

Some 800 production executives|facturing and warehousing with/..op subjects as organization, de- 


velopment of management person- 
what top management should ex-/ 4) job descriptions and communi- 


from the seller’s-market era. They} to address the group are Morehead aba te Seana te Pen tease 


have developed new products, re-|of American Machine and Foundry | ycoPrendeny. York, Comporation, 
fined old processes and tightened|Co., New York; Boone Gross, pres- dent in charge of the Mie at 


Dutch Gap Motor Co. (Chevrolet), 
New York; Dr. Robert M. Bowie, | Chester, Va., is constructing a new 
director of engineering, Sylvania) building which will double the size 

Management of the engineering | Electric; Howard Minckler, general | of the firm’s present facilities. H. T. 
function will be the subject of aj}manufacturing superintendent,|Goyne is head of the dealership, 
dr. is 


Letter 


To Salesmen 
By John O. Munn 


Dear Son: 

ONE OF YOUR contem- 
poraries writes to ask if I 
don’t know that automobile 
retailing is a bidding, not 

Ne. 48 a selling business. 

In A a tage 

pity on the sales- 

omnes man, the dealer, 

the manufacturer and the 

public if this wonderful 

trade is destined to gravi- 

tate to “horse-trading op- 
erations!” 


But I don’t blame sales- 
men, particularly the new 
ones, for gaining that im- 
pression. Of course, trades 
always were and will con- 
tinue to be part of this 
business. Trading old cars 
for new ones has made this 
industry great. We all 
ought to be glad that there 
are now more than 50 mil- 
lion automobiles that are 
earmarked as down pay- 
ments for new cars. 

But since the blitz-sale days 
of 1958, we have heard noth- 
ing from many territories ex- 
cept great sales drives, of of- 
fers for crazy discounts, over- 
allowances, no down payments. 

The shopping tendencies 
of the public are the result 
of such trade activity and 
not the cause of it. So don’t 
blame the public. What do 
you expect when you offer 
a prospect $500 more than 
his old car is worth, or $500 
discount on a clean deal? 
Such offers only prove to 
the public that your list 
price is not your selling 
price. So why shouldn’t the 
prospect feel that he should 
continue to bargain by all 
matter or means, until he 
is certain that the bottom 
has been reached? 

* * * 

BIDDING FOR business 
with price and term induce- 
ments does not call for 
salesmen. It does not re- 
quire salesman ship to find 
out the kind of deal a pros- 
pect wants and then give it 
to him. Besides, son, you 
don’t want that kind of job. 

The sheer force of econom- 

salesmen 


how you have come to feel 
about it, the economic facts 
of life will prevail. 

Review some of these let- 
ters that specialize in lo- 
cating prospects as well as 
selling the prospect a fair 
used-car allowance. In spite 
of what you think, all pros- 
pects, even now, are not 
shoppers. We, as individual 
salesmen, can do much to 
overcome this trend. 

Remember, selling is easy 
if you go at it hard, but it 
is hard if you go at it easy. 


Cordially yours, 


Dad 
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The kids who roll down Oak Hill in a coaster wagon, 
and those of us who ride in the world’s best automobiles, 
put a lot of faith in flat-rolled steel. 


If you use flat-rolled steel in your products, 

rely on a specialist—Great Lakes Steel. 

Our entire organization is devoted to the business 

of making more and better flat-rolled steel 

for every application. Many manufacturers have found 
we have some unique qualifications to help them 

to improve products and reduce costs. 

We would like the opportunity 

to work with you on your problems. 


Call on our 25 years of specialization in flat-rolled 
products. Our representative will be glad 
to discuss your particular needs at your request. 


Great Lakes Steel Qo». 


equipment 


PRODUCER OF N-A-X HIGH-TENSILE STEEL @ 


“SALES OFFICES IN CHICAGO, CLEVELAND, GRAND RAPIDS, INDIANAPOLIS, LANSING, NEW YORK AND PHILADELPHIA 


Xt 











BRIDGEPORT, Conn.— Forty- 
four thousand dented fenders last 
year ted from the unfortunate 
combination of women drivers and 
bad brakes, according to figures 
cited by the Raybestos division of 
Raybestos-Manhattan, Inc. 

This makes a sizable mountain 
of dented fenders. Laid end to end, 
it would be enough mangled metal 
to reach more than 60 miles. 

National Safety Council figures 
show that one out of three acci- 
dents caused by mechanical failure 
resulted from unsafe brakes, the 
largest single mechanical cause of 
accidents. Six of one-hundred acci- 
dents result from mechanical fail- 


ure. 

Recent NSC figures also show 
that women drivers were involved 
in approximately 2.2 million auto- 
mobile accidents last year. 

“Out of deference to the male 
sex we refrain from elaborating on 
the fact that this is only 12 percent 


Bad Brakes +Gal= Dents 


W omen Banged Up 44,000 Fenders in 1953; 
Raybestos Gives Tips on Stopping 


of the total number of automobile 
accidents,” Raybestos said. “Yes, 
men were involved in 88 percent of 
the accidents.” 

To save women the embarrass- 
ment of reporting 44,000 additional 
dented fenders, or more serious 
trouble, in the next 12 months, 
brake experts (all men) at Raybes- 
tos offer these words of advice: 


1. To start the day off right, put 
the brakes on lightly for a few sec- 
onds as the car rolls down the 
driveway. This cures “morning 
sickness”—an annoying but seldom 
fatal ailment caused by accumu- 
lated moisture—by drying off the 
brakes before you call on them for 
a traffic stop. 

2. When traffic conditions permit, 
slow down in a series of short brake 


applications. Heat is the enemy of | * 
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land holding it down raises the| 
temperature at the lining and drum | 7 
by hundreds of degrees. Cast iron | 
brake drums sometimes get cherry | © 


red from such heat. In the inter- 
vals between short applications, the 
rush of air over the brake drops 
the temperature well down into the 


safety zone for high quality linings. | @ 


3. Keep your foot off the brake 
pedal unless you want to slow 
down or stop. Riding the pedal, 
even lightly, results in continu- 
ous drag between lining and 
drum. This friction constantly 
wears off a little lining, raises 
the brake temperature and lowers 
the gas mileage. 

4. When your serviceman tells 


you that it is time to have your 


brakes inspected (every 5,000 miles) 
don’t say, “Later, I haven’t time.” 
“Later” was too late for about 44,- 
000 women to save their fenders 
last year. 

“Don’t learn about bad brakes by 
accident,” advises William S. Simp- 
son, vice-president of Raybestos. 
“With few exceptions, faulty brakes 
give plenty of warning — provided 
the driver recognizes and heeds the 

gnal ” 
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Green-Peterson Starts New Building— 


Construction of a $1 million building has been started by Green-Peterson Chevrolet 
Co., Houston. Approximately 200,000 square feet will be occupied by the structure. 


James W. Green is president of the firm, 


common danger signs are: 
Noise— Noisy brakes are 
screaming for attention. Some- 
times the cause is not serious, and 
sometimes it is. Have your serv- 
iceman find the cause. He doesn’t 

want to lose a customer. 
Low Perpat—A brake pedal needs 
adjusting when it goes more than 


brake lining. Jamming the pedal| Raybestos said some of the more} a couple of inches toward the floor 
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M. J. BILGERE EXPLAINING “CARLIFE” TO A CUSTOMER. 


NEW CAR SALES UP 
thanks to Carlife Repeat Customers 


One of St. Louis’ foremost Chevrolet dealers, Bilgere Chevrolet 
has used Carlife for the last four years. Aggressive 
ke” Bilgere, writes, “We should like to convey to you 
again our satisfaction with Carlife Guaranty. Carlife customers 
are now forming the nucleus of our valued “re 
regards new car sales. They are also res 

our service volume at its present high le 





Left to Right, Edward Molinari, 
SS kel, Treasurer, 
McGuiggan, Mgr. 


ing influence of a large volume of Carlife customers in this com- 
that we have realized our greater long-range 


Small wonder with the above results, that Bilgere Chevrolet is 
one of the outstanding dealers in the St. Louis area. 


OVER 80% 


ter, Mass., 





Man- 


our “Carlife”’ 


peat business” as 
nsible for maintaining 
vel despite the intense 
competition that now exists in the repair field.” 
Yes, new car sales PLUS added Service Absor 
benefits of Carlife Guaranty. But that’s not all! 

on, “Although the Carlife operation itself has been most grati- 
fying as regards the ratio of claims to receipts, it is in the steady- 


ion are potent 
. Bilgere goes 


CUSTOMER RETURN 


Charles Chevrolet, Inc., Worces- 
has been an enthu- 
siastic user of Carlife since 
1949. Charles Maykel, Officer of 
Charles Chevrolet and currently 
president of the Mass. Dealers 
Association, says, “Over 80% of 
customers have 
ar maintenance work which is a hig 
centage. I wholeheartedly recommend “‘Carlife” to any 
dealer who wishes to build up his service volume and keep 
good customer relationship.” 
But, here again . . . there’s more to the story. Mr. Maykel goes 
on, “Also, our cost in customer claims has been running only 
15% of our Carlife Sales Income.” Naturally, 
solid profit on Carlife in addition to the Service Absorption. 


Fill out the coupon or clip to your letterhead. We'll send full 
particulars about how you, too, can use this amazing plan 


fo increase your profits. Naturally, there is no obligation! 


fellow 


this means a 


How Chevrolet Dealers 


Increase Profits 
with CARLIFE GUARANTY! 


No question about it, Carlife Guaranty supplied 
the sales PLUS these dealers needed to: _ 


Make more new car sales 


nd 


best seller in our Service 
the opportunity to further 
operations—w: 
muffler and tail pi 


fact remains that he per: 


if he felt no obligation toward the upkeep of his 
car and the Carlife Guaranty he purchased. 


“As a closer to a Carlife adjustment I find that a 
check made out to the Guaranty holder for the 
amount of the repair chargeable to Carlife seals 

will. Cash in hand is what he 
reaks down, he has Carlife cover- 
age, the repair is made, we pay him for the work 
performed, and his indorsement on the check 
consumates the operation.” 


the feeling of 
likes! His car 


Telephone Diamond 1-2388 


Carlife Profit : 








Increase Service and Repair orders 
Get over 80% of new and used car customers 
coming back to the dealer for Service 


oe sesty these three benefits to your business. 
t a difference they would make in your 
operation! Read over oaenes what these ag 

ressive, wide-awake dealers "ll 
facts and figures that make sense to you. 
Then—mail the coupon below and get all the facts. 


William J. Wink, Jr., (left) giving a check for payment in full to a 
very satisfied Carlife Guaranty customer. 


CARLIFE INCREASES REPAIR 
ORDERS AT WINK CHEVROLET 


Alert William J. Wink, Jr., Vice President of Wink 
Chevrolet, Detroit, tee. 


1 packs, front end adjustments, 
replacements and brake ad- 
justments. Carlife 1s to me the opener, the tool to 
the customer in. Once he is inside the Service 
partment door, our selling job begins. But the 
haps would not be there 


p------------ 


| The CARLIFE GUARANTY COMPANY 


16501 Wyoming, Detroit 21, Michigan 


Tell us, without cost or obligation, all about the 
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ve to say... you 

















says, “Carlife is the 
ment! It gives us 
selling of related 
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and A. J. Henry, manager. 
when you step on it. A good test 
is to put your four fingers sideways 
under the brake pedal with your 
little finger against the floorboard. 
Now, have someone depress the 
pedal. If it touches your index fin- 
ger, there’s too much play. Afraid 
it might squeeze your fingers? It 
could hurt worse if your brakes 
failed in a driving emergency. 
Fape—A brake pedal that sinks 
slowly toward the floor as you ap- 
ply pressure is completely untrust- 
worthy now and may soon, and un- 
expectedly, leave you driving along 
without brakes. 
| Gras—A brake that grabs or 
jerks when you step on the pedal 
may throw you into traffic, into a 
ditch, or into your windshield. 





Legislative News 





Establishment of a central regis- 
try office in Ontario for motor 
vehicles where every transaction 
from manufacture to destruction 
of a motor vehicle would be on 
record has been urged on a special 
legislative committee by the North- 
umberland and Durham Law Assn., 
represented by Stewart Ryan, Port 
| Hope lawyer. 

Ryan said that “virtually every 
| solicitor in Ontario has to handle 
| OMe Or More cases a year in which 
motor vehicles have been sold to 
innocent parties as if they were 
free from encumbrance only to 
learn afterward the seller doesn’t 
own the vehicle.” 

* * * 


Two-Year License Tags 


Suggested in Florida 


The Florida State Retailers Assn. 
| has suggested to State officials that 
| auto license plates be used for two 
years in order ‘to save about $165,- 
000 every other year. 


The State cabinet has already 
voted to treat 1955 tags so that 
| mamneoate will reflect light at night. 
| 2 


Ore. Legislature to Wegigh 
Car Rental by State 


The 1955 Oregon Legislature will 
be asked to obtain figures showing 
the cost of renting motor vehicles 
for State use, compared with the 
cost under State-ownership. 

* * - 


Wis. Group Suggests Changes 
In Licensing Procedure 


Renewal of driver’s licenses every 
two years for a $1 fee has been 
suggested by a Wisconsin commit- 
tee studying highway safety. Wis- 
consin licenses now are renewed 
for four-year periods at a cost of 
50 cents. 


Recommendations on a plan to 
increase the highway patrol from 
70 to 350 men have been postponed 
for a study on the present status 
of county patrols. 

* * * 


| 
| 
| 
| 





Tax on Autos Urged to Cure 


Oklahoma City Traffic Ils 


A City auto tax to finance $12 
million in street improvements in 
Oklahoma City over a 10-year 
period has been proposed by a traf- 
fic consultant after a 13-month 
study. 

The consultant suggested a $9 
annual license on cars and $18 on 
commercial vehicles, with the City 
seeking a new State law authoriz- 
ing it to raise $1.5 million a year 
to finance the improvements. 
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These new dealers are 
already selling Dodge trucks 
eee and like it! 


Jim Barnett Motors, Inc. Yreka Motors 
Savannah, Ga. Yreka, Calif. 


Martin Motor Co. Sam Croft Implement Co. 
Rusk, Texas Bluff City, Kansas 


Dewald Motors Clemans Motors 
West Branch, Michigan Florence, Arizona ' . 
Chabot Motors, tne. Walter Ratyna Find out more about this great sales and 


Millbury, Mass. Southampton, N. Y. service opportunity. Write Dodge Trucks, 


Co. Glover Motor Co. } chi 
en See er 21500 Mound Road, Detroit 31, Michigan 


A better deal for the man at the wheel... and a better deal for you! 
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Merchandising 


Memos to Dealers 


By Bob Finlay 









of the claims are ridiculous, but 
aren’t a lot of the ads these days? 
But here is one you'll always find 
to be sincere ... For a good deal, 
see Neil... .” 


* * 
What to Believe 
AMILTON Bros. (Ford-Lincoln- 
Mercury), Port Jervis, N. Y., 
which is marking its 25th birthday, 
started an ad this way: 

“Don’t believe everything you 
hear and only half of what you 
see.” 

Copy went on: 

No business can serve its cus- 
tomers and offer its facilities for 
service without a fair profit ...no 
more than an employe can work 
wae pay. 

° 


can survive on 


Here’s the Remarkable 


New Motor Oil 
that in Effect 


ADDS — 
OCTANES 











GASOLINE 
Boosts Gas Mileage Up to 


The Best Lubriends for 


Any Car, New or Old—in Extreme 
Heat or Sub-Zero Cold—Adds 


Years to 


*in identical road tests, using 


Engine Life! 


fleets of vehicles— New Mobiloil Special 


reduced gasoline consumption — increased miles per gallon up to 23% 
—over results obtained with conventional high-quality SAE 20 motor oil. 


rash promises, forget honest and 
sincere service which the custom- 
er is entitled to. 

“Are ‘special deals’ and ‘no profit 
offers’ sucker bait for a more ex- 
pensive item, or are they bona 
fide offers? ... 

“Hamilton Bros., Inc., your Ford 
dealers, have built a foundation 
on solid principles of honesty and 
integrity in every transaction, large 
or small. Good reputations are the 
result of deeds, not words . . . our 
reputation for backing sales with 
dependable, prompt service is spot- 
less .. .” 

+ x + 


The. Overhead 

A” some dealers on the fringe 
of big cities were reaching 

out for business in the cities with 

the “low overhead” approach. 

An example is a letter signed by 
Jimmy Vann (Dealer), San Fer- 
nando (Calif.) Lincoln-Mercury, 
which was headed: 

“A good idea for your family— 
and you.” 

Copy said: 

“Do you want to buy a new 

at lowest 


sense tells you that it is not the 


Never before has a motor oil 








Stein Opens New Building— 


Joseph F. Stein, Inc. (Cadillac-Pontiac), Asbury Park, N. J., has opened a new show- 
room and service department. A paint and metal shop are included in the 23,000. 


square-foot building. 


in gimmick advertising on tele- 
vision, radio and in the news- 


papers. 

“Every dime spent in every ad- 
vertising dollar must be accounted 
for by lower tradein allowance. 
John Q. Public pays the bill... 

“Situated as we are, on the out- 
skirts of the greatest metropolitan 
automobile market in America, we 
have the distinct and unusual privi- 
lege of being able to undersell all 





237" 


demonstrated so many 


protective properties. New Mobiloil Special cleaned up 
engines of all ages—kept them clean as no other oil 
ever has before. It relieved engine knock, pre-ignition 
“ping” and spark plug misfiring. It reduced corrosive 
and mechanical wear to practically zero. 


Customers are reading. about New Mobiloil Special 
right now —in national magazines— Life and Saturday 


Evening Post —coast-to-coast! 


For more satisfied owners...more service department 
gross profit— make it New Mobiloil Special! 


Mobiloll Special — Under AP! Classification, recommended “for Services ML, MM, MS, DG.” 


Best For Every Car You Sell—Every Car You Service! 


other Lincoln-Mercury dealers, not 
only in Los Angeles County, but 
for the 11 Western states as well. 

“We have the ‘LOWEST OVER- 
HEAD WEST OF THE ROCKIES,’ 
This means that we can trade 
higher on your car than any other 
dealer.” 

The letter says the dealership 
doesn’t need an outside sales or- 
ganization because people come to 
it. 

“For dealers where integrity and 
honesty mean more than profit, 
drive out to San Fernando Lincoln- 
Mercury Co.,” the letter adds. 

* © + 


The Muse 
[Pusey Cadillac-Chevrolet, 
Worcester, Mass., got poetic 
about the used-car situation 
August: 
USED-CAR MANAGER’S 
LAMENT 


in 


A used-car man must freeze— 
and plan in Jan. 

His sales tide hits its lowest 
ebb in Feb. 


How shrewd folks are who buy 
@ car 
In either Feb. or early Mar.; 
For April-May soon drain away 
The Winter’s backlog day by day. 


Then June— 
Each morning, night and noon 
pant 4 and buy—right through 


But what’s awry? 


It shouldn’t happen to a dawg— 

What happens to a used-car 
man in Aug.! 

For now, the doldrum prices 
he'll accept 

Provide sound reason not to 
wait till Sept. 

Don’t dally then, with dealers 
summer stocked; 

You'll miss a buy and kick 
yourself in Oct.! 


+ * s 
Invasion 
aE Emmitt Hoffee, a Buick 
dealer in Fairfield, Ill., reports 
that dealers in nearby towns are 
invading his city with handbills 


and postcards. 

A handbill shows a couple of 
women talking over the fence 
with this headline ... “George 
is nuts. Have You Heard? Paul 
wants to give cars away... and 
George can’t help himself . . .? 

Reasons given—car shops closed, 
local water shortage, over-ordering 
of new cars, poor salesmanship, 
Auto-Lite, limited work, garment 
factory down. 

“Copy says we must sell (or give 
away) 100 units during the month 


| 


of August .. . Come ’onna to our 

| place and we will give you a cake.” 
* = a 

Some Rent 


H BERTRAM LEWIS, long a 
® shrewd observer of the auto 
retailing business, comments on 4 
dealer advertising cars at 12 to 15 
percent down and up to five years 
to pay: 

“(He) is not in a selling business 
at all. He simply rents cars, using 
a time sales contract for camou- 
flage .. .” 


Ford to Show Entries 
In Craft Competition 


DEARBORN. — Seventy-one 
first-place entries in Ford Motor 
Co.’s nationwide industrial arts 











SOCONY-VACUUM OIL COMPANY, INC., and Affiliates; MAGNOLIA PETROLEUM COMPANY, GENERAL PETROLEUM CORPORATION 
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OLDSMOBILE'S 
‘THE 


SENSATION 





OF 





Oldsmobile’s the style sensation of the nation! From coast to coast, 
the public’s talking about that new low-swept silhouette, 






that wide-angle panoramic windshield, that stay-new Oldsmobile flair! 
What’s more, they’re thrilled with the ““Rocket’s” power-famous 







action—the ease and convenience of Oldsmobile’s long list of 
optional power features! No wonder Oldsmobile’s the sales 

sensation of the industry, too! Dealers everywhere report 
record-breaking sales—the greatest public acceptance and enthusiasm 
in history! They know a good thing when they see it, 

and they’ve got it . . . in this year’s sensational “Rocket” 
Oldsmobile! In ’54, as never before, “It’s Smart to Be with OLDS!” 







Drivers know it 













"ROCKET' ENGINE 


: OLDSMOBILE 


DIVISION OF GENERAL MOTORS CORPORATION © LANSING, MICHIGAN XL 
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Auto Personnel 





’ 


Two appointments to executive 
positions in the operating depart- 
ment of Great Lakes Steel Corp., 
the Detroit division of National 
Steel Corp., have been announced 
by Alfred E. Kadell, senior vice- 
president. 


R. B. Allard, since 1952 assistant 
to the manager of steel works for 
the Weirton Steel Co., National 
Steel’s Weirton (W. Va.) division, 
was appointed Great Lakes Steel’s 
manager of primary producing 
units. William F. McGarrity was 
promoted from assistant manager 
of steel works at Weirton to super- 
intendent of steel production at 
Great Lakes. 


* 


* * 


_: Chrysler Export Picks Hyde 


As South American Rep 


Appointment of Austin W. Hyde 
jr. as regional sales representative 
in Ecuador, Peru, Chile, Bolivia, 
Paraguay and Uruguay has been 
announced by C. B. Thomas, presi- 
dent of the export division of 





Chrysler Corp. Hyde’s headquarters 
will be in Lima, Peru. 

He formerly was with Lincoln- 
Mercury as manager in Mexico, 
district manager for Peru and 


Ecuador, and later in Venezuela. 
| * * * 


‘Wagner Automotive Division 
Shifts Dutrow, Fulghum 


The automotive division of 
Wagner Electric Corp., St. Louis, 
has announced the appointment 
of W. P. Dutrow as assistant 
manager of its New York branch 
and R. A. Fulghum as manager 
of its Omaha branch. 

Dutrow formerly was manager 
of the Omaha branch, while 
Fulghum was senior salesman in 
the Atlanta branch. 

* + 


Three Get New Posts 
In Seiberling Sales 


Three new assignments have 





ling Rubber Co., Akron. 


of the budget sales department, 
sales district. 

D. W. Cunningham, formerly 
Akron district salesman, succeeds 
Cheponis, and A. C. Hudson, for- 


ling, sales vice-president of Seiber- 
A. J. Cheponis, formerly manager 


now is manager of the Denver 


division’s passenger tire sales. motion manager in charge of used 
Keller’s headquarters will con-|¢@fs, according to H. E. Crawford, 

tinue to be in Akron and he will| seneral sales manager. 

report to A. R. Carr, manager of| Cheesbrough formerly was as- 

passenger tire sales. sistant zone manager in Buffalo. 
Keller succeeds M. E. Majors,| He succeeds G. B. Hogan who re- 

who has been promoted to assistant | cently was named Zone manager 

to F. A. Duffy, manager of retail|in Cincinnati. Cheesbrough joined 


store sales. | Pontiac in 1939. 
j } * 


* * * * * 


merly manager of the Denver dis- | 
trict, has become a truck tire en-| 
gineer in Dallas sales district. 


* * * 


General Tire Ups Keller 


To Dealer Sales Head 


Appointment of William T. Keller 
as national manager of auto dealer 
tire sales, has been announced by 

Howard A. Bel- 
lows, vice-presi- 
dent of general 


Lamson Joins Lempco 
| Lempco Products, Inc., Bedford, 
|O. has announced the appointment 
|of Albert O. Lamson, Waterbury, 
Conn., as district manager in the 
| New. England states. Lamson for- 
merly was with International Har- 


vester Co. 


7 * 


Richardson Promoted 


D. T. Staples, president of Tide 
Water Associated Oil Co., has an- 


Tire & Rubber | nounced the appointment of Russell 
Co. D. Richardson as the company’s 
Keller joined| controller with headquarters in 


General Tire’s| San Francisco. Richardson former- 
sales organization | ly wag regional controller of the 
in 1952. His first | company’s western division. 
assignment was} ee 

as the eastern di-| Pontiac Ups Cheesbrough 


visi ti bile | 
analet sian au 'To U.C. Sales Position 


Ww. ager, and more| J. C. Cheesbrough has been ap- 





been announced by L. M. Seiber-! recently he has headed the Akron | pointed Pontiac assistant sales pro- 


Coe How 
You're. Ahead 
ot The 


Game 


With A 


() Two Great Cars —One Sales Agreement () Undisputed Engineering Leadership 


() A Market for 90% of New Car Prospects () Chrysler Corporation Reputation 


() Top-Rated Groucho TV & Radio Shows () Industry's Most Advanced Features 


() Outstanding in Advertising Support () A Large, Trained Field Organization 





Standard Car 


| Head of Driveaway Unit 


Two Branch Managers 
Named by Fruehauf 
Appointment of two branch man- 


agers has been announced by Frue- 
half Trailer Co. 


R. A. Cross jr. has been named 
|manager of the Saginaw (Mich.) 
| branch. He had been a resident 
|salesman with the Flint branch 
since 1947. 

R. G. Conner, formerly assistant 
to the vice-president of the gov- 
ernment contract division, will take 
charge of the Wichita branch. 

* * a 


Townsend Appoints Bentley 


Central Division Sales Head 


| Townsend Co., New Brighton, 
|Pa., has named George A. Bentley 
as sales manager 
of its central di- 
vision, with head- 
quarters in De- 
troit. 

Prior to joining 
Townsend, Bent- 
ley was sales 
manager of De- 
troit Stamping 
Co., after serving 
in the production 

2 standards and 
Geo, 4. Bentley sales engineering 
| departments and as assistant sales 
| Manager. 
| He also was with the Fisher Body 
division of General Motors for four 
years. 








* * 


Director of Manufacturing 


Named by Carborundum 


I. Wendell Hamm has been ap- 
pointed director of manufacturing 
for Carborundum Co. 

Formerly chief of industrial en- 
gineering for duPont’s Nylon di- 
vision in Seaford, Del.. Hamm 
joined duPont in 1934 as an in- 
dustrial engineer. 

*z * 


Fruehauf Appoints Barker 
Assistant to President 


Wallace N. Barker, former execu- 
| tive vice-president of Pullman- 


* 


Mfg. Co., has been 
| elected vice-presi- 
‘dent and assist- 
jant to the presi- 

dent of Fruehauf 

Trailer Co.,, ac- 

cording to Roy 


'Fruehauf, presi- 
dent. 
Barker had 


jbeen associated 
|with Pullman- 
Standard and its 
affiliated companies for 34 years be- 
| fore joining Fruehauf. 
- - = 
'Trailmobile Shifts Kruizenga 


'To Used-Trailer Post 


Appointment. of Jack R. Krui- 
| zenga as national used-trailer man- 
|ager of Trailmobile, Inc. has been 
| announced by William A. Burns jr., 
| president. 

Kruizenga had been manager of 
Trailmobile’s Grand Rapids branch 
|for the past 2% years. Previously 
| he was sales representative at the 
_ Cleveland branch. 

} * 


- 

| Gill Shifted by Chrysler 
Harold 8. Gill has been appointed 
director of employment for Chrys- 
ler Corp.'s automotive body divi- 
sion. He formerly was plant labor 
relations director. 

* = 





W. N. Barker 


* 


Oldsmobile Appoints Lofgren 


Nels E. Lofgren has been ap- 
pointed supervisor of Oldsmo- | 
bile’s customer driveaway depart- 
ment, according to G. R. Jones, 
Oldsmobile general sales man- 
ager. Paul K. Bickert will be as- 
sistant supervisor of the depart- 
ment. 

Lofgren entered the automotive 
field in 1938 as assistant service 
manager for an Oldsmobile deal- 
ership in Denver. He joined Olds- f 
mobile as parts and service rep- ‘ 
resentative in the Denver zone in 

(Continued on Page 52, Col. 3) 
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FIDELITY INSURED AUCTIONS 
Auction Name and Address Auction Day 
Al & Benny Friendly Auto Auction Thursday 
848 N. Beach St., Daytona Beach, Fla. 

Auction Wed. & Fri. 
rset Hwy., U.S. #25 Melvindale, Mich. 
Arlington Auto Auction, Inc. Wednesday 
Hwy. 51 Intersection with Hwy. 60, Arlington, Wis. 
Baker Auto Auction Thursday 
Pass Road, Biloxi, Miss. 
Thursday 


Friday 


Capitol Auto Auction 
4635 Florida Ave., Baton Rouge, La. 


State Fair Grounds, Columbus, Ohio 


Cincinnati Auto Auction, Inc. 
Springdale & Colerain Rds., Cincinnati, Ohio 
Cofield Auto Auction Monday 
Boaz, Alabama 

Thursday 
Mon. & Fri. 


Columbus Auto Auction 
2603 Cusseta Road, Columbus, Ga. 


Concord Auto Auction, Inc. 
29 Sudbury Road, Concord, Mass. 


Auction 
Highway 48, N., Decatur, Illinois 
Auction Wednesday 
6060 Cicotte Ave., Detroit, Michigan 
Dixie Auto Auction Sales Monday 
217 Gadsden Road, Birmingham, Ala. 
Dixie Motors Auto Auction Tues. & Fri. 
718 Angier Ave., Atlanta, Ga. . 
Red Farmer's Auto Auction, Inc. Wednesday 
1010 S. State St., Jackson, Miss. 
Greater Shreveport Auto Auction Thursday 
1310 N. Market St., Shreveport, La. 
Auctions, Inc. Tuesday 


0168-M21, Jenison, Michigan 
Thursday 


Doc Greiner Auction 

714 Huron Street, Toledo, Ohio 
Hester and Coleman Auto Auction Tuesday 
800 Louisville Ave., Monroe, La. 
Indianapolis Auto Auction, Inc. Wednesday 
4501 West 16th St., Indianapolis, Ind. 

Lapiner’s Auction Co. WwW 

125 So. Delaware, Mason City, lowa 

Lebanon Auto Auction, In. . Wednesday 
State Highway 39, No. Plainfield, N. J. 

Maney Auto Auction Friday 
Jordon Lane, Huntsville, Ala. 


Mauldin Sales, Inc. T 
1227 New Buncombe, Greenville, S. C. 


Middle Georgia Auto Auction Wednesday 


Eastside Highway, Macon, Georgia 
Auction 
4216-—23rd Avenue, Moline, Illinois 
Monroe Auto Auction, Inc. Tuesday 
Highway #80, Monroe, Lousiana 


Montgomery Auto Wednesday 
927 No. Court St., Montgomery, Ala. 
Montpelier Auto Auction Co. Monday 
Route #1, Montpelier, Ohio 

Muncie i 

, 3344 So. Madison St., Muncie, Ind. 

111th St. Automobile Auction 

5430 West 111th St., Oak Lawn, Illinois 


Owosso Auto Auction 
1450 E. Main St., Owosso, Mich. 
Page Bros. Auto Auction Wednesday 


35th at Divine St., Chattanooga, Tenn. 


Quincy Auto Auction 

3220 Broadway, Quincy, Illinois 
Rockford Auto Auction 

6402 Forest Hills Rd., Rockford, il. 


Ryan Auto jon, Wi 
3710 Hopkins Rd., Richmond, Virginia 


i Tuesday 
Greenpoint Ave. at Provost St., Bklyn., N. Y. City 


Wednesday 


Slaton Auto Auction 
U. S. Highway 11, Cleveland, Tenn. 


Auto Auction, Inc. Thursday 


Cliff Soderberg 
13th and Locust Sts., Omaha, Nebraska 


Southern Auto Sales Wednesday 
Route 5, Warehouse Point, Conn. 

Syracuse Auto Auction Thursday 
R. D. #1, Lafayette, New York 

Tinnin Auto Auction Tuesday 


Buckwalter Stadium, Meridian, Miss. 

Toledo Auto Auction Co. Tuesday 
5902 Telegraph Rd., Toledo, Ohio 

Tri-State Auction Co. Thursday 
3021 Front St., Fargo, N. Dakota 

Tri-State Auto Auction, Inc. Friday | 
Valley Springs, S. Dakota 


West Kentucky Auto Auction 
Chestnut at W. 12th St., Murray, Ky. 


Mr. Self-Insured Auction Owner: 


Freddy Fidelity 
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locks 
the barn 


before : 


Fidelity spends over 40% of every premium dollar to 
PREVENT bad check losses at your auction!!! 


PREVENTION OF BAD CHECK LOSSES AT YOUR AUCTION com- 
mands top priority in our theatre of operations . . . because PRE- 
VENTION saves you money, time, and worry that no cure in the world 
will do. We know from long and costly experience that locking the 
door before the horse is stolen is better for everybody concerned than 
buying another horse. ; 


PREVENTION OF BAD CHECK LOSSES AT YOUR AUCTION 
requires us to pay eight employees to do nothing but collect credit 
information on over 40,000 automobile dealers . . . to keep that in- 
formation up to the minute every minute . . . to pass along to all in- 
sured auctions any change in the credit picture of any dealer. It costs 
us over 40¢ of every premium dollar we collect to do it . . . but over 
the long haul, we, and every auction listed here, find the investment 
profitable. 


PREVENT BAD CHECK LOSSES AT YOUR AUCTION... GO 
AFTER BIGGER CONSIGNMENTS .. . with Fidelity Check Insur- 
ance. More and more big dealers are selling exclusively through 
auctions with Fidelity Check Insurance — because they know the top 
bid is the best bid . . . every check is a guaranteed check .. . and 
claims are paid within 48 hours by Fidelity. 


Write, wire, or call today for the full story on bad check prevention. 


FIDELITY INSURANCE COMPANY 


OF TENNESSEE 


204 Stahlman Building Nashville, Tennessee 
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On the Financial Front 





Commercial Credit Co. had an 
income of $11,948,881 in the first 
half of the year, compared with 
$11,481,815 in the like 1953 period. 

This income was larger than that 
in any similar six-month period, 
the firm said, and for the year 
ended June 30 was the largest of 
any 12-month period in the com- 
pany’s history. 

The total volume of receivables 
acquired during the first half was 
$1,186,528,601, compared with $1,- 
686,292,146 a year ago. 

The firm said that the volume of 
business reflected a reduction in 
the first six months against the 
first half of 1953, caused by reduced 
new-car sales. 

* * + 


Lunn Reports Big Month 


In Sales and Earnings 

Net income in May was reported 
at $56,000 by Lunn Laminates, Inc., 
producer of plastic body parts for 
the Chevrolet Corvette and Kaiser 





mee — 


Motorola 
Car Radio 


Darrin. This compares with $136,- 


000 income for 1953-54. 
May sales totaled $522,000, 


volume of 1952-53. 
* 7 


Air Reduction Co. Sales 


Decrease in First Half 
Sales of Air Reduction, Inc. 
New York, for the first half of- 
1954 amounted to $50,926,476, com- 
pared with $67,208,365 a year ago. 
The net income was $3,219,733 
against $8,708,045 in 1008. 


LOF Profits Reported Grows 


With Size of Windshields 


Libbey-Owens-Ford Glass Co. re- 
ports that net earnings in the first 
six months totaled $13,082,796, com- 
pared with $8,594,593 in the like 
1953 period—an increase of $4,488,- 
208. 


Among factors in the demand for 
glass is the increased use of wrap- 


or 
close to one-third the entire sales 


areas of safety glass in automo- 
biles, it was said. 


Kaiser Aluminum Profit 


Increases 19% in Year 

Kaiser Aluminum & Chemical 
Corp. hag reported sales totaling 
$226,641,000 for the fiscal year end- 
ed May 31, a 24 percent increase 
over the previous year. 

Net earnings were $14,016,000, an 
increase of 19 percent, compared 
with $11,768,000 the preceding year. 

2 * * 


Stockholders of GM Total 


493,710 in Second Quarter 


Ownership of General Motors 
common and preferred shares stood 
at 493,710 in the second quarter of 
1954, 

There were 495,575 shareholders 
in the first quarter this year and 
491,468 in the second quarter of 
1953. 


* * * 


Ainsworth Mfg. Corp. 
Sales totaling $4,652,951 are re- 
ported by Ainsworth Mfg. Corp. 
for the second quarter, compared 
with $9,803,420 during the first six 


around windshields and larger! months. Profit amounted to $123,- 


Enjoy faster turnover and greater profits by stocking 
Motorola VOLUMATIC Car Radio, Model 404. 
No other car radio equals its tremendous customer 
appeal. Features Motorola’s exclusive Volumatic 
Control, the most highly advanced improvement in 
auto radio circuit design in 25 years! Volume level 
locks automatically—radio stays steady, sharp, 


Just 3 sq. feet of dis- 
play space puts you in 
the money-making 
Motorola car radio 


business. For full de- 
tails, see your local 
Motorola distributor. 


BEST SELLER on the mark 





Farina’s Lates?t Creation— 


This custom body was built by Pinin Farina, Italian designer, on a Cadillac chassis 
for Norman Granz, jazz entrepreneur. It is the first car built by Farina on an 
American chassis since he became Nash styling consultant in 1952. 


181, reducing the loss during the 
first six months to $58,191. 
* * > 


National Automotive Fibres 


Reports $512,698 Profit 
Consolidated net profit for Na- 

tional Automotive Fibres, Inc., in 

the first half of 1954 amounted to 








WON’T FADE OUT 


UNDER BRIDGES, 
UNDERPASSES, 
VIADUCTS! 


static-free even while driving under bridges, via- 
ducts—anywhere a signal is available. Powerful! 
Shock-resistant! Has five tubes plus rectifier and 
superheterodyne receiver. Priced at a sales-clinch- 
ing low $39.95. That’s why it’s an unbeatable seller. 
So stock up now on Model 404 and the entire profit- 


able Motorola car radio line. 


Push-button luxury at a budget price! 
Exclusive Volumatic Control. 5-station 
push-to-lock control locks in stations razor 


sharp. $54.95 


CAR RADIO 





$512,698 after taxes, according to 
J. R. Millar, board chairman. 

Thig compares with a profit of 
$2,093,921 for the same period of 
1953. Sales in the first half of 1954 
amounted to $32,960,255, compared 
with $47,577,693 in the like period 
last year. 

7 s + 

Allis-Chalmers Earnings 
Rise Sharply Over °53 

Allis-Chalmers Mfg. Co., has re- 
ported sales of $258,867,531 for the 
first six months, compared with 
$258,566,676 during the same period 
of 1953. Profits for the six months 
were $13,490,505 as against $10,453,- 
san during the first six months of 
1953. 


Unfilled orders as of June 30 
amounted to $169 million, compared 
with $214 million as of June 30, 
1953. 

* * * 


Twin Coach Reports Rise 


In Sales and Profits 


A net profit of $726,958 for the 
first six months has been announced 
by Twin Coach Co., Cleveland. In 
the like 1953 period, the profit was 
$296,300. 


Sales totaled $21,957,728, compared 
with $16,479,000 last year. 
+ oe J 


Hollingshead Sales, Profit 
Improve in Second Quarter 
Wilbur H. Norton, president of 


and earnings in the second quar- 
ter showed substantial improve- 
ment over the first three months 
of the year. 

Sales amounted to $4,260,000, 


first quarter. Earnings increased 
to $101,409 from $653,782 in the 
first quarter. 

~ * e 


Half-Year Profit Wipes Out 
Sieberling Ist-Quarter Loss 


Half-year earnings of Seiberling 
|Rubber Co. have erased a first- 
| quarter loss although sales for the 
first six months were behind the 
like period in 1953, according to J. 
P. Seiberling, president. 

Net sales for the first six months 
were $17,438,694, down 17 percent 
|from the $20,911,260 last year. Net 
| profit was $161,097, compared to 
$525,337 a year ago. 

e ~ 


* 
Towmotor Reports Decline 


In Profits and Sales 


Towmotor Corp. Cleveland, has 
reported a net profit of $387,398 
for the first six months, compared 
— $494,197 in the first half of 
| Net sales were $9,491,658, com- 
pared with $11,701,764 in the same 
period last year. | 

= 


Fruehauf Sales Down; 
Net Dips to $2,230,152 

Sales of Fruehauf Trailer Co. for 
the six months ended June 30 to- 
| taled $72,990,013, compared with 
| $105,399,642 in the first half of 
1953, according to Roy Fruehauf, 
president. 

Net earnings were $2,230,152, com- 
pared with $3,715,450 for the com- 
parable period of last year. 

a 


General Acceptance 


The board of directors of Genera! 
Acceptance . has voted a 
quarterly dividend of 25 cents a 
common share, payable Sept. 15 to 
stockholders of record Sept. 1. 


7 
i 
: 
, 
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PEN NZOIL | “roe 


rola dle] | MAR A\=) Maal Melba ac ala= 
with the first crankcase fill! 


NO OTHER PRODUCT—OIL OR ADDITIVE — 
CAN RESTORE ENGINE POWER 
SO QUICKLY-—SO COMPLETELY! 


This car gained 7 hp at the rear wheels by just changing 
to Pennzoil with Z-7 and idling for 25 minutes 





Dynamometer test shown here was run on a 1950 Olds- detergent oil: Under full load, fhe dynamometer dial 
mobile 98 with more than 48,000 miles. It was in good at right shows 110 hp. Since this “brake horsepower” 
condition but valves were noisy in spite of using crank- represents only about half the engine horsepower, 
case additives. Test No. 1—using premium-priced, high this engine was running well. 





After test No. 1, the oil was drained and replaced with Test No. 2—uvusing Pennzoil with Z-7, SAE 20. Under 
Pennzoil with Z-7, SAE 20. The engine was then allowed _full load, the dynamometer dial at the right now shows 
to idle for 25 minutes so Pennzoil with Z-7 could start 117 hp delivered to the rear wheels—an increase 
dispersing any deposits. Within 10 minutes, valve action of 7 horsepower! This compares with average tune-up 
had quieted noticeably, continued toimprovefollowingtest. gain of only 2 horsepower. 


GET THE FULL 
PROFIT STORY! 








MAIL THIS COUPON TODAY 
© 1954, The Pennzoil Co., Member Penn. Grade Crude Oil Assn., Permit Ne. 2. 





BE SKEPTICAL! BE TOUGH! 


But try it and be convinced! 


You, too, will find that Pennzoil with Z-7 is the key to: 
Satisfied Car Owners . . . More Service Customers... 
Bigger Used Car Profits 


MAKE THIS TEST: Put Pennzoil with Z-7 in an engine that’s 
hard to start, that runs rough, that has severe hydraulic valve 
clatter. Then simply run it at a fast idle for 30 minutes. 
Results will amaze you. 


Mr. Automobile Dealer: Start your new-car customers on Pennzoil 
with Z-7 and they’ll stay sold on your product. Its performance 
will keep them coming back to you for lubrication, the key to 
regular service contacts and the vital service income that should 
absorb most of your overhead. 


Mr. Service Manager: Pennzoil with Z-7 will solve your most 
aggravating problems—sticking, clattering valves, excessive 
valve train wear, and combustion chamber deposits. Used with 
every tune-up, it insures long-lasting top performance. Satisfied 
customers will boost your volume. 


Mr. Used Car Sales Manager: Join up with profit-wise dealers 
who let Pennzoil with Z-7 help sell more used cars at higher prices 
with lower reconditioning costs. Like the dealer who reports: 
“Cold starts on used cars with smoothly running engines and no 
lifter noise is worth $50 per car to us!” 


THE PENNZOIL COMPANY, Oil CITY, PA. 
I'd like more information—and proof of performance—on Pennzoil with Z-7. 





Xt 
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New Cadillac Dealers Named— 


Jack Talbert (right), and Tom Williams (second from right), have been named 
Cadillac dealers in Victorville and Santa Barbara, Calif., respectively. At left is Irving 
Westwood, Los Angeles branch wholesale manager, and in center, F. -H. Murray, Los 
Angeles branch general manager. 





new-car and truck production and sales are making out? AUToMo-|Don’s Garage (Kaiser-Willys and 


wi how 
TIVE gives you the entire story e®@ery week throughout the year. 
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Dealer Doings 





Miller Chevrolet Co., Pittsburgh, pointed State representative to the 
is enlarging its building. Among | Revere Housing Authority. 
the departments affected are the * * «* 
service department and the truck Danner Names Reed 


shop. W. F. Fussner is truck man- 

ager, and W. T. Brooks, service| Cliff Reed has been appointed 

manager. general manager of Dick Danner 
* * Ford, Inc., at 2424 W. 7th St., Fort 


Burglars Raid Luse | worms. ‘ 


Entering through a window, | 
burglars took $107.75 from the safe | 
and cash register of Luse Motor 
Sales, Monticello, Ind. 


* * 


Neuman Chooses Aide 


Albert M. Heintzman has been 
appointed general sales manager of 
Neuman Motors, Inc., Buffalo, ac- 


+ * * 
|eording to Stanley M. Neuman, | 
Changes at Hopper Motor | president. 
John Spoljaric has been appoint- * * « 


ed vice-president of Hopper Motor 
Co. (Dodge-Plymouth), Boise, 14,, | Haley-Cowar t, Douglas, Ga. 
replacing Robert L. Erwin, who re-| Returns to Original Home 
signed. Spoljaric formerly was of-| Haley-Cowart Motor Co. (Ford), 
fice manager. Dennis Sheehy has Douglas, Ga., has moved back 
been promoted to sales manager. into its original headquarters. 

ERTS, The firm was burned out a year 
Earley Appointed ago and has been operating in 
John E. Earley jr. owner of -_ ee locations since 

me. 


During the past few months 


GMC), Revere, Mass., has been ap- 





An TDED-WISION store front 


---an open door to better business! 





IN THIS EYE-CATCHING open-vision showroom, Raymond Pearson, Houston, Texas, extensive use was 


“ 
Sa what we sell . . . ” says the show- 
room with a Pittsburgh Open-Vision 


made of gleaming, lustrous Pittco Store Front Metal and beautiful Pittsburgh Polished Plate Glass. 
Architects: Maurice J. Sullivan, F.A.1.A., Charles F. Sullivan, A.LA. 





Front. Well-arranged merchandise, clearly 
seen through a Polished Plate Glass Front 
like the one shown here, has turned many 
a casual window et into a paying 
customer . . . has he increase the 
store’s revenues. 

Many merchants—in all kinds of busi- 
nesses, in every section of the country— 


Store Fronts 
and Interiors 


by Pittsburgh 





PAINTS - GLASS 


report bigger sales, better business, more 
customers after they modernized their 
stores with a beautiful, customer appeal- 
ing Pittsburgh Open-Vision Store Front. 


And you can do the same for your busi- - 


ness. If you're planning to open a new 
store, move to another location or modern- 
ize your present place of business, look 


TU 
aT he 


Sells.” 

YP y eee eee 
ee 
Tre ar 





Pittsburgh Plate Glass Company 
Room 4327, 632 Fort Duquesne Blvd., Pittsburgh 22, Pa. 


Without obligation on my part, please send me a FREE copy of your 
modernization booklet, “How To Give Your Store The Look That 


CPR eRe EEE HEHEHE HERE EEE 


TORRE EERE EEE 


into the advantages of a Pittsburgh Store 
Front. You ll-be glad you did! 

For more information, send for our free, 
illustrated booklet which gives many ex- 
amples of Pittsburgh Store Fronts and 
contains complete details on Pittsburgh 
Products. Just return the coupon. There is 
no obligation. 


Cee eee reese eeee 


CHEMICALS - BRUSHES - PLASTICS - FIBER GLASS 
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IN CANADA: 


ae ee a 


CANADIAN PITTSBURGH 
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INDUSTRIES LIMITED 


the old building has been con - 
pletely remodeled. 


* 
Cherry Opens Chrysler Deul 
In Calif.; Appoints Staff 

Guy Cherry, former Chrysler 
dealer in Highland Park, Calif., has 
opened a new Chrysler dealership 
at 690 S. Western Ave., Los An- 
geles. The firm formerly was owned 
by Glen Austin. 

Officials of the new company 
include Bill Griesinger, general 
sales manager; Clyde Walker, serv- 
ice manager, and William Gibbs, 
office manager. 


* * * 


Man of Vision 


Little Rock’s Rebsamen Gets 


City Planning Job 


Raymond Rebsamen, chairman of 
Rebsamen Motors (Ford), Little 
| Rock, Ark., has been named by the 
Pulaski County Citizens Council to 
|head a group to work out a re- 
gional development plan for the 
Little Rock metropolitan area. 

He will serve with a committee 
of six businessmen in developing a 
long-range plan for the city’s ex- 
| pansion and development. 

+ + aa 


Studebaker Deal Bought Back 


By Wyllie, Former Owner 


C. G. Wyllie, who operated Twin 
Falls Motor Co. (Studebaker), 
Twin Falls, Id., from 1945 to 1950, 
has repurchased the business 
from Enos Schiffler and Jake 
Roth. Wyllie also handles Mack 
trucks. 


Arnold Cross is office manager 
for the new setup; I. R. Pearl, 
service manager, and Delous 
| McGuire, used-car sales manager. 


* * * 


Richardson Motors Buys 


Wagner’s Super-Service 
Wagner’s Super-Service, Fort 
Scott, Kans., which was founded in 
1919, has been taken over by Rich- 
ardson Motor Co. (Dodge-Plym- 
outh), which also operates a Dodge- 
Plymouth dealership in Nevada, Mo. 
Richardson will operate the Skelly 
service station and remodel both 
buildings. Fred K. Godna, Richard- 
son manager at Fort Scott for seven 
years, will move his office to the 
service building. 
* 





. * 


Grand Rapids Chevrolet Deal 


Sold to Pair for $354,000 


A. B. Burkholder, Inc. (Chevro- 
let), Grand Rapids, Mich., has been 
purchased for $354,000 by James I. 
Nischan, general manager, and 
Loring W. Gordon, sales manager 
of the firm. 

The sale price does not include 
buildings or property located on 
Ionia Ave. N.W. and Division Ave. 
S.E. 

The car division will have Nis- 
chan as president and general 
manager, and Gordon will become 
vice-president and general manager 
of the truck division. Kenneth D. 
Rotman, now secretary and treas- 
urer, will remain in that position. 

= = * 


Sharon (Pa.) Dealer Marks 


45th Year in Auto Industry 

Harry W. Allum, Dodge-Plym- 
outh dealer in Sharon, Pa., is 
celebrating his 45th year in the 
auto business. 

Starting as a car washer for 
DeForest Buick Co. in 1909, he 
later worked as a mechanic and 
salesman. In 1930 he received a 
Dodge franchise. At that time he 
had eight employes. Now he has 
35 and an annual business vol- 
ume of a million dollars. 

~ * * 
Wrinkle Appointed 

Carter Wrinkle has been appoint- 
ed sales manager of Winsor Motor 
Co., Lebanon, Mo. 

* » 


* 


Capitol Aids Greeters 
Capitol Automobile Co., Atlanta, 
has made available to the Welcome 
Wagon a new Oldsmobile Holiday. 
“+ . * 


McDonald-Scott Chevrolet 


Adds Building, U. C. Lot 


McDonald - Scott Chevrolet Co., 
Oklahoma City, has taken over a 
large building and used-car lot 
across the street from its dealer- 
ship. 

The newly acquired building is 

(Continued on Page 31, Col. 1) 
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Dealer 





Doings 


(Continued from Page 30) 


being used as a truck showroom. 
The space formerly occupied by the 
truck department now is a car- 
service section. The added facilities 
allow the firm to carry a larger 
stock of new and used trucks, said 
R. T. Scott, president and general 
manager. 
* * 


Jackson County Dealers 


Elect Jenkins to Chair 


The Jackson County (O.) Auto- 
mobile Dealers Assn. has been 


reorganized. 

New officers are Art Jenkins, 
Jackson, president; Howard Ram- 
sey, Wellston, vice-president, and 
William Morrow, Jackson, sec- 
retary. 


Universal Buys Property 


For Future Development 


John A. McAlonan, president of 
Universal Motors, Inc. (Ford), Ak- 
ron, has announced the purchase 
of three-quarters of an acre of 
property on the north side of W. 
Exchange St. near Five Points. 

McAlonan said he has no definite 
plans for the site, which will be 
held for development. For the pres- 
ent, it will be utilized as an addi- 
tional used-car lot. 


s + * 
Cadillac-Oldsmobile Gives 
Franchise to Williams 

Tom Williams has been appointed 
Cadillac-Oldsmobile dealer in Santa 
Barbara, Calif. 

Williams had been general man- 
ager of the dealership for several 
years and has been running the 


entire organization since the death 
of Jack Martin. 
+ 


. * 
Gates Heads Lafayette 

Bernard T. Gates jr. has been 
named head of Lafayette Motors, 
Inc. (Chrysler-Plymouth), 1639 La- 
fayette Rd., Indianapolis. New sales 
manager is Arthur Johnson. Harold 
Gibbs remains as used-car man- 
ager. 


* * * 


Stanley Buys Obermeyer 
Obermeyer Motors (Pontiac), 
Kansas City, has been sold by Paul 
Obermeyer to Henry J. Stanley, | 
former sales manager of Gillmor | 
Motor Co., Independence, Mo. The | 
new firm will be known as Henry 
Stanley, Inc. 
* 


* + 
Murray Moving 
Sam Murray, Inc. (Ford), Miami, | 
is leaving its Biscayne Blvd. loca- 
tion to occupy a new building at N. 
Miami Ave. and Twenty-seventh St. 


* a o 
‘Pontiac Adds Litchy 
Litchy Motors has been named 
the Pontiac dealership for Little 
Falls, Minn. Ralph Litchy is the 


dealer. 
* ® 


* 
Packard for Bush 


Jack Bush, Inc., Jacksonville, 
Fla, has received a Packard fran- 
chise. Jack Bush is president, and 


Thurston L. Brooks, vice-president. 
a me * 


Coopers Get Ford Deal 


Cooper Ford Sales has opened in | 
Marietta, Ga. Partners in the firm) 
are J. W. Cooper, a veteran of 30 
years with Ford Motor Co., and his 
son, R. C. Cooper, 

* + 


C. of C. Elects Howerton 


Junior Howerton, parts manager 
of Walters Motor Co. Kinsley, 
Kans., has been elected president | 
of the Kinsley Chamber of Com- 


merce. 
* * * 


Los Angeles Dealers Take 


Employes to Shrine Circus 


Automotive Night at the Shrine 
Circus in Los Angeles brought out 
many dealers and their employes 
to help fill the coffers of the Shrine 
Crippled Children’s Hospital. 

Dealers who took their employes 
to the circus were John Wilks 
(Chevrolet), George Murphy (Chev- 
rolet), J. E. Waters (Dodge), Frank 
Taylor (Ford), A. E. Nugent (Chev- 
rolet), Gordon Warren (Chevrolet), 
Les Kelly (Ford), Fortner Motors 





(Ford), Willard Karl (DeSoto- 
Plymouth), Fletcher Jones (Chev- 
rolet), California Motors (Ford), Al 
Steubing (Ford), Casa De Cadillac 
(Cadillac), Bill Froelich (Ford) and 
Beverly Hills Ford Co. (Ford). 


Mitchell to Buy KTSA 
O. R. Mitchell, owner of O. R. 
Mitchell Motors (Dodge-Plymouth), 
San Antonio, Tex., has signed a 
contract with the Express Publish- 
ing Co. to buy the capital stock of 
Sunshine Broadcasting Co. (KTSA- 


AM and FM) subject to the ap- 
proval of the Federal Communica- 
tions Commission. 

* + +. 


Hamblin Leaves Car Field; 
31 Years in Providence 

W. P. Hamblin, Inc. (Dodge- 
Plymouth), of 220 Elmwood Ave., 
Providence, hag gone out of the 
new and used-car business, accord- 
ing to Frank S. Shy, president. 

Shy estimates that the firm has 
sold 50,000 vehicles in the 31 years 
of its existence. Hamblin, Inc., will 
continue as a private corporation 
with Shy as president-treasurer. 

* + * 


Western Buick Dealers 


Set Up Advertising Group 
Robert E. Rudd, of Burlingame, 
Calif., has been elected president of 





Dealer Milstein Plans 
Polka Party on Lot 
CLEVELAND.—An unusual 





the newly-organized Western Buick 
Dealers Advertising Assn. It will 
serve dealers in California, south- 
ern Oregon, western Nevada and 
Yuma, Ariz. 

R. B. Stansbury, Burbank, was 
elected vice-president, and J. F. 
Lowry, La Jolla, secretary-treas- 
urer. The association headquarters 


is at 244 Kearny St., San Francisco. 


Calif.; H. B. Fisher, Los Angeles; 
H. G@. Krell, Pasadena, Calif.; J, M. 
Clark, Ontario, Calif. and O, L. 
Butler, Manhattan Beach, Calif. 


Campau, Allison Named 


W. R. Campau and Doug Allison 
have been named sales co-managers 
of Hollywood Ford Motors, Port- 
land, Ore. 

* 


+ + 
West Switches to Buick 
The Springfield (O.) Buick fran- 
chise of P. E. West Motors has 
been taken over by Ripley, Inc., 
which had handled the Dodge- 
(Continued on Page 38, Col. 1) 





Once 


till 






Trico Hollow-cut Wiper Blades fit all four 
types of wiper arms. You can snap them on. 
They need NO ADAPTORS. Nationally 
advertised, Trico Windshield Equipment has 
universal acceptance and is standard on tens 


of millions of cars. 





One Type of Trico Wiper Arm 
fits ALL cars, too 


AL-50 ADJUSTABLE 5-3/4” to 8-1/8" 
AL-60 ADJUSTABLE 8-3/8" to 10-3/4” 
AL-150 ADJUSTABLE 9-3/4" to 12-1/4” 














Tens of thousands 
of these D-102 Cab- 
inets are making 
sales for dealers. 
Ask your jobber to 


show you one. 


11-3/4" high, 14” wide, 
12-3/4" deep. 


Trico 


for curved 
’shields 


2 sizes 
give complete 
coverage 
(all-purpose 
connector 
furnished on 12”) 


i 


j Trico Products Corporation, Buffalo 3, N. Y. 

















Trico 
TRIPLE 
ACTION 


for flat shields 





give complete 
coverage 
8%"-9" 
10°-11” 
12” 





« Why? Because AIRFOAM has opened 


— 


Bringing the parlor-to the open road 


Are You Still Featuring DAVENPORTS 





























You needn’t much longer! 


was once the big sell — but you can’t 
land modern motorists with yester- 
day’s appeals. In today’s sleek new 
cars, sofa-like seats are hangovers 
from the past—out of key, out of 
line, out of step with modern styling 
— and completely unnecessary ! 


up new worlds of seat-designing pos- 
sibilities! 
You see, AIRFOAM is not ‘‘just an- 
other” cushioning material. It’s as 
different from conventional cushion- 
ings as a jet plane is from a‘ prop 
job. AIRFOAM replaces bulky spring- 
ings, makes cars roomier, brings the 
smartest custom effects to cars in all 
price ranges. 


Once your designers recognize 
AIRFOAM for what it is—a NEW 
material with NEW advantages to = lt 

be exploited in NEW and exciting AIRFOAM aa expensive AIRFOAM saves precious space! 
ways—things will be much more ex- — hand work —looks even richer! More headroom—more footroom— 


iti t enla body! 
citing on your sales floor. And that’s without enlarging body! 


where excitement pays off! 
feos THE wortos 


Goodyear, Automotive Products 
Dept., Akron 16, Ohio. 





Sedidadaeidiindheteacigitinaases Mncidiee aka, ee 


ON-WHEELS? 





Aittoam—T. M. The Goodyear Tire & Rubber Company, Akron, Ohio 





'  AIRFOAM imparts custom looks at AIRFOAM makes exciting new seat- AIRFOAM can give you a sales- 
mass-production cost! ing ideas practical! building lead on the field! 


ADE 
uy 





GOODFYEAR 


FINEST CUSHIONING 


Xt 
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NEw developments affecting 
taxes and revenues of local 
governments include the following: 

Arizona—A local privilege license 
(sales) tax which has been in effect 
in Phoenix since 1949 was recently 
reenacted by the City Council un- 
der authority of a charter amend- 
ment approved by the voters at a 
special election. 

The Phoenix charter amend- 


ment and it reenact- 
ment of the local sales levy were 
by a Superior Court 


necessitated 
decision invalidating the tax. 
This decision is now on appeal to 
the State Supreme Court. 
Following the reenactment of the 
Phoenix levy, the City Council 
named a 12-member citizens com- 





_ Mobile Dealer Plays Weatherman— 


F. L. Hardy, owner of Hardy Motor Co., Inc. (Nash), Mobile, Ala., created this snow 
scene while the city was baking in 100-degree temperatures. Some 22 tons of | mittee to study the City’s whole 
crushed ice was blown on Nash cars around the dealership to promote the Ali- | tax structure. 

Weather Eye air-conditioning system. Large crowds were attracted to the scene by See 
radio announcements used in conjunction with the promotion. NDIANA—Recommendations in a 


production anak UTOM preliminary report of the Indi- 
r1ve "one yen Se toae cleus am we Gavannnen bev the pon . eo ana Commission on State Tax and 


Taxes, Revenues 


Reports from Six States Show Actions 
Affecting Local Governments 






Financing Policy, included a pro- 
posal that communities be permit- 
ted to levy a surtax on gross income 
to raise additional revenue for ed- 
ucation and other local govern- 
mental services. 

A final report is scheduled to be 
issued in November, following pub- 
lic hearings. 

In advocating the surtaxing right 
for school corporations and cities 
and towns, the commission sug- 
gested it be limited to 25 percent 
of the amount of regular State 
gross income tax paid by the tax- 
payer. 

* * 


MENNESOTAPresident W. Glen 
Wallace of the Minneapolis 
City Council told a recent hearing 
conducted by the State Legislative 
Interim Tax Study Commission 
that any revision of the State’s 
tax structure should take into con- 
ee the plight of the three 
largest cities. 

Much of the hearing was taken 




































to the Fram Fantom Driver. 


winning either way. 
You can’t tell a Fram Fantom Driver 
from any other motorist . . . so be sure to 


—you can’t lose! 
FRAM CORPORATION, Providence 16, R. 1. 
Fram Canada Ltd., Stratford, Ont. 







* AIR + FUEL + WATER 


est 





Get more details on the sensational FRAM Fantom Drivers 
from your distributor—and stock up plenty of FRAM! 


suggest a cartridge change to every customer 


Coming 
NEXT MONTH— 
BIG FRAM 


BLITZ 
for 2nd Half! 


Fram fantoms 
trike again! 





Once again, the fabulous Fram Fantom Drivers are coming 
your way with free cash! You’ll win $5.00 if you suggest an oil, 
air, fuel or water filter replacement or filter installation 


You don’t have to be a Fram Dealer to win, but if you stock 
the complete Fram line you’ll cash in on profits as well 
as prizes! Every time you check oil, air, fuel or water, 
mention a new cartridge or filter installation. If it’s a Fram 
Fantom Car you win $5.00—if it’s not a Fantom, chances are 
you’ ve started a profitable sale anyway! You’re certain of 






~ 


up with discussion as to the ac- 
visability of substituting a gener:.| 
State sales tax for the presert 
personal property tax. 


Wallace advocated restoration of © 


the one-third share of cigaret taxes, 
establishment of an equitable share 
of gross earnings taxes and consid- 
eration of his proposal for a field 
of taxation left entirely to cities, 
such as the real estate tax field. 
am * * 
YORK—Plans were an- 
nounced for a study by City 
Administrator Luther H. Gulick 
and his staff of possible sources of 
additional city revenue to meet an- 
ticipated larger 1955-56 city budget 
requirements. 

Main objective of the study, it 
was explained, will be the laying 
of a foundation for an equitable 
system of City taxes consisting of 
a few broad-based levies in place 
of the present conglomeration of 
“nuisance” taxes. Some form of 
city income or payroll tax is ex- 
pected to be included among taxes 
to be studied. 

Oklahoma — A proposal that 
Oklahoma City seek the enact- 
ment next year of State enabling 
legislation to permit it to levy 
a local motor vehicle tax, to fi- 
nance a $12 million “pay as you 


Barton, Evanston (IIL), 
consultant. 

Barton’s report also recom- 
mended a new traffic pattern for 
Oklahoma City calling for drastic 
changes, including many more one- 
way streets, a system of primary 
truck routes and other revisions. 


The local tax proposed by Barton- 


would be imposed at the rate of $9 
on automobiles and $18 on com- 
mercial vehicles and trucks. He 
estimated such a tax would yield 
$1.5 million a year over a 10-year 
period. 


Freed to Address 
Sept. 22-24 Parley 
Of N. J. Dealers 


ATLANTIC CITY. — Charles C. 


| Freed, president of NADA, will be 


one of the featured speakers at the 
36th annual convention of the New 
Jersey Automotive Trade Assn. 
Sept. 22-24 at the Hotel Traymore 
here. 


Other speakers scheduled to ad- 
dress the convention are Harold J. 
Moye, dealer expert on used cars; 
Ray Chamberlain, NADA’s “ambas- 
sador-at-large;” Alan G. Rude, 
authority on customer credit; Jack 
Williams, service expert; Fred- 
erick M. Sutter, chairman of 
NADA’s industrial relations com- 
mittee; Birkett L. Williams, dealer 
expert on new cars; William L. 
Mallon, secretary of the New Jersey 
association and a former president 
of NADA; Walter B. Cooper, dealer 
expert on public relations; Dr. 
George D. Heaton, today’s top in- 
spirational speaker, and George J. 
Whelan, management of salesmen. 

Make advisory meetings also will 
be a highlight of the convention, 
officials said. 


Toledo Police Buy 
Kaiser Specials 


TOLEDO.—The Police Depart- 
ment here has recently put 15 
Kaiser Specials into service, ac- 
cording to the Kaiser-Willys sales 
division. 

The cars are four-door sedans, 
the company said, and are equipped 
with Hydra-Matic transmissions. 
They will be used for patrol duty. 


Dial Buys Oldsmobile Deal 


In Quincy, H1., from Smith 

Jerry Dial, former operator o* 
Dial Motors, Quincy, Ill., has pur- 
chased L. R. Smith Motor Co. 
(Oldsmobile), Quincy, and has 
changed the firm name to Dia! 
Oldsmobile Co. Virgil L. Dial wi 
be associated with his brother. 

















NEW YORK. — American Enka 
Corp. here has announced a new 
line of “Jetspun” rayon filament 
yarn suitable for original trim and 
seat cover fabrics for automobiles, 
according to C. Chester Bassett jr., 
general sales manager. The new 
line includes 12 colors, the com- 
pany said. Bees ie 


U.S. Royal Rep 


MEMPHIS. — Mills-Morris Co., 
171-187 S. Dudley St., Memphis, has 
been appointed distributor of U.S. 
Royal tires and tubes. The firm 
also is distributor of S. C. Johnson 
& Sons automotive products and 
Borroughs Mfg. Co. automotive 
parts bins and industrial shelving. 

* * 


Ratte Files Bankruptcy 


OTTAWA. — Ratte & Sons Inc., 
Quebec, wholesale dealers in auto 
accessories and parts, has made 
assignment in bankruptcy. Maurice 
De Coster, Quebec, has been ap- 
pointed trustee of the estate. 


Ga. Gas Revenue Up 

ATLANTA, Ga.—Georgia’s rev- 
enue from the State gasoline tax 
reached an all-time high of $5,- 
347,332 in August, according to 
Charles D. Redwine, commission- 
er of revenue. This was $231,000 
over the same month a year ago, 
and $169,878 over July of this 
year. 


+ * + 

Kaiser Aluminum to Build 

OAKLAND, Calif.— Kaiser Alu- 
minum & Chemical Corp. will build 
a new multimillion-dollar aluminum 
sheet and foil rolling mill on a 
2,500-acre Ohio River frontage near 
Ravenswood, W. Va., it was an- 
nounced by D. A. Rhoades, gen- 
eral manager. 

Construction is scheduled to start 
early in 1955, with the first stage 
to be completed by mid-1956. 

* * * 


‘Toying’ Around Costly 


OTTAWA.—A customer of Lewis | 


Motors, Ltd., has been charged 
with assault after he brandished a 


realistic-looking toy gun at em-| 


ployes of the dealership in an at- 
tempt to get back a certified check 
which he had given in payment for 
a@ used car. 


* * * 
For a Good Look 
PITTSBURGH. — Gulf Oil Corp. 
has developed a different type of 
glass cleaner which it says elim- 
inates smearing and scumming of 


windshields. It has been introduced 
for use in Gulf service stations. 
+ oa * 


Book on Titanium 


NEW YORK. — A new 184-page 
book describes commercial titanium 
properties, heat treatment and 
forming techniques. A chapter on 
applications reviews the present 
status and predicts future develop- 
ments. The price is $3. The book is 
published by Reinhold Publishing 


Corp., 330 W. Forty-second St., New | 


York 36, N. Y. 


Wins Navy Contract 


ST. PAUL. — Gould-National 
Batteries, Inc., has been awarded 
@ contract of approximately $3 
million for the manufacture of 
submarine storage batteries for 
the U.S. Navy, Albert H. Daggert, 
president, has announced. 

* * * 


Add Technical Sales 


NEW BRIGHTON, Pa. — Town- 
send Co. has added to its general 
sales division a technical sales de- 
partment. It is headed by H. C. 
Weidner and will coordinate tech- 
nical services to customers in the 
selection of cold-formed fastners 
and parts. 

a * * 
Goodyear’s Giant 

AKRON.—A low-pressure, earth- 
mover-type tire of new design is 
being developed by Goodyear Tire 
& Rubber Co. The new unit is 
mounted on a rim 25 inches wide, 
in contrast to the 17-inch rim used 
for the sizes replaced. 

* * + 


Two-Station Broach 


DETROIT. — Two pull-down 
broaching tools have been adapted 
to a single standard broaching ma- 
chine with a single clamping and 


News in Brief 
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locating fixture. Colonial Broach 
Co. reports that production rate is 
doubled with the two-station 
broaching machine and unusual fix- 
ture design. 


* * * 


Gas Tax Reminder 


HARTFORD, Conn.— Gasoline 
pumps in Connecticut are display- 
ing small permanent signs telling 
motorists: “Price includes 6 cents 
tax on each gallon.” According to 
W. E. Wesson, chairman of the 
State Petroleum Industries Com- 
mittee, the State’s oil men believe 
the public needs to be reminded 
about the gasoline tax. 


* * * 


Depreciation Plus 

OTTAWA.—Found guilty in Mag- 
istrates Court of operating an un- 
safe car, Howard Graveline was 
fined $10—half the value of the 
vehicle. The car had no front wind- 
shield, rear mirror, tail lights, rear 
bumper, horn or windshield wipers. 





The headlights were useless, two 
tires were bald, and the rear win- 
dow was painted. 

* + * 


Northam Widow Named 

LILLINGTON, N.C. — John T. 
Northam, a Ford dealer who died 
July 10, has left an estate valued at 
about $400,000, according to an in- 
ventory filed in circuit court. His 
widow, Mrs. Rena Hodges Northam, 
was named executor of the estate. 

od ” + 


Republic Names Voss 


CLEVELAND.—Republic Steel 
Corp. has announced the appoint- 
ment of P. W. Voss & Associates, 


918 South Michigan Ave., Chicago, | 


to handle the sale and distribu- 
tion of Republic materials han- 
dling equipment. 
* a * 
Heil Dealer Appointed 
MILWAUKEE.—Roadway Mount- 


ing & Equipment Co., 21177 Mound| pi45/ 


Rd., Van Dyke, Mich., has been ap- 
pointed a distributor of Heil truck 
bodies and hoists, according to W. 
A. Carlson, Heil body and hoist 


sales manager. 
* * 


N. Y. Thruway Guide 





“This is my first trip, Mr. Hop- 


Honest, will the dealers 
hang me, quarter me and burn 
me at the stake?” 





vacationists and businessmen, the 
New York Good Roads Assn. has 
published a booklet on how to use 
NEW YORK.—As a service to/| the State’s new Thruway. Copies of 


ee 





35 


the guide may be obtained from 
the association, 116 Washington 
Ave., Albany, N. Y. 


7 cad + 
175 Million Lamps 
NEWARK, N. J.—By 1960 there 
will be at least 50 million cars reg- 
istered in the U. S., according to 
marketing experts of Tung-Sol Elec- 


tric, Inc. They anticipate an annual 


renewal market for 175 million 
miniature lamps for tail lights, 
dash, dome and other applications, 
and for some 25 million sealed- 
beam headlight units. 

* * * 


Canadian Pay Rises 

OTTAWA.—The Canadian Gov- 
ernment has reported that 35,346 
persons were engaged in manu- 
facturing motor vehicles on May 
1, 1954, compared with 35,532 on 
Apr. 1. Weekly salaries averaged 
$72.81 on May 1, compared with 
$72.02 on Apr. 1. 

= 


* + 
Sweet and Low 
KANSAS CITY. — Auto dealers 
have never been noted for lack of 
colorful language and descriptive 
adjectives. A dealer here recently 
described a used car as having 
| “gorgeous low mileage.” 





Wheels that stand out 


wherever America 


———— i nee 


wheels by Kelsey-Hayes. Wherever they’re seen, their 


distinctive styling stands out ... contributing in no small measure 


to the over-all beauty of the cars they enhance. 


Kelsey-Hayes Wheel Company, Detroit 32, Michigan. 


KELSEY@ HAYES 


World’s Largest Producer of Automotive Wheels 


Wheels, Brakes, Hubs, Brake Drums, Special Parts for all Industry - 


Every day, millions of motorists whisk to their destinations on 


9 Plonts—Detroit and Jackson, Mich.... 


McKeesport, Pa. ... los Angeles ... Windsor, Ont., Canada ... Davenport, la: (French & Hecht Farm Implement and Wheel Div). 


BIECODS 3 





New York 


Automobile Dealer 
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Co~ 


NEW CAR DEALER LOCATIONS 
o¥.Y. METROPOLITAN AREA 


Frond Coppel 
W.Y. JOURNAL-AMERICAR 
ate 
BEARST ADVERTISING SERVICE 


Another valuable New York selling tool is 
yours for the asking. Contact your nearest 
Hearst Advertising Service office for an 


informative study of new car dealer loca- 
tions throughout the entire New York area. 





enigteler: 


ODAY'’S race for sales gains in New York goes 
to the company which knows the market... and 
hits hardest with the most efficient local selling 
tools available to it. 


That’s why the NewYork Journal-American is in the 
position to offer you a double-barreled advantage. 


Just off the press is a detailed analysis of New York 
New Car Registrations for the first six months of 
1954. Sales division by sales division of NewY ork’s 
five boroughs, in five New York suburban counties, 
it reveals the recent sales performance of each 
make ... is an invaluable aid in determining the 
strong and weak points of your sales picture. 
Phone or write your nearest Hearst Advertising 
Service office for a copy. 


Steady advertising in the Journal-American hits 
hardest where it counts. Overwhelmingly first in 
circulation in the New York evening field .. . first 
among full-size New York Sunday newspapers in 
the all-important city and suburban trading areas 

. the Journal-American delivers a vast middle- 
income audience equally responsive to high and 
low priced automobile advertising. 


ms bgt oe . e 
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Dealer 


Plymouth line for 22 years. The 
‘Ripley company will operate from 
the premises of P. E. West until its 
buildings are reconstructed. They 


were damaged by fire Jan. 13. 
* . ” 


Studebaker Presents Riley 


With 20-Year Plaque 
e G. Riley, regional manager, 
and Gene Cutting, district manager, 
recently presented Charles A. Rag- 
gio, Whittier (Calif.) Studebaker 
dealer with a 20-year plaque. 
Beside opening his dealership 
on Friday, July 13, 1933, Raggio 
claims to be the 13th son of a 13th 


son 
r * * 


Beaudry Mixes New Fords 


With Used Cars on Lot 

‘ Ernest G. Beaudry, Inc. a 
Atlan is new ” 
wage a lot along with its 


used-car stocks. 
©. M. Daniel, Beaudry pres- 
ident, said the display is the an- 
swer to customers who like to 
com new and used-car values, 
and who wish to select new cars 
in natural lighting. The regular 
showroom in downtown 
Atlanta continues in operation. 
> 


Kuhn Promotes Three 

Bill Kuhn Chevrolet, Indianapolis, 
has named Stewart A. Gandolf as- 
sistant general manager of the 
dealership. Thomas E. Rohyans and 

B. J. Sproch were named managers 
at the dealership’s two used-car 
outlets. Ae ae 


Carkin Takes State Post 

Herbert B. Carkin, manager of 
Union Motor Sales (Lincoln-Mer- 
cury), N. Main St., Providence, has 
been given a leave of absence until 
December to. serve as chairman of 
the Rhode Island Republican Cen- 
tral Committee. 2 


Dodge Truck for Bailey 
Bailey Motors, Paola, Kans., has 
been appointed a Dodge truck 
dealership. J. Brice Bailey, owner, 
also has a DeSoto-Plymouth dealer- 
ship. 
a o a: 


Galion Names Schweigers 
South Dakota Distributor 

Appointment of Schweigers, | 
Inc., Watertown, S.D., as South 
Dakota distributor of Galion All- | 
steel hydraulic hoists and dump | 
bodies, has been announced by 
Galion Allsteel Body Co., 
Galion, O. 

Galion manufactures dump 
body equipment with units rang- | 
ing from three to 60-ton capac- | 

oe * * * | 


Shriners Pick Lawley 
Thomas H. Lawley, president of | 
Lawley Motor Co. (Nash), Atlantic 
City, and national vice-chairman of 
the Nash “make” advisory commit- | | 
tee of NADA, has been elected 
Vice-president of the Atlantic City 
Shrine Club. j 


ais Picks Jeffries 
James E. Jeffries, 29, secretary- 
treasurer of McCormick Distilled 
_ Products Co., Weston, Mo., has been 
appointed sales manager of Dave 
Condon Motor Co. (Cadillac-Olds- 
mobile), Atchison, Kans. 


Scott Names Daugherty 
Paul G. Daugherty has been 
mamed manager of the truck divi- 
sion of Scott Motors, Inc. (Chevro- 
- let), Topeka, Kans., Lloyd W. Scott, 
% > eas 
o 
___ Hoth Sells Fords 
'. Hoth Motors, Postville, Ia, has 
been ncnes a Ford dealership. 
Charles Hoth dealer. 


= 
+ 








with Chevrolet 
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Doings 


since 1938. In addition to his most | 
recent assignment as zone fleet | 
manager, he served ag truck sales | 
manager and district sales manager 
in the Philadelphia area. 


, Overstreet Pai Filled 

James H. Morgan has _ been| 
named truck sales manager of) 
— Motor Co., Swainsboro, | 


* * * 


Booth, Grand Rapids Dealer, 


Becomes a Dutch Knight 
Edmund Booth, Grand Rapids | 
(Mich.) Packard dealer, was 
knighted by John Steketee, Neth- 
erlands consul, in a Grand Rapids 
ceremony making him a Knight 
of the House of Orange-Nassau. 
The honor was bestowed for his 
part of heading the mayor’s wel- 
coming committee which planned 
the visit of Queen Juliana and 





| granted a Studebaker franchise in: 


(Continued from Page 31) St. Paul, Minn. Joseph E. Schneider 


Anderson, Inc. 


| the new Chevrolet dealer in Knox, 


| Chevrolet Co. 


|Of New Ohio Association 


politan Packard Dealers Assn. 





Prince Bernhard in Grand Rapids 
in 1952. 
* 


> * 
Schneider Gets Deal 
Schneider Motors, Inc., has been 


is the dealer. 
* e 


* 
Griffith in New Job 
Malcolm Griffith has been named 
|new-car sales manager for Fadely- 
(Dodge-Plymouth), 
|3547 E. Washington St., Indiana- 
polis. Griffith formerly operated his 
own dealership. 
* * + 


Wilkie Advertises Satety— 


This placard hangs in the showroom of 


Wilkie Buick Corp., Philadelphia. The 
firm reports that visitors show great in- 
terest in the license plates but that the 
prime purpose of the display is to instill 
in the onlookers the idea of safety. 


Hart Gets Chevrolet 


Arthur J, Hart, a former district 
manager for Chevrolet, has become 


Ind., succeeding Roy L, Eichstaedt, 


owner and manager of Hichstaedt 
and elected S. J. Palley, of Pally- 


Pierce, Inc., president, 

The nine-member dealership 
also elected Hap Halligan, Lorain 
Motors, secretary, and J. A. Mit- 
termiller, Shaker Motors, treas- 
urer. 

Firms represented in the new 
association include, Smith Pack- 





Pally Elected President 


Packard dealers in Cuyahoga, 
Lake and Lorain Counties in 
Ohio have organized the Metro- 









_ Maple Heights; Shaker Mo- 

tor Co.; Kaskey Motor Sales, 
Berea; Hogan Motors, Inc., Wil- 
loughby; Packard Elyria; Lorain 
Motors, Inc.; Spear Motor Sales, 
Chardon and Hach Auto Service, 
Painesville. 


* . 7 
Harris Liquidates Firm 
J. Kenneth Harris, owner of Har- 
ris Motor Co. (Oldsmobile), Carth- 
age, Mo., has liquidated his busi- 


ness. 
* * * 


Townsend Ups Dunn 


Roy Dunn, former wholesale and 
retail parts manager of Townsend 
Motors, Inc. (Dodge-Plymouth), 


Omaha, has been promoted to 


superintendent of parts and service 
operations for the dealership. 
* + * 


Seymour Opens New Home 


In Cambridge, Mass. 

Seymour Chevrolet Co. has 
opened at 344 Massachusetts Ave., 
Cambridge, Mass. 

The showrooms are constructed 
of glass and wrought iron. 

Participating in ribbon-cutting 
eee were John J, Foley, 

(Continued on Page 39, Col. 3) 





MORE HELP 





on OLL FILTER | 


The AC ga Sludgehound 


This full-color cut- 


out built to 


an actual AC Oil 
Filter Element has 
been sent to every 
Registered AC Oil 
Filter Dealer. It 
effectively dramatizes 


the RESCUE 
—a wonderful 








versation-starter. 














hold 


idea 
con- 


your car... 


let us 
CHANGE OIL 


and FILTER NOW! 








is here 



















Parade of Air-Conditioned Ramblers— 


Detroit Nash dealers staged this demonstration of air-conditioned Ramblers to give 
Detroiters an idea of the comfort afforded by these cars in hot weather. The promo- 
tion was supported by large-scale newspaper, radio and television advertising, as part 
of Nash's campaign on car air conditioning. 

new-car and truck production and making out? AUTOMO- 


Wondering how sales are 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive » every week throughout the year. 
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Mayor of Cambridge; Alfred Black, 

of Black Advertising; William 

Krokyn, architect; Seymour B. 

Levin, president of Seymour Chev- 

rolet, and Alfred Karp, contractor. 
* . * 


Pixley Expands Firm 

Pixley Truck Sales Co. (Diamond 
T), Omaha, has completed moving 
its parts department and office into 
enlarged quarters at 2502 Cuming 
St. The company now has expanded 
to three buildings with a floor space 
of nearly 40,000 square feet. 

* * e 


South Central Closes 
South Central Motors, Inc., Good- 
ing, Id., has gone out of business 


following a bankruptcy sale of its 
equipment, tools and other goods. 
* * 


Brainard Buys Deal 


W. Robert Brainard, Moline, IIl., 
has announced the purchase of 
Horst-Zimmerman Motors (DeSoto- 


Plymouth) in Moline. New name of 
the firm is Brainard-Thompson Mo- 
tors, Inc. 

Brainard is president; his wife, 
Jane, treasurer; Burdette Thomp- 
son, vice-president, and John W. 
Heberling, secretary. 


* ® 


Ford Deal for Vance 
Norman G. Vance has purchased 
Garnsey Auto Sales (Ford) in Del- 
ta, O. He formerly was manager of 
the concern, which now will be 
known as Delta Sales & Service. 
* * a 


Doenges Seeks Nomination 


For Oklahoma Governor 


W. C. Doenges, who operates 
dealerships in ie Bartles- 


Democratic nomination for gov- 
ernor, 

Doenges has been prominent in 
Oklahoma politics since 1950 as 










rom AC 
SALES 


You'll be seeing a lot of our AC 
Sludgehound from here on out, be- 
cause he has gone forward to all 
presently Registered AC Oil Filter 
Dealers for display. 


This appealing pup is the symbol 
| of the “rescue work” done by AC Oil 
| Filters on millions of America’s cars. 
| He will give a big boost to oil and to 
| oil filter sales. 


The pooch is an automatic re- 
minder (and a memorable one) that 
says to customers—‘“‘Have your filter 
checked, whenever you change your 
oil!”’ He’ll get action! 


He’s the keynote of AC’s second 
big 1954 Oil Filter merchandising 
campaign, and in point-of-sale pre- 
tests he has won unanimous and en- 
thusiastic approval: Why not put 
him to work for you? 


There’s a tie-in window banner and 
a swell teaser idea that will be a real 
business-getter. If you have not been 
registered, contact your AC whole- 
saler. Hop on the AC band wagon— 
it’s really rolling! 





G\ 
ea 


Sell the Filter that 
Protects More New 
Car Engines than 
Any Other Brand 


PLUS 


The Exclusive 
AC DIPSTICK TAG 


By now everyone knows 
that AC has come up with 
the hottest oil filter mer- 
chandising idea since the oil 
filter was invented. They’re 
metal! They’re easy to 
attach to the dipstick! They 
have spaces to WRITE 
mileage to CHANGE OIL 
—mileage to CHANGE OIL 
FILTER. And—they’re 
FREE to Registered AC 
Oil Filter Dealers. If you 
have not been registered, 
contact your AC wholesaler 
and sign up to receive AC’s 
free dipstick tags as well as 
future AC campaigns. 





















AC SPARK PLUG DIVISION @ GENERAL MOTORS CORPORATION @® FLINT. MICHIGAN 
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“ 


chief financial backer of Gov. 
Murray. He has been a national 
committeeman since 1961. 
+ +. 
Toronto Firm Switches 
O’Donnell-Mackie, Ltd., 1221 Bay 





St., Toronto, has been appointed a 


Packard dealership, In business in 
Toronto for 27 years, the firm in 
= years had handled Stude- 
aker, 


Price Opens Pa. Deal 
Price Motors has received a Stu- 
debaker franchise for Lewistown, 
Pa. C. N. Price, veteran auto man, 
is the proprietor. 
aa * 


* 


Brown, Dawson Pair Up 
Brown-Dawson Motor Sales Co. 
has opened a Studebaker dealer- 
ship in Scranton, Pa. R. L. Brown 
and R. J. Dawson are the owners. 
+ . 2 


Virginia Firm Operating 


2nd Studebaker Deal 


Studebaker has awarded a fran- 
chise for Hampton, Va., to Tonkin- 
Sedberry, Inc. W. C. Sedberry is 
president, and ©. J. Yeager will 
manage the operation. 

The firm also operates a Stude- 
baker dealership in Portsmouth, Va. 

. * * 


Persia Remodels 
Mike Persia Chevrolet Co., Inc., 
317 N. Rampart St., New Orleans, 
has remodeled its showrooms and 
air-conditioned the sales rooms and 


offices. 
e 


* 7 
Sabin Picked by Tuller 
Gerald F. Sabin has been ap- 
pointed service manager of M. E. 
Tuller Co. (DeSoto - Plymouth), 
Worcester, Mass. 


Clanton Opens with L-M 

Ray Clanton has opened a Lin- 
coln-Mercury dealership at 43 W. 
Broad St., Savannah, Ga. He had 
formerly operated a Mercury deal- 
ership at East Poin Foint, Ga. 


Diciias Mit odines 


Porter Chevrolet, Cambridge, 
Mass., has opened its new head- 
quarters at 275 Fresh Pond Park- 
way. Hosts at opening ceremonies 
were Milton president; 
Mickey Levine, general manager, 
and H. H, Herman, treasurer. 

. s * 


Chrysler Cites Kindel 


Kindel Motors (Dodge-Plymouth), 
Monrovia, Calif. has received a 
bronze plaque from Chrysler Corp: 
following four years’ participation 
in the Master Technicians Service 
Conference. Wallace M. Kindel 
served as conference leader. 

+ * * 


Lusk Named U.C. Chief 


Hubach & Parkinson Motors 
(Dodge-Plymouth), Oregon City, 
Ore., has announced the appoint- 
ment of Norman R. Lusk as used- 
car manager. 

*” = 


Maynard Joins North Bailey 


Elmer Maynard has been ap- 
pointed used-car manager for 
North Bailey Motors, Inc., 2645 
Bailey Ave., Buffalo. He has been 
in the automobile business in Buf- 
falo about 16 years. 


* * * 


Pair Takes Eline Deal 


A. J. Eline has sold his Chevro- 
let dealership at St. Matthews, Ky., 
to Arthur Caudill and J. L. Pender- 
grass. Caudill is a Chevrolet dealer 
at London, Ky., and Pendergrass 
is the Louisville city manager for 
Chevrolet. 


Elkhart Firm Switches 


Ball Service, Inc., 2016 W. Frank- 
lin, Elkhart, Ind. has changed 
from a Kaiser-Willys dealership to 
Dodge-Plymouth, with the purchase 


|of part of the assets of Lusher 


Motor Co., Inc., according to Jospeh 
S. Ball. 


= fe 
Four Cadillac Dealerships 


Added to Minneapolis Zone 


H. E. Warren, president of War- 
ren-Cadillac, Inc., distributor in the 
Minneapolis zone, has announced 
the appointment of four additional 
Cadillac dealers. 

They are Muir Electric Co., Jack- 
son; Schoon Motor Sales, Luverne; 
Christensen Motors, Pipestone, and 

(Continued on Page 40, Col. 1) 
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(Continued from Page 39) 
Andy Herdman Motors, Slarton.| implement and auto 


ers, covering 102 counties 


in the ‘no 


northwest, are now under 
the Warren distributorship. 


Buffalo Association Adds 


3 Dealerships to Rolls 


The Buffalo Automobile Dealers 
Assn, has announced admission of 
the following new members: Tinney 
Cadillac - Pontiac Corp., Buffalo; 
Gillogly Chevrolet, Inc., Buffalo, 
and Milt Hubers, Inc., Lancaster. 

2 e 7 


Davis, Smith Buy Deal 


Stone Mountain Motor Co. 
(Ford), Stone Mountain, Ga., has 
been purchased by Marion A. Davis 

Smith, 


and C, E. 
°* ¢ @ 


Craddock & Ringo Sold 


To Louisville Buyer 


J. 
O.-M. 


C. Bridges, controller of 
Electric Co, & Associates, 
has bought the farm- 


dealership 
of Oraddock & Ringo, Clinton, 


Ky. 
The firm sells DeSoto-Plymouth 
and Allis-Chalmers products. 


* * 2 
Geiger-Sirl Dealership 


Taken Over by Feder 


Marcus E. Feder has received a 
Pontiac franchise in Cleveland, 
taking over the spot formerly oc- 
cupied by Geiger-Sirl, Inc. 

Feder is a past president of the 
Cleveland Automobile Dealers 
Assn. and has been in the automo- 
tive field for more than 33 years. 

* + + 


Roberts, Walton Buy Firm 


Frank W. Roberts and Harold 
Walton have purchased the Dodge- 
Plymouth dealership in Bellingham, 
Wash., from Charles L. Martin. The 
new firm will be known as Frank 
W. Roberts, Inc. Ted Olson is gen- 
eral manager; Ron Filotre, sales 
manager; Allman, office 


manager; Walt Olson, service man- 
ager, and Ben Schickling, parts 
manager. 

s m * 


Bell Motors Completes 


3-Year Remodeling Job 

With the opening of a new serv- 
ice department, Bell Motors, Inc. 
(Chevrolet), Gloucester, Va., has 
completed a three-year expansion 
and modernization program that 
has more than doubled the size of 
the dealership. 

George Bell is president of the 
firm, and his son, Carlos, is gen- 
eral manager. 

* * > 
Springfield (1ll.) Firm Sells 
408 Cars, Trucks in Month 

Bates Chevrolet Co., Springfield, 
Iu., during March sold 207 new 
cars and trucks and 201 used 


cars and trucks. 
* a * 


Chanute Names Ranz 


Gilbert C. Ranz is the new gen- 
eral manager of Chanute Nash Mo- 
tors, Chanute, Kans., formerly Edd 
Ranz Nash Motors. Gilbert and Edd 
Ranz are brothers. The Nash deal- 
ership has been moved from 215 N. 
Lincoln to 18 S. Evergreen, former 
location of Miller Motor Co. At the 
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On Dotted Line— 


Sheldon Schiffman (right), newly ap- 
pointed Pontiac dealer in New Brunswick, 
N. J., signs his sales contract. At left is 
Gordon Miller, Pontiac's New York zone 
manager. The firm will be known as 
Sheldon Pontiac. 





Lincoln location, Edd Ranz has 
taken over the dealership previous- 
ly handled by the Miller firm. 

cd z * 
Cadillac for Fornof 


John W. Fornof, a former auto 
salesman and later a sales manager 








Art Alexandre, Service Manager, Maywood-Bell Ford, Bell, Calif. 


“Royal Triton 10-30...the oil | use in my own car.” 


“When you're a service manager, hardly a day goes by without 
a customer asking you what oil he should use in his car. 


“My recommendation is Union’s Royal Triton 10-30. It’s the 
oil I use in my own car, and to my mind it’s the finest. 


“Once you get a customer to try Royal Triton 10-30 he’s 
always enthusiastic about the greatly improved performance of 
his car. He's sold on the extra power he’s getting without any 
increase in his gasoline consumption. And because he’s sold 
on Royal Triton he's usually sold on our service department, 


so we're pretty sure of seeing him back for other services: 


It’s good business to recommend Royal Triton Motor Oil to 
your service customers. You can get prompt delivery of both 
5-20 and 10-30 grades of this amazing purple oil from your 


nearby Union representative. 


UNION OIL COMPANY 


OF CALIFORNIA 


los Angeles: Union Oil Bldg. * New York: 45 Rockefeller Plaza * Chicago: 
1612 Bankers Bldg. * New Orleans: 644 National Bank of Commerce Bidg. 


Atlanta: 401 Atlanta National Bidg. * Kansas City, Mo.: 921 Rialto Bldg. 


for a New Orleans dealership, has 
purchased Guidray Motors ( il- 


general manager of 
Co., Inc, (Dodge-Plymouth), 
Cleveland. 


* aa * 


Boy Scouts Name Lander 

John H. Lander, president of 
Lander Motors (Dodge-Plymouth), 
Atlanta, has been elected a vice- 
chairman for Region Six of the 
Boy Scouts of America. 


Moser Visits Europe 


Palmer Moser, manager of Moser 
Motor Sales (Ford), Berne, Ind., 
has left for Europe to visit his son, 
Millard; who is doing relief work 
for the Mennonite Central Commit- 
tee in Germany. 

* * aa 


| Eisfelder, Phillips Set Up 
Nash Deal in Independence 


Eisfelder-Phillips Nash Co. has 
opened for business in Independ- 
ence, Mo. 

The new firm is owned by A. R. 
Eisfelder and G. W. Phillips. Eis- 
felder has been associated as 
sales manager and of 
dealerships since 1942. Phillips 
was formerly assistant zone man- 
ager for Nash in Kansas City. 

a 


| Babcock Motors Appointed 


Distributor for Packard 


Babcock Motors, Inc., Spokane, 
a Packard dealership in eastern 
Washington for 32 years, has been 
named a Packard distributor. 

John M. Moore is general man- 


ager of the firm. 
* * + 


Milton Buys Perkinson 

Reuben Milton has purchased 
Perkinson Motor Co. (Ford), Wolfe 
City, Tex., which has been in exist- 
ence for 33 years, and will operate 
as Milton Motors. The business was 
founded by E. P. Perkinson, and 
has been under the management of 
Perkinson’s son-in-law, Joe Davis, 
since 1944. 


” cal oJ 
Vaughn Appointed 
W. B. Vaughn jr., owner of Auto 
Sales Co., Picayune, Miss., has ap- 
pointed his brother, Samuel L. 


Vaughn, as shop foreman. 
* * * 


Alabama Nash Dealership 
Organized by Byars 

Lawrence Byars Motor Co., Mont- 
gomery, Ala., has joined the Nash 
dealer organization. 

Partners in the firm are L. C. 
Byars and Mrs. T. T. Byars. Facil- 
ities include more than 12,000 
square feet of floor space. 

” +” * 


| Kansas Firm Loses Car 


To Fake Purchaser 


A man, giving his name as 
Floyd Wallin, disappeared with a 
1949 brown Oldsmobile 98 sedan 
belonging to Vincent Motor Co., 
Russell, Kans., Apr. 3, on the pre- 
tense of trying it out. 

Undersheriff H. G. Ford said 
that at least three worthless 
checks written by the man were 
being held by local merchants. 


* * * 


Mass. Dealer Specializes 


In Fire Truck Building 


Victor J. Zabek, Palmer (Mass.) 
dealer, has built the manufacturing 
and repairing of fire trucks into a 
“three-alarm” business. 

Zabek made his first truck 20 
years ago. He now employs 28 men 
who can turn out 100 units a year. 

- = 





Sheward Gives Safety Car 


To Pittsburg (Kans. ) Police 


Sheward Motor Co. (Buick), 
Pittsburgh, Kans., has presented a 
traffic safety car to city police. 

The car is painted white, with 
the words “Traffic Safety” in red 
on both sides. Special equipment in- 
cludes a loudspeaker. 

. o = 


Cole Heads Lions 
Richard 8. Cole, dealership exec- 
utive, has been elected president of 
the Lions Club of Jonesboro, Ark. 
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— Shows the way 
to your 


SHOWROOM 


Hits on all cylinders 
: , and hits ’ ; 
to describe this advertisement. em where they live—that’s a good way 


In swift-paced 
story —tells sisee a werful words, it covers General Motors’ 
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leave the : ow GM engineerin i 
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ap ing in top- 4 pression advertisem 
sumacienil eer agaz ines—usually in four Se atl hh 
General paenapaatireriny, Ragelg st 
Motors leads the way g, in engineering, 











“Be careful—drive safely” 
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alone. There are the proved performance of 











































































































t comes to far, 
nd that sets 
al Motors 


jon about it. When i 
ced styling of the ki 
ars to come, Gener 
s by themselves. 


o quest 

far advan 
the trend for ye 
cars are in a clas 
anoramic windshield — 
Motors design — is a5 
cept as was the idea 
GM designers first 
public. 


For instance — this p 
an exclusive General 
revolutionary 4 style con 


of the hardtop itself when 


introduced it to the American 


s more to a GM car than looks 


But there’ 


GM high-compression engines—the smooth- 


ness of GM transmissions in traffic, on hill or 
highway—the buoyant bounty of a General 
Motors ride. There are such GM features as 
Safety Power Steering, Power Brakes, the 


Autronic Eye. 


All of which just goe 
better let your deal 
why the key to @ Gen 
to be your key to gre 


5 to show you that you'd 
er demonstrate exactly 
eral Motors car is sure 


ater value. 


~ GENERAL | 







MOTORS 
leads the way 


BILE * BUICK * CADILLAC 


OLDSMO 
UCK & COACH 


CHEVROLET + PONTIAC * 
her * GMC TR 


All with Body by Fis 











een er nanan school teach- 
ers, administrators, college 
officials and other educators were 
assembled at the 92nd annual con- 
vention of the National Education 
Assn. in New York recently. 


This tremendously influential or- 
ganization, with 562,000 active and 
985,000 affiliated members, listened 
to 750 speakers in 200 different 
programs. All were trying to an- 
swer that now common question: 
“What's the matter with our chil- 
dren’s education?” 

The final answer is, “Nothing 

.. that truly intelligent, tolerant 

parents, with less political inter- 

ference in school administration 

—and perhaps an increase in the 

pay of good school teachers—can- 

not remedy.” 

Through a series of reports and 
resolutions the educators explained 
that because of Congressional in- 
vestigations of education and cur- 
rent attacks on the public schools, 
a type of self-censorship has de- 
veloped among teachers, 

No one actually says, “Don’t talk 
about controversial subjects,” but 
the teachers are afraid to discuss 
many current issues. They fear 
community reprisals or disciplinary 
action. They urge that school teach- 
ers simply be accorded the rights 
of “first-class citizens.” 

+ * * 


Fundamentals Important 


COURSE, the three “R’s” 
(Readin’, ’Ritin’ and 'Rithmetic) 
were not neglected. It was agreed 
that a boy or girl cannot get very 
far without those fundamentals. 
But the teachers condemned “book 
burnings and purges,” disapproved 
of those who would attempt to stifle 
free expression and freedom of 
thought, commended all persons and 
tions resisting the intimi- 

dating efforts of those trying to 


force the cancellation of speakers | 
and recommended that any teacher, 


Jobber Sales Fall 
From 52 Level, 
U. S. Study Shows 


| 
WASHINGTON.—Sales by whole- 


salers of automotive equipment and 
tires and tubes were estimated at 
$2,860 million in 1953, the Bureau 
of the Census said in a prelimi- 
nary release of its annual whole- 
Sale trade report. 

Sales for the year were up 10 
percent over the $2,603 million re- 
corded in the latest complete busi- 
ness census covering the year 1948, 
but were down 48 percent from 
their 1952 level, the report said. 

The number of outlets operated by 
such wholesalers increased from 
11,369 in 1948 to 12,628 at the end 
of 1953. Operating expenses—not 
including the cost of merchandise— 
totaled 22.9 percent of sales in 1953, 
compared with 22.1 percent in 1948. 

Year-end stocks. in 1953 were 
valued, at cost, at $541 million, or 
20 percent of annual sales. The 
level five years ago was slightly 
lower, totaling $484 million, or 18.6 
percent of annual sales. 

The figures for 1953 were ob- 
tained, said the Census Bureau, 
through sample reporting. 


Ball Gets Majority Share 


Of Chardon Rubber Firm 

CHARDON, O. — Ball Brothers 
Co. Inc.. Muncie, Ind., has an- 
nounced the purchase of a controll- 
ing interest in Chardon Rubber Co. 
The amount of the transaction was 
not announced. 

The Chardon operation, Edmund 
F. Ball, president, said, will be con- 
tinued under its original name, 
Chardon Rubber Co., with no 
change in management policies. 
The plant, employing 450 persons, 
produces mechanical rubber prod- 
ucts comparable to the rubber 
goods Ball manufactures at its 
Muncie plants, Ball said. 
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“called upon to testify in any in- 
vestigation should do so fully and 
frankly, when given the ordinary 
constitutional safeguards.” 


funds spent on education and the 
meagerness of teachers’ salaries 
in relation to the high caliber of 
men and women needed in the 
schools and the importance of the 
service they perform. 


Professor John C. Norton, of 
Teachers College, Columbia Univer- 
sity, asked for more Federal aid for 
schools, saying that the local com- 


























munities were unable to supply 
financial aeons of the schools, 
- 
Off to eae 
aera, the great railway 
terminals, like Grand Central 

and Pennsylvania, were jammed 
with boys and girls going to 
“camp.” My daughter, Kate, 15, 
(eight years younger than the old- 
est of my six grandchildren) says 
she is preparing for a “masters de- 
gree” as a “camp councilor.” (It’s 
dollars to doughnuts that girl 
makes it. She has what is technical- 
ly known as character. She can 
swim and play hockey and basket- 
ball, and she’s not a “smart aleck.” 

You can take it from me that 


1954 


E 


day will come when mothers and 
fathers will understand that the 

asset for the future lics 
in our children, A remarkab'e 
“change” is under way. The jcb 
now for “grownups” is to kerp 
abreast of the opportunities for 
children. No “old wives” tales will 
satisfy their thirst for knowledge. 
Morally and economically, they are 
on the alert for ideas—not those we 


That’s where all the children who| learned in the years we went to 


are a little older “belong,” especial- 
ly during the summer, out where 
they can watch the sun and the 
moon rise . 
is to Mars * (40,000,000 miles this 
year... only 35,000,000 next year). 

PS. This writer keeps hoping the 


school or college. Frankly they are 
the ideas which dominate the minds 
of the brightest men and women 


imagine how far it|in the National Education Assn. 


Some may be wrong, but they will 
gradually change them... and that 
is progress. 
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- Spel Cine and Mostin, Sed. 130 Queen's Quay at Jarvis 


Detroit tives: W. E. 
Dore 2 ichines Telephone: 








and R. C, Oglesby, 728 Fisher Building, 
3.3200. 
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Pressure Chart | 
Rubber Makers Offer Data | 


On Tire Inflation 

NEW YORK.—The Rubber Man- 
ufacturers Assn. has published the 
1954 edition of its display chart) 
containing tire inflation pressures 
for cars. 

The chart lists tire sizes and 
recommended inflation pressures 
for front and rear wheel positions 
of 1954 models. It also includes 
data for the tire sizes used by 
1950-53 models. 

Copies may be obtained free from 


Lawsuits Affecting Dealers... 
Court Decisions 


By Leo T. Parker 
Attorney at Law | sored by a civic nonprofit organ- 
Ae to a late higher! ization, 
court decision, an auto ee) The truck collided with an auto, 
who donates a vehicle for charit-| seriously injurying its occupants, 
able purposes remains liable for| who sued the dealer for heavy 
negligence of the operator or/| damages. 
driver. The lower court refused to hold 
For example, in Heitkamp v. |the truck owner liable on the 
Kreuger, 265 S. W. (2d) 655, it | ground that the driver was not at 
the time and place in question act- 
ing as an agent of the dealer, but 





Rubber Manufacturers Assn., 444| was shown that a dealer donated 
Madison Ave., New York 22, N. Y.' a truck and its driver to assist 








| in a city “cleanup” drive spon- | 


13, 1954 


as an employe of the civic organi- 
zation. 

However, the higher court re- 
| versed this decision and explained 
that an employer is liable for the 
|negligence of his employe where 
the tortious act is done in obedi- 
ence to his express orders or direc- 
tions, even though the service is 
not within the line of the employe’s 
usual duties. This court said: 

“A servant of one employer does 
not become the servant of another 
for whom the work is performed 
merely because the latter points 
out to the servant the work to be 
done, or supervises the perform- 
ance thereof, or designates the 
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- Tail lights tell the tale...of PLEXIGLAS 


On every 1954 car, tail lights point up the advan- 
tages of PLexicLas® molding powder. With this 
acrylic plastic, lens patterns can be molded accu- 
rately to control and transmit light with maximum 
efficiency. Parts can be molded in 

shapes and sizes that add inter- 

est to the over-all car design. 

They have outstanding 


PLEXIGLAS is used not only for tail lights, 
lights, direction signal and back-up lights, 


has, on an average, fifteen PLexicLas parts. 
We will be glad to send you a copy of our 


ROHM & HAAS 
COMPANY 


WASHINGTON SQUARE, PHILADELPHIA 56, PA. 
Representatives in principal foreign countries 





resistance to breakage, discoloration and weather. 


stop 
but 


also for nameplates, dials, medallions, instrument 
panels, and transparent roof sections. A 1954 car 


new 


brochure, ‘Molding Powder Product Design’’. 











place and time for such perform- 
ance.” SE a 


New Auto Must be Unused 


1) perry higher courts consist- 
ently hold that if an auto deal- 
er or his salesman represents that 
a used car is new, the purchaser 
may recover damages equal to the 
difference between the value of the 
auto and the price paid by the 
purchaser. 

For illustration, in Union Motor 
Co. v. Turbiville, 264 S. W. (2d) 
592, the testimony showed that a 
purchaser named Turbiville pur- 
chased a car from Union Motor Co. 

The buyer’s order, signed 
the parties, showed the 
price to be $2,547.18. Turbiville 
paid, by delivering a DeSoto car, 
$727.18, leaving due cash balance 
of $1,823.00. To this amount was 
added insurance and finance 
charges of $388.36, making a total 
for which the purchaser signed 
conditional sales note and con- 
tract for $2,211.36. 

Later, Turbiville sued the seller 
for $1,000, alleging that he repre- 
sented the car to be a new car, 
whereas in fact it was a recondi- 
tioned car and worth $1,000 less 
than the contract price. 

During the trial the seller ad- 
mitted that the auto was not new, 
but denied that the car was ever 
represented to Turbiville to be a 
new car. 

* * * 


Seller’s Argument 


vu seller argued that if the 
purchased car was not new 
car and not worth $2,547.18, neither 
was the DeSoto worth $724.18. The 
seller proved that he actually sold 
the DeSoto car for only $460. 

The higher court refused to 
listen to this testimony and or- 
dered Union to -pay $647.00 to 
Turbiville, saying: : 

“In this case, the pivotal ques- 
tions were (a) whether Union Mo- 
tor Co. represented the car to be a 
new car; and (b) if so, what were 
Turbiville’s damages. Union’s dis- 
position of the DeSoto car, whe- 
ther by selling it or giving it away, 
would throw no light on the pivo' 


questions.” 
* * * 


Ambiguous Contract 


A FEW days ago a higher court 
held that the lower court may 
determine, on presented proper evi- 
dence, whether a state law is vio- 
lated relative to repossession of an 
auto on which the purchaser de- 
faulted agreed payments, 

For exam in Pruitt v. Can- 
trell, 264 S. W, (2d) 794, it was 
disclosed that a state law pro- 
vides that a Justice of the Peace 
has no jurisdiction of replevin if 
the value of an automobile is 
more than $1,000, 
An auto dealer sold an auto to a 


| woman named Cantrell who failed 
_to meet the agreed payments. The 
|dealér replevined the automobile 


from.Cantrell. 

During the trial it developed by 
testimony that the Justice gave 
judgment for $1,100. The higher 
court upheld the judgment saying: 

“The Justice gave the judgment 
for $1,100. Accordingly, we construe 
the judgment to have been for 
$1,000 for the value of the car re- 
plevined, and for $100 for interest 
and damages.” 

* * * 


Minn. Dealer Pays $4,750 
In Death of Man Hit by Car 


A lawsuit growing out of the 
death of a 31-year-old St. Paul"man 
was settled for $4,750, according to 
an order signed by District Judge 
Clayton Parks. 

The amount goes to the estate 
of James Juelich, who was killed 
Sept. 2, 1953, by a car owned by 
Midtown Motors, Inc. (Buick), and 
driven by William Lego, then a 
salesman for the company. 


Wrench Guide 


Book Gives Driver Tips 


On Car Care 


NEW YORK.—A new edition of 
Fred Russell’s Car Care has been 
published by Arco Publishing Co., 
480 Lexington Ave., New York, N. Y. 

The hard-bound volume, which 
sells for $2, covers various aspects 
of car service as well as driving 
tips. It is profusely illustrated. 

Previous editions of this book, 
the publisher says, have sold more 
than 500,000 volumes. 
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STEAM SPRAYER—The Steam Kleen jet 
sprayer for cleaning motors, compressors, 
- condensers and other units is operated by 
fingertip control. Changeover from wet to 
- dry steam is accomplished by tilting this 
_ portable unit from horizontal to vertical. 
it weighs about 16 pounds and has a 
_ helf-gallon capacity. Henry Flow Control 
Co., Melrose Park, Ill. 

* ¢ ® 


Safety Belt 

A safety belt for automobiles will 
be distributed nationally by a new- 
ly formed sales organization, Rap- 
_ id Auto Safe-T-Belt Co., 16883 Wy- 

-oming, Detroit, Mich. S. J. Tesauro 
is president of the concern. 

* o * 


Tapered Socket Drive 


A campaign to acquaint mechan- 
_ ies with the advantages of tapered 

sockets has been opened by Duro 
- Metal Products Co., 2649 N. Kildare 
Ave., Chicago, Ill. It is claimed that 
tapered sockets get extra strength 
by hot broaching and maintaining 
uniform wall thickness. 

* * ” 


New Sealer Offered 


A sealer with high resistance to 
water, oil and gasoline, which 
features low-temperature flexibility, 
has been developed by Presstite 
Engineering Co., 3798 Chouteau 
Ave., St. Louis 10, Mo. It is said 
to adhere to metals, glass, wood 
and plastics. 


SPEED INDICATOR — Speed Informer 
warns the driver whenever he is exceed- 
ing a ined speed by sounding 
~ @ buzzer. The unit is easily installed and 
is suitable for all cars and trucks, says 
Code industries, inc., 625 S$. Goodman 
St., Rochester 20, N. Y. 


Crankshaft Plug Remover 


Is Developed by Jambor 


Jambor Tool & Stamping Co., 
3057 N. Thirtieth St, Milwaukee 10, 
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Wis., has announced development 
of a special tool for removing 
crankshaft oil-hole plugs from 
late-model Ford and Mercury 
crankshafts 


Named the P.D.Q. Tool, it is said 
to remove four plugs in less than 


a minute. 
+ * as 


Spray Hose Bulletin 

A specific hose for each type of 
spraying job is described in a new 
Quaker bulletin. Another bulletin 
describes 11 types of suction hose 
for industrial needs. 

Copies may be obtained from 
Quaker Rubber Corp., Tacony and 
Comly Streets, Philadelphia 24, 

a, 


* cs + 
Methods of Masking 
The fourth edition of “Mask Them 
Quick and Easy,” showing new 
methods and equipment for mask- 
ing in the automotive refinishing 


these cars for models from 1950 on; 
the MG kit is McCulloch’s first for 
imported cars. According to 


’ | Thompson, the kits are being dis- 


tributed only in California at this 
time. 


x a + 
Shelf, Locker Equipment 
A catalog covering steel shelving, 
lockers, ladders and storage and 
maintenance equipment has been 


issued by Precision Equipment Co., 
3656 N. Milwaukee Ave., Chicago 41, 


TRACTOR POWER STEERING— The Mc- | 7)) 


Gee-hydrauvlic power-steering unit for 
Ford and Ferguson tractors is said to 
have a maximum of 1,500 pounds 
steering pressure and fingertip steering 
control. Leland T. McGee Mfg. Co., Comp- 
ton, Calif. 
* * 
Antenna Catalog 

A new automotive aerial catalog 
has been issued by Ward Products 
Corp., 1148 Euclid Ave., Cleveland, 


field, is now available from Perma- | 0 


cel Tape Corp. Merchandising 
Services Dept. New Brunswick, 
N. J. 


BATTERY WITH CHARGER—This battery 
for walkie-type lift trucks is equipped 
with a charger. The battery can be given 
a boost whenever the truck is not in oper- 
ation. KW Co., 3518 W. Howard 


St., Skokie, Il. 
* ” 


. 
Wiper Quality Chart 

A wiper quality chart has been 
published by Charles Belsky & 
Sons, Inc., 582 Main St., Holyoke, 
Mass. The chart, available free, 
analyzes 21 types of cloth with re- 
gard to their wiping abilities. 


‘Electronic Towels’ 


A booklet describing how manage- 
ment can effect economies through 
the use of “electronic towels” is 
available free from Electronic 
Towel Corp., 342 Madison Ave., 
New York, N. Y. 

* 


Marking Device 


The Magic Marker, a new and 
smaller version of the Brushpens 
manufactured by Speedry Products, 
Inc., 91-31 12ist St, Richmond Hill 
18, N. Y¥., makes lines of varied 
widths from pen-stroke to brush- 
stroke size, according to the mak- 
er. Markings are wearproof and 
waterproof, it is said, and the ink 


dries immediately. 
* a +. 


‘Special display racks for the an- 
tennas are available to dealers and 
jobbers. 

oe 2 


+ 
Pin Fit Booklet 


A 24-page illustrated booklet on 
the causes and cures of pin fit and 
piston failures is available free 
from Sunnen Products Co., 7910 
Manchester Ave., St. Louis 17, Mo. 
The booklet describes the factors 
affecting pin fits in modern engines 
and the causes for failures. 

- 7 + 


Tape Seals Metal Seams 


* * + 


Paint Filtration Catalog 


Filtration of industrial and auto- 
motive paint products for both pro- 
ducer and user is described in a 
new catalog, No. 054, published by 
Cuno Engineering Corp., Meriden, 
Conn, 


BATTERY CHARGER—The Special F-240 
charger can be used on both six and 12- 
volt batteries. The cabinet has disappear- 
ing charger leads, weatherproof control 
panel cover and welded steel wheets 
with pneumatic tires. Allen Electric & 
Equipment Co., 2101 N. Pitcher St., Kala- 


_|mazoo, Mich. 


* * 


= 
Rich Issues Valve Catalog 
A new 72-page catalog of replace- 


"| ment valves for automotive, indus- 


trial, farm, marine and aviation 
internal-combustion engines has 
been announced by Rich Mfg. 
Corp., Battle Creek, Mich., manu- 
facturer of original-equipment 
valves since 1908. 
* od * 


Air Compressor Data 
Joy Mfg. Co., Henry W. Oliver 


|| Bldg., Pittsburgh 22, Pa., has re- 


An elastic compound tape for| | 


sealing small-gauge metal seams, 


and available in 1/32-inch thickness ; 


and widths from one-half to two 
inches, has been developed by Press- 
tite Engineering Co., 3798 Chouteau 
Ave., St. Louis 10, Mo. 
= ” ” 
Manifold for Studebakers 


A dual manifold for Studebaker 
Champions is offered by Offen- 
hauser Equipment Corp., 5821 Al- 
hambra Ave., Los Angeles 32, Calif. 
It is cast of aluminum alloy and 
said to equalize fuel distribution 
to all cylinders. 

ae oe * 


HAND PUMP—Series 800 has a capac- 
ity of 25 gallons per 100 strékes. The 
unit's “mechanical shaft seal" is said to 
eliminate packing leaks. Linkage and 
moving parts are enclosed to avoid ex- 
posure and deterioration. A catalog show- 
ing the new line is available from Opaco 
Co., 3540 $. Wabash, Chicago 16, lil. 

* OF * 


For A Good Look 
Seecloth, a ‘chemically treated 
cloth for simultaneously cleaning 
and mistproofing goggles, glasses, 
windows, mirrors, wind- 
shields of autos, trucks, planes and 
locomotives, has been developed by 


__ | Hygiene Research, Inc., of 684 
)}| Broadway, New York, N.Y. and 


sists of a lever with a 
are fastened, the dolly's 


towing vehicle is moved forward about four feet. With 
vehicle to traveling position. Safe 


E. Washington 


this 
load limit is 4,800 pounds. City Carriage 


Bivd., Fort Wayne, ind. 


2704 South Hill Street, Los Angeles, 
Calif. : 


* * 


+ 

McCulloch Introduces 
°54 Supercharger Kits 

New McCulloch supercharger kits, 
which the company says are de- 
signed to increase engine horse- 
power by 40 percent, have been an- 
nounced for the 1954 Ford V-8, Mer- 
cury and MG-TD by John Thomp- 
son, Manager of Paxton Products, 
division of McCulloch Motors Corp., 
6101 W. Century Blvd., Los Angeles. 


WINDOW CUSHION—This combination 
cushion and carry-all pouch permits the 
motorist to rest his arm on the window 
without getting burned by a hot window 
moulding. It is available in red, yellow 
and blive. Click Products, 44 Newkirk 
Plaza, Brooklyn 26, N. Y. 


* * * 


Building Maintenance 

A building maintenance folder 
has been issued by Stonhard Co., 
500 Stonhard Bidg., 1306 Spring 
Garden St., Philadelphia 23, Pa. 
Among other things, it tells how 
to patch concrete areas ruined by 
acid, grease or oil, how to harden 
concrete surfaces and eliminate 
concrete dusting. 


of 
Hacksaw Blade 

A “coping” saw blade that fits 
into a hacksaw frame is a new im- 
ported item that cuts metal and 
plastics. Scalloping and carving of 
even the hardest metals can be 
done in all directions without re- 
moving the blade, according to Da- 
file Distributing Co., 1062 College 
Ave., New York 56, N. Y. 


Lamson Issues Catalog 


n & Sessions Co., 1971 West 
hty-Fifth: St., Cleveland 2, O., 
has issued a free catalog on auto- 
motive fasteners. It supplants cata- 
log No. 50-A. 


leased a 36-page Bulletin A-72 ‘on 
Joy Series 100, Class WN-114 
heavy-duty air compressors for in- 
dustry. Illustrated are seven models 
of the compressor as a single unit 
for displacement capacities from 
1,186 to 1,948 cubic feet per minute 
as well as twin units which furnish 
up to 3,896 c.f.m. js 
* 


WASH MITT—This Angora mitt has 
elastic wristlets and tape hangers. It is 
made of acrylic fibres. Las-Stik Mfg. Co., 
Hamilton, O. 


Oil Filter for Buick, Olds 
Called Easier to Install 


Purolator Products, Inc., 1000 New 
Brunswick Ave., Rahway, N. J., is 
now using a redesigned built-in 

(Continued on Page 45, Col. 1) 


ROCKER-HEAD STAND—A stand with a rocker head which pivots permits the car 
The new Ford and Mercury kits | frame to contact its entire surface and eliminates any possibility of the frame sliding, 
make supercharging available on | according to Bay Mfg. Co., Harbor City, Calif. 
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(Continued from Page 44) 


centering device in the new P-124 
oil filter refill which is said to make 
it easier to install the refills in late- 
model Buicks and Oldsmobiles. 


James B. Lightburn, aftermarket 
general sales , Says that a 
center tube glide is now used which 
allows the operator to slide the re- 
fill onto the housing and assures 
more perfect seating of the filter. 

* 


Galion Allsteel Issues Data 


On Refuse Collection Bodies 


A four-page catalog on E-Z Pack 
garbage and refuse collection bod- 
ies is available from Galion All- 
steel Body Co., 8. Market, Galion, O. 

Labeled L-9992, the catalog de- 
scribes the bodies with diagrams, 
cutaway drawings, line sketches 
and action photos. 


Leak Sealer Offered 


For Wet Application 


Super Seal seals windshields 
while they are wet, according to 
Super Seal Products Co., 469 
Twenty-fifth St., Oakland 12, Calif. 

The product is described as a 
rubber preservative which remains 
pliable and does not dry out. It 
comes in half-pint disposable cans 
or in quarts, and dispenser guns 
are furnished to apply it. 

+ * * 





RUST-PREVENTOR—Kien-Kul is said to 
prevent rust and corrosion from forming 
in the radiator, thereby reducing engine 
overheating. The unit consists of a gal- 
vanic rod which is suspended from the 
radiator opening. E. W. T. Sales Co., 66 
Leonard St., New York 13, N. Y. 

eo ww *s 


Dual-Point Conversion Plates 
Marketed by Sorensen 


A line of dual-point conversion 
plates is being marketed by Soren- 
sen Mfg. Co., 32-31 Fifty-seventh 
St., Woodside, N.Y. The use of 
dual-contact points, it is stated, 
allows a seven-degree overlap, thus 
guaranteeing maximum coil build- 


up. 

It is claimed that the plates pro- 
vide hotter coil spark, easier start- 
ing, higher top speed and increased 
efficiency. 


- * . 
Demonstration Available 
On P-F Body Repair Unit 
Tests earried out by Porter- 
Ferguson on its new P-F Speed 
Midget body repair unit, showed 
a 70 percent saving in hookup 
time when Ez-E-On attachments 
were used, the firm says. 
Arrangements or a demonstra- 
tion can be made by contacting 
Porter-Ferguson, Automotive Di- 
vision of H. K. Porter, Inc., Som- 
erville, Mass. 


Sherwin-Williams Announces | 


Plastic Body Finish 


Sherwin-Williams Co. has an- 
nounced a new refinishing system 
for plastic bodies used on some 
sports cars. 

Information is available from 
Automotive Sales Division, Sher- 
win-Williams Co., Cleveland 1, O. 


Shell Says Lubricant Cuts | 
Gas and Oil Consumption 


Fifteen-percent increases in gas- 
oline mileage during stop-and-go 
driving and 25 percent cuts in oil 
consumption have been achieved in | 
cars using its new multigrade mo- | 
tor oil, says Shell Oil Co., 50 W. 
Fiftieth St.. New York 20, N. Y. 

According to J. G. Jordan, mar- 
keting vice-president, the new oil 
achieves the economies by main- 





| 
i 


taining less change in viscosity 
over the entire range of engine 
temperatures. It flows instantly at 
very low temperature, thus reduc- 
ing engine drag and permitting 
more efficient use of fuel, he said. 


Fritch Develops 
Chrome Cleaner 
Fritch, Inc., Wickliffe, O., has 
announced the development of a 
powder to clean chrome and metal. 
The product is called Go-Ezy. 
It is said to clean any metal sur- 
face without damage to adjoining 
painted or nonporous surfaces. - 
* * * 


Graymills Catalog Describes 


Metal Cleaning Solvents 


A catalog on cold solvent type 
metal cleaning equipment is avail- 
able from Graymills Corp., 

N. Lincoln Ave., Chicago 13, Ill. 

It is stated that a new carbure- 


When the functional parts of any 
vehicle need replacement, they 
should be better than the original 
parts. Remember, they’re not 
being put into a new vehicle, but 
in one whose requirements have 
been changed by months 

and miles of driving. 





Thermoid Parts are specifically 
engineered for replacement service 
... your assurance of top 
performance and service. Don’t 
gamble with customer satisfaction 
... insist on genuine 

Thermoid Replacement Parts. 


ntsdenntey 


Brake Linings ¢ Fan Beltse Radiator Hose ¢ Hydraulic 
Brake Parts and Fluid « Car Mats Clutch Facings 
Thermoid Company, Trenton, New Jersey 





tor and metal cleaner “606” has| or Tower-Controlled Operation.” 


no lingering disinfectant odor nor 
does it produce a skin burning 
sensation. 


* * 


* 
Welding, Cutting Equipment 
Covered by Airco Catalog 

A condensed 52-page catalog that 
describes and illustrates Airco light 
welding and cutting equipment is 
offered by Air Reduction Sales Co., 
60 E. Forty-second St., New York 
17, N. Y. 

This General Products Catalog, 
ADC 662B, contains complete spec- 
ifications and stock number infor- 
mation. 

* * 


Executone Publishes Folder 


On Customer Labor Aids 
.Executone, Inc., New York, has 
published an eight-page folder on 
how auto dealer service depart- 
ments can produce a 20 to 50 per- 
cent increase in customer labor 
sales through the use of specialized 
communication and signalling sys- 
tems. 
In addition, a section of the 
et is devoted to an explana- 
tiofi of the development of service 


management—“Service Dispatching 





















The folder may be obtained by 
writing Executone, Inc., 415 Lex- 
ington Ave., New York 17, N. Y. 





ROAD SANDER—Sanditrax is an exhavust- 
powered sand spreader for cars, trucks 
and buses. It is controlled with push but- 
ton and accelerator pedal. it consists of 
a sand hopper in front of the trunk com- 
partment, a control valve that fits over the 
end of the exhaust pipe and twe flexible 
metal spray arms. Automotive Sandirax, 
Inc., 20 Pemberton Square, Boston 8, Mass. 


* * * 


Air Reduction Publis 
Catalog of Torches, Tips 

A 36-page catalog covering Air 
Reduction’s line of torches and 


tips for oxyacetylene cutting and 
welding is available from Air Re- 


in the West since 1916, is now being 
distributed on a nationwide basis. 
The company says the-auto pol- 
ish can be applied in direct sun- 
light. The gloss is manufactured 
by Hart Mfg. & Sales Co., Inc. 
6689 N. E. Glisan St. P. O. Box 
5182, Portland 16, Ore. 
e+ 6 


Hydraulic Scissors Jack 
‘Introduced by Coast Firm 


Development of what is described 
as the first portable ay aes 


president of Hydraulic Frame Jack 
Co., 8111 8S. Western Ave. Los 
Angeles, Calif. 
Sheetz, former assistant superin- 
tendent of production 
for the Fisher Body aircraft divi- 
(Continued on Page 46, Col. 1) 


Thermoid “Custom Built” Brake Linings 


for power brakes and 
automatic transmissions. 


Thermoid Hydraulic Brake Parts and Fluid 


brake 


Thermoid Radiator Hose 


Thermoid Fan Belts 


Precision engineered 


parts and com- 


plete cylinder assemblies; 
Brake Fluids for regular 
and heavy duty service. 





RO ere 


Straight or curved and 
Redi-Curv. Made to 
withstand the severe de- 
mands of increased en- 
gine temperatures and 
flexible motor mountings. 
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(Continued from Page 45) 


sion of General Motors, said that 
more than $30,000 and three years 
of research had gone into the new 
general-purpose lift. 

The frame-type jack, laboratory- 
tested for 5,000 pounds and with a 


‘vated capacity of 1% tons, features 


a foolproof safety overload valve 


. and requires no field maintenance, 


Sheetz said. . i 


Imperial Publishes Chart 
On Power Steering Hoses 





features Safety Seal construction 
with an extra-length grip on end 
connections. 

+ + * 


Span-O-Life Introduces 


Commercial Battery 

Span-O-Life Corp. has announced 
the marketing of a new commer- 
cial battery. 

Robert V. Abshire, said the bat- 
tery would have a full one-year, 
nonprorated guarantee. The battery 
is being produced at New Braun- 


* 


' Power-steering hose assemblies 


A wall chart showing the | fels, Tex. 

er as vilens makes 054 ee 
on makes an 
Scie of Lair sdieed Campbell Adds 2 Products 

free by Imperial Brass Mfg., 1200 | To Tire-Chain Lines 
W. Harrison S8t., Chicago 7, Il Campbell Chain Co., York, Pa., 
has announced two additions to the 
firm’s line of tire chains. 

One is “Kwik-On” chains which | 
can be mounted on cars without} 
moving the vehicle. The other is 


Pressure and return lines for 
both cars and trucks are included 
the urea The retail selling 
price of each line is shown. 


Imperial says its new line of 


5 





THANKS 


to your record- 
breaking sales 
of our units... 


“Traction Klips,” emergency clips | 


which provide traction to pull out| supplement to the 1953 manual, is|motive servicemen has been pub 


of mud or snow drifts. 
* * +¢ bers. 


Norton Issues Catalog 


On Grinding Wheels 
A 28-page catalog describing its 


reinforced resinoid line of grinding 
wheels has been issued by Norton 
Co. 


The book may be obtained by 
writing Norton Co., Worcester, 
Mass. 


+ * * 


Heyer Industries Booklet 


Covers 12-Volt Batteries 

Heyer Industries, Inc., Belleville 
19, N. J., has published a booklet, ' 
“How to Service 12-Volt Batteries,” 
with information on charging and| 
testing. The firm manufactures bat- | 
tery servicing equipment. 


* * * 





SEAT-COVER DISPLAY — The Chixon 


Sherwin-Williams Issues jeasel which helps dealers demonstrate 
|Chixon seat covers. Chicopee Mills, Inc., 


1954 Color Manual |47 Worth St., New York 13, N. Y. 


A new color manual on under- *_ * * 


coat and topcoat requirements for Bearing Manual Published 
automotive refinishers has 
issued by the automotive division By Thompson Service 


‘of Sherwin-Williams Co. | An illustrated bearing instruction 
The manual, developed as a 1954 | manual written specially for auto- 








YEAR AFTER YEAR... ABR. AQ. IS THE 
WORLD'S LEADING INDEPENDENT MANUFACTURER 
OF AUTOMOTIVE AIR CONDITIONING! 


Thanks to record-breaking sales by automo- 
bile dealers all over America, A. R. A. Manu- 
facturing Company continues to be the world’s 
leading independent manufacturer of auto- 


motive air conditioning. 


From its introduction in 1949, the A. R. A. 
automobile air conditioner has had phenom- 
enal growth, It has out-sold all other inde- 
pendent competitors combined. Dealers sel- 
ling A. R. A. have increased from 28 in 1949 
to more than 850 in 1954. Sales have increased 
an average of 116% each year. For such out- 
standing success, for making 1954 the biggest 
year in our history, we gratefully say 
THANKS. 


But we are not resting on laurels won. A. R. A. 
was first in the field with air conditioners for 
station wagons, and this year introduced the 
“Refrigette,” a compact, highly efficient auto- 
mobile refrigerator. Now A. R. A. has an- 


swered the demand of the vast truck market 
with a year-round truck cab combination 
unit that cools, heats and provides space for 
refrigerated storage. It’s another top-quality 
A“R.A. product you can sell with confidence. 


Constant improvement of all our models aren 
development of new products for other types 
of automotive equipment — these are our 
aims for 1955 and the years ahead. Only by 
continuing to provide you with products that 
you can sell and service profitably can we 
keep our present position — which, thanks 
to you, is No. 1 in the industry. 


HOT TIP FOR COLD WEATHER 


Cold weather need not mean the end of auto- 
motive air conditioner sales. Dealers in resi- 
dential air conditioning sell thousands of 
units during winter months. Write today for 
details on A. R. A.’s plan for cold weather 
sales. 


A.R.A. MANUFACTURING Co. 


1041 FOCH STREET 


FORT WORTH, TEXAS 


available from OK automotive job-|lished by Thompson Service Sales 


a division of Thompson Products 
Inc., Cleveland, O. 

Called the Thompson Engine 
Bearing Manual, the 100- page 
booklet is availablé through all 
Thompson bearing jobbers at $1.25 
per copy. 

+ om = 
Stant Bulletin Gives Data 
On Oil Filler Caps 

“The Importance. of Oil Filler 
(Breather) Caps in Automotive 
Engine Operation” is the title of a 
bulletin published by Stant Mfg 
Co., Inc., Connersville, Ind. 

The bulletin gives information on 
the relationship of breather caps 
to engine ring and bearing life as 
well as on tuneup and oil consump- 
tion. 


Maker Claims New Coating 


| Sutesmaker is a@ seven-page, flip-over| Drjeg in 20 Minutes 


A new enamel-type coating, Steel- 
cote Quick-X dries in 20 minutes, 
according to Steelcote Mfg. Co., 
3418 Gratiot St., St. Louis 3, Mo. 

It is made in black, white, clear 
and five other colors. It can be ap- 
plied with brush, applicator or 
roller in glossy or nonslip formula. 

* * * 


3 Types of Exhaust Systems 


Marketed by Goerlich’s 


Availability of manifold dual 
exhaust systems for 1952-54 Fords 
and 1954 Mercurys; of header ex- 
haust systéms for 1954 Ford and 
Mercurys, and of dual exhaust 
systems for 1954 Fords, Mercurys 
and Oldsmobiles has been an- 
nounced by Goerlich’s, 619 Smith 
St., Toledo 1, O. 

Parts kits for all three types 
are complete for installation. All 
brackets have rubberized fabric 
shock absorbers. All sets come 
without mufflers. Component 
parts of the sets also are avail- 
able separately. 

* 


Interchangeability Guide 


Offered on Auto Parts 


A series of 26 books giving com- 
| plete information on interchange- 
ability and substitution of car and 
truck parts has been published by 
Automotive Research Publications, 
Inc., 1665 N.W. Seventh St., Miami 
35, Florida. : 
| The books contain a total of 2,000 
|pages of tables, charts, reference 
|notes and diagrams. 

* * 





| Bell Offers Dealers 


Special Parts Plan 


Bell Auto Parts, Inc., has an- 
| nounced a new plan for dealers in 
automotive speed equipment which 
| does away with the need for the 
| dealer to carry a large stock. 
| Details are available from Bell 
Auto Parts, Inc., Dept. A6, 3633 E. 
| Gage Ave., Bell, Calif. 

* > 


| Two Bendix Catalogs Give 


Power-Brake, Shoe Data 


| ‘Two catalogs covering lined brake 
shoes and power brakes have been 
published by Bendix Products Di- 
vision, South Bend 20, Ind. 
* + * 


Magnus Introduces 


Cleaning Compound 

Magnus Chemical Co., South Av- 
enue, Garwood, N.J., has introduced 
a cleaning compound called Mag- 
nus NZL. 

It can be used for cleaning bus 
interiors, washing cars and water- 
testing of steel castings. 

* * 


A-P Catalog Describes 
Variety of Valves 

Valves for auto air-conditioning 
systems; solenoids; expansion, 
evaporator pressure and water reg- 
ulating valves; ‘check valves; fil- 
ters, and driers are summarized in 
2: catalog issued by A-P Controls 

rp. 

The catalog is available from A-P 
| Controls Corp., 2450 N. Thirty-sec- 
| ond St., Milwaulise 45, Wis. 


‘Power House’ Coil Offered 


As Performance Booster 


A “Power House” coil, which is 
said to provide instant accelera- 
tion, perfect firing and full protec- 
tion against engine stalling, has 
been introduced by Wells Mfg. Co., 
Fond du Lac, Wis. 

It is claimed that the coil pro- 

(Continued on Page 48, Co. 1) 
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13 years. For the first time 


since 1941, new cars are being sold, not 


bought. The dealer is ringing doorbells 
and dialing phones. The factory is testing 
appeals and re-evaluating media. It is 
significant that this year’s media lists are 
headed by The Saturday Evening Post. 
It carries almost as many pages of 
automotive advertising as the next two 


magazines combined. 


POST: 


It gets to the families 
that buy cars. It gets to 


the heart of America. 


A CURTIS MAGAZINE 


PSSST ET TTT LLL LLL LLL LLL LLL LLL LLL LLL LE LLLLEEE Lr 
PPP PPPS EST TTT TTT TTT TTT rT eee eee 
PSSST eee eT TTT TTT TET EELE TET LLL LLL EET Lee 
PPS PESTS Tee eT eT eT TTT TTT ETETETE LEE LLL LLL 
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PTTL TTT TTT eT eee 
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New Products 


(Continued from Page 46) 


duces complete combustion at 
up to 125 miles per hour, 
resulting in engine efficiency, low- 
er fuel consumption and longer 
battery life. : 
+ 


Device Deactivates 


Car-Door Light Switch 

A simple device to deactivate the 
light switch on car doors is being 
marketed by Deactivator, Inc., P.O. 
Box 232, Anderson, 8. C. 

By flipping a plate, the driver 
can use it or not, as desired 

s * * 


Two Improved Brake Fluids 


Offered by Permatex 

Two improved brake fluids for 
both heavy-duty and moderate mo- 
tor vehicle use are in volume pro- 
duction at Permatex Co., Inc., 1720 
Ave. Y, Brooklyn, N. Y. 

The heavy-duty fluid, it is stated, 


tures ranging from minus 60 de- 
grees to 300 degrees Fahrenheit, 
while the moderate fluid operates 
between minus 40 and 230 degrees. 


* * * 


Hammered-Effect Metals 
Offered by Rigidized 


Hand-hammered metal effects 
are now available in any metal, 
strip or sheet, up to 38 inches wide, 
at a fraction of hand-finished costa. 

For further information, write 
the manufacturer, Rigidized Metals 
Corp., 716 Ohio St., Buffalo 3, N. Y 


* * * 


Ingersol-Rand Buick Guide 


Describes Use of Impactools 
A “Buick Automotive Service 
Guide” is now available from In- 
gersoll-Rand, 11 Broadway, New 
York 4, N. Y. 
Compiled under actual shop con- 
ditions, the guide compares the 


functions effectively at tempera-time taken to complete service 





and with the firm’s Impactools. 


Floor Mats Feature 


Molded-In Carpets 
An auto floor mat with panels of 
“flock” carpet molded into the 
rubber has been introduced by Ace 
Rubber Products, Inc., Akron. 
The mats are offered in numer- 
ous models, molded to the exact 
floor contour of various cars. 
* + * 


Champ-Items Catalog 

Champ - Items, Inc., 6191 Maple 
Ave., St. Louis, Mo., is marking its 
25th’ anniversary with the release 
of Catalog No, 54, featuring more 
than 200 automotive replacement 
parts. Many of the parts were built 
to help mechanics solve specific 
problems. wd « 

* 


Decora Develops Display 
For Blow Gun Couplings 


A new air blow gun and hose 
coupler display to promote these 
accessory items has been an- 
nounced by Decora Mfg. Co., 1516 
Park Ave., Emeryville 8, Calif. 

The display, which may be used 
on counter or wall, 


free to jobbers when standard blow' announced 





PLASTIC DRIP RAIL—Flexo-Drip Molding 
is a vinyl drip rail which is helpful in 
keeping water out of the inside of con- 
vertibles. It comes in black, white and 
tan colors, and is easily sewed around 
the outside of the top. The rain is chan- 
nelled to the rear of the car. Kessler 
Products Co., Youngstown, O. 

+ 


* * 
Vinyl Automotive Sponge 
A new vinyl sponge plastisol for 


is available| automotive application has been 


by Watson - Standard 


GLUTTONS FOR PUNISHMENT— CHEVROLET 
TWO-TONNERS wih HYATT BARREL BEARINGS! 












fic Re 


6 Barrel Bearings used in this Chevrolet 2-ton truck rear axle 





Sheer stamina—the ability 


to “‘take it” year after year with 
minimum maintenance and maximum economy—has made 
this two-ton Chevrolet one of the world’s most popular trucks. 
And in its rear axle—focal point for brutal punishment— 
you'll find six HYATT Barrel Bearings taking the brunt of it. 
Their ability to provide high load capacity with low 
friction—to automatically compensate for shaft deflection 
—has been conclusively proved in millions of miles of this 
troublefree truck service. If you have a similar bearing 


problem, take a tip from Chevrolet trucks—and hand it to 
HYATT Barrel Bearings—Hyatt Bearings Division, 
General Motors Corporation, Harrison, New Jersey. 


PATI ncusan wnsnncs 


‘jobs with conventional hand tools|gun and coupler assortments are/|Co., 225 Galveston Ave., Pittsburgh 
purchased. 


12, Pa. This new compound, fur- 
nished as a pourable liquid, ex- 
pands upon curing at 350 to 375 
degrees Fahrenheit to a uniform 
cellular vinyl sponge. No extra 
equipment other than molds and an 
oven is necessary. 


California Firm Offers 


Rubber-Stamp Photo 


A rubber stamp with the buyer’s 
photo engraved is offered by Sales 
Makers Co., P.O. Box 36305, Los 
Angeles 36, Calif. 

The stamp, says the firm, can be 
used to imprint a salesman’s photo 
on his business cards or sales lit- 


erature. 
* = * 


Gear Puller Operates 


Without Disturbing Cam 


A gear puller for pulling alumi- 
num or fiber timing gears in all 
models of Chevrolet cars and 
trucks without removing the cam- 
shaft has been announced by Kelly 
Precision Machine Co., 159 Vista 
Ave., Pasadena, Calif. 

Descriptive literature on the tool, 
known as the Cobb gear puller, is 


available from the manufacturer. 
a * + 


Champion Spark Plug Gives 
Products a ‘New Look’ 


Champion Spark Plug Co. has 
announced a “new look” for its 
products. 

The decoration on the insulator, 
which carried in small lettering 
“Champion Made in U.S.A.” has 
been changed to “Champion” in 
bright, red block lettering. The 
“Made in U.S.A.” is stamped on the 
shell. The shell now has a shiny, 
jet black appearance, in contrast 
to the white of the insulator. 

* ~*~ * 


‘Silver Sheen’ Seat Trim 


Marketed by Boltaflex 

“Silver Sheen” Quilted Boltafiex 
auto seat-cover trimming material 
has an irrideseent, two-tone effect 
in keeping with the trend toward 
pastel and metallic effects in seat- 
cover styling. 

Details may be obtained from 
Automotive Division, Bolta 
Products Sales, Inc. Lawrence, 
Mass. 


Weaver Catalog Page 


Describes Car Washer 


Weaver Mfg. Co. has issued a 
catalog page describing its newly 
developed automatic car washer, 
which features automatic cycling 
and requires no floor tracks or 
storage tanks. 

The page is available from 
Weaver Mfg. Co., Springfield, Ill. 

+ * ~ 


Weiand Catalog Features 
Speed and Power Parts 


A new catalog which features 
such speed and power equipment as 
heads, manifolds, adapters, air 
cleaners and camshafts has been 
issued by Weiand Power & Racing 
Equipment. 

Copies, at 25 cents, are available 
from the firm at Dept. A6, 2733 San 
Fernando Rd., Los Angeles 65, Calif. 

* cs * 


Caster Publishes Bulletin 


On Complete Jack Line 


A bulletin describing its complete 
line of 2,000-pound, 3,000-pound and 
4,000-pound axle, bumper and side 
car jacks has been published by 
Caster Mold & Machine Co., Inc., 
1171 er Rd. North, Barber- 
ton, 


* x * 


Jetomatic Adds 5 Models 


To Overhead Auto Washers 


An eight-page brochure describes 
five new overhead models in the 
line of automatic car, bus and truck 
washers manufactured by Jetoma- 
tic, Inc., Ansonia, Conn. 

The new models permit unob- 
structed use of the wash area for 
other purposes during non-wash 
periods, the company says. 

* 


Plastic Drawer Catalog 


General Industrial Co. has pub- 
lished a catalog featuring its “See- 
Thru” plastie drawer cabinets. Also 
listed are lockers, ladders, steel 
shelving, intercommunication sys- 
tems, file cabinets, and other stor- 
age and maintenance equipment. 
The catalog is available from Gen- 
eral Industrial Co., 5713 N. Elston 
Ave., Chicago 30, Dl. 
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Correspondent George Glaser Writes . . . 
Auto Letter from Europe | 


Se France.—Citroen, so 
far the No. 2 French car and 
truck producer, will not come out 
with a basically new model in 
1954, but 1955 may see it. 


in western France is in n, 
as well as ones in St. a 
Paris suburb, and in Kehl on 
the Rhine. 


There hag been great surprise all 
around about Ford of France sell- 
ing out to Simca, The other way 
around would have been easier to 
believe. . 

Ford’s 5,000 workers will be taken 
over by Simca, the firm which was 
started in Paris by Fiat of Italy 
and which is now said to be in- 
dependent. 


A Wild-Hare Story 


T= other day I met my favorite 
wild rabbit and he told me of 
what he had seen not long before. 

“I was sitting there nibbling on 
some carrot,” the rabbit said, “when 
two trucks arrived and do you 
know what they took down from 
them?” 

“No idea,” I said. “What was it, 
more carrots perhaps?” 

“Don’t try to get funny,” said — 
the rabbit. “They took down two 
cars. Both had low, smooth styl- 
ing, looking like a mixture of 
Italian and American. 

“One car had a six-cylinder, in- 
line water-cooled engine. The other 
had a flat, air-cooled six. Both had 
four speeds forward, front-wheel 
drive, fuel injection and new sus- 
pensions. Both topped 100 miles 
per hour without trouble. 

“And then,” sighed the rabbit, 


20% Boost Due 
In L-M’s Owner 


Service Clinics 


DETROIT.—A 20 percent expan- 
sion of Lincoln-Mercury’s owner 
clinic service program, established 
three months ago, has been an- 
nounced by E. D. Longenecker, na- 
tional service manager. 

Five additional mobile units will 
be added, one each at the district 
offices at Chicago, Atlanta, Cincin- 
nati, Detroit and Dallas. One mo- 
bile unit was assigned to each of 
L-M’s 23 sales districts when the 
plan was announced in May. 

District servicemen who will op- 
erate the mobile clinics have un- 
dergone a four-week training pro- 
gram. 

These mobile units consist of a 
Mercury station wagon equipped 
with training kits for instructing 
mechanics in servicing all com- 
ponents of both Lincolns and Mer- 
curys, and a separate trailer carry- 
ing a portable dynamometer. 

To operate an owner-clinic, the 
L-M dealer brings the mobile serv- 
ice unit and the mechanic in charge 
to his dealership for a week. He in- 
vites owners of recent model Lin- 
colns and Mercurys to bring their 
cars in for a free checkup. The car 
is diagnosed and the owner is ad- 
vised what work, if any, is needed 
to put it in top mechanical con- 
dition. 

The portable dynamometer makes 
it possible to conduct a simulated 
road test in the dealership’s garage. 


One Tag or Two? 
Ohio Legal Mixup Leaves 


Choice to Motorist 

TOLEDO.—Because of an over- 
sight in Ohio laws, it is legal for a 
motorist to display either one or 
two license plates on his car. 

The fact was brought to light in 
@ case in which a Toledo man had 
been charged with displaying only 
one tag. The law requires the regis- 
trar of motor vehicles to sell each 
motorist two plates. 

However, the last General Assem- 
bly failed to repeal a law requiring 
only one license plate when it 
enacted a new law requiring dis- 
play of two. 


“they covered up the two cars again 
and drove away in order to make 
up their minds which of the two to 
produce for October, 1955, at which 
time all other details will be avail- 
able.” 

“Wow,” I said. “What a scoop. 
What make were they?” 

But the rabbit had darted through 
a hole in the fence of this testing 
ground—far away from civilization. 

+ * + 


Mercedes Details 

I HAVE received inquiries from 
readers in several] countries 

about details of the Mercedes rac- 

ers which may also appear in a 

sports version, Here are some of 

the car’s interesting features: 

The overhead-camshaft 8-cylin- 
der engine, which is mounted at 
an angle in the car, has a fuel 
injection system. Torsion spring- 
ing is used, with upper and lower 





Dealers like it... spray men like it! 


... because Lion Nokorode is sprayed on thinner (1/16”), dries 
faster, lasts longer, goes farther ... Makes the whole operation from 
application of pressure to the clean-up job easier, more economical. 
Nokorode is a concentrated, Uniform Undercar Sealer and Silencer 
that assures you of customer satisfaction... and at the same time 


control arms on the front sus- 
pension. 

The five-speed-forward transmis- 
sion ig combined with the reduction 
drive and differential into one hous- 
ing, and the rear swing axle is 
similar to the new type used on the 
Mercedes 220. 

All brakes are mounted inboard 
and are connected to the wheels 
by drive shafts. In front, the drive 
shaft goes through the knuckle 
support. 


” * + 

Grand Prix Mopped Up 

HESE Mercedes racers mur- 

dered the field in the Grand Prix 
of France. They were practically 
by themselves they were so far 
ahead of the other finishers. 

In the 12-hour race preceding 
the Grand Prix, Jaguar won in 


the big: class. Briggs 
Cunningham’s Chrysler-powered 
sports car from Florida finished 


fifth and sixth—not bad at all. 
The Cunningham has the stamina 


gives you 50% more undercoating jobs from every drum! 


Made under the process of U. S. Patent No. 2393774 


LION OIL COMPANY 


EL DORADO, ARKANSAS 


by 








to get up in this class. However, 
I would like to recommend to him 
that he build slightly smaller cars 
with different suspensions and 
power them with modified Offen- 
hauser engines. 

There is a greater need and 
chance for such a type of sports 
car, in my humble estimation. 

* + + 


Opel to Expand 


Western Ge 


$45 million for a new body press 
plant and the hiring of 10,000 
new workers. 


With 30,000 men, Opel will rank 
among the largest plants in Europe 
with a projected production of 1,000 
units daily. 

It may interest somé to know 
that small cars, too, can reach a 
long mileage, for I talked to some 
taxi owners who have been 
the Opel Olympia for over 120,000 
miles with the original engine still 
percolating. 


- * * 


Auto Fans in Munich 


ITIZENS of Munich not only 
like their beer, but also like to 
see heavy traffic rolling in and out 
of the city. 

They have asked the city fa- 
thers to put up benches along the 
roads so they can sit and watch 
the new cars roll past. 

I love those people who like to 

watch cars so much—and I wish 


| Meese MOTORS apparently them success in the request they 
has unlimited confidence in the | have made. 














Lien Oil Company 


Dept. AN-I 
El Dorado, Arkansas 


Name 


City 


Please send me free complete information about 
Lion NOKORODE, the quicker, easier, more 
economical Undercar Sealer and Silencer. 





CC i ae 


Made from start to finish 
Oil . For com- 
plete details about 
Nokorode and how you 
can increase undercoating 
profits, clip this coupon 
NOW, and mail to Lion 
Oil Company, El Dorado, 
Arkansas. ; 
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. thief engineer at Pontiac, has re- 
tired after more than 31 years with 
the company. 

He joined the organization in 
1923 when it was the Oakland Mo- 
tor Car Co. and was chief designer 
until 1928 when he became motor 
engineer. In 1942 he was named 
engineer in charge of design. He 
became assistant chief engineer in 
1947. 


During World War II he con- 
tributed to the development of 
aerial torpedos and diesel engine 
parts. 

* * + 
Standard Pressed Steel 
Promotes 3 Executives 





_. Standard Co., 
Jenkintown, Pa. has promoted 
Edwin Y. Bready, Charles A. 
‘Thomas jr. and James L. Mac- 
Dowell. 












manager 
of the Hallowell pressed steel di- 
vision, 






Thomas, manager of industrial 
relations and industrial engineer- 
ing, has been given companywide 
charge of production control, 
quality control, estimating and 
cost analysis, in addition to his 
previous responsibility. 

MacDowell has been advanced 
from manager of tooling and 
quality to superintendent of 
manufacturing, fastener division. 


a * * 


Clarke Replaces Murdock 


In U. S. Steel Division 


Frank T. Clarke has been ap- 
ted manager of sales in the 
offices of American Steel 
& Wire division of United States 
Steel Corp. 
Clarke succeeds A. N. Murdock, 
who has retired. 
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” 
Carboloy Names Pozzo 
Robert M. Pozzo has been name 
sales representative for Carboloy 
_. department of General Electric Co. 
~He has joined the Atlantic district | 
i headquarters, Newark, N. J. 


Denison Engimettlnn Sends 


| 
Ses 


Technical Personnel CHANGES 


Robert R. Hutchison, assistant! was a sales engineer with Wao- 


kesha Co. and an area salesman 
for Core Laboratories, Inc. 


= * * 


Rack Puts Nielson in Field 


John K. Nielson, formerly with 
Weisker, Piper & French, Inc., has 
been appointed senior field en- 
gineer for the New England divi- 
| sion of Rack Engineering Co., ma- 
terial handling consultant and 


manufacturer. 
* + 


Champion’s Riddle 


Receives Award 

Frank H. Riddle, vice-president 
of Champion Spark Plug Co.’s 
ceramic division in Detroit, has 








Drake Niied President | 
| 


been named to rece've the Ben- 
jamin G. Lamme Medal for meri- 
torious achtevement in engineer- 
ing at the commencement of Ohio 
State University. 

The award is one of the top 
honors presented annually by 
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OBU. Riddle, who has been as- 
sociated with Champion since 
1919, is scheduled for retirement 
this year. 


* + 


Armstrong Ups Coker 
Walter T. Coker has been ap- 
pointed assistant district manager 
of Armstrong Cork Co.’s Greenville 
(8. C.) office. Coker has served as a 
member of the Greenville sales 

staff since 1935. 
* * Ed 


Webster Joins Nankervis 
John E. Webster has been ap- 
pointed. to the sales - engineering 
staff of the industrial testing de- 
vices division of George L. Nan- 


| kervis Co., Detroit. 


* * * 


Budd Ups Schmidt 
E. R. Schmidt was elected to the 
board of directors of Budd Co., ac- 
cording to Edward G. Budd jr., 
president. Schmidt has been man- 





ufacturing vice-president since 1951. 
a * * 
Star Machine & Tool Names | 


Storms Western Sales Chief | 


Star Machine & Tool Co., Min- | 
neapolis, has announced the ap- | 

















| 20-Year Plaque— 

| Charlie Raggio (right), Studebaker deal- 
‘er in Whittier, Calif., receives a 20-year 
| plaque from Clyde G. Riler, regional 
| manager. The Raggio showroom has been 
!@ Studebaker sales and service “garage” 
Amedit 45 years. 


| pointment of Fred F. Storms to 


its sales staff. 

Storms, who has been in sales 
work several years, will call on 
the territory west of the Missis- 


sippi in the ‘iekaaiin of western 
sales manager. 
er Pie 

Colonial Ups Young 
Wilson L. Young has been named 


chief service engineer for Colonia! 

Broach Co., Detroit, according to 

Arvid O. Lundell, president. Young 

had been assistant service manager. 
+ & * 


Rochester Mfg. Appoints 
Fribance Head Engineer 


Austin E. Fribance has been 
appointed chief engineer of Roch- 
ester Mfg. Co., of Rochester, N. 
Y. He will have charge of product 
design, research and development 
according to William Mulcahy, 
president, 

Fribance joined the company 


last year. 
> + 


Joy Appoints Lawrence 
To Guide Diversification 


John Lawrence has been elected 
executive vice-president of Joy 
Mfg. Co., Pittsburgh, according 
to J. D. A. Morrow, president. 

Lawrence, who joined the firm 
in 1951, will give special attention 
to efforts toward further diversi- 
fication of Joy’s product lines. 









sales “hay” for 


Bees help you make sales in Ohio — big, 
steady sales every month of the year. 


They signify wide diversification — uni- 




















versally practiced in Ohio to keep dollars 
rolling in right around the calendar. With 
lots of cash in his pocket all the time, the 
Ohio farmer keeps the sales registers ring- 
ing regularly. 

So, your best place to sell is in Ohio, 


where full diversification means prosperity 
f 


LZ 


ih 


Not only a honey bee—but a money bee! Seed yields 
are often trebled when an adequate number of bees 
visit the blooms. More than 50 crops in the United 
States are dependent upon insects for pollination. 
most of them are found right in Ohio, where 
seed and fruit play an important part in mak- 
Ohio a top-third state in farm income. 


aah 
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Good Idea Every 6 Years 


Stream of Suggestions Turns Up Little 
That’s New, Chrysler Finds 


DETROIT.—A special staff works with all the ice cream that he 
full time going over the 400 ideas, could eat for the rest of his life. 
suggestions and inventions that Another offered his suggestion for 
Chrysler Corp. receives in the mail $3 million, a used Plymouth and a 
every month. | new wooden leg. 


According to J. R. Lemon, chair- 
man of Chrysler's improvement! The suggestions are of a wide va- 


committee which handles the let- Tiety. For example, if every sug- 
ters, “Most of the hopeful people gestion for the placing of ashtrays 
who write to the company will | were used, automobiles would have 
necessarily be disappointed. Only interiors banked solid with them. 
about one of every 30,000 ideas Then there are brake pedals. Some 
rl out to be both new and people want them placed closer to 
‘ the accelerator while others want 
(At this rate it would take about 

six years to accumulate 30,000 them further from the accelerator. 
ideas, out of which one is usable.)|Many people have suggestions 
about the proper angle for front 


Most of the letters are not 
from professional inventors. Peo- | Seats. Some want their front seat 
tilted forward and some want it 


ple from all walks of life send in 

their contributions. Only about | tilted back. 

one out of every 20 of the ideas Yet, once in a great while an 
received is patented. outsider does come up with a novel 
One man wrote in to say that| idea of practical value. The safety 

Chrysler Corp. could use his idea if | rim wheels used by Chrysler on all 

the company would supply him! of its cars were first suggested and 
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Ideas Plus Experiments Needed— 

An idea is not enough. Thousands of experiments have to be conducted to test 
every angle. By speeding molecules through a maze of glass and observing how 
they cling to surfaces of fine powders, Chrysler Corp. chemists find out how to 
make things stick better. 





|you...in ‘Ohio! 


(Percent Farm Cash Income Received Each Month) 


all year long. Best way to sell is through 
, 10.3% 


THE OHIO FARMER, the farm paper with 
two issues every month devoted exclusively 
to Ohio agriculture. You're sure of reader- 
ship — sure of action! 


ge: 









Similar publications in similar markets 
are MICHIGAN FARMER and PENNSYLVANIA 
FARMER. Get the facts on all three today. 
Write T1013 Rockwell Avenue, Cleveland 
14, Ohio. 


‘fen 
Based on eight year study of Ohio Farm Income — 
(Government payments not included) 
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| tater patented by a man in Cali- 
fornia. 


for 
that 
leaking = 
operation 


wide changes 


perature. 

The same idea is sometimes 
mitted by a large number of 
sons, each of whom thinks his 
unique. When this happens, Chrys- 
ler does not try to determine the 
original inventor, but leaves the de- 
cision to the Patent Office or the 
courts. 


S35 58 


J. King Harness, chief patent 
counsel for Chrysler Corp., says, 
“The great bulk of the ideas sub- 
mitted is not really new. Chrysler 
employs 4,000 people in its central 
engineering division, and their files 
bulge with the ideas and scientific 
experiments of teams of competent 
men within the company. It is not 
easy to find an idea that is new to 
these men.” 

Then there is sometimes the 
allegation that a patent was 
bought by a big auto or petroleum 
company and then suppressed 
because if used it would obsolete 
vast quantities of equipment or 
reduce the sale of products al- 
ready on the market. 

“I have looked long for a single 
case of a suppressed patent and 
have yet to find one,” Harness says. 
“I have found many instances 
where there has been a delay be- 
tween conception and quantity pro- 

duction of an invention, but inevi- 
tably the delay has been due to the 
fact that the product has not yet 
been brought to the stage of per- 
fection which would permit it to 
be profitably marketed. The sup- 
pression of patents is simply a 
myth.” 





Idea Competition— 


The amateur inventor must compete with 
highly trained specialists working with 
the most modern equipment. Here a 
technician operates an electronic micro- 
scope in Chrysler Corp.'s engineering 
laboratories. 


Dunlop Expansion 
Aimed at Larger 
Market Share 


NEW YORK.— Dunlop Tire & 
Rubber Corp. has launched a three- 
prong program aimed at capturing 
a larger share of the domestic tire 
market. 

The program involves a $5 mil- 
lion modernization of manufactur-- 
ing facilities at Buffalo, new man- 
agement and increased production, 
according to a joint announcement 
by President Glenn H. Crawford 
and John H. Lord, executive direc- 
tor of the worldwide Dunlop group. 

At the same time, Lord revealed 
| plans of the international Dunlop 
organization to build additional 
| rubber manufacturing facilities in 
| Canada. Dunlop now has 61 plants, 
| with 93,000 employes, scattered 
| around the world. 
| As part of the modernization 
|program at Buffalo, Dunlop will 
|install more than 30 automated 
presses for tire curing. 





| Ga. Ford Deal for Foster 

| Foster Motor Co. (Ford) has been 
opened in Lithonia, Ga., by Guy B. 
Foster, who has been associated 
with Ford dealerships in the At- 
lanta area for 26 years. Teamed 
with Foster is his son-in-law, Neal 
Q. Pope, jr. W. R. Hadaway is 
parts manager. 
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Yaeger Moves Into New Home— 

At the opening of the new building of the Oscar G. Yaeger Studebaker dealership 
in Covina, Calif., notables and friends gathered to help celebrate the event. From 
left are Gomer Jones, Pomona Studebaker dealer; Howard Hawkins, mayor of Covina; 
Oscar G. Yaeger; Pauli G. Hoffman, chairman of Studebaker; Clyde G. Riley, regional 
manager; Larry Wright, Monrovia Studebaker dealer, and Slim Strop, El Monte dealer. 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
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1947 and was advanced to zone 
service manager in 1950. He be- 
came a GM dealer in 1953 in 
Salida, Colo. 


* * * 


National Auto Fibres Gives 
Millar, Athanson New Duties 


Cae ooiihs president, and 
3. Athanson, sales vice- 
president, has been elected a di- 
rector. 

Both vacancies were created by 
the recent death of R. J. Stack, 
former president, officials said. 


Copp Named Sales Manager 
Of Ford’s Pittsburgh District 


Robert J. Copp has been ap- 


TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the | pointed sales manager of Ford’s 


automotive industry, every week throughout the year, 


No seven-league boots needed... 


Pittsburgh district, according to 


Pauline in New Post 


J. Robert Pauline has been ap- 
pointed vice-president of the Kel- 
logg division of American Brake 


Shoe Co. Previously division works | % 
manager, Pauline started with the | 


company as an engineer in 1943. 


Chrysler’s Lovett Appointed 
To Government Committee 
James F. Lovett, defense con- 
tract administrator of Chrysler 
Corp., has been appointed to the 
10-member Procurement and Pro- 





“U.S.” is right at your door! 


Things move far and fast when you phone 
United States Rubber Company sales engi- 
neers. The resources of the “U.S.” labora- 
tory and plant at Fort Wayne are put at your 
service right away. On behalf of the automo- 
tive industry, physicists, chemists, metallur- 


parts, precision molded rubber and plastic 
parts and precision extrusions—to make your 
products operate more economically, run 
more smoothly. Hand your problems over to 
“U.S.” Phone Trinity 4-3500 and ask for 
Mechanical Goods Division, or write to ad- 


“U.S.” Research perfects it 
“U.S.” Production builds it 


gists and design engineers at Fort Wayne are _ dress below. 
constantly designing types of rubber-to-metal : 
UNITED STATES RUBBER 





COMPANY 
Automotive Sales, Mechanical Goods Division, New Center Bldg., Detroit 2, Michigan 








duction Industry Advisory Commit- 

tee to the assistant secretary of 

defense for supply and logistics. 
The advisory group, composed of 


ordinate industry study of proposed 
changes in armed services procure- 
ment regulations and assist in the 
development of sound procurement 
and production policies. 


Dana Appoints Thelander 


Clutch Sales Manager 


Appointment of W. V. Thelander, 
chief engineer of the Clutch divi- 
sion, as sales manager of clutches 
and farm equip- 
ment has been 
announced by D. 
D. Robertson, 
sales director of 
Dana Corp. 

In 1936, Thel- 
ander was @& Co- 
founder of At- 
wood Clutch Co. 
and served as 
general manager 
until 1947 when 
the company was 





W. V. Thelander 
acquired by Dana. After two years 
as general manager of the Auburn 
Clutch Co. division, Thelander be- 
came chief engineer of the clutch 
division of Dana in 1949. 


Chevrolet Names Buckler 


St. Louis City Manager 

E. E. Buckler has been named 
St. Louis city manager for Chev- 
rolet. 

Buckler, with Chevrolet for 16 
years, has been an assistant sales 
promotion manager in the central 
office in Detroit. He succeeds S. 
P. Emmert, recently named Den- 
ver zone manager. 

M. W. Worden, business man- 
ager of Chevrolet regional offices 
in St. Louis, succeeds Buckler. 

* 


* * 


Nash Appoints Isbrandt 
Chief Design Engineer 

R. H. Isbrandt has been appointed 
chief design engineer for Nash, it 
has been announced by Meade F. 
Moore, vice-presi- 
dent of engineer- 
ing research. 

Isbrandt, who 
rejoined Nash in 
1953, succeeds J. 
F.. Sladky, recent- 
ly deceased. He 
formerly was 
chief chassis en- 
gineer and chief 
: aircraft engineer 
for Kaiser-Frazer 
R. H, Isbrandt Corp. Prior to 
joining K-F, Isbrandt was vice- 
president and general manager of 





| Firestone Aircraft Co. 


Isbrandt previously served with 
Nash as chassis designer from 1929 
to 1936. He also worked for Buick, 


| Willys-Overland and A. O. Smith 


as an auto designer. 
” - * 


Essick Guides Lincoln Sales 


In Philadelphia District 


Appointment of Paul E. Essick 
as manager of the Lincoln sales 
department of the Philadelphia 
district has been announced by 
William B. Grete, Philadelphia dis- 
trict sales manager of Lincoln- 
Mercury. 

Essick formerly was the divi- 
sion’s field sales manager for the 
Philadelphia metropolitan area. 


Weaver Named Controller 


Of Autocar Division 


I. N. Weaver has been named 
controller of the Autocar division 
of White Motor Co., it was an- 
nounced by E. 8S. Reddig, finance 
vice-president of White. 

Weaver succeeds C. R. C. Custer, 
who has resigned. Weaver joined 
White in 1928 as traveling auditor, 
later advancing to staff assistant 
to the controller, and then assist- 
ant to the controller in charge of 
branch accounting. 

@ ae ae 


Corrulux Division of L-O-F 


Names Hutchison in Sales 


Fenton H. Hutchison, for seven 
years associated with research and 
production operations of the Cor- 
rulux division of Libbey-Owens- 
Ford Glass Co., and its predeces- 

(Continued on Page 53, Col. 1) 
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sors, has been named assistant to 
General Sales Manager. 

Hutchison joined the laboratory 
staff in the infancy of the com- 
ee: * . + 


Hollingshead Names Roche 
Western Regional Manager 


DePolis to Manage Sales 


For Clark Equipment 


L. A. DePolis has been appointed 
general sales manager of the in- 
dustrial truck di- 
vision of Clark 
Equipment Co. 
according to 
Robert H. Dayies, 
Clark vice-presi- 
dent. 

DePolis for- 
merly was sales 
manager for Ross 
Carrier Co. When 
Ross was ac- 
quired by Clark 
last year, he be- 





L, A. DePolis 


came assistant to the vice-president 
in charge of industrial truck sales. 
€ . * 


1H Names Partridge, Ruth, 


Maher, Dodson, Stiegler 


R. M. Buzard, truck division 
sales manager for International 


Harvester Co. has announced 
the appointment of G. D. Part- 
ridge as district manager in De- 
troit. Partridge was formerly 
Cincinnati district manager. 

Also appointed by International 
Harvester were E. D. Maher, as 
Cincinnati district manager; E. 
W. Dodson, as assistant Cincin- 
nati district manager; R. W. 
Stiegler, as assistant Dallas dis- 
trict manager, and R. V. Ruth, 
as New Orleans assistant district 
manager. 

* * * 


Delco Names Staggenburg 


Battery Operations Head 


Appointment of Herman J. 
Staggenburg as manager of Delco 
battery operations for the Delco- 
Remy division of General Motors 
to succeed H. EB. Nye has been 
announced by H. D. Dawson, di- 

general manager. 

Nye, veteran of 35 years of 
service with Delco- Remy, will 
become executive assistant to the 
general manager. Staggenburg 
has been assistant manager of 
battery operations since 1952. He 
joined the division in 1926. 

T. L. Kendall was named direc- 
tor of battery engineering and 
replacement battery sales, and A. 
C. Stanley, works manager. 

° s 7 


Allen Names Van Horn 


Robert C. Van Horn has been 
appointed controller of Allen Elec- 
tric & Equipment Co., Kalamazoo, 
Mich. Van Horn formerly was with 
a Detroit accounting firm. 

7 * - 


Goodrich Appoints Maxwell 


Detroit Equipment Sales Rep 


Robert A. Maxwell, with B. F. 
Goodrich Co. since 1933, has been 
named senior representative of the 
company’s Detroit 
district equip- 
ment sales or- 
ganization, ac- 
cording to E. F. 
Tomlinson, equip- 
ment sales vice- 
president of the 
company’s tire 
and equipment 
division. 

Maxwell has 
held various sales 
positions with BR. A. Maxwell 
Goodrich and served the rubber 
branch of the War Production 
Board during World War II. From 





October, 1951, until September, 
1953, he was r of defense 
mobilization sales for Goodrich, 
with headquarters in Akron. 


* * * 


Chevrolet Picks Langford 


Bernard J. Langford, chief as- 
sistant on freight-rate structures 
in Chevrolet’s traffic department 
since 1946, has been named assist- 
ant traffic director of the division. 
He succeeds Warren H. Hines, who 
retired recently after 33 years with 
the department. Richard J. Mollica, 
with the division since 1936, re- 
places Langford. 7 
* 


Seiberling of Canada Names 


East, West Sales Chiefs 


Two appointments in the sales 
organization of Seiberling Rubber 
Co. of Canada, Ltd., have been an- 
nounced by A. P. Acheson, sales 
“a aon 





eastern division sales manager and 
J. B. Preston has been named 
western division sales chief. Both 
joined Seiberling as salesmen; Gig- 
nac in 1927 and Preston in 1929. 

The appointments are the result 
of a decision to divide the com- 
pany’s distribution into two divi- 
sions to further strengthen service 
to branches, salesmen, distributors, 
warehouses and dealers, Acheson 
said. 


National Carbon Ups Dibble 
To Consumer Sales Chief 


National Carbon Co., a division 
of Union Carbide & Carbon Corp., 
has announced 
the appointment 
of E. L. Dibble 
as general sales 
manager for con- 
sumer products. 


cated in New 
York and will di- 
rect sales activi- 
ties for Eveready 
flashlights and 
batteries, Pres- 


E. L, Dibble tone antifreeze, 


d. Gignac has been _B. 4. Gignac has been appointed | Trek antifreeze and the company’s! superintendent of the division’s|Corp.in 1951000 Trek antifreeze and the company’s 
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ROCHESTER 


ROCHESTER PRODUCTS 


DIVISION OF GENERAL MOTORS 
ROCHESTER, N.Y., U.S. A. 


ALSO MANUFACTURERS OF GM STEEL TUBING 
AND ROCHESTER CARBURETORS 


He will be lo-| s&" 


. * . 


Universal C.1.T. Appoints 


Three District Managers 


Universal C. I. T. Credit Corp. 
has announced the appointment of 
three district managers. 

Mario J. Colantino has been 
named manager of the St. Louis 
district; Russell D. Colbert will 
head the Pulaski (Va.) district, 
and Norman H. Kirby is the new 
manager of the East St. Louis (Tll.) 
district. 


Swift Replaces We Weldishofer 


At Chevrolet’s Toledo Plant 


Grosvenor Swift has been named 
to succeed William M. Weldishofer 
as manager of Chevrolet’s Toledo 
plant, according to E. H. Kelly, 
eral manufacturing manager. 
Weldishofer retired recently after 
35 years with the division, 19 of 
them as manager of the Toledo 
plant. 

After serving in various capac- 
ities at the Buffalo plant from 1934 
to 1946, Swift was made general 
superintendent of the division's 


ei i i 
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Barry Appoints Madigan 
Western Sales Manager 


Barry Automotive, Cleveland, has 
announced the 


manage 

Madigan has 
had both car and 
truck retail and 
wholesale ex pe- 
rience, plus five 
years of automo- 
tive 


Barry produces 
inventory con- 
trols, appraisal forms and used-car 
promotions. 


Frank Madigan 


- * * 


Dodge Names Graham 


Appointment of Erwin H. Gra- 
ham as comptroller of DeSoto has 


“been announced by L. L. Woolson, 


president. Graham joined Chrysler 
Corp. in 1951. 


REPLACEMENT MARKET...WITH 
THESE SELF-SELLING DISPLAYS! 


MILLIONS of General 


Motors cars ate equipped 
with Rochester Cigarette 
Lighters... which eventually 
need new elements, or 
complete new knob-and- 


element assemblies. 


GET your share of 
this vast replacement 


market by spotting these 


self-selling product 


‘displays on your counters. 


They act as “impulse 
buying” reminders — 


bring you quick, easy, 


full-profit sales! 








ings se 


paige ete 


. 


SAP ERIS a LORS BSE ES 
eae SE afte eek BPSK oO a 


54 


Automotive Fibres to Halt 


Detroit Production 


DETROIT.—J. R. Millar, chair- 
man of National Automotive Fibres, 
Inc., announced last week that all 
manufacturing operations in the 
company’s Detroit plant will termi- 


AUTOMOTIVE NEW 


nate after completion of 1954 model 


Enlarged facilities at other loca- 
tions will hereafter handle this 
production, he said. 

The head office, experimental and 
development d ts will be 
maintained in the Detroit area, 
Millar added. 


THE BASIC PRINCIPLES OF 


AUTOMOTIVE 
SALESMANSHIP 


By W. K. BRAASCH 
Dean of Automotive Sales Trainers 
A LIFETIME OF EXPERIENCE 
iS YOURS FOR JUST A PEW DOLLARS. 


W. K. BRAASCB 


PRINCIPLES. W WHICH We AAVE USED succEsSeU SEULLY IN TRAINING OVER $0,000 
AUTOMOBILE SALESMEN tOLLSW U NSTRUCTIONS AND WATCH YouR 


BETTER BUY THESE SIX MANUALS TODAY! 


SALES 


LL GUARANTEE GOOD RESUL 


EACH 
$2.00 POSTPAID 
SAVE $2.00! 
Order All Six for $10.00 
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Used-Car Auction Prices 


Market Trend 


The overall average price of used cars sold at wholesale auction 
last week increased $18, according to Automotive News’ Index. 
Four models showed gains, three declined in price and one was 


unchanged. 


Selling at higher prices last week were ’54s, up $107; '48s, up $12; 
60s, up $5, and ’62s, up $4. The price of ’51s showed no change. 
Lower in average price were ’53s, down $13; ’47s, down $7, and °49s, 


down $6. 


Again, the sales ratio held above 70 percent. At a group of repre- 
sentative auctions, 73 percent of all cars offered were sold. A week 
earlier, 71 percent of the offerings were knocked down. 

Prices marked with an * indicate a unit equipped with an automatic 
transmission or overdrive and (ps) indicates power steering. 


CHICAGO 


(Arena Auto Auction. Sale every Tues- 
day. Prices are for sale of Aug. 31.) 


(Sold 301 cars out of 478 offerings.) 
BUICK—’54 Super Riviera 2-dr., $2,805* 
(ps), $2,700* (ps), $2,640° 
590°; Century Riviera 2-dr., $2,685°; 
$2,405° ; 
RM Riviera 4-dr., $2,555° (ps). '53 Su- 
per Riviera 2-dr., $1,750°, $1,600*°; RM 
Riviera 4-dr., $1,720* (ps); Special Riv- 
fera 2-dr., $1,610*, $1,565*, $1,350°. '52 


(ps), $2,725° 
$2, *. 
4-dr., 


Special conv., 


Super Riviera 4-dr., $1,340*. 
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900* (ps); (62) conv., $4,725° (ps); 
coupe, $4,650° (ps), $4,435* (ps), $4,- 
405* (ps); 4-dr., $4,285* (ps). "53 (62) 
coupe deVille, $3,375* (ps); coupe, $3,- 
225° (ps). 

CHEVROLET—'S4 Bel Air 2-dr., $1,830* 
(ps); 4-dr., $1,775*; (150) 2-dr., §$1,- 
355; ‘53 Bel Air 
Sport coupe, (ps); conv., $1,- 
510* (ps); 2-dr., $1,445* (ps), $1,305; 
(210) Handyman, $1,365; 2-dr., $1,195*, 
$1,150*, 2 at $1,065, $1,040*, $940; 4- 
ar., $1,080, $1,040°; (150) 2-dr., $995, 
$975. ’52 SL. Deluxe Bel Air, $1,175*; 
2-dr., $825*, $685. 

CHRYSLER—’51 Windsor Newport, $785*; 
Saratoga 4-dr., $760*. ‘50 NY 4-dr., 
$495*; Windsor 4-dr., $490*. '49 Windsor 
conv., $465*; NY 4-dr., $380*, $330°. 

DeSOTO—'53 Fire Dome (8) 4-dr., $1,510*. 
’S2 Fire Dome (8) 4-dr., $930° (ps); 
Sportsman, $930*. ‘51 Deluxe 4 - dr., 
$595*; Custom 4-dr., $515°. 

DODGE—’53 Coronet Diplomat, $1,375*; 
4-dr., $1,275%; conv., $1,100°; in 


$995*. °52 Coronet Diplomat, 
Meadowbrook 4-dr., $865*. 

FORD—’'54 Crest (8) conv., $1,995*°; Main 
(6) 4-dr., $1,460. °53 Crest (8) Victoria, 
$1,665*, $1,395; Custom (8) conv., $1.- 
420*; 4-dr., $1,325, $1,220°, $1,100, $1,- 
060; Main (8) Ranch Wagon, $1,410; 2- 
dr., $990; Custom (6) 4-dr., $1,035. '52 
Crest (8) Victoria, $1,370*, $1,250; Coun- 
try Squire, $1,215; Custom (8) 4-dr., 
$915. 

HUDSON—’53 Hornet 4-dr., $1,365°, $1,- 

; 2-dr., $1,100*. °51 Commodore (6) 
4-dr., $400. 50 Pacemaker 2-dr., b 

KAISER—’51 4-dr., $415, $370. ; 

LINCOLN—’54 Capri coupe, $3,175° (ps). 
°62 Capri coupe, $1,835*, $1,770°*; conv., 
$1,735*; Cosmopolitan coupe, $1,740*. 

MERCURY—’54 Monterey Sun Valley, $2,- 
300*; coupe, $2,195* (ps). °53 Monterey 
coupe, $1,820*; Custom rt coupe, $1,- 
685*, $1,640, $1,535*, $1,385; 4-dr., $1,- 
505; 2-dr., $1,450. °52 Monterey coupe, 


Se .. Statesman 4-dr., $1,100. ’52 
Y Das 4-dr., . “51 Ambassa- 
dor 2-dr., $640*; 

on, $500; Statesman 4-dr., $405. 


2-ar. 
Poe 4-ar., $3,000° 


OLDSMOBILE —- '54 (98 
(ps); 4-dr., 
"53 (98) 


$2,800* 
$2,450°. 


,875*, $1,775°; 4-dr., $1,495°, $1,400°, 
ta); (88) conv., $1,645° (ps). °51 (98) 
* 


P. Patrician 4-dr., $1,600°; 
Clipper 4-dr., $1,585*, $1,400°. 52 (300) 
4-dr., $1,250*. 

PLYMOUTH—’54 Belvedere conv., $1,685°. 
°53 Cranbrook Belvedere, $1,195; 2-dr., 
$1,090, $940, $930; Cambridge 2- dr.. 
$950; 4-dr., $940. °52 Cranbrook 2-dr., 
$750; club coupe, $640; Cambridge 2-dr., 


$655. 
PONTIAC—’S4 Chieftain (8) Catalina, $2,- 
Sone; Star Chief (8) 4-25, $2.24" _o° 
= 4-dr., $1,485, $1,480°, 

$1,330*. 52 Chieftain (8) 


* °51 Champion 4-dr., $675; 
. 4-dr., $455°. 
; Commander 


Centu: coupe, $2,610*; Spe- 
- $2,150. '52 Special 


OFS «00 Special 4-dr., $3,- 
300° (ps). *S1 (62) 4-dr., $1,690. °49 


., $730*; (61) coupe, $640*. °48 
(e2) — g500°. *47 (60) Special 4- 


e 

sEVROLE — °54 (210) me 

; Bel Air 4-dr., 2 at ,850, - 
$o0e, , 660; $1,785*; 2-dr., $1,- 
610; (150) 4-dr., $1,450. °53 Bel Air 2- 
dr., $1,230; (210) 2-dr., $1,130, 2 at 
$1,110, $1,080; (150) 4-dr., $985; %-ton 
pickup, $470. '52 SL Deluxe 4-dr., $950, 
$850, ; 


$685*; 2-dr., $730; 
$615. °50 SL Deluxe 4-dr., $650*; 2-dr., 
$580, $570, $420; conv., $435; SL Spe- 
cial 2-dr., $400; FL Deluxe 4-dr., $510°. 
‘49 FL Deluxe 2-dr., $420°; 4-dr., $510, 
2 at $460; SL Deluxe 2-dr., $460. '47 


Gr., $535°. °51 
Custom club a. _— 4-dr., $630*. 

, tom 4-dr., * 
popen_63 Coronet 4-dr., $1,225*, $880; 
Meadowbrook 4-dr., $875*. ‘52 Corone 
$950*, $910*; club coupe, 
» 4-dr., $820. "50 Meadowbrook 4- 
dr., $250. °49 Coronet conv., $350°. °48 

Custom 4-dr., $170°*. 

FORD —~'54 Crest (8) Victoria, $1,970* 
(ps); 4-dr., $1,760°; Main (8) 2-dr., $1,- 
580. '53 Crest (8) Victoria, $1,225; Cus- 


tom (8) 2-dr., $1,150, $1,060; Main (8 

2-dr., $1,020, $950; Main (6) 4-dr., $98r 

"62 Custom (8) conv., $1,060*; 4-dr 

$770. ’51 Custom (8) 4-dr., $785*, §750° 

$700*; Deluxe (8) 4-dr., $530; %-ton 
pickup, $460. 50 Deluxe (8) 2-dr., $540; 
coupe, $390; Custom (8) 2-dr., $510* 

Custom (6) 4-dr., $380; English Prefect 

(4) 4-dr., $175. ‘49 Custom (8) conv, 

$310, $300; 2-dr., $310; club coupe, 

$260*, ° 

IN—’51 Commodore club coupe, 
$540°. 

LINCOLN—’54 Capri conv., $3,175* (ps) 

MERCURY—'53 2-dr., $1,280. ‘52 4-dr., 
$900. ‘51 club coupe, $640. ‘49 4-dr., 
$240. 

NASH — '51 Statesman 4-dr., $380. ‘59 
Statesman 2-dr., $350*; 4-dr., $300*. 

OLDSMOBILE—’53 (98) Holiday, $1,800° 
"51 (88) conv., $1,000*; (98) conv. 
$850*; 4-dr., $710*. '50 (76) 4-dr., $540" 
*46 (78) 2-dr., $150. 

PACKARD — ’'53 Cavalier conv., $1,500* 
(ps). '48 conv., $290. 

PLYMOUTH—’54 Plaza 4-dr., $1,400. ‘53 
Cranbrook 2-dr., $1,100*; 4-dr., $890; 
Cambridge 4-dr., $940, $930. "52 Con- 
cord 2-dr., $705; Cranbrook club coupe. 
$700; 4-dr., $500; Cambridge 2-dr., $670; 
club coupe, $660. '50 Deluxe 4-dr., $445 
2-dr., $440. °'49 Special Deluxe station 
wagon, $460; 4-dr., $390. 

PONTIAC—’53 Chieftain (8) 2-dr., $1,- 
480°; 4-dr., $1,460%, $1,390*. "52 Chief- 
tain (8) Catalina, $1,250*, $1,200°; 2- 
dr., $1,210*, $1,100*, $1,070*. '51 Silver 
Streak (8) 4-dr., $885*. '50 Silver Streak 
(8) Catalina, $830*; conv., $750*. ‘48 
Torpedo (8) 4-dr., $190*. 

STUDEBAKER—’52 Champion club coupe, 
$650*; 4-dr., $590*. °51 Champion 2-dr., 
$430*. ‘50 Champion 4-dr., $170*. °47 
Champion coupe, $110. . 

WILLYS—’47 station wagon, $300*. °45 
Jeepster, $240. 


FLINT 


(Flint Auto Auction, Inc. Sale every 

Wednesday. Prices are for sale of Sept. 1.) 
(The market today was steady on 
sharp autos and slightly off on clean 
units. Rough 
sell. Sold 68 cars out of 114 offerings.) 

BUICK—’52 Super Riviera 2-dr., : 
Special 4-dr., $1,180, $1,050. 

Riviera 4-dr., $865*. 
$490. '49 Super 4-dr., $235. 
2-dr., $125. 

CADILLAC—'54 (62) club coupe, $4,325° 
(ps). '52 (62) club coupe, $2,450* (ps), 
$2,400* (ps). "51 (62) 4-dr., $1,655*. ’48 
(62) 4-dr., $530°; (61) 4-dr., $525°. 

CHEVROLET—’53 Bel Air 4-dr., $1,150; 
(210) 4-dr., $1,135. '52 SL Deluxe 4-dr., 
$885*, $865°, $690. ‘51 SL Deluxe Bel 
Air, $730*; 2-dr., $620. °50 SL Deluxe 
2-dr., $475; SL Special 2-cr., $330. °49 
%-ton panel, $120. °48 FL Aerosedan, 
$325; FM station wagon, $300; SM 4- 
dr., $135. °47 FM club coupe, $140; 4- 
dr., $125. 

CHRYSLER—'53 Windsor club coupe, §$1,- 
350* (ps). 

DeSOTO—’52 Custom (6) club coupe, $665°. 

DODGE—’47 Custom 4-dr., $150. 

FORD — ’54 Custom (8) 2-dr., $1,550°. 
‘53 Crest (8) station wagon, $1,420*; 
Custom (6) 2-dr., $1,125*; Custom (8) 
4-dr., $1,090; %-ton pickup, $835. °52 
Custom (8) 2-dr., $960. '51 Deluxe (6) 
2-dr., $475. '50 Custom (8) station wag- 
on, $505. °49 Custom (8) club coupe, 
$290, $255. °47 Deluxe (#) 2-dr., $185. 

3 Re: 4-dr., $530°. °'49 conv., 

a (600) 4-dr., $255. 

OLDSMOBILE — '54 (98) 4-dr., $2,725° 
(ps). °51 (88) 2-dr., $720°. 

PACKARD—’53 Clipper Sportster coupe, 
$1,485* (ps). "52 (200) 4-dr., $875*. 

PLYMOUTH — '53 Cambridge Suburban, 
$1,315. °52 Cambridge 4-dr., $420. °'51 
Cranbrook club coupe, $590; 4-dr., $515. 
48 Deluxe club coupe, $125. 

PONTIAC—’54 Chieftain (8) 4-dr., §$1,- 
690°. °52 Chieftain (8) 2-dr., $865°. ‘51 
Silver Streak .(8) conv., $560*. °50 Sil- 
ver Streak (8) 4-dr., $370*. '47 Torpedo 
(8) 4-dr., $155. 

me apmaibes Champion club coupe, 


MISCELLANEOUS—’51 Henry J (6) 2- 
ar., $175, $125. 


FONTANA, WIS. 


(Hollenbeck Auto Auction. Sale every 
Friday. Prices are for sale of Aug. 27.) 
(The market was slightly off this week. 


"49 Super 


ous week, Sold 139 cars out of 241 of- 


ferings.) 

BUICK—'54 Super Riviera coupe, $2,600°, 
$2,540*; RM Riviera coupe, $2,975* (ps). 
"53 Super conv., $1,345, 2 at $1,300°. 
‘51 Super Riviera coupe, $955*; 4-dr., 
$850*, $825*, $775*; RM Riviera 4-dr., 
$890*; Special 4-dr., $805*. °'50 Super 
Riviera 4-dr., $705*; Special 4-dr., $565°. 
"49 Super 4-dr., $480*, $460*, $300*. 

CADILLAC—'54 (62) coupe deVille, $4,- 
950° (ps). "51 (62) 4-dr., $1,780*, $1,- 
700*. '50 (61) coupe, $1,465*. °49 (62) 
4-dr., $980*. °47 (62) 4-dr., $375*. 

CHEVROLET—’54 Bel Air coupe, $1,790°, 
$1,765; (210) 4-dr., $1,565. °53 Bel Air 
coupe, $1,585*; (210) 4-dr., $1,210. 52 
SL Deluxe 4-dr., $850, $830, $800, $760, 
2 at $775*; 2-dr., $745. '51 SL Deluxe 

$780; 2-dr., 
; SL Bpe- 
SL Special 4-dr., 


2-dr., $585; club coupe, $555. °49 Spe- 
cial club coupe, $335, $320. '48 SM 2- 
dr., $185, $100. 

OCHRYSLER—’53 NY conv., $1,985° (ps) 
4-dr., $1,625° (ps). "51 NY conv., $980° 
"48 Windsor 4-dr., $205*. °41 Windsor 
4-dr., $125°. 

$685*. °45 


DeSOTO—'51 Custom 
Custom 4-dr., $290°. 

DODGE—’51 Coronet Diplomat, $670*. '49 
Coronet 4-dr., $250°. 

FORD—’54 Crest (8) Sunliner conv., $1, 
750°; Custom (8) 4-dr., $1,680° (ps): 
%-ton pickup, $905. °53 Crest (8) Vic 
toria, $1,510*; Custom (8) 2-dr., 2 at 
$1,125*, $1,105, $1,100. '52 Custom (8) 
4-dr., $950*. °51 Custom (8) 4-dr., $755 
$700, $540; 2-dr., $700*, $695*, $610° 
$565; conv., $640, $600°, $570; Delux 
(8) 2-dr., $725, $615, $565; Deluxe (6) 
club coupe, $565°. '50 Custom (8) 2-dr. 
$575, $555°, $520°; Custom (6) station 
wagon, $460. °49 Custom (8) conv. 


$315°. 
HUDSON—’51 Hornet club coupe, $565* 
51 4-dr., $425°, $400. ‘50 4-ar. 


*48 4-dr., $100 
KAISER— 
$275. 
LINCOLN—’51 Cosmopolitan 4-dr., $850° 
(Continued on Page 55, Col. 1) 


4-dr., 
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(Continued from Page 54) 


MERCURY—'53 Monterey coupe, $1,760*. dr., $700*. '50 SL Deluxe 2-dr., $670. '49 































‘51 club coupe, $870*, $780. ‘50 4-dr., SL Deluxe sedan, $490. 
$555. '49 club coupe, §400. 48 2-dr.. | cHpysrER 53 Tm ta glee 
NASH—’52 Rambler station wagon, $810*. | DODGE—'53 Coronet (8) conv., $1,200; 


"49 (600) 4-dr., $275*. "48 (600) 2-dr., 
$150. 
OLDSMOBILE—’54 (98) Holiday, $3,235° 


coupe, $1,125. °52 %-ton pickup, $425. 
"50 Coronet (6) club coupe, $540. '49 De- 
luxe 2-dr., $390. 


(ps); (88) Super 4-dr., $2,630* (ps). 51 : 
(b8) Holiday, $1,245*, $1,105*, $815°*; FORD—'54 Custom (8) 4-dr., $1,700, $1,- 
4-dr., $865*; conv., $800*; (88) Super 695; Main (8) 2-dr., $1,475. '53 Custom 
i-dr., $930*; 2-dr., $900*. '50 (98) 4-dr.,] (8) 2-dr., $1,195; Main (8) 2-dr., $1,050. 
$715", $615*; (76) 2-dr., $315*, $310. "49 "52 Crest (8) conv., $1,110; Victoria, 
(88) ‘Super ‘sedanet, $570*; (98) 4-dr.,| $1,025": Custom (8) 4-dr., $970; 2-dr.. 
$360". $850*; Main (S$) 2-dr., $810. °51 Custom 
— 4-dr., $560*. °49 4-dr., s 2-dr., $760*, $710, $695; Victoria, 
1 05. 


PLYMOUTH—’53 Cranbrook 2-dr., $995. 


"52 Cambridge 4-dr., $640, $415. '51 Con- HUDSON—'53 Wasp club coupe, $1,100*. 


cord Savoy, $850; Cranbrook 4-dr. 30, | MERCURY—’54 Monterey coupe, $2,200*; 
$600, $540. conv., $705. ’50 ue be Custom Sport coupe, $2,080. ‘53 Mon- 
luxe 2-dr., $505. terey Sport coupe, $1,625*; 2-dr., $1.- 
PONTIAC—’ 52 Chieftain (8) 2-dr., $965*, 410; 4-dr., $1,325. ‘52 Monterey coupe, 
$915*, $875*; Chieftain (6) 2-dr., $895*. $1150*; 4-dr., $1,050; Custom coupe, 
‘51 Silver Streak (8) Catalina, $900°,| $975. '51 4-dr., $695*. ‘50 2-dr., $625. 
$860°; 4-dr., $870*, $845°. °50 Silver] NASH —'52 Statesman 4 - dr., $800. °51 
Streak (6) sedanet, $485*. °49 Silver Statesman 4-dr., $550, $500*. 


Streak (8) 4-dr., $600, 


$395. ‘ 
STUDEBAKER — ‘52. Commander clu b| OUDSMOBILE—'54 (98) Holiday, $3,535°; 


coupe, $3,225*; (88) 4-dr., $2,500*, $2,- 


coupe, $745*. °50 Commander 4-dr., 200: ¢ a" q 
$445*; Champion club coupe, $405*, $300;| Zay' $ilesos ws) * $1,900" tp ome, 
2-dr., $300. 49 %-ton flatbed, $310. $1,850. °52 (98) conv., $1,165*. | - 


MISCELLANEOUS—’51 Frazer 4-dr. , $335. 
"48 Frazer 4-dr., $165*. 


NEW YORK CITY 


(Skyline Auto Auction. Sale every Tues- 
day. Prices are for sale of Aug. 31.) 
BUICK—’52 Super 4-dr., $1,160*. ’51 Su- 

per 4-dr., $930*; RM 4-dr., $880*; Special 

4-dr., $690. °50 Super 4-dr., $685*, $610*. 
$565°, ad 
CADILLAOGO—’'52 (62) 4-dr., $2,075*. °49 

(62) 4-dr., $700*. 

CHEVROLET—’53 (210) 2-dr., $1,180*, 
$1,125*, $1,050, $1,030, 
2 at $950, 


$1,075; 4-dr., 
$1,025; 
$925, $910, 
club coupe, $915.’ 52 SL Deluxe 4-dr.. 
$725; club coupe, $725; 2-dr., $690. °51 
SL Deluxe 4-dr., $625; 2-dr., $575. °50 


PLYMOUTH —'53 Cranbrook Belvedere, 
$1,145; 4-dr., $1,000, $900. '52 Concord 
Suburban, $970. °51 Cranbrook conv., 
$600. '50 Special Deluxe 4-dr., $600. 


SL Deluxe 4-dr., $555; conv., $545; sta- 
tion wagon, $400. 
CHRYSLER—’53 NY conv., $1,845*. 


DeSOTO—’51 Deluxe club coupe, $700. 

DODGE—’53 Meadowbrook 4-dr., $970*. 
°52 Meadowbrook 2-dr., $745*. "51 Mea- 
dowbrook 2-dr., $590*. °50 Wayfarer 2- 
dr., $430, $380. 

FORD—’53 Custom (8) 4-dr., $1,150*. ’52 
Custom (8) 4-dr., $1,020. ’51 Custom (8) 
2-dr., $650. ’50 Deluxe 6) 2-dr., $430, 
$405. °49 Custom (8) 2-dr., $370. °47 
Deluxe (6) station wagon, $165. 

MERCURY—’52 Monterey 4-dr., $1,280*, 
$1,235*. °50 4-dr., $525. 

NASH—’50 Rambler 2-dr., $310. °47 (600) 


club coupe, $100. 

OLDSM 53 (88) Holiday, $1,825°. 
"52 (88) 2-dr., $1,275*. °51 (88) 4-dr., 
$800*. °50 (98) 4-dr., $620*. °48 (68) 
2-dr., $155. 

PONTIAC—’ 52 Chieftain (8) 2-dr., $1,- 
055*. °49 Silver Streak (8) 2-dr., $385. 

STUDEBAKER — '51 Commander 4 - dr., 
$525. ‘50 Champion 4-dr., $305. 

MISOCELLA NEOUS—’47 Frazer 2-dr., $110. 


MINNEAPOLIS 


. (Minneapolis Auto Auction. Sale every 

Wednesday. Prices are for sale of Sept. 1.) 

(A really ones sale today, with prices 
firm. bidding 


waste money. 


buyers went 
home 5 ee eee. Sold 76 cars out of 

116 offerings.) 

BUICK—’52 Super 4-dr., $1,105*. ’51 Su- 
per 2-dr., $860*. '50 Super 4-dr., $605°*, 
2 at $600*. 49 Super 2-dr., $380°*. 

CADILLAC—'53 (62) coupe, $2, 970*. °52 
(62) 4-dr., $2,310*. °51 (62) 4-dr., $1,- 
625°, $1,605*. "50 (62) 4-dr., $1,505°. 
"49 (61) 4-dr., $910*. 

CHEVROLET— 54 Bel Air 4-dr., $1,560". 
'53 (210) 4-dr., $1,140, $1,120, 2 at $1,- 
100. '52 SL Deluxe 4-dr., $1,020, $990. 
"51 SL Deluxe 2-dr., $675, 2 at $635. "50 
SL Deluxe 4-dr., $540, 2 at $510. 49 SL 
Deluxe 2-dr., $345. = SM 2-dr., $300, 
$250. °46 SM 2-dr., at $200. 

CHRYSLER—’52 Windsor 4-dr., $1,025*. 
"50 Windsor 2-dr., $535°. '49 Windsor 
4-dr., $475*. 

DODGE — ’°51 Coronet 4-dr., $605*°. °50 
Coronet 4-dr., $575*; Meadowbrook 4- 
dr., $505*; Wayfarer coupe, $265*. °49 
Deluxe 4-dr., $430*, $295. 

FORD—’53 Custom (8) 2-dr., $1,220, $1,- 
200, $1,190; Main (8) 2-dr., $1,050. °52 
Custom (8) 2-dr., $860*. °51 Custom (8) 
4-dr., $730°, 2 at $725*, $675*, 
"50 Deluxe (8) 2-dr., $535, $515*, 
$490, $485. °48 Custom (8) 2-dr., 
"46 Deluxe (8) 2-dr., $200, $160. 

HUDSON—’48 Commodore 2-dr., $190. 

KAISER—’51 Deluxe 4-dr., $420*, $405°. 

MEROCURY—’54 Monterey 4-dr., $2,060*. 
52 Custom 2-dr., $905*. "47 Deluxe 2- 


dr., $210. 

NASH—’51 Deluxe 4-dr., $420°. '50 Deluxe 
4-dr., $345. °48 Deluxe 2-dr., ki 
OLDSMOBILE—'51 (98) Holiday, $895°. 

"50 (88) 4-dr., oe. 

PLYMOUTH — Cranbrook conv., §$1,- 
220°; 4-dr., $1, eee. *51 Cranbrook 2-dr. 
$560. 50 Deluxe 4-dr., $440. 

PONTIAC — ’53 Chieftain (8) 4-dr., o- 
275, $1,260. °52 Chieftain ¢8) 2 - ar. 
$360*. "51 Silver Streak (8) 4-dr., $720°. 
‘50 Silver Streak (8) 4-dr., $590*, $575°. 
"48 Torpedo (8) coupe, $295°. 

STUDEBAKER — '50 Champion con v., 
$385*. "48 Champion conv., $370*. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 

Friday. Prices are for sale ot Aug. 27.) 
(Sold 216 cars out of 295 offerings.) 

BUICK—’53 RM Skylark Sports coupe, $2,- 
230* (ps); 4-dr., $2,050* (ps). ‘52 RM 
Riviera, $1,500* (ps); 4-dr., $1,300* 
(ps); Super Riviera, $1,240. '51 Super 2- 
dr., $940*; 4-dr., $900*. ‘50 Special 4- 
dr., °, 

CADILLAC—’54 (62) coupe, $4,310° (ps). 
"52 (62) coupe, $2,360° (ps). '51 (62) 4- 
dr., $1,775*. °50 (62) conv., $1,500°. °49 
(61) 4-dr., $850*. 

CHEVROLET—’54 Corvette conv., $2,250°; 
Bel Air Sport coupe, $1,890*; é-ar. 
700; 2-dr., arr 
63 Bel Air conv., $1,310; Sport 
$1,150; (210) 4-dr., $1,265*. 
luxe Bel Alr, $950; 4-dr., $900, 

FL Deluxe 2-dr., $925. '51 SL Deluxe . 





PONTIAC—'54 Star Chief (8) 4-dr., $2,- 
400° (ps), $2,070*; ; 


$1,900, a. 780. ‘53 Chieftain (8) . 
$1,325°. Chieftain (8) 2-dr., $975*; 
4-dr., $805. ‘51 Silver Streak (8) Cata- 


lina, $650*; 4-dr., $500. 
STUDEBAKER — '51 Commander 4 - dr., 
$550; Champion club coupe, $390. 


WILLYS—’52 Aero Lark coupe, $460. 51 
statior. wagon, $450. 


N. PLAINFIELD, N. J. 
(Lebanon Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Sept. 1.) 


(Market continuing good on clean 
autos; slightly off on less-than-average 
stock. Sold 101 cars out of 132 offerings) 


BUICK — ’'54 Century Riviera Hard Top, 


$2,600* (ps). '53 RM Riviera Hard Top, 
$1,690* (ps). °52 Super conv., $1,220*, 
$1,200*. "50 Super sedan, §$610*. °49 Su- 


per conv., $475; RM conv., $375. '48 RM 
conv., $200. '47 RM sedan, $205, $195. 

CADILLAC—’52 (62) sedan, $2,050* (ps). 
"49 (61) sedan, $925*. "48 (61) sedan, 
$605*. 

CHEVROLET — '53 (150) station wagon, 
$1,100. '52 SL Deluxe sedan, $910, $905; 
SL Special sedan, $815, $800, §775. "51 
SL Deluxe sedan, $800*; SL Special se- 
dan, $660. 50 gos0 Deluxe Bel Air, $710*; 
sedan, $640* $525; SL Special se- 
dan, $450, daa. a SL Deluxe sedan, 
$490*, $420. '47 SM sedan, $180, $160. 
'46 FM sedan, $180. ‘239 sedan, $150. 

CHRYSLER—’'53 Windsor sedan, $1,540* 
(ps). '51 Windsor sedan, $875*. '49 NY 
sedan, $475, $410. 

DeSOTO—’52 Custom sedan, $900*, $740. 
’51 Custom sedan, $730. '49 Custom se- 
dan, $350, $330. "48 Custom sedan, $300, 


$250. 
DODGE—’53 Coronet sedan, $1,150*. °52 
Coronet sedan, $825*, $810*; Meadow- 


BUICK 


THE GMAC THRIFT-GUARD PLAN 
available to General Motors dealers: 
CHEVROLET » PONTIAC + OLDSMOBILE 








Average Used-Car Prices 


(Compiled by Automotive News) 


1954 
$1,949 
1,290 
991 
696 
521° 
380 
245 
191 


tsleuusna # 





prices, all makes 


(The above figures are averages of used-car auction 
and models, carried regularly in Automotive News.) 





OLDSMOBILE —-'52 (98) sedan, $1,060*. 
'49 (76) station wagon, $290. *48 (76) 
sedan, $200. 


PACKARD—’52 sedan, $880*. 


$675. ‘51 Coronet sedan, 
‘50 Coronet sedan, $550; 
‘48 Custom sedan, 


brook sedan, 
$750, $680. 
Wayfarer sedan, $500. 


$270. °47 Custom sedan, $220, $135. wuss : 

FORD—'52 Crest (8) Victoria, $1,140*; | PLYMOUTH—’53 Cranbrook sedan, $1,150. 
Custom (8) sedan, $1,035, $1,000, $970.| aan gran “$700; Concord ween eae 
'51 Custom (8) sedan, $740, $715; De-| +51 Cranbrook sedan, $670. '50 Special 


luxe (8) sedan, $450. '50 Custom (8) 


sedan, $565, $510. ‘49 Custom (8) sedan, | _ Deluxe sedan, $515, $500. 


PONTIAC—'53 Chieftain (8) conv. 


$375. '47 Deluxe (6) sedan, $160. 
r : 765*; sedan, $1,500°. ’51 Silver ‘bireak 
HUDSON—'52 Wasp sedan, $760. '49 se-/| (¢) sedan, $790*. '49 Silver Streak (6) 
dan, $245, $210. sedan, $510. ‘48 Torpedo (8) sedan, 
MERCURY—’51 station wagon, $775. '50| $285, $260. 
sedan, $650, $645, $550. STUDEBAKER — '51 Champion sedan, 


NASH—’'49 Ambassador sedan, $300, $280. (Continued on Page 59, Col. 2) 





“Tailor-Made Terms 


FIT EVERY TIME SALE 


You can offer your prospects exactly what they need in financing, 
when you use the flexible GMAC Thrift-Guard Plan: 


@ THRIFTY TERMS! The greatest financing value at low cost, instead of so-called “‘easy terms” that 


- 


@ COMFORTABLE TERMS! Monthly payments arranged to suit the prospect’s purse, to make buying 
pleasant and to bring early ownership. 


Put all the figures before your prospect, in dollars and cents, and compare them with other terms. He 
will see that thrifty terms are better terms—and that the GMAC Thrift-Guard Plan saves him expense, 
time, worry and trouble. 


And you can gain these 4 Thrift-Guard benefits: (1) Control of the whole transaction. (2) Gross from 
time contracts. (3) Extra business from satisfied customers. (4) Repeat business from GMAC service. 


GENERAL Motors AccePTANCE CORPORATION 
GMAC 


Ps sss crn conser 
TIME PAYMENT 
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Tested Ideas for Small Business 


pressions of how a specific fellow 
down the street, Joe Smith, might 






experience I have had, which is 
considerable, I do not believe sta- 
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Creates New Wants 
DVERTISING 
wants. Wants that people never 


creates new 





facture” his “product” and then 
make a “sales test” in Albany, cr 
Washington, or wherever. No song 
writer directs his lyrics at a “sta- 
tistical man.” And it wasn’t pie 
charts and statistical tables that 


ee Hal Boyle in his news-| react. tistics teach the adman and the| greamed of. Just like new inven- ° ” and a “Street- 
ae column some time ago:| Learn About People On The | businessman much about life. tions. Nobody consciously wanted — ame oe oe 
” who goes back and sits Village Green I do not know of any really great| the glue-backed postage stamp be- * 2 8 


base decisions that may involve a 
diture in one year on 


Stanford, it appears, thinks it is 
much safer to direct advertising at 


Be that as it may, I have even less 
confidence in the “statistical man.” 
I must say that, in general, I be- 
long to the Boyle-Stanford school 


advertising idea that was inspired 
by pie charts and tables of per- 





telligent way to vote. 


that any substantial 

housewives asked P&G to come 
forth with Crisco as a substitute 
for lard. 


People Follow 


lots of dialog? In short, what kind 
of novel do you want? 


Hardly more dependable, I’m 
afraid, is a great deal of inter- 





there are many, the interviewee|of undertakes a statistical survey I 
in Advertisi ae cttw ram Sonar ei en a 
Salesense in Advertising cme Gativasteta|re a eee oe | | 


learned much about life that he a cen new stamp might have perrished| (‘AN you imagine a novelist re- 
couldn’t have found out if he had|J0e Smith than at a “ghost—the What advertising deals with | but for the favorable publicity C searching a thousand human 
never strayed from his front porch. | Statistical man.” Obviously agree- is the wants of people. | given it by Charles Dickens. guinea pigs with some such ques- 
“Any single city block in America, | !n& with Hal Boyle, he asserts that) File" is wrong with statistics, | People laughed at the first |tions as this: I am thinking of 
over a period of time, will reflect | there is more to be learned about in my opinion, is the fact that carriages and the first writing a novel about a soldier and 
all the major joys and sadness, the| People on the village green than! interviewing, no matter how “sci- | safety razors, and women were | Sailor competing for the hand of 
man will encounter if he travels the | restaurant. fails to get at the truth. first deodorant, was it better, do you think, if the 
. whole wide world to study the fab- ene The n for this resides partly| There is no evidence, as far as Pogo ag oly mn eh geo apm 
wlous human race . . .” Pie Charts, Bah! in the fact that no “truth” exists:| I know, that a consciously rea- Ree P28 on ko i : 
I was reminded of this when I I HAVE no confidence in my im-| Most people, like a child crying for lized and articulate consumer little who-dun-it ae a be 
read a recent speech by Alfred pression of how a single Joe| it doesn’t know what, don’t know| want for corn in flake form in- a murder? Which Soon ov oe 
Er aaaee Chan Csnteantion on Smith might react to my advertis-| most of the time what they really Messrs. Post and Kellogg |». for_New Grieama, San Pran- 
in ee ing ideas, and I imagine Stanford |do want. In certain instances they| to invent and promote their new | (7 vriami? And do you lke | b 
the advertising business as it is | sought only to emphasize his point.| know what they think they want, or I doubt very much : 


socially correct or presumably cI 


tive material as one’s im-| of thought. On the basis of what} In certain other instances, and| No theatrical producer I know 











What we know about your ’55 models... 


REPRESENTING THE GANNETT NEWSPAPERS: 
The Plainfield, N. J., Courier-News ® 


ABOUT your 1955 models. . . 
we know one thing for sure! And 
so do you! ' 


No matter what you have, it will 
sell a lot better in some cities than 
in others. And we don’t mean 
“total”. We mean, per dealer and 
per thousand population. And isn’t 
that the only way to figure effi- 
ciency in sales and advertising? 


Some of your dealers are better 
than others to be sure. But more 
important, people in some markets 
spend more for automobiles than 
do those in others . . . and among 
all “Metropolitan” cities in The 
Empire State, Binghamton 
sells the most per capita or per 
thousand people. 


In fact, Binghamton’s Broome 
County even beats rich suburban 
Westchester . . . or Buffalo’s Erie, 


at least in BINGHAMTON for example. 


Syracuse’ Onandaga, lots of 
others. New York City? Tush— 
by more than three times. 


Now fo our point... Local news- 


paper advertising is the one sure 


means of adjusting advertising im- 
pact and investment according to 
what you can sell . . . where you 
have dealers that can sell. 


No other medium can do it be- 
cause there is always a good local 
newspaper available where and 
when you want it . . . none of the 
questions that surround other 
media such as availabilities or 
local ratings or divided audiences 
in multi-station cities . . . or the 
frequent tendency of magazines 
to give better circulation coverage 
where car sales are low. 


Like the Binghamton Press, a 
strong local newspaper will always 


be bought by more than 8 in 10 | 


of. the families in these high- 
potential markets...and if your 
copy is good, they will read your 
advertisement . . . especially those 
who are in the market. Never any 
question of whether they like 
music or drama or slapstick to 
control their seeing your ‘“com- 
mercial”. And no national maga- 
zine is bought by as many as one 
out of five of Binghamton’s fami- 
lies for example. 


Ask any J. P. McKinney office 
about automotive sales figures 
on a per capita basis. Or about 
“The Nationwide Newspaper 
Formula” which shows the 
means of obtaining essen- 
tial newspaper coverage in 
every county, sectionally or 
nationally. 


J. P. McKINNEY & SON 


INCORPORATED © forced to pay the unpaid balance s 

on any repossessed trailer. It also ¢ 

30 Rockefeller Plaza 400 N. Michigan Ave. 681 Market Street announced that holdback reserves : 
New York 20, N. Y. Chicago 11, Ill. San Francisco 5, Calif. OOF WEE Free © FS event: : 
Vv 

t 


The Hartford, Conn., Times @ 


The Danville, 
and in New York State: The Albany Knickerbocker News © 


ill., Commercial News 


The Beacon News 


The Binghamton Press © The Elmira Advertiser © The Elmira Star-Gazette © The Elmira Sunday Telegram © The Ithaca Journal 


The Malone Telegram © The Massena Observer © The Newburg News © The Ogdensburg Journal © The Ogdensburg Sunday Advance-News 
The Potsdam Courier & Freeman @ 
The Rochester Times-Union © The Saratoga Springs Saratogian © The Utica Observer -Dispatch © The Utica Daily Press 


The Olean Times-Herald ¢@ 


The Rochester Democrat & Chronicle 





are about to write a campaign of 
advertising for product X, a new 
soft drink. We don’t know what 
color to make it. Which do you 
prefer—red, yellow, brown, or 
green? We can make it sweet, 
medium-sweet, very sweet, or dry, 
medium dry, or very dry. What’s 
your vote? We can sell it in 
either bottles or cans. What do 
you think? We are considering 


Do you prefer plenty of 
carbonation, or just a little? 
Which do you want?” And so on. 
The point is this: People en 

masse do not lead—they follow. 
If you have an idea or a business 
policy that your common sense 
tells you the American people can 
be taught to like, don’t be intimi- 
dated by tables of percentages and 
the “statistical man.” 


Florida Convention 
To Hear Freed, 
Baker, Cooper 


ORLANDO, Fla. — Charles C. 
Freed, NADA president, will head- 
line the list of speakers at the 
Florida Automobile Dealers Assn. 
convention of Oct. 24-26 in Jackson- 
ville. é 

Others scheduled to speak are 
Vince Baker, who will discuss his 
Controlled Selling Plan; Walter B. 
Cooper (Chevrolet), Fort Collins, 
Colo., an NADA director, and J. 
Edwin Larson, Florida state treas- 
urer and insurance commissioner. 

A dealer clinic, with Florida 
dealers as panel members, will dis- 
cuss used cars, service, business 
management and employer-employe 
relations. 

Social activities will consist of 
dancing, cocktail parties, a ban- 
quet, luncheons, a fashion show for 
the women, a barbeque and prizes. 


Standard Factors to Cut 
Trailer Financing Terms 


NEW YORK. — Liberalization of 
financing terms to mobile home 
dealers was announced today (Aug. 
16) by Standard Factors Corp. 

The corporation, in an effort to 
stimulate trailer sales, announced 
it will cut financing rates and buy 
five-year trailer paper. Most finan- 
cing institutions allow only three 
years to pay off trailer. 

In addition, Standard Factors 
proposes to eliminate the “full re- 
course” system where the dealer is 


Parker Ups Basset 

Samuel Basset, formerly sales 
manager of the Parker Chevrolet 
branch in McKees Rocks, Pa., has 
been named sales manager of the 
firm’s main building in Bellevue. 
Pa. S. H. Parker is president of 
the dealership. He was recently 
elected to the advisory board of the 
Bellevue branch of Mellon Nationa! 
Bank & Trust Co. 
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Sands’ Safety Lanes 
Boost Inspection Idea 


By Gerhardt Neumann 
Staff Writer 

A FOUR-DAY vehicle inspection, 

organized by Charles E. Sands 
in Cheyenne, Wyo., proved to be 
such a boon to 
safety that Auro- 
motive News has 
chosen him as 
this month’s out- 


. : rucks. He has 
een associated 
CG; B. Sande with the auto 
business since 1924, and formerly 
operated a fleet of car transport 
trailers from Detroit to Denver. 
The safety lanes in Cheyenne 
were set up by Sands in conjunc- 





tee of the Wyoming State Tire 

Dealers Assn. 

Three lanes were set up in joint 
* * @ 





Iowa to Enforce 
Safety with — 
‘Surprise’ Cars 


The Iowa Highway Patrol is us- 
ing unmarked cars in its effort to 
reduce accidents. Fifteen of the ve- 
hicles have gone on duty. 

There were 336 motor vehicle 
fatalities in Iowa in the first six 
months, compared with 314 a year 





ago. 

Pearl W. McMurry, state com- 
missioner of public safety, said he 
will ask the 1955 Legislature to 
write a 60-mile speed limit into 
the law. At present there are no 
speed limits in Iowa. 

s - 


N.C. Association 
Pushes Campaign 


The North Carolina Automobile 
Dealers Assn. has urged its mem- 
bers to join in the “Slow down and 
live” campaign now being con- 
ducted by 24 states from Maine 
to Texas. 

The program was originally 
scheduled for the period from Me- 
morial Day through Labor Day, 
dealers were informed, but because 
of a delay in obtaining promotional 
kits it was felt that continuing the 
drive through September and into 
October will benefit motorists. 


The promotional material con- 
sists of window and wall posters, 
dashboard stickers, stamps and 
leaflets. The association adds that 
the district sergeants and field rep- 
resentatives of the Highway Patrol 
will contact dealer organizations to 
help them in this safety promotion. 


Voters Reelect Watkins 


Robert S. Watkins, general man- 
ager and secretary-treasurer of 
Brunswick Chevrolet Co., Law- 
renceville, Va., has been elected to 
his fourth term on the community’s 
Town Council. 


sponsorship of the new-car and 
tire dealers of Laramie County. 


AUTHOUGE no figures have been 
published about the number of 
vehicles checked, Sands estimates 
that the program was very benefi- 
cial to the community, adding that 


Gary Dealers Announce 


New Business Hours 


GARY, Ind.—The 14 members of 
the Gary Automotive Trade Assn. 
have announced new business hours 
for their new and used-car sales- 
rooms and lots. 

They will close business at 6 p.m. 
daily except Mondays and Thurs- 
days when salesrooms and lots will 
remain open until 9 p.m. They will 
not be open for business on Sun- 
days. 


DP i a a 


vot 


57 





it received the full cooperation of 
the whole population. 


Many months of preparation 
were necessary to organize the 
program. 

* * « 

ques emphasizes that much of 

its success can be attributed to 
the fact that city and state officials 
backed the program much stronger 
than was expected, and that the 
governor “gave untiringly of his 
time and efforts to help make the 
program a success.” 

Together with periodic vehicle 
inspection, Sands recommends 
strict measures against intoxi- 
cated drivers, especially revoca- 
tion of licenses; more radar con- 
trol on the highways and a better 
driver education in high schools. 

He sums up his thinking in these 
words: “Less drinking, less speed 
and more courtesy will help cut 
down on the traffic toll in the 
nation.” 





Fletcher Starts ‘Operation Teenacide’— 
A four-year $1,000 scholarship was the prize offered by Clifford J. Fletcher, inc. 


(Ford), Utica, N. Y., to the winner of “Operation Teenacide,” the firm's highway 
safety campaign for the students of 12 area high schools. More than 500 students 
participated in the contest. Contestants had to show a safe-driving record and write 
an essay on safety. Garry Towne (left), is shown receiving his scholarship certificate 
from Clifford T. Fletcher (right), son of the firm's owner. Looking on is |. J. Lukehart, 
general manager. 





Want to know 
where you're going 
all the time? 


Then, here’s 
a letter written 


Machine to any automobile dealer who is sane in Pgy on where 
he is going all of the time. j ar aan, 


Be sure to read the above letter. 

The Underwood Sundstrand Automobile Dealers 
Machine and System, a tried and proved method used 
by car dealers from coast to coast, will keep you going 
in the right direction with: 

e daily operating and management controls in min- 
- not hours 
¢ completed financial statements the FIRST of 
. in hours. . 

© lowest operating costs for today’s highly com- 

petitive markets 

So simplify and save with Sundstrand ... the ma- 
chine and system that pays for itself in a very short 
time. Send the coupon today for complete details. 


Underwood Corporation 


Accounting Machines . 
Typewriters ... Carbon Paper . 


utes.. 


each month . 


One Park Avenue 
New York 16,N.Y. 


Sales and Service Everywhere 










for you! 


We sincerely recommend the Underwood Sundetranl Accounting 





Mr.L. G. Davis, President of Grosse 
Point Packard, Inc., Detroit, Mich- 
igan, and Miss Mary Roggenkamp, 
Office Manager, getting up-to-the- 
second figure-facts from their 


. not days 


Underwood Corporation, ““*' + wf, 
One Park Avenue, 
New York 16, N. Y. 

Send me your illustrated folder, Form S-1328, 
describing the Underwood Sundstrand Automobile 
Dealers Accounting Machine and System. 


. Adding Machines . 
. Ribbons 
Underwood Limited 
Toronto 1, Canada 


Name of Company 
Name and Title 
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Brute) Om" <Commander and Land) Westinghouse Picks Tapp 


- TAs First Sales Rep 
. ~ar. -| KANSAS CITY.—J. F. Tapp Cc., 
4-dr, sed., $1,801.11; 2-dr. sed., $1,758.07. aa ot ob , $2,222: tom | 1518 McGee St., has been appointed 

* Deluxe — 4-dr. sed., $1,918.18; , $2,411. a ;| to represent the electric motor di- 
ear Pees ata, oe $178.55 ‘on all models amant Larks. ) vision of Westinghouse Electric 

oe Regal — 4-dr. sed.” $2,026.39; 2-dr sed, —_ Corp. in Missouri, Kansas, Iowa 
| §2'241:29; atat Spe. $2,000.06; | hardtop. Gunn Opens Showroom and Nebraska. 

o. — r Deluxe = ; - -dr, sed., $2,179.13; Robert Gunn, of Gunn Pontiac,| According to, Westinghouse ofii- 
Sete, oak. wae. ft ute Cried Inc., Pittsburgh, hag opened a new |cials, this is the first time that 
Regal—4-dr. sed., $2,287.23; 5-pass. cpe.,| indoor showroom with an ad illus-| Westinghouse has appointed a sales 

$2,502.23; 5 — trated with an historic cannon and | representative to sell any of its 
. vaute.| the caption, “Gunn Shoots the| products to the wholesale trade and 
Cham-, | Works.” original equipment accounts. 


New Commercial Car Registrations, 
34 States for July, 1954-1953 


compiled by R. L. Polk repre- 
sentatives in state capitals. 


dr. 
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: 100 34) 

Vermont " 38 iy 17 3 
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sed., $1 ; hardtop, $2,054.50; 
$2,164; conv., 


nl 394 PF} 141 | 
131 362 133 108 10 
Washington 433 9 130 189| 163 6) 4 a 

‘ 9 287 189 198 37 4 18 
34 States Reported " is4| 31401 $e 2502 3554 | 87 a 3 816) 222| 31148 
To Date for July ‘53 48; 13205 154 3140 9565 3623 4166 395 131 873 708 748| 370| 37126 
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sed., $1,621; 2-dr. utility, $1,896.75, 
Jet — 4-dr. sed., $1,954; 2-dr. , 
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(Market holding firm, Sold 67 per- (210) station wagon, $1,526*; Sport 
cont of today’s offerings.) coupe,, $1,230*; 4-dr., $1,150%, $1,125*, 
$1,100, $1,060, $1,050, : 


2 . BUICK—'54 Special Riviera, $2,550*; Cen- £8 
tury Riviera, $2,495* (ps). 60 RM 4-ar.,| Se! Air 2-dr., $1,390%, $2, $1,300°: 
Used-Car Auction Prices _ ||": o "| ie) Rae. Soc, sore, Ben hay seus 
CADILLAC—'51 (62) sedan, $1,820°, '48| $910, $900, $880, $875, $870, 2 at $850. 
(62) 4-dr., $585°. 52 SL Deluxe Bel Air, $1,080*; SL 
54 Bel Air 2-dr. $1,655*;| ial 2-dr., $750, $600; d-dr., $625; 
(Continued from Page 55) (210) sedan, $1,465*; (150) d-dr., $1,-| Deluxe 2-dr., $960°, $880. 51 SL Deluxe 
280. '53 (210) station wagon, $1,600; | caRvg_ER—'52 Saratoga 4-dr.. $1,140" 
, , e a ”" Eee. 
$620. '50 Champion sedan, $410, $350;| $1,600.-’53 Custom (8) 2-dr., $1,130. '52| Seecial 2dr $520, 40 Sh ’Dewaxe 4-ar- | (PS), $1,040*, $1,020"; Imperial 4-dr., 
wae sedan, $260. Crest (8) Victoria, $1,000*; Main (8) 2- $395. ye " rY $1,110* (ps). ‘51 Imperial 4-dr., $730*. 
yTILLYS—'48 Jeepster, $350. =,* at §780. 51 Custom (8) Victoria, FORD—'54 Crest (8) Country sedan, §$2,- ‘50 Windsor Carry - All §570*; 4 - dr., 
Deluxe (6), club cepa: eae, "6" Danae 355, | $2,320; Vietoria, | $1,770; Cusreen | . $000": BE 2 «eh. $400*. '49 ‘Saratoga 
(8) 2-dr., $355; 4-dr., $300; Custom (6)| {276 "bi *Gactom Sy ae STI" 4, | DeSOTO—'53 Fire Dome (8) Sportaman, 





ENFIELD’S 


Always first with the latest 


As close — 
and reliable — 
as your right hand 


MINIFON... 


miniature recorder . . . so small 


it fits into your pocket . . . con- GRAND RAPIDS, MICH. 






























venient wherever and whenever (Grand Rapids Auctions, Inc. Sale eve 2-4 ; , 
; . ry r., $260; club coupe, $190. ‘48 Deluxe . ’ *; 2-dr. *. '51 Custom 4- 
cnyihing ls 0 be recorded. Tuesday, Prises are for sale of Aug. 31,)| (8) ddr, $150. Gr. $700; Deluxe (8), 4-dr.. $525. °'50| $Tsom, ‘gaa0". "60 Deluxe club coupe, 
(Only the sharpies are bringing top | HUDSON—'51 Commodore (8) 4-dr., $500.| Custom (8) coupe, $255. 47 Custom (8) | , $440. "48 Custom club coupe, $325. 
doliar. "54s and '53s are slipping slowly. | ‘50 Pacemaker 4-dr., $330. '49 Super 2-| 2-dr., $230. DODGE—'53 Coronet 4-dr., $1,210°. | °52 
Both prices and demand are off on fair dr., $255. . HUDSON—’53 Hornet sedan, $1,315°. Coronet 4-dr., $885*; %-ton panel, $485. 
and mediocre units of all makes and | LINCOLN—'50 4 -dr., $425°. "49 4 - dr.,| MERCURY—'51 2-dr., $890*: Sport sedan,| ‘51 Coronet 4-dr., $735°. °50 Coronet 
models. Sold 61 cars out of 101 offer- satan s $845*. ; . 4 Diplomat, $785*; Wayfarer Business. 
ings.) RCURY — '48 4-dr., $205, $155. ‘47| OLDSMOBILE — ‘54 (98) 2-dr., Pt eee aes 
BUICK—’53 RM 4-dr., $1,750* (ps); Spe-| . COnY., $160. (ps). (98) Ban, $2,529" | FORD—'54 Crest (8) 4-dr., $1,760*. '53 
cial Riviera 2-dr., $1,640*. '51 Super 4-| NASH—’52 Rambler Suburban, $600. ‘51 | PAOKARD—'48 conv., $130. Crest (8) 4-dr., $1,480*; 2 at $1,126; 
dr., $895*; Special 4-dr, $850*, §756*.| Ambassador 4-dr., $550; Statesman 4-| PLYMOUTH — '52 Cambridge club coupe,| CODY: $1,540"; Main (8) 4-dr., $980. 
"49 Super conv., $405; 2-dr., $335; 4-dr.,| ar, $510. '49 Ambassador 4-dr., $150. $780. '51 Cambridge club coupe, $580.| $925, $895, $860, $825, $780, $725; Main 
$315*, 47 Super 2-ar.. $120. OLDSMOBILE—’53 (88) Super 4-dr., $1,-| ‘50 Special Deluxe 4-dr., $525. coor take aan te eee: Dae 


875*. °51 (88) Super 2-dr., $1,000*. '50| PONTIAC—'53 Chieftain (8) 4-dr., $1,-| $850%, $780°; 4-dr., $620, $600; Dei 


CHEVROLET — °63 (210) 4-dr.._ $1,130" | (98) 4-dr., $570*. '48 (98) conv., $240°.| 410°. '51 Silver Streak (8) 2-dr., $605*.| (8) 2-dr., $525; Deluxe (6) 2-dr., $510, 


'52 SL Deluxe 2-dr., §770*, $755°. '51| ‘4¢ (9g) 4.ar., $125* $560" $500. '50 Custom (8 agon 
° . -ar., . ® treak a . hs ) station w i 
SL Deluxe 2-dr., Sit Eecen” Sans PACKARD—'5é Clipper 4-dr., $1,850. °52| dan —., $335, ee ; 8S" | $510. 
ReaD aan Oak HS0N, be Le Dekaan | op eee Se. $190. STUDEBAKER—'52 Champion 4-dr., $645°. | HUDSON—"53 Wasp 4- dr. $800°. "52 
4-dr., $465; FL Deluxe 2-dr., $415* PLYMOUTH—'S4 Belvedere 4-dr., $1,780*.| ‘51 Commander Land Cruiser, $550. '50| Wasp Hollywood, $940°. ‘51 Hornet 4-dr., 
DODGE ss’ Meddowtnk Subusben, $1,-| (52.Cranbrook Belvedere, $820.51 ‘Cam-| Commander Land Cruiser, $390. $716. 
a 9 * anon bridge 4-dr., $560. ‘50 Special Deluxe 4- KAISER—’51 Deluxe 4-dr., $430. '48 4-dr., 
390; 4-dr., $930°. ’51 Coronet 4-dr., $475.| Gr "8436 oe 
e is ° a . “d 
MINIFON records interviews, Ml ronD 5: Crest’ 8) 3-dr., $1,545, °53| PONTIAC—'54 Chieftain (8) 4-dr., $1,- PHILADELPHIA LINCOLN—'51 4-dr., $570°. 


835°. '53 Chieftain (8) 2-dr., $1,360. 52] (H. B. Robinson Auction Sales MEROURY—'53 Monterey conv., $1,485°; 
Chieftain (8) 4-dr., $1,050°, $985*. '51/ every Tuesday and Friday. Prices ion hes coupe, $1,460*; Custom Sport coupe, $1,- 
Silver Streak (8) 4-dr., $625. '50 Silver | sales of Aug. 27 and 31.) 690°. ‘51 club coupe, $625*. ‘50 4-dr., 
Streak (8) 2-dr., $535*; Silver Streak (More offerings this week with prices $535*, $450. 

(6) 4-dr., $530. '49 Silver Streak (8) 4-| tevel to slightly lower. Sold 157 cars out | NASH—'51 Statesman 4-dr., $490, $450. 


speeches, important conversations. Main (8) Ranch Wagon, $1,475, $1,450; 
; : Main (6) 4-dr., $910. ’52 Crest (8) Vic- 
MINIFON gives 2 hours of hi- toria, $1,125. ‘51 Custom (8) Victoria, 


fidelity recording. $675; 4-dr., $675*, $635*. '50 Custom (8) 


MINIFON is completely self- $-a.. , $480;  Qastem (6) aar., dr., $435*; club coupe, $275*. '47 Tor-| of 231 offerings.) ’50 Statesman 4-dr., $385, $100; Ambas- 
contained and weighs little more Soon ‘(gy 2ear. $06" $255. "49 Cus-| ‘pedo (6) 4-dr., $180; ‘sedanet, $100. | BUICK—'S4 RM 4-dr., $2,620* (ps). °53| Sador 4-dr., $355, $190. "49 Ambassador 
=a ont . STUDEBAKER—'53 Commander Starliner,| RM 4-dr., $1,140* (ps); Special 2-ar.,|  4-dF., $129. 

than 2 pounds. 51 Deluxe 4-dr., $370. $1,100*; Champion 2 - - ar., ’ ; SI + | OLDS , 3 e, 
MEROURY —-'Si 4-- dr, $710" ‘50 club .100*; pi dr., $1,000*. °51| $1,650; Super 4-dr., $1,470. ‘52 Super 4-| OLDSMOBILE—’54 (88) 4-dr., $2,025°. °63 
Complete with stetho- coupe, $340. '46 4-dr., $165 Champion Starliner, $530; Commander| dr., $1,200*, $1,120*, $950°; conv., $850°;| (98) 4-dr., $1,725*; (88) 4-dr., $1,540°. 
seope-type earphones $989°° OLDSMOBILE—’ “9 : Starliner, $500*. °49 Champion 2 - dr., RM 4-dr., $1,060*; Special 2-dr., $1,100*: ’51 (88) 2-dr., $1,150*, $790*. "50 (88) 
& microphone @ we 54 (88) Super conv. $2.-| $145. 4-dr., $950, $940. | ee” "1 Qadir, $550%, $540%. '49 (88) 4-dr., $465° 
475° (ps). "52 (88) club coupe, $1,280. CADILLAC—’53 ¢ * PACKARD—’50 2-dr., $400*. 48’ conv., 
Write, Wi Phone 50 (88) conv., $765*. °49 (76) club (62) conv., $3,060* (ps); _ : a 

o WHe oF coupe, $395. '48 (98) 2-dr., $200. 47 OMAHA 4-dr., $2,900* (ps). ‘52 (62) conv., $2,-| | $170. 

, , hs ’ 460°. ’51 (62) coupe deVille, $1,700*. '50 | PLYMOUTH — ’54 Savoy conv., $1,620°; 


(Soderberg-Kline Auto Auction. Sale (61) 4-dr., $1,390*; (62) 4-dr., $1,365°. Belvedere 4-dr., $1,460*. '53 Cambridge 
every Thursday. Prices are for sale of | CHEVROLET—’S4 Bel Air 4-dr., $1,630°; Suburban, $1,110; 4-dr., $940, $930, 


For Leaflet or Demonstration (78) <-dr., $215*. 
PLYMOUTH_'s3 Cran brook it Pe *, 
’ e "51 Cambridge club coupe, 05. ° pe- 
ENFIELD %} cial Deluxe 4-dr., $390. Sept. 2.) (210) 4-dr., $1,480*, $1,450*, $1,340. °53 (Continued on Page 64, Col. 2) 
‘ PONTIAC — ’53 Chieftain (8) 4-dr., $1,- 
409 Lincoln Road fs $1,396°. an Chieftain (8) 4-ér.. 
ak ,110*. ’ Iver 8 (8) 4-dr.. 
Miami Beach Ph. 5-71 11 $895*; station wagon, $865*; 2 - dr., 
$830*. ‘50 Silver Streak (8) Catalina, 
J 





$925°. 
~— STUDEBAKER — '51 Champion Starlite 
574 coupe, $450°; 4-dr., $445*. 


=| Forimpact §__ sessvr, wm. 


(Colie’s Auto Auction. Sale every Wed- 


“LOAD-STER”’ 















= a nesday. Prices are for sale of Sept. 1.) 
<e (Market good with many buyers on 
398 in ul a 0 hand. Sold 30 cars out of 55 offerings.) 
643 BUICK—’50 RM coupe, $635*. '47 RM 4- 
262 dr., $130. ’°46 Super 2-dr., $100. 
368 CHEVROLET—’51 SL Deluxe 2-dr., $610*. 
602 '50 FL Deluxe 2-dr., $425; SL Deluxe 
571 4-dr., $380. '49 FL Deluxe 2-dr., $350. 
FORD—’51 Deluxe (8) 4-dr., $550, $420; 
B69 Custom (8) 4-dr., $540. °50 Custom (8) 
042 4-dr., $470, $435. 
144 KAISER—’51 4-dr., $400*. 
203 MERCURY—’50 4-dr., $565*, $400; club 
91 coupe, $510*. 
b16 NASH—’49 2-dr., $125. 
aa OLDSMOBILE—’52 (98) 4-dr., $1,000°. ‘49 
265 (98) 4-dr., $350*; (88) 4-dr., $310*. "48 
416 (98) 4-dr., $250*. '47 (98) coupe, $155. 
107 PLYMOUTH — ‘46 Special Deluxe 4-dr., 
344 $130. 
556 PONTIAG—’53 Chieftain (8) 4-dr., $1,525* 
382 Z (ps). '46 Torpedo (8) 4-dr., $180. 
362 Both local and national STUDEBAKER—’50 Champion 4-dr., 2 at 
a advertisers have repeatedly = Chnmgton. qub antes, (508: te 
48 demonstrated that ROP 
126 color in the Courier-Express N. LITTLE ROCK, ARK. 
oe .--either daily or Sunday... (Arkansas Auto Auction. Sale every 
— i % Tuesday. Prices are for sale of Aug. | 
is Buffalo’s lowest cost : (Bld 66 cure out of 100 offerings? 
— producer of sales. Here’s BUICK—’54 Special Riviera, $2,525. a 
oO i Special 2-dr., $320. '49 Super 4-dr., $230. 
your key to additional impact ‘ar Super 2-8, $235, $166. 
in the rich 8-county Western CADILLAC—’51 (62) 4-dr., $1,650*, $1,- 
New York M 550°. 
h = oe where CHEVROLET—’52 SL Deluxe Bel Air, $1,- 
the spendabie income 045°; 4-dr., $900*. °51 SL Deluxe 4-dr., 
of the 463,400 families $725*; 2-dr., $555, $475. °50 SL Deluxe 
$5,287 2-dr., $535*, $515*. °49 SL Deluxe 4-dr., 
averages . $450°, $355; %-ton pickup, $320. °48 FM 
4-dr., $390. °47 FM 2-dr.; $170, $140, 
$115. °46 Deluxe 4-dr., $125; 1%-ton 
platform, $110. '42 Deluxe wrecker, $205. 
: COURIER *41 Deluxe 2-dr., $110. 
ad OHRYSLER—’52 Windsor 4-dr., $875*. 
; E x Pp re E SS DODGE—’51 %-ton pickup, $325; %-ton 
pickup, $240. . 
105 FORD—'S4 %-ton ram oe SS 
*51 Custom (8) 2-dr., $650, . 
: REPRESENTATIVES; Custom (8) 2-dr., $700°, $570; 1 
pickup, $310. '49 Custom (8) 2-dr., i 
547 SCOLARG, ESKER & SCOTT "48 Deluxe (8) 4-dr., $225. °46 Deluxe 
797 Pacific Coas?: DOYLE & HAWLEY (8) 4-dr., $160, $115. 
MERCURY—’53 Custom 4-dr., $1,350°. ‘51 


Custom 4-dr., $935*. 
NASH—’50 Ambassador 4-dr., $150. 
OLDSMOBILE—’50 (88) 4-dr., $925*. 
PLYMOUTH — ’49 Special Deluxe 4 - dr., 
$400. '47 Special Deluxe 2-dr., $100. 
PONTIAC—’52 Chieftain (6) 4-dr., $850*. 


°51 Chieftain (6) 4-dr., $750*. 

AUTO STUDEBARER"0 Ghaimpion 4-r., $328, 

MISCELLANEOUS—’51 GMC %-ton pick- 

T U RK N TA B L E Ss 0. '48 International i ton Sie, 
° 145. 


FT. WAYNE, IND. 


(Carl Marker’s Auto Auction. Sale every 

Macton Machine Co. Tuesday. Prices are for sale of Aug. 31.) 

ry (Market good with prices down slightly 

DYKE LAWE on not-so-clean autos. Sold 112 cars out 

Stamt d2 of 152 offerings.) 

or U BUICK —’53 RM Riviera 4-dr., $1,755" 

(ps); 4-dr., $1,750* (ps). °51 Special 4- 

dr., $850*, $830*. '50 Super 4-dr., $660°. 

*49 Super sedanet, $360*; 4-dr., $350. °47 
RM sedanet, $150. 

CADILLAC—’53 (62) 4-dr., $2,770*. '50 
(62) coupe deVille, $1,335*. °48 (62) 
coupe, $670*; (60) Special 4-dr., $575*. 

CHEVROLET—’54 Bel Air coupe, $1,625; 
(210) Delray, $1,450, $1,410, $1,400. ‘53 
Bel Air 4-dr., $1,400*; $1,285*; (210) 
2-dr., $1,100; (150) 2-dr., $869. "52 SL 
Deluxe Bel Air, $1,015*, $1,000*; 2-dr., 
$850; 4-dr., $775. 51 SL Deluxe 2-dr., 
$680, a“ 4-dr., $655*, $585. 


Manufactured by 
ey 


On Corot on $530 mast 
" met 4-dr., % 

2168 W. 25th, Cleveland 13, Ohio, dept. N FORD—’54 Main (8) Ranch Wagon, $2,- 
050; Crest (8) Victoria, $1,900*; 4-dr., 


ISSiSsiagis 
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Auto News from Mexico 
Vehicle Registrations in Federal District 
Increase 300% in 20 Years 


Mzxico CITY.—Automotive ve- 
hicles in service in the Federal 
District, which contains this city’s 
four million persons, have increased 
300 percent during the last 20 years, 
according to figures released by the 
Municipal Traffic Department. 

There are 161,426 vehicles now in 
operation in the district, as com- 
pared with 48,899 in 1984, the fig- 
ures show. 

The number of privately owned 
ithe ss dst tee aoe ee 
im 1934 to 89,552 today, but 
number of taxis has 
oan. 12,677 in 1934 to 7,013. 
Public nes gl now number 6,158, 
as compared to 2,740 in 1934, the 
figures show. 

* * 


Mercedes-Benz for Mexico? 
MiGUEL ABED, . Mestse City 
capitalist, is 


Germany for 
the announced Siaedes ab aomear: 


ing for the establishment and oper- 


ation of a Mercedes-Benz assembly 
plant in Mexico , 

He also has hopes of inducing 
the German manufacturer to enter 
a car in the Pan American Road 
Race Nov, 19-23. 

* . > 


Yanks Beckon Tourists 
pumas B. RHUBERRY, general 

manager of Ford Motor Co. de 
Mexico, S. A. heads a group of 
Americans doing business and liv- 
ing in Mexica and top U. 8S. organ- 
izations down here, that has raised 
$10,000 to publicize this country as 
the ideal holiday land. 


at peers ee SS 
frankly 


to aid Mexican economy. 
The $10,000 investment will be 
made monthly, the group has an- 


NO PORGOTTEN CHARGES under the National System, for all 
with register-printed figures. 


charges must be mechanically certified 


nounced. Rhuberry and J. H. Mc- 
Intyre, sales vice-president of Gen- 
eral Motors de Mexico, 8S. A., are to 
direct the publicity drive. 

AJ o * 


Mexican’s Auto His Castle 


automobile is added in Mex- 

ico to the adage “a man’s home 

is hig castle,” in the matter of it 

being a sanctuary from intrusions 
by public authorities. 


Ramirez, 

After a long and hot debate, Jus- 
tice Ramirez won his point — that 
his opinion is covered by the Mex- 
ican Constitution. The justice also 
convinced his fellows that while the 
Constitution forbids possessing fire- 
arms in any way other than for 
national, legal or personal defense, 
the automobile must be regarded as 
a home and cars can be probed for 
weapons only with a search war- 


* ” * 


Imports Recorded 
National Statistics Depart- 
ment has announced that Mex- 
ico, from January to March this 


“The Old Man wants to see us 
we away. Wonder what's cook- 


year, imported automobiles worth 
$8,100,000, mostly from the U.S. 

Mexico paid $26,000,000 during 
1953 for American-made cars, the 
Department revealed. 

That payment was for 21,583 cars 
of various makes and sizes. That 
compared with $34,880,000 spent for 
28,423 cars in 1962, 


Price Paradox 


As’ AN adjustment to devaluation 
of the peso and hiked import 
duties, new prices fixed by the 


+ 


THE SMART, FUNCTIONAL LAYOUT of Fred Walters 
Agency is as up-to-date as their modern 


Oldsmobile 
National System. 


“Our Zalional System 
saves more than*3,000 yearly 


...repays its cost every 9 months!” 


—Fred Walters Oldsmobile Co., Newark. N. J. 


NORMAN J. URANN, 
General Manager, 
i below his 


ita experience 
with a National 
System. 


“We needed efficient recording of our 
daily sales and. receipts,” explains 
Mr. Urann. “That's why we installed 
a modern National System. 

“Now our National gives us a com- 
plete mechanical audit of all sales, 
cash or charge, by departments. 
Printed proof of each transaction is 
furn by the National locked-in, 

. detailed audit tape. Because our 
National System compels all charges 
to be recorded on the register, we 
have eliminated any danger of lost or 


ee Seed. 
mechanized, efficient record- 
ing of all types of sales means we no 


‘THE WATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


OFFICES 


949 


IN 


longer need the time, nor salary ex- 
pense, of a full-time employee to 
audit and recapitulate sales manually. 
This gaving, plus the time we save 


us more than $3,000 yearly! At a con- 
servative estimaic, our National Sys- 
tem repays its cost every 9 months. 
We are more than satisfied with its 
efficient performance.” 

A National System repays its cost 
in a short time, and continues to re- 
turn that saving yearly as handsome 
extra profit. Are you satisfied with 
your present method? Do you think 


94 COUNTRIES 


you're getting the ezira profit a Na- 
tional System can bring your busi- 
ness? We suggest you call your nearby 
National representative for the full 
story on what a National System can 
do for you. You'll find his number in 
the yellow pages of your phone book. 


The aim of this price fixing, the 
announcement explained, ig to in- 
crease the price spread between 
Mexico-assembled and imported 
cars, so as to limit the buying of 
cars abroad. These prices are 
counted upon to keep assembly 
plants in Mexico going, thereby 
providing work for Mexicans. All 
major American car makes, except 
Kaiser, are assem! nbled in Mexico. 


Luxury-Car Output Cut 
Ae plants have been 

asked by the Ministry of Na- 
tional Economy to reduce by 20 
percent their production of luxury 
automobiles during this semester, 
but to hike their output of mod- 
erately priced cars. The ministry 
indicated that its request is in 
line with President Adolfo Ruiz 
Cortines’ call to work and save so 
as to combat inflation. 

The ministry also ordered the 
plants to keep their production for 
the rest of this year at 55 percent 
trucks and 45 percent cars. 

7 


Studebaker Adds Deal 
TUDEBAKER of Mexico has es- 
tablished a dealership in Tlal- 
nepantla, industrial center in the 
state of Mexico. Clark R. Fletcher, 
president of Studebaker’s Mexico 
unit, officiated at the fiesta that 
marked inauguration of the firm. 


Dealers Again Vie 
For Brand Name 
Retailer Awards 


NEW YORK.—Five automobile 
dealers will be among 125 retail 
firms receiving Brand Name Re- 
tailer - of - the - Year awards at the 
Brand Names Day dinner next 
April in the Waldorf-Astoria Hotel 
here. 

Deadline for submitting entries 
is Dec. 3. 

The annual competition, spon- 
sored by Brand Names Foundation, 
Inc., is expected to attract entries 
from retailers in the United States, 
Canada, Mexico and U.S. posses- 
sions, according to Henry E. Abt, 
foundation president. 

Judges for the competition will 
be representatives of the 25 retail 
firms that won top awards in last 
year’s contest. Among them will be 
Saul H. Rose, president of Grand 
River Chevrolet in Detroit. Rose’s 
dealership was named Brand Name 
Retailer-of-the-Year for 1953 in the 
automobile dealer field. 

This year, a Brand Name Re- 


There is no cost or fee for a re- 
tail firm to file an entry, Abt said. 
All that is necessary, the president 
said, is the filing of a completed 
entry form on which the firm de- 
scribes its past, current and future 
advertising and promotion on brand 
themes. 

The entries will be judged on the 
manner in which trade-marked 
merchandise is featured in adver- 
tising, merchandising, display and 
direct mail; how the firm is educat- 
ing customers to the fact that 
branded products made by repu- 
table manufacturers represent best 
buys; the way in which sales per- 
sonnel is given the facts about 
brand named merchandise, and 
other ways in which the firm is 
building its reputation as a local 
center for reputation brand name 
products. 


Army Gives Repair Job 
To British Auto Firm 
LONDON.—U. 8S. Army Ordnance 
has awarded repair contracts val- 
ued at several million dollars to the 
Rootes Group of England, manu- 
facturers of Hillman Minx, Sun- 
beam-Talbot and Humber automo- 
biles, according to company offi- 


The agreements involve 4,500 
military vehicles in England and 
other parts of Europe. 
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By Marty Whitmyer 
Staff Writer 


A weekly news program covering 
national highway and highway 
transportation developments is be- 
ing offered as a free public service 
to the nation’s 2,500 standard radio 
broadcasting stations by the Truck- 
Trailer Manufacturers Assn. 

The program, entitled “Highway 
Headlines,” will be compiled and 
written in Washington and dis- 
patched each week on regular dead- 
line. To be initiated as a script 
service, plans call for possible fu- 
ture inclusion of tape-recorded in- 
terviews with members of Congress 
and other leaders in the highway 
and highway transportation field, 
officials said. 


New Media Measurement 


Alfred Politz, head of the research 
organization bearing his name, has 
developed for Outdoor Advertising, 
Inc., what he terms a “Stop-Motion 
Sampling” of outdoor advertising. 

Based upon the principle that 


see,” Politz utilizes electronic 
photo techniques to realize his 

method. He 
claims it is applicable to any out- 
door showing, individual ‘poster, 
ete ee ee 


Tn Politz measurement delivers 
the number of people who see an 
outdoor display over a period of 
time. This is accomplished, he says, 
by means of still pictures which 
stop. the motion of traffic at the 
beginning and ending of a short 
duration of time. 


* * * 


L-M Dealers Renew Pact 


The Lincoln-Mercury Dealers 
Assn. of New York has renewed 
its sponsorship of the 11 p.m. news 
three times a week for 13 weeks 
over WCBS Radio and is continu- 
ing its schedule of participations 
in the “Jack Sterling Show” for 
the same period on a once-a-week 
basis. Kenyon and Eckhardt is the 


agency. 
se, @ 


ROP Color Analysis 


Herbert W. Moloney, president of | 
Moloney, Regan & Schmitt, news- 
paper representatives, has released 
a new analysis of ROP color avail- 
, in U. 8. daily newspapers. | 

The analysis is contained in a 
specially printed file folder titled | 
“Newspaper ROP Color Data,” | 
and includes separate and com- 
plete lists of cost and circula- | 
tion data for one-color, two-color | 
and three-color advertising for | 
every U. S. daily that accepts | 

ROP color. 

The. newspapers are listed by 
states, cost figures are given for 
full page and for 1,000 line ads, 
one time, 13 times and 26 times. 





Maloy Still Selling— 

Seated in co 1908 Thomas Flyer is 
Harry Maloy, who is starting his 45th 
year in the automotive advertising field 
with the Cleveland Plain Dealer. Termed 
by many the dean of auto ad salesmen, 
Maloy is seid to be on first-name terms 
with the great and near-great of the avto 
industry. He cut his so-called ‘advertising 
teeth” with such men as Henry Ford, Har- 
low Curtice, John N. Willys, Walter P. 
Chrysler, Charles Nash, William F. Huf- 
stader and others. 


Affeeting Factories and Dealers . . . 
Auto Advertising 
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Within each state, the newspapers 
are tabulated according to ABC 
City size, with the break point of 
100,000 population. 

The MR&S sales staff will dis- 
tribute the analysis to advertisers 
and advertising agencies through- 
out the country, Moloney said. 

* +* 


Aubrecht Joins Dunlop 


L. J. Aubrecht has joined Dunlop 
Tire & Rubber Corp., Buffalo, as 
sales executive, a position created 
recently to tie in with the com- 
pany’s campaign for a larger mar- 
ket share. 


mpany’s p 

ties in Buffalo, aa by overhaul- 
ing of the firm’s top management 
and sales organization, according 
to Glenn H. Crawford, president. 

It will be Aubrecht’s job to re- 
search industry trends, economic 
conditions and consumer buying 





habits, and to assist in d 

and coordinating the company’s 

overall sales program and market- 

ing policies, Crawford said. 
Aubrecht formerly was marketing 

consultant for Ebasco Services, 


Inc. 
* * * 


Packard Change Denied 


A Packard spokesman has termed 
as “pure speculation” reports that 
the company’s advertising account 
will be transferred to Ruthrauff & 
Ryan in the near future. 

Maxon, Inc., Detroit, presently is 
handling the Packard portion of 
the Studebaker-Packard Corp. set- 
up, while the Studebaker account 


public relations agency, and assist- 
ant to the president of the Erie 
Railroad, Cleveland. 


Brochure on Look Awards 


To dramatize some ot its editorial 
contributions to public welfare, 
Look has prepared a 20-page bro- 
chure highlighting awards the 
magazine received during the first 
six months of 1954. 

Titled “For Distinguished Edi- 
torial Service,” the booklet repro- 
duces awards and citations pre- 
sented to the magazine by profes- 
sional and public service organiza- 
tions. 

Among these awards are: Sigma 


is handled by Roche, Williams &/| Delta Chi’s “Public Service in Mag- 


Cleary, Chicago , 
* * 

Coe Joins Campbell-Ewald 

* Charles E. Coe, assistant vice- 
president of the National Assn. of 
Manufacturers, has joined the De- 
troit staff of Campbell-Ewald Co., 
as an account executive. 

Coe at one time was advertising 
and sales promotion manager for 
Dodge cars. He also was an account 
executive with C. C Winningham 
Co. and U. 8S. Advertising Corp., 
advertising agencies; general man- 
ager of Verne Burnett Associates, 


azine Journalism” award; the Ben- 
jamin Franklin award for “The 


Best Interpretation of the Foreign 
Scene”; the National Safety Coun- 
cil’s Public Interest Award “For 
Exceptional Service to Safety” and 
five Freedoms Foundation citations 
for “Bringing About a Better Un- 
derstanding of the American Way.” 
* * * 


Fawcett Adds 2 Executives 
James B. Boynton, vice-president 
and advertising director of Fawcett 
Publications, Inc., has announced 
the appointment of two new execu- 


nh apt lt 





Fred N. Dodge Scott Healy 
zine, and Scott Healy, former pro- 
motion manager for McGraw-Hill 
Publishing Co., has been appointed 
to the same post for True. 

o * + 





Names 


Burchard M. Day has been ap- 
pointed’ advertising manager for 
Carborundum Co. He formerly was 
with McGraw-Hill Publishing Co., 
New York. 

Alberta Scribner has been named 
west coast merchandising 
and promotion representative for 
Sports Illustrated, new Time, Inc., 
national sports weekly. 








What do most people do... 
when they have money? 


© Answer: Spend it. 

Economists notwithstanding, the 
dynamics of the US economy derive 
largely from the public’s propensity to 
calibrate prosperity in purchases, and 
its present low esteem of liquid assets. 

The newlyweds’ apartment becomes 
positively confining after Joe gets his 
second raise. The VP made Pres. plans 
an African safari instead of annuities. 
The sweater girl blithely sheds merino, 
circumstances permitting, formink. The 
Quiz Contestant bypasses a bundle of 
bonds for a purring Cadillac. 

Today a large new segment of our 
population is manifesting prosperity in 
the usual way—farmers. 


Tuer prosperity is obvious. From 
1940 to 1953, the Farm Output Index 
rose 30%, from 110 to 143. Farmers’ 
Gross Income more than tripled—to 
$35.1 billion. While farm population 
declined one-sixth! 


Not all farmers, however, share the 
prosperity. The Census Bureau reports 
that only 39% of the farms get 88% of 
the national farm income. 

The top income farmers are pretty 
good prospects, if you can get to them. 
The purpose of this advertisement is to 
point out that you can reach a lot of 
them in Successrut Farminc. 





Successrut Farminc is not edited 
for just any farmer. It concentrates its 
1,300,000 plus circulation in the fifteen 
agricultural Heart States, and serves a 
homogeneous group—large producers 
of corn, grain, meat, poultry, milk, eggs. 
Three out of four SF farm subscribers 
are in the top 39%. And their average 


Mearepira Pusuisninc Company, Des Moines... 


offices in New York, Chicago, Detroit, Philadelphia, 
Cleveland, Atlanta, San Francisco and Los Angeles. 


annual cash income is pretty close to 
$10,000. After a dozen years of good 
prices and good profits, SF farm families 
are spending! Among women readers, 
homefurnishing is equal in interest to 
food preparation. The building of new 
homes, the remodeling of old; the 
installation of more bathrooms, modern 
kitchens, central heating and major 
appliances, new furniture, decorations, 
has been going on since World War II. 


SF families already have 3 automo- 
tive units per farm, including 1.17 cars 
(50% above the US average). They need 
and use cars more than city people, are 
your best prospects for new cars. 

No automotive advertising medium 
reaches a better market, sells more 
effectively, than SuccessFuL FARMING. 
You need this magazine to balance your 
national schedules, plug a market gap 
that general media miss mostly! 

Facts are on tap at any SF office. 
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Convention Studies Profits... 


Neb. Dealers Advocate 


Cautious Production 


OMAHA. — Resolutions urging) Kiplinger, NADA public relations 
auto manufacturers to avoid over-| director, and Clarence L. Landen, 
production and recommending fur-| president, Securities Acceptance 
ie study of bootlegging prob-|Corp., who spoke on the subject: 
lems were passed last week at the/|“If I Were a Dealer.” 
New Car Dealers Assn. New officers elected were: W. 
convention here. N. Neff, Fremont, president; Roy 


The problems of nonprofitable aunt Sera Pt” hee, 
dealing were discussed by the | ident; Floyd Auburn, 
main ,» Courtney Johnson, | second vice-president, and D. D. 


general manager of the commer- | Davis, David City, secretary- 
cial vehicle division of Stade- | treasurer. 
The convention omitted the for- 


baker. 

A contributing factor in dwin-| mal evening banquet, floor show 
dling profits, Johnson said, is ajand dance. It wound up with a 
“breakdown in some of the ethics, | series of open 





houses hosted by 
promoted by a desire to achieve | organizations identified with the 
higher volume regardless of meth- | industry. ° 


some tang, ‘he nia = *““|Southwest Show 


coeek Sahioen said, is for dealers Mails Invitations 


they won't stoop itaceuea To Manufacturers 


Rowland F. Kirks, NADA leg- DALLAS.—Automotive manufac- 
islative counsel, discussed the turerg have received their invita- 
hb tions to participate in the 1955 
“One of the biggest threats to| Southwest Automotive Show. 
a eee ee eee ee The show is scheduled for Mar. 
scrupulous ones,” he said. 31-Apr. 3 at the Bexar County Coli- 
Other ne seum in San Antonio, Tex. 
Jobbers in the Southwest also 
have received their invitations to 





Chrysler Cited— — this will be the first year that 
Jack Tuttle (left), Chrysler regional| trucks and buses have numbered 


| 
i 
i 
: 
i 


specifically was Chrysler's plastic top ia| about 5,685,000 units, followed by 
Comtesse. New York with 4,331,000. 








WITH THE STIFF WIRE 


OVAL DEADLOCK KEY RING 


SUPERIOR BECAUSE: 
1. EASIEST AND FASTEST TO APPLY 


2. POSITIVE LOCK AGAINST LOSS 
3. NON TANGLING 


METAL EYELET TAGS & DEADLOCKS 


We: 14.75 Shipment Prepaid if 
so sta 3 : 7.715 Check Accompanies 


iene 4.00 Otherwise C. 0. D. 


GARD Printing Company ... 


D ISLAND, WN. Y. 









— Chicagoland's Newest Dealer Auto Auction — 


Auctionville, Inc. 


496 West 138th Street, Chicago 27, Illinois 
Phone Interocean 8-8344 or Riverdale 4480 


lf you are an Automobile Dealer—We are inviting you to attend 


Our Grand Opening Party on the opening day of our new great 
sale, Thursday, September 16, 1954. 


We heve unlimited facilities for your comfort and convenience. 
Over a million square feet of land and building. A most capable 
and highly trained staff and the famous Martin Bros. as Auctioneers. 
Call us—Write us—or Wire us, bet in any event let's make it a 
date. We shall be expecting to see you at 


AUCTIONVILLE, Inc. 


4 Blocks East of Halsted Street, U. S. Route 1, on 138th Street 










13 by a modified Chrysler FirePower V-8 engine, recently smashed the national Class C 








Government Plans 
)'To Take Census 
‘'Of 3 Industries 


WASHINGTON.—Approximately 
three million establishments en- 
gaged in distribution, manufactur. 
ing and mining will be canvassed 
next year in the censuses of busi- 
ness, manufactures and mineral in- 
dustries for which Congress has 
appropriated $8,430,000. The cen- 
suses will cover operations of these 
'| establishments during 1954, accord- 
ing to Robert Burgess, census di- 
rector. 

“The Congress has made provi- 
-|sion for these important and timely 
censuses,” Burgess said, “so that 
- |up- to-date statistical information 
‘Imay be compiled and published 
about American industries and 
trades. 

“The demand for this informa- 
tion has become imperative because 
the latest available census statis- 
tics are from seven to 15 years old 
and both Government and private 
enterprise need fresher information 
about the nation’s many million 
businesses which serve the needs 
of a population of nearly 163 mil- 
lion.” 

The census of business will cov- 
er about 2,750,000 retail, wholesale 
and service establishments, collect- 



























































Shadoff Special Sets New Record— 
Setting a fiying-mile record of 248.26 miles per hour, this Shadoff Special, powered 


speed ond endurance marks in Bonneville, Utah. On one leg the car reached an 
average speed of 252 miles per hour. It is sponsored by Bill Shadoff, Pomona (Callif.) 
dealer, and driven by Bob Bowen, of Los Angeles. The engine turns up 6,000 r.p.m. 














Obituaries 

















Burt J. Craig, 69, roe ran for mayor of Corbin |ing’ information on number of es- 
s ‘ tablishments, sales, employes and 
Ex-Ford Official war payrolls by kinds of business for 





ent ee J. Craig, 0, Clay Smith, 39, 
Motor * * 
1907 as a bookkeeper and rose to Racing Strategist 
treasurer and| DUQUOIN, Ill—Clay Smith, 39, 
later director of |“boss” of the winning Lincoln 
all of Ford’s non-|teams in the Mexican Road race 
profit enterprises, | for three years in a row, was killed 
died 2. here Sept. 6 when a racing car 
Mr. Craig re-|crashed into the pits during an 
tired from active} AAA 100-mile championship event. 
service in 1951.}| Many considered Mr. Smith tops 
His duties in-|in the U. S. in the field of racing 
volved the super-| mechanics and strategy. Smith won 
vision of all dis-|the “mechanic of the year’ award 
bursements made/twice for his winning cars at In- 
na by the cashier’s|dianapolis and the AAA dirt-track 
Cmts department from /| circuit. He also prepared the cars 
funds which he assembled and /| that won the 1952 and ’53 Economy 
os in 125 American banks. | Run competition. 


g@ March, 1985, Mr. Craig| Smith owned and operated a 


supervised the paying out of $81/ camshaft grinding business in Los 
million in Ford ‘funds, a company | Angeles. 


each state, county, and places of 
2,500 or more population, as well 
as information on inventories, cred- 
its and other subjects. This census 
was first taken for 1929 and most 
recently for 1948. 

The census of manufactures will 
cover operations of nearly 300,000 
manufacturing establishments - and 
will report on production of com- 
modities, employment, payrolls, val- 
ue added by manufacture, con- 
sumption of fuel, power, materials 
and other important items for more 
than 450 industries. Statistics will 
be compiled for states, counties and 
cities of 10,000 or more population. 
This census was first taken for 
1809 and most recently for 1947. 

The census of mineral industries 
will cover the operations of about 
36,000 establishments engaged in 













































































record at that time. * * ® mining, petroleum production and 
ite pememnte ¢ * In addition to information on 
WwA.— ; ; 
John E. Babb Jr., desler, died here recently. — 
Kentucky Direetor John W. Hudson power consumption and other 


COREEN, Ry —Fokn Babb So ons manna hr nee 
a accion of the Kentucky Auto- died at his home where Aug. 28. He had 
Deal Assn. own associat t 

rerwneors Motor Co. eudas Paes: — rs ‘ve ae " 

outh), was found shot to death in 

his office here Aug. 26.A coroner’s| vtuREeE —_ oa Frederick 

jury returned a verdict of suicide. | Lintner, 60, a Chevrolet dealer here, died 

pitected to a three-y ten —* on oe pelt. He collapsed and died while play- 

KADA board , 2 

had attended a board meeting in 

Louisville a few days before his mecndaxtin : = 48, former 

death. He was also president of the we eee eB ar —— —— 
ers, ug. after a . 

the Corbin Rotary Club: He nme: | ies had been associated ‘with “Wilye 

le Pe , inc. 


items, and will be published for 
states and all counties with impor- 
tant mineral industries. This cen- 
sus was first taken for 1839 and 
most recently for 1939. 








Body Plant for Waycross 

WAYCROSS, Ga—Van L. Fra- 
zier, vice-president of Springfield 
Body & Trailer Co., Springfield, 
Mo., has announced the establish- 
ment of facilities here for the man- 
ufacture of tank trailers and tank 
bodies for trucks. 














































Oldsmobile Dealer Council Assembles in Lansing— 


Twenty-four Oldsmobile dealers representing the 24 sales zones met in Lansing for the 13th meeting of the dealer council. They 
are (front row, from left), Jack Metnick, Chicago; J. A. Begnaud, Lafayette, La.; R. R. Slie, Scottsbluff, Neb.; C. F. Fischer, Birming- 
ham, Mich.; C. M. Murphy, San Francisco; G. R. Jones, Oldsmobile general sales manager; J. F. Wolfram, general manager; 
W. |. McKelvey, Ferguson, Mo.; E. S. Dowd, Cleveland Heights; H. N. Metzel, Oldsmobile chief engineer. Second row: F. C. Mont- 
gomery, Washington; M. K. Brown, San Diego, Calif.; 8. G. Ryan, Billings, Mont.; R. G. Powell, Gastonia, N. C.; F. T. Woolverton 
Jacksonville, Fia.; J. D. DeWitt, Fort Smith, Ark.; John Ramp, indianapolis; E. W. Schvon, Oldsmobile com 7. 
Oldsmobile works manager. Top row: J. L. Hepperie, Salem, Mass.; Mark Donaldson, Waukesha, Wis.; N. t. Casner jr., El Paso, 
Tex.; Alwin Buhmeyer, Burlington, ta.; E. D. McKean jr., Pittsburgh; William Sladkin, Philadelphia; R. O. Barton, Lockport, N. Y.; 
E. D. Carter, Great Falls, Mont.; H. L. Frost, Topeka, Kans., and Charles Kreisier, New York. 
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By Joe Callahan 
Staff Writer 

IGNS of labor’s dissatisfaction 

with the Eisenhower Adminis- 
tration are becoming increasingly 
common, and union 
officials say they are 
determined to do 
something about the 
situation — come the 
November elections. 
Chances are that no other La- 


LABOR 
FRONT 


istration as was directed last 
week on the Republicans by 
angry unionists and by 
Democrats, hungrily pursuing 
the 32 Senate and 435 House seats 
up for grabs in the coming elec- 
tion. 

Chiefly notable at this year’s La- 
bor Day ceremonies was the lack 
of speakers representing the ad- 


Dodge Sales Post 
Goes to Hakes; 
2 Aides Named 


DETROIT.—Lionel B. Hakes has 

been appointed to the newly created 
post of Dodge assistant sales man- 
ager of the east- 
ern sales division, 
.R. C. Somerville, 
sales vice - presi- 
dent, announced 
last week. 

The appoint- 
ment of two new 
regional man- 
agers was an- 
nounced by L. F. 
Desmon 





general sales 

manager. They 
are Harry L. Corley jr., in Cincin- 
nati and Robert H. Nixon in Phil- 
adelphia. 

Hakes will supervise sales oper- 
ations of the New York, Philadel- 
phia, Boston and Syracuse regions. 
He brings’ to Dodge 23 years of 
sales experience in automotive and 
petroleum fields. 


Nixon succeeds Edward V. Howe, 
who has been appointed Dodge 








H, L. Corley Jr. Robert H. Nixon 


central division manager. Nixon 
joined Dodge in 1947, and prior to 
his new appointment was Syracuse 
regional manager. 

Corley has been assistant region- 
al manager of the New York region 
since January. He also has been 
regional business manager in Cleve- 
land, Cincinnati city manager and 
St. Louis suburban district man- 
ager. 





Union Discontent Mounts 


Labor Day Gripes about Ike’s Administration 
May Crystalize by November 
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ministration—almost as if AFL 
and CIO leaders had conspired to 
exclude all the nation’s elected and 
appointed officials from their Labor 
Day podiums. 


Particularly conspicuous was the 
absence of Labor Secretary James 
P. Mitchell from any prominent 
Labor Day platform. 

* * * 


E unionist blamed the lack of 
invitations to Mitchell on the 
“thoughtlessness of President 
Eisenhower and Congress in pro- 
viding anything worthwhile for the 
Secretary of Labor to say.” 
This was a reference to what 
unionists term the lack of ac- 


complishments of the 83rd Con- 
in matters of interest to 


atomic power bills. 

George Meany, president of the 
AFL, echoed the feelings of most 
union officials and publications 
when he said, in a Labor Day re- 
buke to the Administration: 

“Only in the new improvements 
to the Social Security Act did Con- 
gress earn a passing grade. 

* * + 


= IS of great concern to us that 

Congress did nothing to im- 
prove the standards of unemploy- 
ment compensation, that it failed 
to raise the minimum wage, that 
it completely neglected the urgent 
need for Federal aid to education, 
that it dodged the responsibility of 
enacting fair employment practice 
legislation and that it passed an 
inadequate housing law,” Meany 
declared. 

While the AFL and CIO lead- 


tive happenings—the adverse rul- 
ings of the National Labor 
Relations Board. 


Another extremely sore spot with 
the unions, and one that likely will 
be most telling in the long run, is 
the current unemployment, esti- 
mated by the Bureau of Labor Sta- 
tistics to be about 3 million. But 
Meany claims: 

“Adjusting the official figures to 
the realities, there are about 5 mil- 


lion unemployed in the nation.” 
* * * 
i unemployment figure itself 
has been a serious point of con- 


” 
Smith Purchases 
6 a . 
Gyro Skid’ Firms 

WARREN, Pa.—Ruel J. Smith 
Enterprises has announced the pur- 
chase of the assets of Gyro Co., 
Inc., Motor Equipment Mfg., Inc., 
Vonderal Co., Inc., all California 
corporations, and the corporate 
structures and assets of Memco 
Co., an Illinois corporation. Princi- 
pal product of the companies is 
a gyro skid control for passenger 
cars. 

The machinery, equipment and 
inventories will be moved to Rus- 
sell immediately, officials said, with 
company headquarters in Warren. 


Army Gets War Relic from Michigan— 


A 1916 Dodge used in the first motorized cavalry attack in U. S. Army history is 
Presented to the Army by the Michigan American Legion during the Legion con- 
vention in Washington. The car was one of Gen. John Pershing’s staff cars and was 
used by George S. Patton jr., when he was a lieutenant, in an attack during the 


Mexican campaign in 1916. Maj. Gen. J. 


H. Henrich (left), accepts the vehicle from 


Arthur T. Connell (center), Legion national commander, and Kent T. Lundgren, Michi- 


gan Department commander. 








troversy between the Government 
and labor, with CIO President 
Walter Reuther and other unionists 
maintaining that the figures have 
been doctored for political reasons. 

President Eisenhower’s recent 
veto of the 5 percent pay hike 

for postal workers is also ex- 
pected by unionists to be injuri- 
ous to the Republican cause in 

the November elections. 

Although privately admiring the 
President’s courage on this issue, 
CIO and AFL political action lead- 
ers are determined to make polit- 
ical hay of this issue. 

+ + * 


NLRB Election 


ON THE dealership labor front, 
an NLRB election, held at 
Benning Auto Sales, in Washing- 
ton, D. C., resulted in employes 
voting 7-0 against the election peti- 
tioners, Local 1391 of the AFL Re- 
tail Automotive Salesmens Union. 

In Des Moines, “no progress” 
was reported by both sides in a 
week-old strike by 318 members 
of the AFL Machinists 15 
members of the Des Moines Auto- 
mobile Dealers Assn. and one in- 
dependent dealer. 

J. D. Brand, business representa- 
tive of the union, said the workers 
are sticking with their demands for 
a 12-cent-an-hour increase for 
mechanics. 

James R. Piggott (Chevrolet), 
president of the association, said 
that no meeting has been held since 
the strike began, that no meeting 
is scheduled and that all 16 shops 


are being picketed. 
* * + 


Detroit Hearings 
aves NLRB hearings 
resumed in Detroit last week 
and subpenas were issued to 12 
Ford and two Buick dealers, di- 
recting them to appear at the hear- 
ings this week with their sales 


invoices and “police books” for the 


ri 


“4/Q0/D TOOLS” 


¢ 


Kaiser Car for Fremont Police— 


Mayor John Collins (right) and Police Chief Myron F. Bork (center), of Fremont, O., 
pick up an experimental Kaiser police car in Toledo. At left is L. M. Fairall, of Fre- - 


mont Motor Sales, Fremont. The specially 


northwestern Ohio communities for two-week test periods. Fifteen units were placed 


in service by Toledo police. 


period from Jan. 1, 1953, to Aug. 
30, 1954. 

To be decided by the Detroit 
board is whether representation 
elections shall be held in 23 dealer- 
ships, as requested by Local 376 of 
the AFL Salesmen’s Union. 

The union attorney is 
to prove that the dealers had 
sales in excess of $100,- 
and are” ore within the 
of the NLRB. 

Henry Lower, union busi- 
ness agent: “We're asking to see 
their books because we think some 
of the dealers are not telling the 
truth. We have proof that one Ford 
dealer sold $74,000 worth of mer- 
chandise across state lines in the 
first half of this year, and he re- 


i 
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TUNE-UP MEN 


increased power and economy 


You and your customer can feel the dif- 
erence in your car immediately after one 


MOC Products... 


M O C$ Propucts.co. 


Motor oll conditioner for 
sticking ond sluggish 
valves. 


GAS AID ~~ 


Keeps ad tate 
rev er 
and na, Toda over-all en- 
and 


TRY 





PRODUCTS 




























































equipped car is being loaned by Kaiser to 


ported annual interstate sales of 
$12,000 to the board.” 

Lower repeated the union threat 
“that we are still considering the 
placing of one picket in front of 
each Detroit dealership to curtail 
delivery of 1955 models.” 

On another labor front, the 24- 
day_strike at Firestone Tire & Rub- 
ber Co. has ended with 22,000 
workers winning a 6%-cent-an-hour 
raise and 89 other minor contract 
improvements, 


U. S: Plywood Expands 


est independent wholesale 
distributor in Canada. 


7 7 


IT TODAY. 
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Olds for Story— 


Karl D. Storey (seated left), signs his 
Oldsmobile franchise following his pur- 
chase of Trevellyan Oldsmobile, Inc., Lan- 
sing, which was operated by Herbert A. 
Trevellyan (seated right). Standing at left 
is E. D. Ruth, Detroit zone manager, at 
right, Harry F. Banks, central regional 
manager. Story formerly was general man- 
ager of Fincher Motors, Inc., Miami. The 
dealership's name will be Story Oldsmo- 
bile, Inc. It had been owned by Trevellyan 
for nine years. He intends to retire to 
devote more time to financial interests. 
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Used-Car Auction Prices 


(Continued from Page 59) 


. '49 Silver Streak (8) 


, $380, 

"52 Champion 2-dr., 
. *61 Champion 4-dr., $410. 
Champion 2-dr., $380, $290; %-ton 
— $360, $250. °49 %-ton pickup, 

‘48 Champion conv., $230. 
MISCELLANEOUS—’51 Henry J (4) 2- 
site $280. '47 International %-ton panel, 


OAKLAND, CALIF. 


(Oakland Auto Auction, Sale every Wed- 
nesday. Prices are for sale of Sept. 1.) 
(Weather beautiful and market very 
strong. We had a nice lot of late-model 
autos today and a nice group of buyers. 
More good used cars are still needed. 
Sold 75 percent of today’s offerings.) 
BUICK—’54 RM Riviera, $3,000° (ps); Su- 
per Riviera, $2,900*. ‘53 Super Riviera, 
$1,780*. '52 RM 4-dr., $1,330*. 
IADILLAO—’'53 (62) conv., $3,450* (ps); 
club coupe, $3,200* (ps), $2,105* (ps). 
"650 (62) 4-dr,, $1,500*. '49 (60) Special 
4-dr., $905*. °47 (62) conv., $640*°, $380*. 
CHEVROLET—’54 Corvette conv., $2,480°*; 


. . « installed as original equipment in transmission, rear 


axle and crankcase, remove 


abrasive metal particles from 


lubricants. A strong, permanent magnet in each LISLE 


PLUG attracts and holds 


metal partigles between oil 


changes. Eliminates this common cause of premature wear. 


REPLACE 
ORDINARY 
PLUGS 
WITH 


LISLE 
PLUGS 


TO REMOVE 
IRON AND 


sae 8 
eae lol a) 
FROM OIL 


CLARIND 


SAMPLE 
PLUGS 
furnished free 
for testing. 
Samply state 
size and 
type of 

Plug 

desired. 


A, |OWA 


Bel Air cony., $1,935; 4-dr., $1,800. ‘52 
#L Deluxe 4-dr., $935; 2-dr., $930*. '51 
SL Deluxe 2-dr., $760; conv., $710. "60 
SL Deluxe 4-dr., $585. '49 FL Special 2- 


dr., $390. oa 


DesOTO—'52 Fire Dome (8) 4 
(ps), $1,040. 

DODGE—’64 Coronet (8) 2-dr., $1,955*; 
Meadowbrook 4-<dr., $1,860*°. ‘53 Meadow- 
po 4-dr., $1,200. "48 %-ton pickup, 

FORD—'S4 Crest (8) 4-dr., $1,890. '53 
Crest (8) conv., $1,600*. ‘52 Crest (8) 
Victoria, $1,340°; conv., $1,255*; 4-dr., 
$985. °60 Custom (8) 2-dr., $726; Deluxe 
(8) 2-dr., $730; 4dr $605. "49 Custom 
(8) 4-dr., $410". "47 Deluxe (8) club 
coupe, $245; 4-dr., $195. 

LINCOLN—’49 Cosmopolitan 4-dr., $410*, 


MEROURY — ‘50 conv., $660. 


$450. 
NASH—’51 Rambler station wagon, $700. 
OLDSMOBILE—'53 (88) conv., $2,030*. '51 
(88) Super 4-dr., $915*. "60 (98) Holi- 
, $880*. °49 (98) 2-dr., $500°. °47 
2-dr., $145°*. 
OTH 
$1,370° ; 


— '63 Cambridge Suburban, 

Cranbrook 4-dr., $1,120. °62 

— 4-dr., $855, 2 at $830, $805, 
95. 

PONTIAC — '63 Chieftain (8) Catalina, 
$1,675*. 562 Chieftain (8) 4-dr., $1,000*. 
61 Silver Streak (6) 2-dr., $755. 

STUDEBAKER—’53 Champion Hard Top, 
$1,450°. °50 Champion 4-dr., $480°. °49 
Champion club coupe, $250°*. 

WILLYS—’53 2-dr., $1,0965°. "50 %-ton De- 
livery sedan, $470. 


MERIDIAN, MISS. 


¢Tinnin Auto Auction. Sale every Tues- 
day. Prices are for sale of Aug. 31.) 

Prices were up this week cot- 
tom ts coming in and the retail business 
is better. Sold 125 cars out of 185 offer- 


ings.) 

BUICK—’52 Super 4-dr., $1,145*; 2-dr., 
$1,065*. °51 Special Riviera, $830. °50 
Special 4-dr., $515. 

CADILLAO—’50 (62) 2-dr., $1,305*. 
(62) 2-dr., $705*. 

LET—'54 %-ton pickup, $1,210. 
‘53 %-ton pickup, $710. ’51 SL Deluxe 
4-dr., $730; 2-dr., $680. 50 SL Deluxe 
4-dr., $680. °49 SL Deluxe 2-dr., $495. 
47 SM 4-dr., $305. 

DeSOTO—’ 53 Deluxe 4-dr., $1,360*. 

DODGE—’53 Wayfarer 4-dr., $1,165*. ‘46 
Deluxe 2-dr., $190. 

FORD—’53 Custom (8) 4-dr., $1,365; 2-dr., 
$1,225. °52 Custom (8) Country sedan, 
$1,250; 4-dr., $1,000. ‘51 Custom (8) Vic- 
toria, $855*; 4-dr., $700. '50 Custom (8) 
2-dr., $680. 

MERCURY—’52 Monterey Hard Top, $1,- 
360°. °50 2-dr., $555. 

OLDSMOBILE—'53 (88) Super 4-dr., $1,- 
935°. °50 (88) 4-dr., $710°*. '49 (98) 2- 
dr., $570*. 

PLYMOUTH—’'50 Super Deluxe 4-dr., $735. 
*51 Super Deluxe 2-dr., $695. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of Sept. 2.) 
(Demand very good. Prices up! Sold 

97 cars out of 118 offerings.) 

BUICK—'52 Super Riviera 4-dr., $1,315*, 
$1,200*; Special Riviera, $1,200*. ‘51 
Special 4-dr., $720. 

CADILLAC—’53 (62) coupe deVille, $3,- 
125° (ps). '49 (62) 4-dr., $950°. 

—'53 Bel Air 4-dr., $1,410*, 
$1,375; (210) 2-dr., $1,030. '52 SL De- 
luxe Bel Air, $1,125; 4-dr., $885, $800; 
club coupe, $850; SL Special 2-dr., $800. 
"51 SL Deluxe Bel Air, $900; 2-dr., 
$700*; FL Deluxe 2-dr., $660; 4-dr., 
$650. '50 FL Deluxe 4-dr., $715; SL De- 
luxe 4-dr., $635, $530; 2-dr., $580, $525; 
club coupe, $520; SL Special 2-dr., $500. 
49 FL Deluxe club coupe, $540; 4-dr., 
$405; 2-dr., $260. ‘48 %-ton pickup, 
$420; FL 4-dr., $375; FM 4-dr., $175. 
"47 FL 4-dr., $260; Aerosedan, $210. 

CHRYSLER—’52 Windsor 4-<dr., . 

DeSOTO—’52 Fire Dome (8) conv., 
025* (ps); Custom club coupe, $860*. 
Custom conv. $225. 

DODGE— 52 %4-ton Pickup, $700. ‘50 Coro- 
net 4-dr., $620. '48 Custom 2-dr., $190. 
"47 Custom 4-dr., $110. 

FORD—'53 Custom (8) 4-dr., $1,200* (ps). 
"62 Main (6) 2-dr., $695. °51 %-ton 
| ap $585. '50 Custom (8) 2-dr., $600°, 

$510*; Deluxe (8) 2-dr., $450. "49 
Custom (6) club coupe, $380; Custom (8) 

$370°, $325; station wagon, $360. 
a8 Deluxe | = 2-dr., $180. 

HUDSON— 9 Commodore (6) club coupe, 


$225. 

MEROURY—’51 > ees 2-dr., $790°; 4- 
dr., $680°; $565. °50 4-dr., $485. 
49 2-dr., seo." "48 4-dr., $205. 

NASH—'52 Rambler © Country Club, $580. 
*49 (600) 4-dr., , $225°. °48 Am- 
bassador 4-dr., gto, 

OLDSMOBILE—'51 (88) 4-dr., $950*. °50 
(98) 4-dr., $490°. °48 (66) club coupe, 
$305°*; (78) 4-dr., $280°. '47 (68) 2-dr., 


$125°. 
PACKARD—'49 2-dr., $175*. 
PLYMOUTH—’53 Cranbrook 4-dr., $1,200*; 
Cambridge 2-dr., $860. ‘52 Cranbrook 4- 
dr., $640; Concord 2-dr., $650. °51 Con- 
cord 2-dr., $665. '50 Special Deluxe 4- 
dr., $435. '49 Special Deluxe club coupe, 
$3560. °47 Special Deluxe 4-dr., $275. 
PONTIAC—’52 Chieftain (8) 4-dr., $1,- 
100°, *49 Silver Streak (8) 4-dr., $270. 
*48 Torpedo (8) sedanet, $330*, $260°. 
STUDEBAKER ’51 Champion ade, 
9415*. °49 1-ton } pickup, $300. '48 Cham- 
oo conv., $180*. °47 Commander club 


$125°. 
WILLYs—'s2 (4) %-ton panel, $470. 
MISCELLANEOUS—’'51 Henry J (6) 2-dr., 
$185. °40 LaSalle 4-dr., $125. 


FARGO, N. D. 


(Tri-State Auction Co. Sale every Thurs- 
day. Prices are for sale of Sept. 2.) 


’49 conv., 


"48 


DODGE—'51 Coronet 4-dr., $630. 
FORD—’'54 Crest (8) Country Squire, $2,- 
400°; Victoria, $1,900. ‘53 Crest (8) 
Country Squire, $1,700; Custom se 4- 
ar., $1,260; Main (8) 2-dr., $1,050; 4- 
dr., $1,040. '52 Main (8) '2-ar., $910. 
‘51 Deluxe (8) 2-dr., 2 at a 4-dr., 
$765; Dehixe (6) 2-dr., $605. ‘50 Custom 


—' 54 Monterey Sun Valley, $2,- 
460°; club coupe, $2,450*, $2,436*. ‘49 


2-dr., . 
NASH—'51 Rambler Suburban, $480. ‘50 


—'°53 Commander coupe, 
%- 


$1,120°. 
ton pickup, $145. 


MANHEIM, PA. 


(Manheim Auto Sales and Auction, Inc. 
Sale every Friday. Prices are for sale of 
Sept. 3.) 

(Market good. Sold 145 cars out of 

offerings.) 

BUICK—’St RM 4-dr., $2,650° (ps); Spe- 
cial Riviera coupe, $2,500*. °53 Super 
station wagon, $1,830*; RM 4-dr., $1,- 
735* (ps); Special 4-dr., $1,465. "62 8u- 
per Riviera coupe, $1,375*: 4-dr., $1,- 
350*. °61 Special conv., . 60 RM 
4-dr., $570". 

CADILLAC—’54 (60) 4-dr., $4,600° (ps); 
(62) 4-dr., $4,375* (ps). '53 (62) coupe 
deVille, $3,400* (ps); 2-dr., $3,200* (ps). 


'46 International 


"BO (62) 4-dr., $1,640°. "49 (40) 4-cr,, 


$875* 


coupe, $990*; 

. "61 SL Deluxe 4-dr., " $8308, 
2-dr., ; SL Special 2-dr., $535. ‘56 

SL Deluxe Bel Air, $700*. 
OHRYSLER—’54 NY 4-dr., $2,775* (ps), 
$2,600° (ps). ‘52 Windsor 4-dr., $9! 0°, 
'61 Windsor Ne $900° ; Saratoga 
pan a re. "50 Windsor 4-dr., $700; 


pesord—64. Fire Dome (8) 4-dr., 
200°. ’53 Fire Dome (8) 4-dr., 
$1,430*. ‘62 Custom 4-dr., $965. "50 Cus. 

tom 4-dr., $535. 
DODGE—’53 Coronet 4-dr., $1,190°. ‘52 
Coronet station wagon, $1,240*; 4-dr., 
- "51 Coronet 4-dr., $700. "48 Cus- 


$2,- 
$1,5208, 


$1,075. 'B2 Custom (8) 2-dr., $1,075; 
luxe (6) 4-dr., $785. 


RAIDER 00 6-ar 
LINCOLN—’' 54 Capri 4-dr., $2,810° (ps). 
MERCURY—'63 4-dr., $1,130°. "61 . 
a conv., $786*. '50 4-dr., $560*; 
, $460°. "49 2-dr., $435°; conv., g270. 
NASiT??52 Btateaman 4-dr., "550°; Ram- 
bler conv., $520. ‘60 Ambassador 4- dr., 
Stateeman 4-dr., $235. 
MOBILE—’54 (98) Holiday, $3,170* 
$3,110° (ps); (88) 2-dr., $2,535*. 
"63 (98) 4-dr., $1,825*. ‘52 (88) 4-dr., 
91,150°. 51 (98) Holiday, $1,170°. ‘50 
(88) 4-dr., we te: '47 (78) 2-dr., $146. 
PA Hard Top, $2,450* (ps). 
PLYMOUTE_’54 Belvedere 4-dr., $1,685°. 
*63 Cranbrook 2-dr., $935. °51 Cranbrook 
(Continued on Page 65, Col. 2) 


“HOLD IT! WHEN / TOLD YOU T0 GO TO HEIL, 
1 WAS REFERRING TO THE COMPANY THAT MAKES 
THOSE TIME AND MONEY SAVING HEIL BODIES!” 


SUBFRAME construction of Heil Bodies have both cross 
members and long members interlocked and welded into 
a single assembly to prevent sagging of body floor. This 
reinforced steel subframe is welded integrally with the body 
to support the load uniformly and distribute the lifting 
forces of the hoist without bulging or distortion. 

Other Heil features your customers look for include: 
weight-saving design for bigger pay loads and lower oper- 
ating costs; sturdy construction for long service life; a choice 
of hoists and bodies matched to the truck and the load. 

Keep your customers satisfied . . . call your Heil distributor 
today about the advantages of dealing with Heil. 


HEIL HOISTS 


Trouble-free hydraulic hoists 
assure faster dumping, shorter 
cycle time and keep trucks 
working longer with fewer re- 
pairs. Hoist frame takes all 
stresses without transferring 
any stress to truck frame. 


ALWAYS SPECIFY HEIL 


BH-49D 


| THE HEIL co. 


DEPT. 5994, 3059 WEST MONTANA STREET, MILWAUKEE 1, WISCONSIN 
Factories: Milwavkee, Wis.—Hiliside, N. J. 


Sales Offices: New York, Union, N. J., Atienta, Cleveland, Milwaukee, 
Chicage, Kansas City, Denver, Datlas, Los Angeles, Seattie. 
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Coil-Spring Stabilizer 
 OKOMO, Ind—Turner Mfg. 
Co here has acquired exclusive 
riguts to manufacture a device 
which, it says, may be installed be- 
tween knee-action coils to increase 


stability. 





Shap 


STAINLESS STEEL 
Door Edge Protector 


@ Prevents chipping of auto door 

@ Follows curve of any car door edge 

© Adds “that finishing touch” 

@ Easily installed by car owner 

@ Retails at $4.95 for 2 Doors— 
$8.95 fer 4 Doors 

@ Display carten holds 16—2 Door Kits 
(Equivalent to 8 4 Door) 

®@ Costs you $39.60—Sells for $79.20 


THE SNAP TRIM COMPANY 
P.O. Bex 1235, Jacksonville 1, Fla. 
10 Day Money-Back Guarantee 
We Pay Shipping Charges on Prepaid Orders 


Precision Die-Cast 
Triple cheome plated for oot 
— designs. 


1 a — a _ uae 
tities as 100° ma 
wed. Ghote of qualities Y Seashes 


ie or standard fasteners. 


a2 1 Ee eeLee 
Phila. 45, Pa., Dept. A 





What? No Roto 


Neo sir. We don't use rotegravure down 
here in Central Florida, because we can't 
afferd to print our own and we don't like 
to print patent inside and ready-rolled 
stories about things and people that have 
no bearing on Central Florida. 


But we do have a Sunday Magazine. 
We call it Florida Magazine. 


it is 16 to 20 pages full standard size 
newsprint, which would be 32 or 40 tab- 
loid. 


And it is chuck full of lecal pictures 
and stories in fairly good color. 


Orlando Sentinel-Ster 


Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 





Used-Car Auction Prices 





(Continued from Page 64) 


4-dr., $650; conv., $575. '50 Deluxe 4- 
dr., $575; club coupe, $520. 47 Special 
Deluxe 4-dr., $350. ‘40 Delivery sedan, 


PONTIAC—’54 Chieftain (6) 2-dr., $1,- 
510*. ‘53 Chieftain (8) 4-dr., $1,525*, 
$1,290*. ’52 Chieftain (8) 4-dr., $1,160*, 
$1,070*. ‘51 Silver Streak (8) Catalina, 
$920*. °49 Silver Streak (8) 4-dr., $600*. 


STUDEBAKER 54 Champion 2-dr., $1,- 
700*. ’63 Champion 4-dr., $825*. °52 
Commander 4-dr., $660; Champion 4-dr., 
$650; 2-dr., $570. ‘50 Champion 4-dr., 
$420. 

WILLYS—’52 (4) station wagon, $700. '50 
$5 station wagon, $510. ‘48 Jeepster, 

5. ‘ 


MASON CITY, IA. 


(Lapiner Auction Co. Sale every Wed- 

nesday. Prices are for sale of Sept. 1.) 

(Demand good, Sold 81 percent of cars 
) 

BUICK—’54 Special Riviera, $2,100*. ‘52 
Special 2-dr., $1,115*. '51 Super Riviera, 
$960°* ; Special Riviera, 2 at $930*; 2-dr., 
$800*; RM 4-dr., $910*. '50 RM Riviera, 
2 at $695*; 4-dr., $505*; Super 4-dr., 
$600*; Special 4-dr., $510. °49 Super 2- 
dr., $390*, $265. 

CADILLAC—’51 (62) 4-dr., 2 at $1,790*; 
coupe, $1,745*; (60) Special 4-dr., $1,- 
760*. °49 (61) 4-dr., $940°. '47 (62) 4- 
dr., $435*; (61) 4-dr., $330*. 

CHEVROLET—’ Bel Air 4-dr., $1,720*; 
(210) 4-dr., $1,690*, $1,490. ‘53 (210) 
Hard Top, $1,315; 4-dr., $1,190*; %-ton 
pickup, $815. "52 SL Deluxe 4-dr., $820. 
‘61 SL Deluxe 2-dr., $730*, $705; -4-dr., 
$695*. °50 SL, Deluxe 4-dr., $540, $525. 
'49 SL Deluxe 2-dr., $445. °48 FL Aero- 
sedan, $285. 

CHRYSLER—’52 Windsor 4-dr., $1,180*. 
’51l NY 4-dr., $990*. °50 NY 4-dr., $630*. 


DeSOTO—’51 4-dr., $710*. 


DODGE—’53 Coronet 4-dr., 
ton pickup, $780. ; 
FORD—’54 Custom (8) 4-dr., $1,775*. °53 
Crest (8) Victoria, $1,480*; Custom (8) 
4-dr., $1,215*; 2-dr., $1,065; Main (6) 
Ranch Wagon, $1,325*. °52 Custom (8) 
4-dr., $940*; %-ton panel, $475. '51 Cus- 
tom (8) 4-dr., $695*. "60 Custom (8) 2- 
dr., $480; Custom (6) 2-dr., $390; %- 
ton pickup, $350. '49 Custom (8) 2-dr., 


$1,235*; %- 


$395. 

HUDSON— 49 Super (6) 4-dr., $190. 

LINCOLN—’51 4-dr., $925*. 

MEROURY—’53 Custom 4- dr. , $1,505*. "51 
4-dr., $875*, $785*. 

NASH—’54 Ambassador 4-dr., $1,710*. ‘53 
Rambler station wagon, $1,130*. ‘51 
Statesman 4-dr., $500; Rambler conv., 
$360*. 

OLDSMOBILE—’54 (98) Hard Top, $3,- 
210* (ps); (88) Holiday, $2,520°. °53 
(88) Holiday, $1,980*. "52 (98) 4-dr., $1,- 
410*; (88) 4-dr., $1,315*. °50 (88) 2-dr., 
oe,i (98) 4-dr., $650*, $590*. 
ACKARD— 49 4- dr., $250. 

PLYMOUTH *52 Cranbrook Belvedere, 
$840. ‘51 Cambridge 4-dr., $600; Con- 

2-dr., $540. 

PO. © —'’S4 Chieftain (8) 4-dr., $1,- 
885*. '53 Chieftain (8) conv., $1,540*. 
‘52 Chieftain (8) 4-dr., $1,120*, $1,110*. 
"S51 Silver Streak (8) 4-dr., 30°. "50 
Silver Streak (8) 2-dr., $420. 

STUDEBAKER—'50 Champion 4-dr., 
$380*. 


DYER, IND. 


(Dyer Auto Auction. Sale every Friday. 

Prices are for sale of Aug. 27.) 

(Sold 191 cars out of 317 offerings.) 

BUICK—’54 Super Riviera, $2,520*. '53 RM 
4-dr., $1,630* (ps). ‘62 Super Riviera, 
$1,275*; 4-dr., $1,180*, $1,160°; Special 
Riviera, $1,105. "51 Super 4-dr., $885*, 
$860*, $850*. ‘50 Special 4-dr., $555, 
$380. °49 Super 4-dr., $490. 48 Super 
conv., $140. 

CADILLAC—’53 (62) 4-dr., $3,040 $3,- 
005* (ps). "50 (62) conv., $1, o28°. "49 
(62) 4-dr., $1,025*, $975°. "48 (62) 4- 
dr., $335°*. 

CHEVROLET — '54 (210) 4-dr., $1,455*. 
’53 Bel Air 4-dr., $1,340, $1,225, rend 
(210) 4-dr., $1, 180, $1,010. 52 SL Deluxe 
4-dr., $905*, $825, $820, 2 at $815, $805°. 

’ °51 BL Deluxe Bel Air, $900*, $810; 4- 
dr.,. $710, $670; %-ton pickup, $460. °50 
SL Deluxe 2-dr., $530°, $520. °48 FL 
Aerosedan, $275; FM 2-dr., $160. 

CHRYSLER—’49 Royal a a. $385. 

DODGE—’51 Meadowbrook 4 » $645. '50 

bebe ng roadster, $475. “oc Coronet club 


pe, $320. 

FORD 54 Custom (8) 4-dr., $1,830; Cus- 
tom (6) 4-dr., $1,395*; Main (8) 4-dr., 
$1,355. °53 Crest (8) Victoria, $1,485*, 
$1,455*, $1,415*; Custom (8) 4-dr., $1,- 
275, $1,180*, $1,110*. "52 Crest (8) Vic- 
toria, $1,170*; Main (6) Ranch Wagon. 

130. ’51 Custom (8) conv., $665; De- 
juxe (8) 4-dr., $400. 50 Custom (8) 2- 


Auto-Lite to Hold 
Classes in West 


TOLEDO.—Registrations already 
are filled for a series of two-week 
courses in the fundamentals and 
theory of automotive electricity as 
well as the maintenance of Auto- 
Lite electrical systems to be offered 
by Dlectric Auto-Lite Co. in three 
West Coast cities this fall. 

The classes will be conducted by 
Auto-Lite’s education staff and 
resident field engineers. The ses- 
sions are designed to carry the 
classroom to those unable to attend 
Auto-Lite’s service school in To- 
ledo, said J. A. Shank, manager of 
the parts and service division. 

The schedule’ of classes is: Sept. 
20 to Oct. 1 and Oct. 4 to 15 in Los 
Angeles; Oct. 18 to 29 and Nov. 1 
to 12 in San Francisco, and Nov. 22 
to Dec. 3, in Portland, Ore. 


dr., $565, $550, $465*, $450, at $380, 
in ‘49 Custom (8) 2-dr., fas0 $240, 

HUDSON—'653 Hornet 4-dr., $1,300*; Jet 
4-dr., $910*. ‘52 Wasp 4-dr., $685*. '51 
Hornet 4-dr.. $600*. 

KAISER—’52 Virginian 4-dr., $665*; Man- 
hattan 4-dr., $570*. 

LINCOLN — ‘52 Cosmopolitan coupe, $1,- 
425°. '47 conv., $120. 

MERCURY—'53 Monterey coupe, $1,800°, 
$1,780*, $1,770*; Custom 4-dr., $1,445*. 
"62 4-dr., $1,125*. ‘51 Monterey 4-dr., 
$835*, $775* ; coupe, $670. '49 4-dr., $285, 


$250, $230. 

NASH—’'53 Rambler club coupe, $1,120*. 
- Rambler conv., $430*. '49 (600) 2- 

dr., $115*; 4-dr., $115*. 

OLDSMOBILE—’54 (98) Holiday, $3,250* 
(ps); (88) Holiday, $2,945* (ps). °53 
(88) 4-dr., $1,620*, $1,490*. ‘52 (88) 
Holiday, $1,370*; 4-dr., $1,370*, $1,275*, 
$1,065*. °51 (98) Holiday, $1,000*; 4-dr., 
$865*, $835*. '50 (98) 4-dr., $675*. 

PLYMOUTH—’53 Cranbrook 4-dr., $1,085, 
$1,040, $895; Cambridge 4-dr., $760. ‘53 
Cranbrook 4-dr., $790, $560; club coupe, 
$595, $555. °51 Cranbrook 4-dr., $525. 
’50 Special Deluxe 4-dr., $230. '49 De- 
luxe 4-dr., $355. '47 Special Deluxe 4- 
dr., $150. 

PONTIAC—'54 Star Chief (8) 4-dr., By 
975*. °52 Chieftain (8) 4-dr., $1,005 
$895. °51 Silver Streak (8) 4-dr., $1,- 
000*; Silver Streak (6) 2-dr., $750. ‘50 
Silver Streak (8) Catalina, $670°; 4-dr., 


$565*, $500*. 
STUDEBAKER — '52 Champion 4 - dr., 
$745*, $590*; Commander 2-dr., $720. 
+ 9 Commander Land Cruiser, $360*; 4- 
$295*. °47 Commander 2-dr., $200°, 
fies, $110*. 
* * 


— Auctions in Brief — 


DANVILLE, VA. 

Danville Auto Auction. Sale every Wed- 
nesday (Sept. 1). Over 70 percent sold 
every week as dealers in this area are 
getting ready for the tobacco market. This 


week sold 58 out of 83. 
* * 7 


WINDSOR, VA. 

Windsor Auto Auction. Sale every Thurs- 
day (Sept. 2). We had an exceptionally 
large sale this week. There was a good 
variety of all type cars, with a high per- 
centage eold, 


Says... 


Jack Fagan of 
Jack Fagan, inc. 
230 So. 7th St. 
Phone 1073 
Delavan, 
Wisconsin 
Population 
4007 


“Our return on our investment has been excellent. 





Jack Fagan 


Sales Mgr. Frank Spoerie 


It paid for 


itself faster than any other equipment we have. As for space, we 
utilized a former car wash stall which everyone knows can’t pro- 


duce that many dollars. 


Inland properly trained our man and 


when I say properly I base that on the amazing small percentage 


of comebacks. 


And, Inland trained him at no extra charge.” 


Few automotive services offer such a potential for new and ex- 


panded business. 


Of the 60-million vehicles in the U.S., over 


15-million require radiator service yearly. Inland-developed equip- 
ment allows operators to employ highly profitable production 


methods. 


And Inland, world’s largest manufacturer of radiator 


repair equipment, offers the only complete package — equipment, 
training, merchandising. 


Why Watt? 






















































inland Manufacturing Co. 
1108 Jackson St., Omaha 8, Nebraska 


Start by investigating this now. The 


most it can cost you is a few minutes | 
And the reward can 


of your time. 
be amazing! 


Fill out coupon now for your 
free copy of “Biveprint For 
Profit." Gives details and 
prices of required equipment 
and experiences of other 
operators. 


l 
Inland Mfg. Co., 1108 Jackson St. | 


Omaha, Nebraska 


P.S. — Mail Coupon Now. Take Advantage of New Models At Lowest Prices Ever! 





Please send free booklet 


8A 
ADDRESS. 

CHP ait s 
BY. 


Are you now operating a radiator shop [] Yes 


Dept. AN-9 


‘Blueprint for Profit."’ 
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THE PROFIT FROM A SINGLE 
EXTRA JOB A MONTH MORE 
THAN PAYS FOR IT......... 





























All experts agree that a greater of eve 
auto eadas profits will ‘e the eucce have o 
come from his service department . . . and more 
of that department’s profits will come from an 
increase in body and paint work. You can get 
a greater share without investing large sums 
in new larger paint shops. Lease driQuick infra- 
red ovens and triple your output. You will turn 
out jobs with smoother finish and better bond. 
You will be able to a at greater capacity 
every working dey of the year, free from inter- 
ruption by abnormal temperature or humidity 
conditions ... and you be able to meet and 
‘beat competitive 


Better prot.» 
DRY CLIME 


LAMP CORP. 
Greensburg, Indiana 


On West Coast: Dry Quick Sales Co., 
4710 Crenshaw Bivd., Los Angeles 
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Federal Truck 
Is Sold Again; 
Future Studied 


DETROIT. — Assets of Federal 
Motor Truck Co., Detroit last week 
were purchased by owners of 
Northwestern Auto Parts Co. of 
Minneapolis. No purchase price was 
disclosed and Federal’s real estate 
was not involved. 

Northwestern is a maker and dis- 
tributor of truck parts. 

M. J. McCarty, vice-president of 
the new firm, said production of 
heavy trucks and specialized ve- 
hicles would be resumed, but he 
gave no date. No vehicles have 
been produced since June, when 
Federal was purchased by Mast- 
Foos Mfg. Co., which is headed by 
Dallas E. Winslow, a Ford dealer 
in Mt. Vernon, O. 

The new owners said a decision 
on whether to remain in Detroit 
awaited analysis of the operation. 

Max E. Rappaport is president of 
the new firm, and James R. Rap- 
paport is secretary-treasurer. 


Economic Club Set 
For 2lst Year 


DETROIT. — Inaugurating its 
21st season, the Economic Club of 
Detroit will feature Gov. G. Men- 
nen Williams and Donald Leonard, 
Michigan gubernatorial candidates, 
as speakers at the opening lunch 
Sept. 20. 

This year’s Monday luncheons 
will be held at the Veterans 
Memorial Building on Detroit’s 
waterfront following many years 
at the Sheraton-Cadillac hotel. 
After wrangling over accommoda- 
tions for the past year or so, the 
hotel “forced” the club out by 
boosting meal prices 50 percent, 
according to Allen B. Crow, presi- 
dent of the club. 


Other speakers so far engaged 
for the 1954-55 season include Ches- 
ter Bowles, former OPA chief; John 
J. Hopkins, maker of the first 
atomic submarine, and Lester B. 
Pearson, former United Nations 
head. Crow reported that 18,000 
persons attended last year’s series 
of luncheons. 


Christopher Estate 
Put at $1.1 Million 


TROY, O.—An estate of $1,113,- 
447 was left by George T. Christo- 
pher, former president of Packard 
Motor Car Co., who died here last 
June 7. 


Inventory and appraisement of 
the estate was filed at Miami 


.| County Probate Court. 


Christopher’s will, filed June 11, 
named his wife, Marie, as sole 
beneficiary. 


Hot Car 


Pa. Health Offcial’s Auto 


Goes Radioactive 


PHILADELPHIA —Patrick 
Foley, Pennsylvania State Health 
Department radiological chief, is 
the unhappy owner of what is prob- 
ably the hottest car in the world. 
It is radioactive. 

Foley says his car became radio- 
active as a result of carrying 22 
millicures of Cobalt 60 and two mil- 
licures of radium in the trunk—in 
the line of duty. 

The material was supposed to be 
safely protected in lead-lined cases, 
but the charge seeped through. 

“I really have a hot rod on my 
hands,” Foley laments. 





Kaiser Vehicle Plant 
Siated for Argentina 

NEW ORLEANS.— Henry 
Kaiser last week said he plans to 
build a $25-million car and truck 
plant in Argentina. 

Potential production of the 
plant, Kaiser said, would be 









AMERICAN 


has the greatest cargo 
capacity of any airline 








Capacity is one measure of a carrier's ability to de- 
liver the goods. That’s why it’s important for you to 
know American has the greatest cargo capacity in 
the airfreight industry. With this extra space and 
more scheduled flights to more key areas, American 
is better able to expedite continuous cargo move- 
than any other Airline! 


AMERICAN AIRLINES 


Americas Leading Airline 








AN / 
YN . ty a ; 
It’s Wireless! 


Pe, 


It’s Non-Crushable! 


YIELDS 


under 
pressure 










regains 
shape 
instantly! 


CAR-MON PRODUCTS CO ! 


4554 BROADWAY, CHICAGO 40 
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Pritting on the Squeeze in First Half... | 
Dealer Gross Dips, Costs Rise 


the six-month period are well be-| ships grew larger they grew less 
profitable. 


(Continued from Page 1) 
serve was compiled in this period 
for the first time by NADA, 

Also reported for the first time 
was the net worth of dealers and 
the returns on investments. Pre- 
war, NADA said, the standard 
capital requirement for a new 
dealership was $100 for each new 
unit to be sold. 

“On June 30 (1954) the capital 
investment of the average dealers 
was $1,595 for each new car and 


low those of most retailers.” 


= survey showed that the in- 
dustry average net worth per 
dealer was $108,871. Average net 
worth ranged from $77,036 for deal- 
ers selling from one to 149 new 
vehicles per year to $755,278 for 
dealers selling 750 or more new 
units annually. 

As usual, NADA broke down its 
compilations into four dealer 


truck retailed in the previous six| groups. Group I included dealers 


months,” NADA said. 


retailing one to 149 vehicles in 1953; 


“A fair estimate of the total net | Group IT, 150 to 399; Group III, 400 
worth of all dealers runs close to | to 749, and Group IV, 750 and more. 


$45 billion. Operating profits of 
only 5.7 percent of investment in 


The survey plainly imdicated 
that, in the first half, as dealer- 


How Dealers Are Faring 
On Expenses, Profits 
First Half, 1954 


(Taken from report by NADA Business Management department) 


New Cars and Trucks 
Inventory per Dealer 


Trucks 
(Per Truck Day’s Supply 
Dealer) Oars Trucks 





Used 


Selling Price 
First 
Half 
1963 


$933 
$892 


dune 30, 
1954 


42.9 
38.3 
28.5 
23.0 
37.3 


Cars 


Ratio Used-Unit 

Sales to New 
First First 
Half Half 
1954 1953 
445-27 
16 15 
12: 12 

9 9 

16 15 


* 66.0 
62.2 
42.4 
43.7 
59.0 


Average Cost 
Per Used Unit 
In Inveatory 
June 30, 
1953 
$854 
$893 
$908 
$812 


$866 


June 30, June 30, 
1954 1953 
46.6 
42.4 
34.2 
29.8 


$727 
$741 
$748 
$762 


$733 42.7 


Parts 
(Accessories Not Included) 


Average Sales 
Per New Unit 
Sold to 


6 Mos. 
1954 
30.2 
30.4 


29.4 
28.4 


6 Mos. 
1954 
$386 


$329 
-- $249 
. $191 


.. $330 


6 Mos. 
1953 
$304 
$298 
$271 
$199 


$286 30.1 


Percentage of 
Gross Profit 


No. Mos, 
Supply 
in Inventory 
dune June 
30, 
1964 


Sales 
6 Mos. 30, 
1953 
7.2 
5.6 
4.0 


29.1 
28.3 
25.4 
25.6 


28.1 


Customer Labor Sales 


06. 


$232 
$232 
$192 
$145 
$217 


47.4 
43.0 


Total Service Sales 


(Includes labor, parts and all other service and stockroom sales, 
except accessories with new vehicles.) 


* The percentage of operating (or fixed 


Percent of 
Gross Profit 


to 
6 Mos. 
1954 
31.4 
34.4 
35.2 
37.8 

33.0 J 

and semi-fixed) expense covered by gross 


profit from all service and parts operations. Officers’ or owners’ salaries included. 


Percentage of Departmental Sales to Total Sales 


New Cars 
and Trucks 
6 Mos. 6 Mos, 
1954 1963 
50.0 
.. 3 


Used Cars 
and 

6 Mos. 6 Mos. 
954 1953 


Total Service Miscellaneous 
and Parts Sales 
6 Mos. 6Mos. 6 Mos. 6 Mos. 
1954 1963 1954 1953 
179 15.3 
16.5 14.7 


14.2 142 
13.1 12.4 


16.6 14.7 





Group I dealers averaged $101 
operating profit per new unit sold 
in that period. Group IT dealers 
averaged $87 profit per vehicle; 
Group III dealers, $80, and Group 
IV dealers, $63. ‘ 

In its survey of used-car oper- 
ations, NADA found that the aver- 
age loss per unit was $65 in the 
first half. A year ago, in the first 
half, dealers came closer to break- 
ing even on used cars, when the 
average loss per unit was only $7. 


TH average dealer in the first 

half sold 16 used cars for 
every 10 new cars. Last year, the 
average dealer sold 15 used cars 
for every 10 new cars in the first 
half. 

Used-car stocks, however, were 
lower a year ago, averaging a 34- 
day supply. This year, the aver- 
age supply was 38 days. 

Turnover was slightly faster this 
year, with 42.7 percent of the used 
cars being in stock 30 days or long- 
er. A year ago, 43 percent of the 
used cars were 30-day pieces. 

Dealers this year had less 


One of the bright spots in the 
survey was parts sales. Dealers in 
the first half, compared with last 
year, sold more parts, made a larg- 
er profit and had a faster turn- 
over. 


A year ago, parts sales per new 
unit retailed averaged $286. This 





Breakdown of Dealer Expense 
(Percentage of Total Sates) 


eee enweee eee e sees eens seneseeeeeeesesesenseesens 


year, the average was $330. Gross 
profit on parts sales this year was 
30.1 percent, compared with 28.1 
percent last year. 

The rate of annual turnover in 
the first half of 19564 was 2.1, com- 
pared with 2.0 a year ago. 


Cea labor was up to $246 
per new unit sold from $217 a 





Dealer Picture 


At a Glance 
(First Half of 1954 
Compared with 1953) 
Up Down 
Gross Profit ............ 4.29% 
Total Expense ........ 15.12% 
Profit .. 56.81% 
Used-Vehicle 
Price ........ 19.01% 
Used-Car 
Inventories .......... 11.76% 
Total Service Sales ..15.21% 
(Inctudng Parts and Labor) 
Service Absorption 


0.35% 








Studebaker Dealers Get Glimpse of ‘55 Model— 


Members of the Studebaker dealer council crowd around one of the 1955 models 
at a preview in South Bend. The secret is still carefully guared. 





Canadians Collect, Too 


Montreal Dusters and Goggles Club Values 
Its Relics at $300,000 


MONTREAL. — The largest col- 
lection of antique autos in Canada 


Canada without running afoul of 
customs. 


is assembled at the Dusters and Canadians who buy old cars in 
the U.S., however, have to get a 
special order-in-council from the 
Federal Government and pay a 
high duty in order to bring them 
across the border. 


Goggles Club in suburban Pointe 
Claire and at Casa Loma Castle in 
Toronto. 

Many of the relics have been 
rescued from junk heaps through 
the efforts of a lover of the old- 

Richard Greenhill. 


timers, 

Greenhill, president of the 
Dusters and Goggles, and the club’s 
directors, J. H. Gest and Gordon 
Smith, plan eventually to open the 
club as a museum. 

they are 


Right now, however, 
preparing the cars for a 
at the Canadian National Exhibi- 


Most of the old cars uncovered 
in junk piles, sheds or barns have 
to be rebuilt and restored. 

Pride of the club is its collection 
of early Canadian-built cars. These 
relics include a 1905 Ford C, a 1925 
Brook Steamer, a 1907 MacIntyre- 
Tudhope, a 1914 Russell-Knight and 
a 1918 Gray Dort. 

Greenhill 





AD 








year ago, but the percentage of 
gfoss profit to sales was unchanged 
at 48. 

Service absorption, with officers’ 
or owners’ salaries included, was 
down a bit—from 562 percent a 
year ago to 56.0 percent in the first 
half of 1954. 

The survey showed that parts 
and service and miscellaneous sales 
departments are figuring larger in 
dealer operations. - 

A year ago, new cars accounted 
for 54 percent of total sales of the 
average dealer and used vehicles 
made up 28.8 percent of total 
sales. That left 14.7 percent for 
service and parts sales and 2.5 
percent for miscellaneous sales. 

This year, service and parts sales 
are up to 16.6 percent and miscel- 
laneous sales are up to 2.9 percent, 
leaving 53.9 percent for new-car 
sales and 26.6 percent for used- 
vehicle sales. 

The survey showed that, the 
larger the dealership, the more it 


than did the big-volume outlets. 


Thomas Averages 
94 m.p.h. to Win 
‘Southern 5007 — 


DARLINGTON, 8. C. — Herb 
Thomas, driving a 1954 Hudson 
Hornet, averaged 94.93 miles an 
hour here Labor Day to win the 
Southern 500—a 500-mile race for 
late-model stock cars over a full- 
banked, mile and three-eighths 
speedway. 

With 21 laps left in the race, 
Thomas wrested the lead from Cur- 
tis Turner, piloting a 1952 Oldsmo- 
bile, Who finished second. Third 
place was taken by Lee Petty, cur- 
rent, point leader in NASCAR (Na- 
tional Assn. for Stock Car Auto 
Racing) standings. Petty started’ 
the race in a Chrysler, and took 
over a Dodge later. 

Thomas drove the 500 miles in 
five hours, 16 minutes to become 
the first driver ever to win the 
event twice. His purse was $30,800, 
the largest purse in car 
racing. 

Johnny Patterson, with a 1954 
Mercury, placed fourth, and Jim 
Pascal came in fifth, driving a 1954 
Oldsmobile. 


TISEMENT 


DETROIT AUTO AUCTION 
Announces Grand Opening Sale 


Wednesday, Sept. 


15th at 10:30 a.m. 


Refreshments Served During Sale 
Facilities to Handle 200 Automobiles 
3 Acre Parking Area 


New Buildings — 75 ft. Selling Area 


6060 Cicotte, 2 Blocks West of 
LIVERNOIS - WARREN INTERSECTION 


- No Entry Fee for Opening Sale 
— All Checks Insured — 
Consign Cars Early for Choice Numbers 


TYLER 


7-1300 
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In the Letterbox 


(Continued from Page 4) 


g 
dealer is just plain smart and not 
a bootlegger. 


Besides a study of the cause of 
auto so-called, the 
Automotive News article indicates 
that the scope of the subcommit- 
tee’s investigation will inctude an 
examination of what measures, if 
any, can be taken to prevent it. 
This will be quite an undertaking. 
Factories want to sell more cars. 


Ethyl Picks Chiefs 
Of Baton Rouge, 
Detroit Facilities 


NEW YORK.—Ethyl . has 
appointed Richard K. as 


general manager of its Detroit re- 


R. K. Seales Dr. G. F. Kirby Jr. 


search laboratories and Dr. George 
F. Kirby jr. as general manager of 
research and engineering at the 
eg Rouge (La.) manufacturing 
t. 

B. Bynum Turner, research and 
engineering vice-president, said that 
under the new plan all research 
programs in the automotive prod- 
ucts field will be conducted in De- 
troit, while research and engineer- 
ing on chemical products and on 
manufacturing processes will be 
concentrated in Baton Rouge. 

Seales formerly had been director 
of automotive products research, 
and Dr. Kirb: 
on chemical products. 

Turner also announced that John 
B. Macauley and Earl Bartholomew 
of the Detroit laboratories have 


ins will coordinate technical 
with the oil and automo- 

_ industries. Bartholomew will 
Berve in an advisory capacity, spe- 
in the fields of engine, 
fuel and lubricant relationships. 


Your committee, particularly the 
consumer interest portion of it, 
might find it edifying to check the 
profits of new-car dealers from 
1946 to 1962. I am also reminded 
that General Motors stocks were 
not at their lowest ebb during this 
time. : 


Now that we are in a buyers’ 
market, the new-car rs are 
crying for legislation to create a 
monopoly. This country —and the 
automobile industry, for that mat- 
ter—became great largely because 
of the spirit of competition. Our 
forefathers did not build this na- 
tion by sitting around whimpering 
for government protection. 


might be one of the reasons new 
car dealers sell to other dealers. 
(Story in earlier issue of AuTomo- 
tive News relating how state of 
Iowa was buying new cars on bid 
directly from factories.) 

« * * 


Holding Sack 


On Aug. 11, we had a late-model 
used car stolen from our lot in a 
peculiar manner. 

On that morning, a young man 

30 and 35 years of age, 
fair complexion, approximate 
weight 160 to 170 pounds, came on 
our used-car lot, looking for a late- 
model car. He said his name was 
Tom Miller. 

Our salesman showed him an 


very much and asked for the best 
price we could make him. He said 
he was going to do some shopping 
around before he bought and that 
he might be back. 

He came back about 12:30 p.m. 
that same day and told the sales- 
man that he would like to show 
the car to his wife. He said his 
wife worked at the telephone office 


Consumer Credit 
Called Spur to 


e * 
Savings Gain 

NEW YORK.—The fact that 
three out of four families in the 
U. S. were able to report liquid as- 
sets this year should be attributed 
largely to the availability of con- 
sumer credit, according to Arthur 
OQ. Dietz, president of CLT. Fi- 
nancial Corp. 

Liquid assets, Dietz explained, in- 
clude bank deposits, shares in sav- 
ings and loan associations and U. S. 
Government securities. They do not 
include currency. 

The increase in the proportion of 
spending units having liquid assets 
—from 71° percent in early 1953 to 
74 percent in 1954—marked the first 
time since World War II that this 
figure has increased two years in 
a row, Dietz said. 

Liquid assets have increased 
steadily since the removal of re- 
strictions of installment credit in 
May, 1952, Dietz said. 

“In addition, credit has enabled 
American families to accumulate 
valuable durable goods out of cur- 
rent. incom e—without disturbing 
their savings.” 

Dietz pointed out that more than 
three-fifths of the automobiles 
bought in 1953 and more than half 
the major household durables were 
ponent on installment credit. 

etz said installment credit is 
used largely by families in middle- 
income brackets. Heaviest users of 
consumer credit, he declared, are 
persons with above-average in- 
comes and relatively stable jobs. 


and that he worked at our local 
airport as a ticket seller. He also 
gave his address. on one of our 
main streets in our city. 

Our salesman intended to take 
the 1954 Ford and the man over to 
the telephone office to pick up the 
man’s wife to show her the car. 
But, in the meantime, another cus- 
tomer came in that he knew, and 
this first young man wanted to 
know if he could take the 1954 
Ford Tudor and pick up his wife 
at the telephone office since the 
salesman was busy with the other 
customer. He said he would be 
back in 30 minutes. 

He never came back, and we 
have not heard from him since. 
We checked the address he gave, 
and it was a vacant lot. His wife 


did not work at the telephone office, 
and he did not work at the airport. 
He was evidently a professional at 
this business, very calm, no pres- 
sure. 

We are holding the sack, as our 
insurance is no good because we 
let him have the car. — L. W. 
Turner, assistant manager, Fellini- 
Dukewits, Inc. (Ford), Springfield, 
Mo. 


W onder ful 

Please keep these wonderful 
“Letter to Salesmen” articles com- 
ing. They are the best thing that 
has happened to the automobile 
business in a long time!—Don E. 
Rew, vice-president, J. J. Jacobs 
Cadillac Co., Sacramento, Calif. 


Every 12 Seconds 


‘Clock’ Shows Population 
Growth in U. S. 


WASHINGTON. — The Depart- 
ment of Commerce features in its 
lobby a “population clock” which 
ticks off a record of the natior:’s 
population growth. 

The machine shows, with flashing 
lights, that there is a net gain of 
one person every 12 seconds—which 
means another customer added to 
the American domestic market. 

The apparatus indicates that 
there has been an increase of more . 
than 11 million persons since 1960, 
when the last census was taken. 


New Commercial Car Registrations, 
- First-Half Total, 1954-1953 


Truck registrations by states 
are released here weekly, as 
compiled by R. L. Polk repre- 
sentatives in state capitals. 
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Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 
(U. S PRODUCTION ONLY) 











Week Week dan. 0 Jan. 1 
Week, ome 8 ‘on * 12, Sept. 11, 
— 1953* 1954* ToDate 1963* 1954* 

. AMERICAN MOTORS 1,960 1,012 2,223 3,295 166,667 68,441 
FRIIOOR isi es cceicrsbibcttsyeases 836 1,012 836 1,338 59,631 22,373 
IU .. 2hidisk...sdisidibininnlics Se 22st... 1,387 1,957 107,036 46,068 

CHRYSLER CORP. .... _........ 17,032 Ce ae 920,909 459,039 
COTO vecsscissinsssicnrsens sescsers 1,155 Se ees 123,492 66,821 
1,980 ae, 35 Pddneosen 97,306 45,895 

CS: echdtandt 5.2) eee 220,911 85,754 

SONG 5% sities! Bees 479,200 260,569 

34,187 31,829 45,292 1,046,060 1,247,665 

26,025 27,123 38,734 800,585 1,024,600 

85 692 941 35,174 28,192 

8,027 4,014 5,617 210,301 194,873 

42,173 57,325 65,490 2,140,224 2,096,206 

8455 10,128 14,152 386,360 390,472 

666 2,558 3,617 19,279 87,046 

25,200 29,998 31,800 1,099,451 1,053,781 

2,195 7,967 12,751 260,786 310,943 

5,657 6,674 3,170 314,348 253,964 

606 37 127 55,191 14,314 

aiales Scesiiaiay eines 19,692 5,803 

606 37 127 35,499 9,011 

3,183 541 1,050 219,308 14,897 

iudsoads 541 805 72,354 24,968 

DEB =~ -vcisevss 245 147,454 49,929 

Total Cars, U. S..... 69,185 98,093 92,015 115,254 4,548,859 3,961,062 


COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 


4,000,000th Car Due Next Week ... 





Output Runs Month Behind ’53 


(Continued from Page 1) 


production rates, that will be 3% rolet, Pontiac, Packard, Kaiser and 
days’ output. Willys. en 
Built last week in the U. S., 


according to Automotive News 
estimates, were 69,185 cars and 
18,980 trucks, compared with 
92,015 and 16,780 in the week 
earlier. 

The Labor Day holiday put a 
dent in last week’s output, as did the 


pomtac began a four-week 
shutdown last week after pro- 
ducing 500 cars to run out its 1954 
models. Chevrolet begins its change- 
over today (Sept. 13) and hopes to 
start 1955-model output in two 
weeks. Chevrolet's runout began 


shutdowns and model runouts at! last week, dropping its turnout to 





Plowden Opens New Building— 


W. C. Plowden sr. (center), founder of the oldest Ford dealership in the Carolinas, 
has opened a new building for his firm, Plowden Métor Co. in Lake City, S. C. The 
firm has been in business for 42 years, starting out in New Zion, S. C. Ten years 
later, Plowden added a second dealership in Greeleyville, which later was moved to 
Lake City. In 1940, Plowden opened a firm in Pamplico, and in 1950 added an imple- 
ment and tractor firm in Lake City. Seated left is N. D. Plowden, at right, W. P. 
Sprott, of the Pamplico outfit. Standing (from left) are Russell Humphries, manager of 
the Lake City dealership; W. C. Plowden jr., general manager of the New Zion firm, 
and John Henry Cox, manager of the tractor firm. 

















Week Week Jan. 1 Jan. 1 
Sept il Week, Gop 4 _ 1806 Sept. 12, Sept 11, 
1954 1953* 1954* ToDate 1953* 1954* 
CHEVROLET ................ 4,600 4,952 6,225 8,385 277,157 241,559 
DIAMOND T ................. 60 146 65 99 6,162 2,411 
DIVCO 32 64 40 56 2,014 2,275 
PUI 5 (Gin iiadcickecdinssrecsAceed 1,300 659 56 1340 75,658 62,328 
ee Tee raion 1,556 2,049 
7,244 4,721 6,606 212,246 217,844 
es 960 1,024 1,176 1,666 88,901 57,016 
INTERNATIONAL ...... 1,195 1,368 1,433 1569 90,066 69,579 
MACK 100 167 83 100 8,278 4,678 
IE I 52 237 52 83 11,461 6,005 
STUDEBAKER. .............0 20... 204 264 cones 80,282 8,879 
SEE dunainabineths ccastecekion 175 217 224 309 «=: 10,211 7,409 
MIIEMEED os ncssocecvosgceadsasece 1,600 1,553 2,377 2,550 60,348 44,677 
MISCELLANEOUS 56 240 64 94 «10,621 3,818 
Total Trucks, ‘U. S..... 13,930 1 16,780 22,807 884,911 730,527 
Total Cars, Trucks, F : 
SU WE pecans ap okeshontpahens 83,115 116,715 108,795 138,061 5,433,770 4,691,589 
Total Cars, Trucks, 
Cen nisi otk. 2,200 8,217 2,289 3,116 351,573 291,652 
Grand Total, | 
Cars and Trucks, 


U. S. and Canada. 85,315 124,932 111,084 141,177 5,785,343 4,983,241 
*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


_ Drive,. Sterling, Nash, ete 


N.B:: All U. S. totals include cars and trucks for military orders. 





DETROIT. — Businessmen, after 
60 years of antitrust law enforce- 
ment, still have not been given 
workable guides to judge the legal- 
ity of normal business activity with 
any degree of certainty, according 
to the National Assn. of Manu- 
facturers. 

The NAM, in publishing a pam- 
phiet, “Industry’s View on Mo- 
nopoly,” urged clarification —- the 
“confusion 
have developed in the 5 ane 
tration of the antitrust laws.” 


The pamphlet incorporated a 





Auto Stocks 

Se eee hee 
Am. Mtrs. 10% 10% 14% 10 
Chrysler 65% 63% 66% 56% 
GM 80% 718% 82% 58% 
Kaiser 2% 1% 2% 1% 
Packard 2% 2% 4% 25% 
Stude. 17% 171% 23 14% 





Trust-Law Guides Sought 


Business, After 60 Years of Enforcement, 
Still in Dark, NAM Says 


_— 


statement recently filed with the 
attorney general’s National Com- 
mittee to Study the Antitrust Laws. 

Holding thaf the NAM for years 
has opposed monopoly and has en- 
dorsed adequate antimonopoly 
laws, the statement outlined sug- 
gestions to the committee in 12 
areas where it said enforcement 
procedures and policies should be 
improved and clarified. 


The recommendations dealt 
with a “rule of reason” a 

to all proceedings under antitrust 

statutes; labor-union regulation 
under the Sherman Act; foreign 
commerce and the “intracorpo- 
rate conspiracy doctrine.” 

Also, meeting competition; de- 
livered pricing; “conscious parallel- 
ism” of actions; exclusive dealing 
arrangements; consent decrees; cost 
justification; buyer receipt of price 
discrimination, and jurisdiction of 
Federal agencies enforcing anti- 
trust laws. 


ee, one oes Cae 
newsmen, reports 


each 
ne tee Glee 


—. 


news 
Fuemaares News. 








Safety Lesson at the Roots 


Ferndale Police Sponsor ‘Reliability Run’— 
And Dealers May Take a Hint 


(Continued from Page 6) 


average and additional written in- 
structions on the route. 

Midway on the run—which had 
a “perfect” total driving time of 
eight hours, 58 minutes—all teams 
were required to take a 30-minute 
rest stop. 

Penalty points were assessed 
for arriving at the four check- 
points and the finish too > a 
or too late. The route 
through the outskirts of a 
through Flint, the out- 
skirts of Pontiac and back to the 
starting line. 

Average speeds were carefully 
set so that the entire run could be 
traversed well within posted speed 
limits at all points. 


21,000 Visitors 
Tour Olds Plant 
For New Mark 


LANSING. — More than 21,000 
visitors toured the Oldsmobile plant 
in the first eight months of 1954, 
setting a new record, according to 
J. F. Wolfram, Oldsmobile general 
manager. This surpasses the former 
mark of 19,607 visitors who went 
through Oldsmobile’s facilities in 
all of 1953. 

A great many of the customers 
who come to Oldsmobile driveaway 
department from the western states 
to take delivery on a new car make 
a tour of the plant while in Lan- 
sing. 

In the first eight months of 1954, 
Oldsmobile had visitors from all of 
the 48 states and from 51 foreign 
countries. Among the latter have 
been natives of Australia, Thailand, 
Liberia, Libya, Ceylon, Paraguay, 
Okinawa, Denmark, Jordan, Cam- 
bodia, Pakistan, Turkey and Viet- 
nam. Emperor Haile Selassie I of 
Ethiopia was among the distin- 
guished visitors. 

Two plant tour trains, each ac- 
commodating 33 persons and pow- 
ered by an electric tractor, trans- 
port visitors through the engine, 
pressed metal and final assembly 
plants. 





Two trophies per car were 
awarded to the four entrants driv- 
ing the route at speeds closest to 
the specified averages. A special 
trophy, donated by a local business 
firm, was presented to the drivers’ 
club with the greatest number of 
members participating. 

(Eprror’s Nots: Writer Lienert 
was the “navigator” in the car 
that won second prize.) 

A rally of this type, of course, 
attracts mostly young drivers who 
“eat, dream and live” automobiles. 
Nevertheless, there was no rowdi- 
ness in the crowd of several hun- 
dred at the start and finish. Safety 
a courtesy were stressed at all 


Since all cars entered were in 
the very best possible operating 
condition, a dealer-sponsored event 
of this type would provide a natu- 
ral tiein to his service department. 

Dealer sponsorship of a rally 
would also lead to newspaper pub- 
licity—as in Ferndale and sur- 
rounding towns—and would build 
close contacts with the young driv- 
ers who are heavy automotive 
spenders. 


U.S. Car Output 


Production through Sept. 11: 





1954 Pos, Make 1953 Pos. 
1—1,053,781 Chev. 1,009,451— 1 
2—1,024,600 Ford 800,585— 2 
3— 390,472 Buick  386,360— 4 
4— 310,943 Olds. 260,736— 6 
5— 260,569 Plym.  479,200— 8 
6— 253,964 Pontiac 314,348— 5 
I— 194,373 Merc. 210,301— 8 
8— 87,046 Cad. 79,279 18 
9— 85,754 Dodge 220,911— 7 

10— 66,821 Chrys. 123,492—10 
1l— 49,929 Stude. 147,454— 9 
12— 46,068 Nash 107,0386—11 
13— 45,895 DeSoto  97,306—12 
14— 28,192 Lincoln 35,174—17 
15— 24,968 Packard 172,354—14 
16— 22,373 Hudson - 59,631—15 
1j— 9,011 Willys 35,499— 

18— 5,808 Kaiser 19,692—18 

Total 
3,961,062 4,548,359 








all Chrysler Corp. divisions, Chev-| 19,800 cars, against almost 30,000 


in the cep rn 
srackard aio begins its shut- 
It will take 60 days 
7a Jauniagiied: <b qeal 
ane’ its final assembly oper- 
ations are being moved to another 


plant. 

Studebaker, the first maker to 
switch to 1955 output, began last 
week, producing 245 of the new 
offerings. 

While the industry’s turnout was 
slow last week, Cadillac built the 


Chevrolet to be down the 
next two weeks, Ford division 
likely will step back into the top- 
producer’s seat. But when Chev- 
rolet resumes, Ford will go down, 
so the leadership probably will shift 
again. 
Ford division so far has turned 


These two firms have produced 
52.5 percent of all the cars made 
this year, against 41.8 percent last 
year. Chevrolet is accounting for 
26.6 percent, against 24.2 percent 
last year, while Ford is building 
25.9 percent, compared with 176 
percent in 1953. 

+ + * 

ESIDES Chevrolet and Ford: 

the only other makers to keep 
the same spot in the positions of 
car producers is Chrysler division 
and Kaiser (see accompanying 
table). All other makers have 
either risen or fallen from last 
year’s positions. 

Those which have climbed the 
ladder are: Buick, = —— third 


Meroury, me “Cadillec 
eighth, and fourteenth. 


The 3,961,062 cars built in the U. 8. 
so far this year amounts to a 12.9 
percent decline from the compara- 
ble 1953 period. Truck production 
so far totals 730,527, a — of 
17.4 percent. 

* oa = ‘ 

'ANADIAN firms have turned 

out 291,652 cars and trucks this 

year, down 17.0 percent from last 
year’s rate. 

General Motors of Canada be- 
gan its changeover last week. 
Trucks are scheduled to resume 
today, but car will be 
shut off for another two weeks. 
eee of Canada is ge 

to return to production today, with 
1955s on the assembly line. 


Pikes Peak Run 
Won by Andrews 


In Record Time 


COLORADO SPRINGS, Colo.— 
Keith Andrews, of this city, driving 
a Joe Hunt Magneto Special, won 
the 12.42-mile Pikes Peak climb 
Labor Day in the record-breaking 
time of 14:39.7 minutes. First prize 
was $5,400. 

The old record of 15:15.4 minutes, 
set by Louis Unser, also of Colo- 
rado Springs, last year, was bet- 
tered by seven of the 18 drivers in 
this year’s race. 

Hugh Thomas, of Colorado 
Springs, was only 8.8 seconds be- 
hind Andrews with a time of 14:- 
48.5. Other record breakers and 
their times were: Bob Finney, of 
Colorado Springs, 14:54.03; Larry 
Crockett, of Columbus, Ind., 14:58; 
Paul Kleinschmidt, of Colorado 
Springs, 15:05.5; Herb Bryers, of 
Colorado Springs, 15:07.9, and Cal 
Niday, of Pacoima, Calif., 15:14.3. 

Unser, who has won the event 
eight times, placed last in the field 
with a time of 18:53.8. off 
the road when his car went into a 
turn too fast, Unser let Finney, 
who was behind him, pass before 
reentering the race. 

A 1954 Dodge V9 oat © ewe 





Assn., drove the pace car. 
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Approaching 4 Million Mark . . . 


°54 Sales, Output in Dead Heat 


(Continued from Page 1) 


first four months of 1954, produc- 

tion ran ahead of sales in each 

In the next four months— 

August—sales sur- 

production. 

‘s - > 

oe margin of sales over produc- 
was highest in June, when 

reached 596,753, while 


cleanup period, the 
een production and regis- 
trations will be further — 
as makers shut down lines to 
switch over to output of '55s. 

In the closing weeks of the year, 
however, as factories pour out new 
models, production. again should 
outdistance registrations. 


the four-millionth car be- 


try is slightly ahead of schedule 
in its efforts to reach the 5,300,000 
sales estimated for the calendar 


field eae from dealers. Most 

say that they have whittled stocks 

way, way down. Some now are 

operating on a hand-to-mouth 
basis from factory delivery to 

customer delivery. 

Even dealers in the big-volume 
lines; who have ample stocks, say 
they will clean out those cars dur- 
ing the period when ‘the factories 
are down for changeover. 

The switch to production of ’55 
models is expected to take longer 
than usual this year at some plants 
because of sweeping changes. 


Fo that reason—radically differ- 
ent styling on most '55s— deal- 
ers are especially anxious this year 
for a successful cleanup of ’54s. 
Therefore, the approximate bal- 
ance of sales and production should 
be particularly heartening to deal- 


ing sold this week, the indus-| ers, 


Dealer Pattern Changed 
By Twin Cities Shifts 


By Don Lyons 
Staff Correspondent 

MINNEAPOLIS.—Many shifts in 
dealer franchises, as well as out- 
right quits, have marked the year 
to date in the Twin Cities of Min- 
neapolis and St. Paul. 

However, most dealers report 
mew-car sales have been at a high 
level recently. 

Through most of the postwar 
years, this market has attracted 
many current-model cars from 
other areas. At present it is re- 
ported, this movement has slowed 
down pending the outcome of 
hearings involving four Twin 


New IH Engine 
Now Optional 


On 15 Models 


CHICAGO. — International Har- 
vester Co. last week announced 
that its new International Royal 
Red Diamond 501 engine— standard 
in the International R-220 and cab- 
over-engine CO-220 models and the 
six-whee]l RF-230—is now optionally 
available in the company’s 12 four 
and six-wheel chassis ranging up- 
ward from 30,000 pounds, gross ve- 
hicle weight, and three heavy-duty 
fire truck models. 

The RD-501 is a_ high-torque, 
201-horsepower unit. 

International trucks in which 
the RD-501 engine is available as 
optional equipment are the four- 
wheel R-210, R-211 and R-212; the 
six-wheel RF-190, RF-191 and RF- 
192 standard models and the RF- 
195 Roadliner, and the six-wheel 
RF-210, RF-211, RF-212 and RF-214 
models. 


International fire-truck models 
in which the RD-501 is available 
optionally are the R-1856, R-196 

and R-206. 





Is? Closed Cadillac— 


This 1904 model of the first closed 
Cadillac was presented to the Detroit 
Historical Museum by Miriam L. Wood- 
ans granddaughter of Henry M. Le- 

|, founder of Cadillac Motor Car Co. 
yea any mth. Ragan 
named it Osceola, from the poem, ‘‘Semi- 
agle’s Defiance.” 


Cities dealers accused of selling 
new cars without a new-car 
license. 

Mrs. Mike Holm, Minnesota sec- 
retary of state, has set the hearings 
for Sept. 16 and 17. 

A check of the dealership 
changes shows that four Dodge 
dealers have quit. These are De- 
pendable Motors of St. Paul and 
Minneapolis (2) and Jacobson Mo- 
tors .and Patsy Motors, both of 
Minneapolis. 

Central Motors (Studebaker), of 
St. Paul, and Pederson Kaiser- 
Frazer, Minneapolis, both closed 
up shop. 

Slawik Motors (DeSoto-Piym- 
outh), St. Paul, bought out eu 
den Ford and became Mid 
Ford. Peters Motors also oun ae but 
was replaced by Kobb Motor 


St. Paul Nash quit, 
owner, Victor Anderson, opened 
Anderson Cadillac in St. Louis 
Park, a Minneapolis suburb. Also 
in St. Paul, Schneider Motors (Stu- 
debaker) quit and was replaced by 
Snelling Motors. 

In Minneapolis, Lake Street 
Kaiser-Willys is now Lake Street 
Nash and Peterson Nash is now 
Peterson Mercury. 


Oil Story 


Petroleum Institute Issues 


Color Booklet 


NEW YORK.—A storybook on 
the drilling of the nation’s first 
commercial oil well in 1859 — the 
famous Drake well which led to 
the founding of the U. S. oil indus- 
try—has been published by the 
American Petroleum Institute. 


and the 





Designed as a souvenir booklet, 
it will be distributed during Oil 
Progress Week, October 10-16. In 
full color, the storybook parallels 
the Institute’s new motion picture 
of the same name, “The Story of 
Colonel Drake.” 

The book tells the Drake story, 
from the first conference between 
Edwin L. Drake and James Town- 
send, president of the City Savings 
Bank of New Haven, Conn., through | } 
months of disappointments to ulti- 
mate success. 

The storybook ‘concludes with: 

“Drake’s well brought about an 
immediate revolution in the Amer- 
ican Way of Life, but progress has 
been even more rapid during the 
20th century. Today a whole host 
of new or better oil products, as 
well as endless services, are pro- 
vided by a marketing network 
composed of over 29,400 wholesal- 
a and about 200,000 service sta- 

ons.” 


$60,000 Dealer Fire 
PRESTONBURG, Ky.—The Lin- 
coln-Mercury Garage here suffered 
a loss of $60,000 caused by a fire. 
Harry Renier is owner of the firm. 
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Nuwe’ index, the overall average 


Some dealers, however, debate 
to whether sales can ever 
called in balance when NADA 
figures show the average oper- 
ating dealer profit in the first 
half was only 1.9 percent. 

At any rate, the new-car market 
so far in September has been rela- 
tively strong. Barring a sales slump 
later in the month, the total for 
September should exceed 400,000. 

The used-car market also entered 
the month in a strong position. At 
wholesale used-car auctions last 
week, according to AvTomoTive 


as 
be 


ptice went up $18 to $763. 
o 7 o 
Y three individual models 
sold at reduced prices: '68s de- 
clined $13, to $1,269; '47s fell $7, to 
$180, and '49s dtopped $5, to 
The price of ’51s wags un 

ann previous week’s average 


The f increases were 
noted: ‘54s, up $107, to $1,861; 
488, up $12, to $249; ’50s up $5, 
to $518, and ’52s, up $4, to $068. 

The price spread between models, 
after last week’s adjustments, was 
(previous week’s spread in paren. 
theses): '64 to ’63, $592 ($472); 

to ‘62, $311 ($328); 
(4280) ‘61 to 60, $179 ($184); 
to '49, $148 ($138); 49 to ’48, $121 
($138), and ’48 to ’47, $609 ($50), 


7 Ding 5 for | of 3 


Many iden Unreported, 


Finance Aide Says 
NEW YORK.—About one of every 


$370.|three cars registered in the U. S. 


will be damaged in an accident this 
year, according to Leonard M. van- 
Noppen, vice-president of Universal 
C.LT. Credit Corp. 

“Many small acefdents—scraped 
and dented fenders, broken 
etc—do not get into the official 
statistics,” vanNoppen said, “but 
nonetheless they’re heart-breakers 
for car owners.” 

About half the claim payments, 
he said, will be for collision; mis- 
cellaneous small accidents will ac- 
count for about 39 percent; theft, 
8 percent, and fire, 2 percent. 
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AUTOMOTIVE NEWS 


HELP WANTED 





WANTED: GENERAL MANAGER AND 
SALES MANAGER to handle DeSoto- 
Plymouth agency in city located 74 
miles from New York City. Golden op- 
portunity for right man. Large salary 
plus percentage of business. Right man 
should earn between 15 to 25 thousand 
per year. Only thoroughly experienced 
man need apply. Write stating age, ref- 
erences, etc. to Box 4124, c/o Automo- 
tive News, Detroit 26. 

SALES MANAGER. Chevrolet dealership 
in city of 10,000 in agricultural area 
near Tampa, Florida needs manager with 


proven ability to train and develop top-| *' 


notch men. Must experienced, 
capable of assuming responsibilities, hard 
worker and able to sell volume at a 
profit in a very competitive market. Age 
35 to 50. Furnish full personal informa- 
tion, past experience and income and 
recent snap-shot in reply. Box 4125, c/o 
Automotive News, Detroit 26. 


USED CAR SALES MANAGER. We 
are used car exclusives handling late 
models in town of 28,000 in one of So. 
Cal. fastest growing areas on coast. 

Sales up to July exceeded $350,000. We 

carry $42,000 stock without flooring. No 
retail paper troubles. Married men who 
love the car business and know how to 
get along without high pressure pre- 
ferred. Previous managers earned be- 

tween $600 to $1,200 month. Box 4096, 

c/o Automotive News, Detroit 26. 


WANTED: GENERAL SERVICE MAN- 
AGER for a very large Ford dealership 
in the city of Denver, Colorado. Must be 
very capable of handling a large volume 
of business. We want a man that has a 
good character and a good background 
and aggressive. This is a permanent 

full time position. Outstanding pay. 

, ¢/o Automotive News, De- 





SALES MANAGER 


For a la DeSoto-Plymouth dealership in 

Chicago. + potential in country. Man 

must 

1. A crack Manager in habits 
of respect. 

in Day ovt high sales production 

trained Organizer whe can 

bis men bow dene 

A man 

A man who accepts a challange with 
fortitude. 

oa @ man will be compensated above and 

d the normal range upon proof of 


Sohn. 
HW plus E equals AC 
Box 4127, c/o Automotive News, Detroit 26. 


2. 
3. 
4. 
5. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS' READERS 


Automotive News will not divuige the 


name of any classified advertiser using a 
box number. For our readers who wish to 
protect their identity when answering box 


number ads, we suggest you send your 
replies direct to Classified Manager, Auto- 
motive News. Enclose a note listing the 
concerns which you would not want your 
letter to reach. Your reply will be de- 
stroyed if the advertiser is one you have 
mentioned; otherwise it will be forwarded 
immediately to the advertiser. 





Add One Dolla: ($1) 
Box Number ads 


11.20 per column inch 
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2664 PENOBSCOT BUILDING, DETROIT 26, MICH 





POSITION WANTED 


FORD PARTS MANAGER WANTED.|saLES-GENERAL MANAGER interested 


Metropolitan Boston area, right deal for 
the right man. State qualifications and 
experience. All replies strictly confiden- 
tial. Write Box 4123, c/o Automotive 
News, Detroit 26. 








WANTED— 2" ‘© take complete 


charge of dealership. 
Will sell an interest in my DeSoto-Plymouth 
dealership for $10,000 to man qualified to 
operate it successfully. Located west central 
Michigan, county seat, population 6500. The 
man | want must have proven ability to make 
money and will have the opportunity to ac- 
quire entire control from profits. Contact H. 
W. Werner, Hastings, Michigan. 











REGIONAL SUPERVISOR 


A leading, 25-year old manufacturer of quality 
automotive and industrial service equipment 
with world-wide distribution 


Headquarters itan ew 

Knowledge of the area and wide acquaint. 

anceship with oe and car factory fi 
important. For the right ae 


ry expected, 
other nent details. Box 4126.” c/o Auto- 


motive News, Detroit 26 


TION WANTED 





tion or used or new car managership. 
Prefer southeast but would consider any- 
where. Excellent references. Box 4108, 
c/o Automotive News, Detroit 26. 


SA MANAGER. Mature man—capable, 
aggressive, not afraid of hard work. De- 
sires contact with dealership with good 
future potential. Can take complete 
charge new and used car departments. 
Can organize and develop hard hitting 
sales force. Exceptional background. Ex- 

ecutive experience in volume operation 
dating prewar years. Presently ee gar 
as sales hundred 


relocate easily. Write he 4109, c/o Au- 
tomotive News, Detroit 26 


ACCOUNTANT — EIGHT YEA RS with 
Chrysler and General Motors dealers. 
Florida preferred. Spears, 50 West 23 
St., Jacksonville, Fla. 


AUTO FINANCE MAN — 12 years with 
single office company. Experience in all 
phases of operation. 32 years old, mar- 
ried, two children. Desire change to 
larger company with opportunity for ad- 
vancement. Would also consider dealer 
who is looking for a sales minded credit 
man. I am a hard worker and able to 
assume responsibility. Box 4115, c/o 
Automotive News, Detroit 26. 


INTERESTED IN CONNECTING with 
medium ‘‘Big Three’’ dealership with in- 
vestment opportunity. Twenty-five years 
experience as general manager, sales 
manager, dealer and factory zone man- 
ager. Fifty years old. Southeast only. 
Box 4132, c/o Automotive News, De- 
troit 26. 


OFFICE MANAGER with GM accounting 
experience would like position with large 
dealer. Box 4133. c/o Automotive News, 
Detroit 26. 


in position with one of ‘‘Big 3’’ dealers. 
Twenty years’ experience includes oper- 
ating my own dealership. Would be in- 
terested in opportunity to buy-in after 
trial period. Prefer south. Excellent ref- 
erences. Box 4142, ¢/o Automotive News, 
Detroit 26. 


GENERAL MANAGER OR PARTNER- 
SHIP Chevrolet dealership. Last 6% 
years with one. of world’s largest Chev- 
rolet dealers. 4% yeats as Vice-President 
and General Manager handling 4,000 
cars per year. 38 years old, college grad- 
uate, married. Fully experienced. Best 
references. Salary no object. Can prove 
ability. Box 4128, c/o Automotive News, 
Detroit 26. 


E SENTA y 

Spanish speaking single man formerly 
travelled South America for one of Big 
Three. Experienced in all phases of auto- 
motive service department from me- 
chanic to service manager and parts 
manager for both domestic and foreign 
dealers. Also new car sales experience. 
Education includes three years college 
mechanical engineering with time in en- 
gineering department of automobile man- 
ufacturer on co-op program. Training 
included writing service bulletins and 
technical information for export field. 
Excellent references. Box 4130, c/o Au- 
tomotive News, Detroit 26. 

G RAL OR SA AGER. 30, 
sharp trader, strong closer, experience— 
factory level, retail and ent 
level. Desire Big 3. Welcome responsi- 
bility. Non-drinker, hours immaterial. 
excellent references. Box 4131, c/o Auto- 
motive News, Detroit 26. 

FORMER DEALER, independent. 10 4 
management and sales background. Sales 
leader in area, some factory wholesale 
experience. College and Law school de- 


motive or associated line. Box 4141, c/o 
Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE _ 


ESTABLISHED DEALERSHIP handling 
Ford. 145 cars plus Ford tractor and 
implements franchises. Located in the 
West. Gross sales ,000. Heart of 
ranching, mining, hunting and fishing 
area. able building lease. Ap- 
proximate inventory . Must meet 
factory approval. Box 4135, c/o Auto- 
motive News, Detrot 


e tires. 


Reason for selling, have other 
interests. Box 4136, c/o Automotive 
News, Detroit 26. 

DUAL AGENCY now handling Chevrolet- 
Cadillac, Colorado community, twelve 
thousand. Excellent summer and winter 

Good 


Box 4137, c/o Automotive News, Detroit 
26. 7 


AG A 8 - 
PLYMOUTH. Northern Michigan. 1953 
volume about $400,000. Good lease and 


ceptional net profit, completely equipped. 
used car lot. Get in now for new models 

terms. LaNoble Realty, ag ha BE. Michi- 
gan, phone 21637, Lansing, 








COMPLETE “EXPOSURE™ 


AUTOMOTIVE NEWS Classified Advertise- 
ments reach an estimated 156,000 readers, 
engaged in every branch of the automo- 
tive industry from Maine to California. 
The place to start advertising for help, 
cositions, dealerships, lines, used cars or 
trucks, parts and shop equipment is in 
the classified want ad columns of Avto- 
motive News. 
See Above for Full Advertising Rates 

Sin A MAIS A A RAGS EY 


> i 










ores = 


oo. Fine Sr 





t through 
1954. Selling om account of health. Alli 
cash not necessary. Box 4119, c/o Auto- 
motive News, Detroit 26. 


BARGAIN for one of Cleveland's 

3 operations. Valuable cor- 
ner location. Almost new building 
(leased). Two used car lots. New car 
storage lot. Body and Paint shop. A-1 
Service and Parts department. No re- 
ceivables. Used cars if you desire. Quali- 
fied personnel will stay. 7 en 4134, c/o 
Automotive News, Detroit 26. 


gtk oO mgt my OR dual, 100 to 
200 units, Michigan. Am qualified 
ready to act now. All replies 
Box 4118, c/o Automotive News, Detroit 
26. 


Our booklet explains a simple, time saving 
method of accurately handling A.F.A.'s. 
$5.00 postpaid 
A.F.A., BOX 113, NEWTOWN, OHIO 





A REAL 








INVENTORY SERVICE 
BUYING OR SELLING A 
DEALERSHIP? 

@ Sell Right 


© © A disinterested certified phy 
will save you money 
“DONT GUESS—BE SURE 
Call or write for service details. 
AUTOMOTIVE INVENTORY 


FE 


PONTIAC-CADILLAC. Any size, any loca- 

tion. Factory a assured. Have 
ample capital and will keep all replies 
strictly confidential. Box 4138, ¢/o Auto- 
motive News, Detroit 26. 


GENERAL MOTORS, 350 units upward. 
assured. 














ATTENTION DEALERS ! ! 


"STOLEN PROPERTY ___ 
GAR STOLEN ON AUGUST il. 1964 Ford, 
AUGUST 11. 1954 Ford. SPECIALIZING IN THE SALE OF 


6 cyl. Mainline Tudor, Motor No: A4KG- 


Renee, OuntyGee budred wiles If io ane 
ter, un miles. o- ; 
cated, notify. I-DUKEWITS, | Excellent Bodies - Good Motors - Heaters 
Inc., 1600 Boonville, Springfield, Mo. Upholstery New 
= BUY NOW — LOWEST PRICES EVER 

s 0 R $ Man- 
ager or General Manager to direct new 1950-1951 
and used car sales in medium size - Plymouths — Ferds — Chevrolets 
ership. Opportunity to buy into estab- - 
lished business, permanent position with 1 te 500 


ceptional ayy eo in beautiful New 
England city of 60,000. Must be experi- 
enced and aggressive. Give full particu- 
lars. Box 4140, c/o Automotive News, 
Detroit 26. 


DEALER SERVICES 


MORRIS FREEDMAN 
Sth & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SARATOGA 7-2300 SHERWOOD 7-1700 














SOMETHING NEW 


BO ene cxenivice | USED CARS DELIVERED 


AFFORD TO SACRIFICE 
in order tg sell your share of the 
NEW CAR MARKET??? 


The DREW over allowance control will 
keep you up to the minute and lead the 


way towards of lecation. Phone or write for informa 
* MORE AND BETTER SALES!!! tion: 
$12.50 complete Robinson Auto Rental, Inc. 


229 $. Hanson St. Philadelphia, Pa. 
1. E. Spatig, Used Car Manager 
Sherwood 8-1500 


DEALER MANAGEMENT SERVICE 
P.O. Box 1622 Oakland 4, Calif. 


OPPORTUNITIES 


PRESENT & FUTURE 
FOR 


NEW OR USED CAR MANAGERS 


To fill vacancies, which now exist and others which will 
develop in the near future, in one of the "Big Three” 
dealer organizations. Excellent opportunities for ag- 
gressive men with experience in New or Used’ Car 
Management. Give resume of qualifications, experi- 
ence, te ete and compensation you would expect. 


Also, enclose photograph and state willingness to re- 
locate or location preferred. 


Box 4129, c/o Automotive News, Detroit 26. 


Big Money 


in new Masonry Process 
Franchises now available 


Applicants must be men capable of earning $30,000 to 
$40,000 per year. Lifetime masonry, looks, wears and 
protects like genuine brick and ledgerock. Protected ter- 
ritories. For full particulars about this lucrative business 
write— 


LIFE-BRIK and STONE CO., in care of 


M. P. PATTEN CO., MACCABEES BLDG. 
DETROIT 2, MICHIGAN 















VISIT DETROIT 


and 


RUSS DAWSON'S 
SUPER AUTO MARKET 


At Livernois and Grand River 


600 CARS AND TRUCKS 
ALWAYS IN STOCK 

















We Wholesale to Every Part of 
the U. S. A. 







For Details; Write, Phone or See 


RUSS DAWSON 


Ford Dealer 







Detroit, Mich. 


AUTO AUCTION 
TIM ANSPACH 
“Midway,” Stop 20 
Albany-Schenectady Roec 


ALBANY, N. Y. 
(For Dealers Onty) 


EVERY MONDAY ...12 NOON 
Member of N.U.C.D.A. and N.A.A.A,, Inc. 








GRAND RAPIDS AUCTIONS, INC. 
On M2i—One Half = of Grandvilte, 


EVERY TUESDAY 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Col. W. E. “Bill Nagy 
“Michigan's Best’ 
Phone: ARdmore 6-4720 








WHOLESALE AUTO 
AUCTION 


EVERY FRIDAY 


THE SCHOTT 
AUCTION COMPANY 
3101 Reading Rd. 
Cincinnati, Ohio 
Always plenty of good clean cars. 





CARS WANTED 
50 DeSOTO, CHRYSLER and CADILLAC 


ieenr 4-0513, Lansing, M 
WANTED — FOREIGN CARS. Highest 
prices paid. Imperial Motors, 3001 Cren- 
shaw Bivd., Los Angeles. RE 0293. 
PARTS FOR SALE 
ONE SOURCE FOR 
GM & UMS PARTS 


JOBBER DISCOUNTS 
as high as 50% on 
UMS parts 


DISCOUNTS INCREASED 
ON BUICK PARTS 
60% 

(Example: Buick Muffler tists at 
$10.00, Your cost only $4.69) 


p ont Ee ee See, Sue Se 
aan Phone 


GORDON BUICK 


Orders. All $ Ge 
(formerly Robertson Buick) 
1000 $. Wabash Ave. Chicago 5, til. 
WAbash 2-1030 


NASH AUTOMOBILE PARTS 
FOR SALE 

how = 4 a, list peal. 
able on 


£. gO 
970 Milner Bidg. Jackson, Miss. 








Value of 
ae ae 





~~ ©8U0KS WANTED ___— 


Sys- 
tem Trailer. Prefer one not older than 
1950. Pree ee ee Caster. 1-2 
nection this Contact John 

° esta of Florida, 
Fila. 


-Car Service 
. Lafayette Street, Tampa, 
2-8353. 








1.C.C. DEMANDS 


Controlled Steering 
On All Hook-Ups 


- « » also Safety Chains 
BE SAFE — BUY 


Automatic oe 


SAFETY CHAINS, set of 2, only....$2.50 


CASE with Wheels 


(Add 55c for Padiock with 2 Keys) 


QUICK-TOW Bumper- 
to-Bumper Tow Bar.......... 


TRI-KING 3-Point Hook- 
Up Intra-State 


WILLING TO PURCHASE 
LAND YACHT 


Must be late model isi good condi- 
; tion. Write— 


AUTOMOTIVE NEWS, SEPTEMBER 13, 1954 


WITH BRAKE HOOK-UP 


ONLY. . 951 ai 


Meets 1.C.C. Strength Requirements 
—SPECIAL— 


WE STOCK ALL MAKES 
TOWING EQUIPMENT and PARTS 
FOR AUTOMOBILES and TRUCKS 


TOW BAR SALES CO. 
Exclusive Factory Distributors 
AS NEAR AS YOUR PHONE 


DE 2-0700 AN 3-8888 DO 3-8373 BU 8-7466 
40 So. Clinton St., Chicago 6, Ill. 





EARL A. SCHOTT ; 
2300 Reading Rd., Cincinnati 6, O. 


LACQUER AND 
“Nuagane” for Real 


Durable—Flexi 


Ist and G Sts. 
Aberdeen, Wash. 


TOW 


LEAD IN 


Meet 1.C.C. 


i Hendies 913.95 f 


$19.50 


“Leaders Ina 


MOTO. 












1000 BUSINESS CA ’ : 

(1 color) $3.50: (2 color seh Com 

, SOc extra per 1000. Samples 

. Business Specialties Dept. A-92, 
1422 Rosemont, Chicago, Ill 

DUAL CONTROLS §25. (state make, 

model, transmission’ Shipped * C.O.D. 

AADTA Engineering. 59-R2. Key 

ser, W. Va. 





IMPORTED ENGLISH LEATHER 


PLASTIC PAINT 
or Imitation Leathers 
Plastics 


and “PeVec” for 
Restores Used-Car Upholstery and Panels 


bie—Waterproof 


24 Colors to Choose From 
For information and trade prices write— 
Grays Harbor Motors 


Phone: Aberdeen 59! 
Importers 


Our New Model 


BARS 


SALES... 


VALUE AND... 
PERFORMANCE 


Requirements 


MATIC 


TOW ® GUIDE 


and 
BRAKE-MOBILE 


TOW - 


PILOT 


with Automatic Brake 
Cannot Be Matched 
At Any Price 
Write Today For 
WNestrated Catalog 
Factory Sales Division 
PILOT DISTRIBUTING 
COMPANY + 


BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's: 


The Industry” 


Since 1939 









SKYLINE AUTO AUCTION 


All 


EVERY TUESDAY — 12:30 P. M. at 
Greenpoint Avenue & Provost Street 
Tel. EVergreen 3-4800 

Guaranteed 


Checks 


NEW YORK CITY'S 


EXCLUSIVELY FOR AUTO DEALERS 


_ Brooklyn 22, N. Y. 
Auctioneers—David B. Spietman 
John W. Becker 


it You have cars te uv .., Come To Skyline Auctions: 














New Subscription Order’ 





CERRO RRR EHH EEHE EEE TEETH EEE EEE HEHEHE EEE EEE EHH EEE 


Send Automotive News to Address Below 
for One Year $8 [] or Two Years $14 [] 
for which check is attached [] or send bill [] 
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SINGING STAR MARTHA WRIGHT presents the keys to the new owners of a 
utiful Packard convertible, while Otto H. Schulz, recently appointed New 
laven Packard dealer (left), looks on. Miss Wright, who was appearing as guest 
soloist at the New Haven Pops Concert, is star of “The Packard Program?’ which 
returned to ABC-TV yesterday to resume its regular Sunday evening schedule. 


DRIVING A 1954 PACKARD CLIPPER, Don Odell recently 
won his second big AAA victory—this time in a 100-mile 
late-model stock car race at Illiana Speedway in Ham- 
mond, Indiana. A month before, in the same car, he 


captured the AAA 100-lap race at Illiana. Despite an 
extremely muddy track, which forced several cars out 
of the race, the CLIPPER didn’t have to make a single 
pit stop—added proof of Packard quality! 


a oa 


PROGRAM KEEPS MOVING AHEAD 


From New Haven To Detroit To Hammond— 
Néew-Evidence of Packard Progress! 


ESULTS of the Packard Program 
show up in many different places! 


In Detroit: Ultra-modgrn automatic ma- 
chinery will be installed in the recently 
acquired Connor body plant. In just 
sizty days, ““The Big Trench” shown 
above will be transformed into a new 
high-speed assembly line! 


in New Haven, Connecticut: TV song- 
star Martha Wright, “The Packard 


Girl,” helps boost sales as part of the 
aggressive new Packard sales program. 


in Hammond, Indiana: A new Packard * 


Clipper wins a grueling AAA stock car 


race over top-flight competition! 


Keep your eyes on Packard—the pro- 4 
gressive company that’s constantly 7 
making news on many automotive | 
fronts—as today’s dynamic Packard § 
Program continues to move ahead! § 


A Good Franchise 
for Today... 
and Tomorrow 








